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THE PINNACLE OF PERFECTION 
IN PRECIPITATED CHALK 


For over 25 years SNOW TOP has set the pace in American Precipitated 
Chalk. Now, with the installation of new equipment in our plant at 
Covington, Virginia, a greater supply of SNOW TOP Precipitated 
Calcium Carbonate is available to manufacturers of dentifrices, cosmetics, 
pharmaceuticals, and antacid tablets. An increasing number of these 
companies, large and small, are standardizing on SNOW TOP _ because 
they are assured of receiving the purest form of precipitated chalk. 


INDUSTRIAL CHEMICAL SALES 


DIVISION WEST VIRGINIA PULP AND PAPER COMPANY 


230 PARK AVENUE 35 E. WACKER DRIVE 748 PUBLIC LEDGER BLDG. 844 LEADER BLDG. 
NEW YORK CITY CHICAGO, ILLINOIS PHILADELPHIA, PA. CLEVELAND, OHIO 








Oct. 41: 49, 4 


pees 8 


REPLACEMENTS FOR LbPOiis 


FOR SUBSTITUTE 


; numerous essential oils are *VER- 
BOTEN’ ... forbidden by war embargoes 
and by restricted sea traffic. The price- 
zooming prices of such oils as do make 
their infrequent way into the American 
market have placed many such essential 
oils out-of-reach of soap and insecticide 
manufacturers, already hard-pressed to 
maintain production costs. 


Long before this condition focussed atten- 
tion on replacements for unobtainable 
and price-needled essential oils, MM&R 
was marketing many of the substitutes 
listed here. They are not Johnny-on-the- 
spot war babies, conceived in haste, but 
scientifically satisfactory replacements, 
tested and used by leading manufacturers 
with singular success. 


Our technical department will be happy 
to make tests for you or to cooperate with 
you in your own experiments. Write now 
for testing samples and price schedule. 
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Oil of Lavender Flowers . Imit. Lavender Oil No. 30 
Oil Bergamot (Hand 


Oil Lemongrass Native . . Oil Lemongrass Sub. 


Oil Sassafras Artificial . 


Oil Citronella ...... < ‘Jerale MM&R 


Oil of Camphor Water 


Oil Camphor Sassafrassy SassO MM&R 
Oil Neroli. ....  . Neroli Artificial 
Oil of Anise (for technical 
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a) Imit. Bergamot MM &R 





No. 619 MM&R 


§ Form-O-Sass 
| S-O-Frass No. 3 


\ Andro MM&R 


Citronella Sub. No. 21 


oo ee Jappy-O MM&R 


ee . Annol MM&R 


MANY OTHER SUBSTITUTES AVAILABLE 
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MAGNUS, MABEE & REYNARD, inc. 


meemmATIC CHEMICALS, ETC...StINCE 1895 


NEW YORK, N. Y. 


SURLITV ESSENTIAL O1LS, BALSAMS 


16 DESBROSSES ST. 








CHICAGO: 221 North LaSalle St. 


CANADA: Richardson Agencies Ltd., 454 King St. W., Toronto 
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N-30 --take a bow! 


Here is a new Swindell stock bottle that sets ew high in smart, modern pack- 

agin sen ut the expense of private moulds! = s particular paso uited for the 

perfume and cosmetic seine but many alert merchandisers in other fields will 

recognize it as the answer to their problem. In a broad sweep of sizes: 4g ounce, 
ter te a 4,6 and 80 


ishing BROS., BALTIMORE, MD. 
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VARIETY OF MATERIALS 


FOR A 
VARIETY OF COSMETICS 


A..: YOU seeking a source of supply upon which 
you can depend for both variety and high quality in cos- 
metic chemicals and specialties? Cyanamid offers you 


both—variety to meet a wide range of regular and un- 


WATER SOLUBLE GUMS 
AEROSOL* WETTING AGENTS 
ZINC OXIDE 
ZINC STEARATE 
TALC 





usual requirements, and quality of a high order to help 
you achieve accurately the effect you are seeking. Fol- 
lowing are a few of the materials on which we will gladly 


give you more complete information: 


WAXES-CERESINE WAX 
ISO BEESWAX 
U.S. P. BEESWAX 
K & M MAGNESIUM OXIDE 


K & M MAGNESIUM CARBONATE 


AQUASOL* and NO-ODOROL™ 
SULPHONATED OILS 





Streets, Baltimore, Md.; 3333 Wilkinson Boulevard, Charlotte, N. C.; 850 Leader Building, Cleveland, Ohio; 20 N. Wacker Drive, 
Chicago, Ill.; Miller Road, Kalamazoo, Mich.; 931 Fisher Building, Detroit, Mich.; 900 Shell Building, St. Louis, Mo.; Azusa, Cal. 


*Trade-mark of American Cyanamid & Chemical Corporation applied to wetting agents of its own manufacture. **Reg. U.S. Pat. Office. 


American Cyanamid & Chemical Corporation 


A Unit of American Cyanamid Company 
FNAWA 26G0. €@ecREF ELLER PLA Zsa ° meow-”6UckY OUR UK, UN Y. 
&) DISTRICT OFFICES: 89 Broad Street, Boston Mass.; 600 South Delaware Avenue, Philadelphia, Pa.; Russell and Bayard 
H 











N ormat thought, normal business and the normal way 
of life are gone from this nation for a time, as we bend 
our every effort to the accomplishment of a production 
program that will guarantee ultimate victory. With both 
men and machines strained to their peak load, it is only 
a sound morale of the people as a unit that will keep 
this vital effort going apace. The cosmetic industry plays 
an all-important role in building and keeping up this 


morale.~This is our job. Let’s do it as best we know how. 


PERFUMES AND COSMETICS ARE VITAL TO MORALE 


vAN AMERINGEN-Haester, Ine. 
315 FOURTH AVENUE, NEW YORK CITY 
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ATTENTIONS 


Despite chaotic world conditions that are causing deep 
concern throughout the industry today, A. C. Drury & 
Co., Inc., still devotes its complete and unqualified at- 
tention to every customer requirement, and assures 





thorough-going satisfaction. 





Never once seriously interrupted, ours is the kind 
of service you want—and need today. 







Deliveries, speedy—Quality standards, hardly 


matched anywhere—Prices, moderate—really. 








A. 
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Gums and Vanillas 
for 85 years 
THURSTON & BRAIDICH 
NEW YORK 
Specialties: 


Gum Arabic—Gum Karaya—Gum 
Tragacanth— Vanilla Beans—Tonka 
Beans. 

* 


Tale 


* 





* 
Beeswax 
Since 1852 
THEODOR LEONHARD WAX CO. 
Established 1852 

HALEDON, PATERSON, N. J. 
Bleachers & Refiners of Bees-Wax. 
White Bleached Bees-Wax T. L. 
Brand. Extra Quality—U.S.P. and 
100% pure. 






















Stearic Acid 
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Oldest and largest in U.S.A. — 
SIERRA TALC CO Superiority founded on performance 
Pg ent CAI IF THE HARKNESS & COWINGE CO. 
Sierra Talcs approximate the ideal— CINCINNATI, OHIO: ’ 
chemically and physically—and ex- Manufacturers of Stearic Acid Sa- x 
cel in uniformity of milling and color. ponification — 
* White Oils 
Castile Soap Qualities unsurpassed 
Of utmost uniformity THE ATLANTIC REFINING CO. § 
LACO PRODUCTS, INC. PHILADELPHIA, PA. ' 
BOSTON - NEW YORK 260 a — 
Manufacturers and Importers Whi a ae iptv _ 
Castile Soap U.S.P. “Laco” hite Mineral Oils U.S.P. for phar- 
Powdered —“Purls”—Rars maceutical and cosmetic uses. All 
cane gravities, all viscosities. 
* * 
Precipitated Chalk | 


Sturge’s “Sturgeon Brand’”’ leads the 


H. J. BAKER AND BRO. 
NEW YORK 
Sturge’s English precipitated chalk 
U.S.P. Extra Light—Dense. 


As for ourselves—having engaged in the importation and distribution of raw materials 
from many parts of the world since before the first World’s War, we confidently invite your 


inquiries and orders. 


¢ 
/ ®@ 


219 East North Water Street 


DRURY 


world 


& CO... INC. 


Chicago, nice 
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q Until 1923, citric acid was produced in this coun- 
try from citrate of lime, which had to be imported 
from countries growing citrus fruits in quantity. It 
had long seemed to Chas. Pfizer & Co. definitely 
unfortunate that a constituent of so many domestic 
foods, soft drinks and medicinal products, should 
have to be produced from crude material controlled 
by a foreign monoply. 

@ After more than twenty years of painstaking research, 
Chas. Pfizer & Co. perfected in 1923, a new process 
for commercial production of citric acid from sugar. 





@ The large-scale production of citric acid made 
possible by the Pfizer process resulted in higher 
purity, lower prices and expanding markets. New 
markets of promise for citric acid today include 
the plastics, plasters, adhesives, lacquers, inks, var- 


nishes, and many more. 


@ This is only one of many notable achievements in 
the ninety year history of Chas. Pfizer & Co. that have 
made this firm’s name known and respected through- 


out the world. 


SHAS. ETGEE & 20 /N4-. 


$81 MAIDEN LANE NEW YORE. HN. 
AN UF ACG,T U ® & tw 4 C H 
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PUBLISHED BY NATIONAL CAN CORPORATION, NEW YORK, N. Y. VOL.1 No.1 





MARE ADVERTISING SERVE 


CAN USERS. 


. POLICY OF 


NEW MANAGEMENT 


The National Can Corporation believes 
that service to customers is more important 
than advertising space devoted to the usual 
type of advertising copy. Hence they wel- 
comed an entirely new approach to can 
advertising—a “news service” for industries 
served by the National Can Corporation— 
as a real demonstration of National Can’s 
vigorous spirit of service. 

This is the first edition of this News Serv- 
ice. It will be followed regularly by others. 

The plan is a simple one. From widely 
placed sources, facts will be gathered about 
new processes, new merchandise, new mer- 
chandising methods. 

From these news items a selection will be 
made of the most interesting. Then these 
will be printed—to help you solve manu- 
facturing or sales problems. 

Items which are too interesting to omit, 











The New York plant of the National Can Corporation 


but which we have no space to discuss in 
detail will be quickly summarized under 
the caption Technical Topics. 

National Can Corporation wants you to 
feel that this is your News Service. If you 
wish more information on any of these 
articles—write to National Can Corporation, 
110 East 42nd Street, New York City, and 
you will receive any additional information 
available. 

If you would like a reprint of this mailed 
to your office, simply request it. 

But to make it your News Service, you 
should contribute, too. Possibly you have 
made some achievement of an unusual na- 
ture in manufacturing or merchandising. 
Send in the factual story and picture. We 
will publish it if we can. So Inside News 
makes its bow. It pioneers a new road—ad- 
vertising that serves the reader. (1) 
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AUTOMATIC SPRAYER 
PAINTS SHELLS 


A fully automatic machine, recently de- 
veloped, sprays the interior walls of 155 mm. 
shells at the rate of 500 an hour, it is re- 
ported. The shells are picked up by metal 
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arnis from a conveyor belt, carried along 
in horizontal position to a point in front of 
the automatic spray gun. A master switch 
then trips a trigger on the gun, which is 
fitted with an extension nozzle. A device 
with which the gun is synchronized rotates 
the shell to insure a uniform, smooth coat- 
ing. As soon as the nozzle has withdrawn 
from the projectile, the shell moves along, 
making room for the next one. (2) 
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DOMESTIC TALC NOW REPLAC- 
ING FOREIGN PRODUCTS 


According to recent figures, the tale mar- 
ket during 1941 represented a business of 
some $20,000,000 at retail. The material 
which has been traditionally accepted by 
the cosmetic industry as the best in the 
world for its tale was the tale coming from 
Italy. Since this was no longer available, 
many cosmetic manufacturers felt for a 
time that their share of this market might 
be in danger. For tale bulks large and the 
problem of storage space alone is something 
to be considered in view of the fact that 
companies doing a good business need from 
500 to 1,000 tons a year, with some large 
manufacturers needing even more. Hence 
it was not something which could conve- 
niently be put away for a rainy day. 

Fortunately, however, both the quality 
and quantity of domestic tale had been im- 
proved upon during recent years so that the 
change from the Italian product was made 
without any great difficulty. There are many 
who feel that certain of the American tales 
are today even better than those formerly 
received from Italy. In any case, American 
production is now about 259,000 tons a year 
of which about 10 percent is suitable for 
cosmetic use so that the tale market and 
the more than twice as large face powder 
market, which also requires tale as an in- 
gredient will not suffer from a lack of this 
raw material—barring unforeseen difficul- 
ties in transportation. (3) 


WAX FROM SUGARCANE 


Sugarcane is seen as a potential source 
of some six or seven million pounds of wax 
in recent experimental work. The wax oe- 
curs as a thin coating on the surface of the 
cane. As the cane is crushed, most of the 
wax is washed off, and remains in suspen- 
sion in the juice until taken out with the 
“mud” formed in clarification, This mud 
has until now been discarded, although it 
contains from 5 to 17 percent of wax ona 
dried basis. Selective solvency is employed 
in the process of removing the wax from 
the “mud”, (4) 


CANNED PHEASANT 


It is now possible to find in the Pacific 
Coast markets a whole precooked frozen 
pheasant in a can, decorated with a white 
lettered overwrap with a picture of the royal 
bird in reverse. In all probability this new- 
comer to the table will soon be found in 
all sections of the country. 

It is anticipated that a heavy supply will 
make its appearance early this fall. The 
reason for this lies in the fact that autumn 
is the season when pheasants are in their 
prime. One bird nested in its own juices and 
gelatin jelly will be packed in the can and 
thus the product will retain its wild ~— 
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POWDERED DENTIFRICE 
CONTINUES IN POPULARITY 


The largest single market in the cosmetic 
field is the one for dentifrices where a re- 
tail business of close to $80,000,000 was done 
last year. Although tooth paste continues to 
be the biggest seller, powdered dentifrice 
continues to be a good second, with the 
more recently introduced liquid form, third. 

Although no specific figures are available 
concerning the consumption of tooth pow- 
der, most surveys agree that from 30 to 40 
percent of those using dentifrices use pow- 
der, and, almost without exception, these 
powders are packaged in cans. 

This emergence of the dentifrice as a 
large-scale user of cans has been a phenom- 
ena of the past ten years. It has been an 
interesting thing to watch and it has 
prompted much speculation as to the next 
cosmetic product to go to tin containers in 
a big way. (6) 


NEW MILL GRINDS PAINT OR INK 
WITHOUT CONTAMINATION 


A new mill has been developed by means 
of which inks and paints over a wide con- 
sistency range can be thoroughly ground 
without contamination. This new apparatus 
consists essentially of two truncated cones, 
one of which is fitted inside the other, to- 
gether with a plunger feed mechanism 
which forces crudely mixed ink into the 
annular space between the conical sections, 
one of which is rotated with respect to the 
other. For example, the outer section of a 
ground-glass joint is fitted with a plunger 
at the small end, and ink forced by a rotat- 
ing stopper. The stopper is appropriately 
slotted. The efficiency of this mill has been 
tested relative to that of a laboratory 4 x 8 
inch three-roller mill as well as with hand 
milling. Advantages are: excellent disper- 
sion, and freedom from metallic contami- 
nation, with whites and light colors. (7) 


CANNED MEATS 10 THE FORE 


Watch canned meats! Huge purchases of 
canned meats and meat products this year 
have focussed public attention on these 
items. Of equal and perhaps greater signifi- 
cance is the rising tide of public acceptance 
of many new meat products and, of course, 
of many of the old familiar stand-bys. Few 
consumers are conscious of the great variety 
of canned meats now available. Packers be- 
lieve there will be an increasing demand 
for these in the next year or two. 

Canned spiced ham and similar pork 
products have become tremendously im- 
portant in the last few years, aided by 
strong consumer advertising campaigns. 
Canned wieners are blazing a trail now. 
Corned beef, corned beef hash, dried beef, 
tongue, ham and various kinds of spreads 
are still the leaders, but there will be new 
ones coming along. 

One fact-finding organization reports that 
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consumption of canned meat in 12-ounce 
tins last year was 66 percent higher than 
the preceding year. (8) 


PACKAGING THAT PROMOTES 
PRODUCT LEADERS HIP 


This EZY-OPENING Tablet Box features 
the NATIONAL CAN principle of front 
opening which assures consumer acceptance 
because of its convenience and definitely 
practical non-spill advantages. Write for 
sample. (9) 





PACKAGING IMPORTANT 
AS HEALTH PROTECTION 


Sixty percent of the public considers pro- 
tection from dirt, dust and germs as the 
most important function of packaging, a 
nation-wide survey recently revealed. Sec- 
ond most important quality is ability to 
maintain the product’s efficiency. 

Consumers considered other packaging 
qualities as ranking in the following order: 
convenience in use, appearance, prevention 
against substitutes, and prevention against 
breakage. 

The survey covered products in the food, 
candy, pharmaceutical and allied fields. 
There was some variation in the order of 
importance of the functions as they con- 
cerned specific products, but the order gen- 
erally held. 

There was roughly a five-point difference 
between the various qualities selected, with 
only 30 percent of the public considering 
prevention against breakage of prime im- 
portance, the survey showed. (10) 


TECHNICAL TOPICS 


GLYCERIN is being manufactured from molas- 
ses in South Africa. With a new process, 
molasses is fermented by means of a special 
yeast under alkaline conditions, the result- 
ing wash being concentrated in multiple 
effect evaporators and the glycerin solvent 
extracted from the concentrate in specially 
constructed apparatus. (11) 


CAUSTIC SODA TREATMENT of straw silage is 


being encouraged in Britain. The treatment 
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with caustic soda turns all straw, whether 
wheat, barley, or oat, into a starchy food 
which is much nearer a concentrate and 
will replace sugar beet pulp and roots. (12) 
EDIBLE OLIVE OIL of excellent quality is now 
being produced in California on a commer- 
cial scale. The industry has been expanding 
steadily in recent years, and the extremely 
high prices prevailing during the current 
season as a result of the war in Europe and 
the cutting off of importations has brought 
about a marked improvement in the quality 
of the domestic oil. (13) 


STEARIC ACID when used in red lead paints 
is said to induce non-settling properties. 
The acid is used in the proportion of 14 to 1 
percent by weight according to the quantity 
of red lead present. It is dissolved in the 
warm oil used for grinding the red lead. 
(14) 
VERMICULITE used in concrete to replace 
sand produces a material which can be 
sawed, sliced, punctured, and nailed, ac- 
cording to tests recently conducted in North 
Carolina. By use of vermiculite it is stated 
that the concrete forfeits no strength but 
gains workability. The new product is said 
to have high sound and heat insulation 
values. (15) 
YELLOW CUPROUS OXIDE is obtainable as a 
dry, stable material by a new electrolytic 
manufacturing process. Fungicidal tests of 
the yellow oxide made by the new process 
have shown a remarkable increase in effec- 
tiveness without a corresponding dncrease 
in phytocidal activity, it is stated. It is also 
said to make possible more effective anti- 
fouling paints, and to be useful as an agent 
for controlling wild growth in swimming 
pools and ponds, (16) 


ANY PIGMENT can be manufactured in the 
form of flakes it is claimed for a process 
described in a new British patent. It is also 
said that leafing properties may be con- 
ferred on the pigment flakes at will by a 
suitable modification of their surface. (17) 


DURING THE NEXT TWELVE MONTHS, $1,192,000 
will be spent in and around fifty-three ma- 
jor military areas for mosquito control. This 
work will be done by 87 sanitary engineers, 
all mosquito eradication experts, and with 
civilian labor. The expenditure for the con- 
trol of mosquito and other insects in Army 
camps and Government buildings is ex- 
pected to reach very considerable expendi- 
tures and require large quantities of insecti- 
cides. (18) 

AT PRESENT sales rates it is indicated from 
figures of the Association of American 
Soap & Glycerine Producers that the Amer- 
ican soap industry will market in the neigh- 
borhood of four billion pounds of soap this 
year,—an all-time high. (19) 


ANEW AND REPORTEDLY powerful insecticidal 
raw material has been developed from the 
leaves of the castor bean plant. It is re- 
ported to have been tried out on a large 
scale in Florida, proving so effective that 
fewer sprayings were found necessary than 
with other insecticides. (20) 














For Neutral Creams and Lotions 


Tegin Tegin-P Tegostearate 


4 Basic products for manufacturing 
greaseless creams, lotions and ointments 








[ 
M 0 D E R N — For Acid Creams and Deodorants 


Tegacid Regular - Jegacid Special 
EMULSTFIERS ee 
> Lanolin Absorption Bases for Greams 


FOR 
Lipstichs and Lotions 


COSMETICS Protegin X lsolan 


For neutral, acid or alkaline creams For neutral, acid or alkaline lotions 








of the water in oil type of the water in oil type 











Modern Preservatives for Cosmetics 
Benzyl Tegosept - Butyl Tegosept 
Tegosept E, Tegosept M, Tegosept P 


Tegosepts are the esters of Parahydroxybenzoate 
Dependable for years . . . Dependable today 
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FOR YOU 


Your production power rests on 
the supply of raw materials 
necessary to your continued 
success in the manufacture of 
your line of perfumes and cos- 
metics. 


Therefore, we have dedicated 
our every facility to the estab- 
lishment of a buffer behind 
which you will find materials 
of the quality you require. 


We have been able thus far to 
protect you only because we 
first armed ourselves with every 
bit of information concerning 
conditions of production and 
supply throughout the world’s 
far-flung markets. Knowledge 
gathered before the critical 
period prompted us to stock 
supplies of essential perfume 
bases necessary to help you 
through the emergency. 


THAT’S WHY WE SAY: 


“If it’s hard to get, chances are 
we’ve got it’’—or can help with a 
satisfactory substitute. 


Still Available! 


These Outstanding Specialties of 


deLAIRE: 


e Bouvardia 

e Cinnamylal 

e Civette Artificial 
e Foin Rigaud 

e Floranol 160 

e Forestal 

e Framboisis 

e Fleur de Muguet 33 
e Jasmin Vrai 

e Lilas Triple 

e Neroli 132 

e Oeillet 232 

e Rose H 

e Sinalia 


There has been no interruption in the supply of 
our extensive line of 


“D & O” Perfume Bases 


suitable for all purposes in the manufacture of 
soap, cosmetic and perfumery preparations. 


“Depend on D & O” 


is the motto of more and more manufacturers in 
these difficult times — and they are 
not being disappointed. 


| SA) Se. 
page Suv yori: wt 
2 Pa “2 
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Benzyl Chloride 


REFINED AND TECHNICAL GRADES 


Heyden production standards and labora- 








tory control assure uniformity « Modern 
containers protect quality to point of use 
Benzaldehyde « Benzal Chloride 
Benzoic Acid « Benzo Trichloride 
Benzoate of Soda 
Formaldehyde 
Paraformaldehyde 
Hexamethylenetetramine 
Salicylic Acid « Methyl Salicylate 
Pentaerythritol 


Write for Current Products List 


Ca 


HEYDEN CenicLoporation 


SO UNION SQUARE NEW YORK, N. Y. 


CHICAGO BRANCH: 180 N. WACKER DR. 
Factories: Garfield, N. J. Fords, N. J. 














Patented in U. S. A., Canada, Great 
Britain and other countries. 


OFrec 








in Design, Fit, 


are NEW PERFECTION Dropping 
Parts. Every part is correctly designed, 
by experts specializing in this line of 
manufacture, to insure against leak- 
age, breakage, or dropper glass falling 
ra | eee Correct they are, too, in 
size and proportions, to insure per- 
manently tight fit and easy, perfect 
functioning. .. Their correctness also 
results from the generous use of high 
class materials, carefully selected to 
suit individual requirements. .. Our 
AMEKINE Bulbs are virtually 100% 
pure odorless synthetic rubber. 


1 Non-rolling, extra depth, 

Bakelitecap; non-swelling 
Amekine synthetic rubber 
part, without strong odor. 
Saftee ball glass. 


2 Double shell metal cap; 
special thin flange rubber 
part; special bent glass. 


3 Regular or acid resisting 

plastic cap; regular rub- 
ber part in various colors; 
semi-blunt glass. 


4. Single shell metal cap: 
clutch rubber part; tooled 
blunt glass. 


5 Fancy colored beetle cap: 
midget rubber part; reg-- 
ular straight glass. 


and Function 


Millions have been used by the 
largest pharmaceutical houses for 
oily products, with general satisfac- 
tion. AMEKINE Bulbs do not swell or 
deteriorate like natural rubber when 
submerged or covered with oil, or ex- 
posed for long periods to adverse 


climatic conditions. 


A perfect functioning NEW PER- 
FECTION dropper with your product 
acts as a healthy sales stimulant. 
Widest choice of sizes, styles, colors 


and materials. 


PENNSYLVANIA GLASS PRODUCTS CO. 


428-32 N. CRAIG ST. 


PITTSBURGH, PA., U.S. A. 


(Not affiliated with any other glass concern) 
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DROPPING PARTS 
AND OUTFITS « » 
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“We long ago foresaw the tremendous gap in the 
American market created by the shortage of Aldehydes C-10, C-11, C-12 Laurique 


and C-12 Methlnonylacetate. As a result of long-planning, we were able to place 


ourselves in a position to successfully fill the needs of American perfumers, which 


had been created by conditions abroad. 


“While it is true that many manufacturing problems and growing 
pains are still with us, these are being met and coped with satisfactorily. We feel 
confident that progress will continue and we will increase our scope on the many 


things needed to secure the future independence of the industry on this continent. 





“To those perfumers who have used and given wide acceptance to 
Verley Aliphatic Aldehydes, we extend our gracious thanks. We are hopeful 
that we may continue to be favored by this patronage, and to those who have 


not had the opportunity of getting acquainted with these new chemical products, 


we suggest that you write for working samples and prices.” 


PRESIDENT 


Meet Ve 


MAT CS 








ALBERT VERLEY, INC., D. A. Bennett, President * 1621 CARROLL AVENUE, CHICAGO, ILLINOIS 
114 EAST 25th STREET, NEW YORK ° MEFFORD CHEMICAL COMPANY, LOS ANGELES 
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COSMETICS ON PARADE! 


Wer ALL HAVE a natural place in the scheme of things as they exist 
today. Difficulties are constantly arising to beset us. Yet we Americans 
are all trying to share the responsibilities of our country’s need. And upon 
the shoulders of the cosmetics manufacturers and retailers must be laid a 
very great part of the burden of keeping up the morale of our womenfolk. 


ECENT EVENTS have shown that cosmetics can and do help in 

, 
fortifying the feminine populace against the stresses and economies existent 
in times like these. The industry has to work, however, with the handicap 


of limited materials—yet cosmetics must march on. 


Our STAFF OF SIXTEEN CHEMISTS representing 140 man-years of 
practical cosmetic research experience, and our associated specialists in 
Line, Art and Color are entirely at your service to help you meet these 


unusual conditions. 


Our ORGANIZATION is uniquely set up to develop and manufacture 
your product even in these difficult days. We do not maintain we can solve 
every problem but for many of our customers we have been able to overcome 
the problem of unavailable raw materials while preserving the high 
quality of their products. Perhaps we can help you in this manner. 


FurTHERMORE, we stand ready to prepare and manufacture new 
products for you which are appropriate and keyed to the tempo of Today. 


WE WILL BE PROUD to cooperate with you to keep your cosmetic 
flag flying. 


Evans Chemetics, Inc. Evans Chemicals Limited 
33 West 46th Street, New York Boreham Wood 
Telephone Bryant 9-6805 Herts, England 


{Cosmetic Manufacturers with Unique Research Facilities} 
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GQHNGUNCES..« 
We are also 
h I sia 
a N addition to other imports, we are now 
oo aaa ® e ® ae 
receiving large consignments of Spanish 
Essential Oils of finest quality. 
Bergamot 
pr a ae As agents for F. Gutkind & Co., we can 
offer genuine Spike Lavender, Rose- 
Cloves mary, Sage, Cade, Origanum and 
Lemon Thyme Oils, either spot, afloat, or for 
tices shipment, at competitive prices. 
ee Users of Spanish Oils are invited to write 
us for samples and quotations. 
Patchouli 
Geraniol] 
A swre source of supply... 
Ionones 
A @ With large stocks of natural oils and imported perfume bases 
Cassia on hand, together with exceptional facilities and skill in 
compounding, we assure you of a dependable source of 
etc. supply regardless of present world trade conditions. You 
can avoid disappointments and shortages by depending on 
Standard Synthetics. @ Just send us your problems. 
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119 West 25th Street * New YorkCity  — © 
BRANCHES and REPRESENTATIVES ’ | 
Kansas City, Mo. Cuba Chicago, IL I 
Philadelphia, Pa. Mexico St. Paul, Minn. - 
_ Boston. Mass. -South America Detroit, Mich, | 
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Anchor Hocking glass containers 


These Anchor Hocking Amber 
Blakes, shapely and sturdy, 
make ideal containers for pills, 
tablets, capsules and granular 
products. They are made in 27 


sizes, from 1/6 oz. to 32 ozs. 


And in selecting a closure 
to match these Blakes in appear- 
ance and efficiency, you'll discover 
distinct advantages in Anchor C. T. 
Caps. For instance, their abrupt 
starting thread, accurately pitched 
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@ Hocking J 


ANCHOR HOCKING GLASS CORPORATION 


LANCASTER, OHIO 





and uniformly controlled, assures a 
positive, always dependable seal... 
thus protecting contents against 
leakage, spoilage and evaporaticn 
until entirely consumed. Their prac- 
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and closures for drug products 


tical design and precision manufac- 
ture also lead to consumer satisfac- 
tion, for they spin smoothly off and 


on again with a simple twist. 


Anchor C. T. Caps possess other ex- 
clusive features we'd like to explain 
in detail. We’ll also be glad to send 
you sample containers and closures, 
And you'll find the knowledge and 
experience of your nearest Anchor 
Hocking man can be extremely 


productive. May we have him call? 
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CARE UR a a ll 


Plaskon Molded Color offers the opportunity for 
creating highly practical, distinctive closures for 
drug and cosmetic protection and sales promo- 
tion. Plaskon has these advantages: 


1. Will not chip, rust, corrode or tarnish; is odor- 
less, tasteless, inert; resists the effects of water, 
oils, alcohol, organic solvents. Quickly, easily 
and economically molded. 


2. Extremely beautiful. Plaskon Molded Color is 
available in a wide range of tones, including 
pure white, to harmonize with the character and 
purpose of the merchandise. 


3. Easy to put on, easy to remove. Always sanitary. 
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PLASKON ... for Closures of Character 


If it is your responsibility to increase sales and 
profits through product improvement, investigate 
Plaskon and its possibilities. To help you do this, 
Plaskon offers an advisory service that is based 
upon long experience in the field of plastics. Write 
Plaskon Co., Inc., 2110 Sylvan Ave., Toledo, Ohio. 


PLASKON. 


TRADE MARK REGISTERED i 
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NDOLINE 


Not a substitute 
for INDOL but a 


product superior 


in 
LASTING QUALITY 
SWEETNESS and 
PERFUME VALUE 


Please Write for Free Sample 


Norda 


ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


NEW YORK OFFICE 
601 WEST 26TH STREET 


CHICAGO: 325 W. HURON STREET ST. PAUL: 253 €. 4TH STREET 
LOS ANGELES: 2800 E. 11TH STREET HAVANA, CUBA: SAN LAZARO #671 
ST. LOUIS: 1123 WASHINGTON AVE. CANADA: 119 ADELAIDE ST., W. TORONTO 
FRANCE: PLACE VENDOME, 8, PARIS 135 COMMISSIONERS ST., WEST, MONTREAL 


ENGLAND: 17 CREECHURCH LANE, LEADENHALL ST., LONDON, E. C. 3 
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03% moisture 


ISN'T MUCH WATER 
BUT 


ACTIVATED 
ALUMINA 


GETS IT ALL 


If you’re wondering about the efficiency 
of Alorco Activated* Alumina as a drying 
agent 

Three to five drops of water in the 
refrigerant in an ordinary household 
refrigerator means a .03% moisture con- 
tent. And that’s enough water to cause 
all kinds of grief. But Activated Alumina 
heads off this trouble by taking out 
every trace of the moisture, plus any acid 


that’s present. 


“Registered Trade-mark 


“ALORCO” 






Where you need to maintain uniform 
humidity, prevent moisture condensation, 
dry liquids or gases, eliminate corrosive 
moisture or acids, Alorco Activated Alumina 
will give you this same efficient service. 
It dries air, all types of gases, and organic 
liquids to dew points as low as —110° F. 

We'll gladly send you additional data. 
ALUMINUM COMPANY OF AMERICA 
(Sales Agent for ALUMINUM ORE ComMPANy) 


1964 Gulf Building, Pittsburgh, Penna. 
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AD 


pe NAIL ENAMELS enjoy overwhelming 


world-wide acceptance. Leading packagers and 





distributors have entrusted to DURLIN the job of 
producing their fingernail preparations. Their sue- 
cess is our success. 

CONSULT DURLIN for the most talked about NAIL 
ENAMELS. 


THE DURLIN CORPORATION 


Il WEST 42nd ST. NEW YORK, N. Y. 
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The difference between a masterfully 
blended sauce and a “satisfactorily” 
blended one is incredibly small. But 
what a big difference that little differ- 
ence makes to the right customers — the 
clientele whose patronage is valued as 
the backbone of a restaurant's business. 
The same conscientious blending of in- 
gredients to meet the tastes of customers 
is the secret of success in the creation 
of odors for perfume and cosmetic 
products, too. Like the master chef, the 
blender of perfumes must know his 
clientele as well as his ingredients. 


Givaudan chemists know their ingre- 
dients. That has been established 
throughout the perfume and cosmetic 
industry by the hundreds of masterful 
creations they have introduced. And 
they also know public tastes and prefer- 
ences. That has been established by the 





many successful odor blends they have 
developed for manufacturers of every 
type of perfume and cosmetic products. 
Some of these blends are used in 
special products, others for complete 
lines. The subtle “difference” that dis- 
tinguishes a Givaudan odor or blend of 
odors from a run-of-the-mill or a simply 
“satisfactory” one is responsible for an 
increasing number of successes on the 
market today. 


Your line can profit by the special 
knowledge and experience Givaudan's 
staff brings to the science of odor crea- 
tion. Why not let our chemists work on 
your problems and suggest answers? 
You will find their work both efficient 
and economical. Givaudan will be glad 
to furnish samples and prices on prod- 
ucts and help you make suitable odor 
selections. 





IVAUDAN-DELAWANNA, INC. 


42ND 


westT 





STREET, 


NE W YOR K, N. 










































a USERS S SESSE8 C2608 222288 S288 2 EAE Sf Sas «eae 2 eee 


ACONITINE 
ARECOLINE 
ATROPINE 
BERBERINE 
COLCHICINE 
EMETINE 
EPHEDRINE 
ESERINE 
HOMATROPINE 
HYDRASTINE 
HY OSCINE 
HYOSCYAMINE 




















LOBELINE 
PILOCARPINE 
SPARTEINE 
VERATRINE 
YOHIMBINE 
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AND 


Timely 


AMERICAN 
PRODUCTION 


ALKALOIDS, GLYCOSIDES 


RELATED PLANT PRINCIPLES 








Sept. 1939 


Sept. 1940 


Sept. 1941 


Sept. 1942 


NOTES = 


War declared. Consideration given to enlarging our Alka- 
loidal manufacturing facilities. Comfortable imported 
stocks of Alkaloids held here. Difficulty in competing 
with European labor costs. Decision to proceed with 
manufacture of comprehensive line of Alkaloids, etc. 


Peace rumors. Buyers temporarily hold off declaring 


near future requirements. Stocks of imported mate- | 


rials have largely disappeared. Our knowledge of world 
markets for required crude materials prompts continu- 


ance of Alkaloidal manufacture, despite risk involved. || 


Service to the industry. 


PENICK LABORATORIES now recognized as main ! 


source of supply for Alkaloids and related Plant Prin- 
ciples. Frequently necessary to resort to secondary and 
lower yielding crudes. Higher production costs. Sub- 
stantial extension of research laboratories. Appropria- 
tions for experimental work in domestic growth of 
important Botanicals. Substantial quantities of Alka- 
loids required by customers under Defense Program. 
Need for Alkaloids in established products, from stand- 
point of public health. Disposition on part of customers 
to anticipate requirements and insure supplies. 


? 


|| The continued support of our manufacturing customers will afford || 
| them still better facilities and service. I] 
\\ 








OTHER PLANT PRINCIPLES 


ALLANTOIN DIGITALIN 
ASPARAGIN DIGITONIN 
CANTHARIDIN SALICIN 
CHRYSAROBIN SAPONIN 
QUASSIN STROPHANTHIN 


Write for Your Copy of Our Latest Market Report 


S.B. PENICK & COMPANY 


50 CHURCH STREET, NEW YORK, N. Y. 
735 W. DIVISION STREET, CHICAGO, ILL. 


THE WORLD'S LARGEST BOTANICAL DRUG HOUSE 
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Day after day... month after month... year after year... 


MANUFACTURERS OF NYQ is constantly carrying on research to assure its cus- 
Bismuth Subcarbonate x a P 
Bismuth Subgallate tomers that products carrying the NYQ label will be of the 


Bismuth Subnitrate 


Bracing Alkaloid ™ highest possible quality. The manufacturing of NYQ prod- 

‘ =. 

All Sats of Cinchona ucts is kept under continual control from the time the raw 

talon” — materials enter our plant until they are delivered to customers 

vi eentrctan:Powd:) as finished substances. That is why you can have complete 
Sulla 

ee confidence in products packed under the NYQ label. 


Strychnine Sulfate 


THE NEW YORK QUININE & CHEMICAL Works 


Thymol Iodide 


GENERAL OFFICES 
99-117 North Eleventh Street, New York, Borough of Brooklyn 


ST. LOUIS DEPOT, 915 MARKET STREET, ST. LOUIS, MO 





Oct. ’41: 49, 4 The Drug and Cosmetic Industry 369 





























Abreast of the Times 











We keep our finger on the pulse of popular demand for perfumes 


Our laboratory is keenly attuned to every turn perfume fashions take. For every 


trend we offer a number of skillfully wrought odor creations expertly constructed and 
chemically adapted to whatever product for which they are designed. 





For instance we offer the following 





for a few of today’s popular types: 


Deep forest, green and mossy 
Fougére “Sch. & Co.” 
Fougére green K S 3072 
Laburnum “Sch. & Co.” 


Modern fancy bouquet 


Bouquet B 3611 
Bouquet Leonore 
Bouquet 4301 


Heavy and Oriental 
Chypre A K 1188 
Moscovita 3037 
Bouquet M. O. 3669 


Sophisticated French Bouquet 
Bouquet Paris 3684 
Bouquet Paris 4340 
Bouquet LHB 3610 


Tobacco smoke and tweeds 
Russian Tobacco K S 3074 
Spanish Leather "Sch. & Co.” 
Cherry Wood 3996 





Tangy and arresting 
O Encanto! 4540 


Carmen 4420 
Poppy 4323 


Heady and glamorous 
Bouquet O. G. 
Fascinia K 3042 
Amber Royal K 3031 


Pungent Autumn woods 
Tabadero 4577 
Milonga 4676 
Bouquet 4455 


Old-fashioned 


Spice Bouquet 2188 
Rosanor K 3017 
Lavender 3516 


Springlike, floral 
Apple Blossom 2582 
Clover Red K 922a 
Jonquille K 3010 


If your product is a soap, a cream or powder, a 

hair or face lotion, or any other cosmetic, we can 

supply the right perfume composition for it 
We welcome your inquiries. 


SCHIMMEL & CO., INC. 


601 West Twenty-sixth Street 


New York, New York 











Cincinnati - Cleveland - Los Angeles 


Minneapolis - New Orleans - Seattle 


St. Louis 
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WEKCK 


—a@ recognized and dependable 


source of fine cosmetic products 


The importance of high-quality ingredients is recognized 
by manufacturers of successful cosmetic preparations— 
those purchased by “brand name”’ because satisfactory 
results have created a demand market for such products 
and steady repeat sales. 

Consumer acceptance of cosmetic preparations de- 
pends in large part on quality, uniformity and reliability. 
Leading manufacturers incorporate these sales-building 
features into their preparations by using Merck products. 

The high recognition accorded to Merck Chemicals 
throughout America is proof of how well the House of 
Merck has kept faith with those whom it serves. Today, 


MERCK & CO. Inc. 
New York ° Philadelphia e - St. Louis ° 
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AM , anufacturing Ch emtsts 





1500 products are supplied to physicians, dentists, 
veterinarians, pharmacists, chemists, laboratories and 
various branches of industry. 


The Merck policies of scientific research and rigid 
laboratory control for purity and standards of quality 
and uniformity . . . fortified by a rich tradition of ex- 
perience and modern production facilities . . . assure 
continued leadership in present fields of chemistry, as 
well as in those still to be explored and conquered. 


We invite you to consult us regarding your manufac- 
turing problems and requirements. 





RAHWAY, N. J. 


In Canada: MERCK & CO. Ltd., Montreal and Toronto 
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NAUGATUCK 





eons 


“ NAUGATUCK@AROMATICS 


DIVISION OF UNITED STATES RUBBER COMPANY 


12 EAST 22nd STREET e NEW YORK, N. Y. 
215 W. OHIO STREET, CHICAGO, ILL. e H. M. ROYAL, Inc. 4814 LOMA VISTA, LOS ANGELES, CALIF. 
Sole Representatives for: BRUNO COURT, S. A., GRASSE, FRANCE Cc. A. P. P., CASABLANCA, MOROCCO 
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HERE’S the label-size range 
of the PONY LABELRITE 


= | — 


’ From AMPOULE size to GALLON Jucs! 


Do YOUR labeling with 


| For SMALLER ¢ : a @ PERFECT REGISTER 
| stone 8/603 ‘ [se No WIPING OF BOTTLES 


| oy LARGER: 
oa to 11 x 6% for FLAT WORK) @ “PETTY-CASH’ CHANGE-PARTS 


| special attachments : BEN © LOWER OPERATING COSTS 


| are available... 





That’s why more than 
600 manufacturers have 
installed more than 840 
LABELRITES 
since Fall, 1937! 





to pass unheeded 
the CATALOGED FACTS 


of Labelrite superiority 


| 
| 
| 
| 
| 
| 
| 
| 
| 
! 
| 
| 
| 
| 
| 
1 ¢s : 7 You can’t afford 
| 
| 
| 
| 
I 
| 
| 
! 
| 
Y 


Get FACTS—and you'll get Labelrites! 


NEW JERSEY MACHINE 
CORPORATION 
shat Suet and itew Avenue gee ee Sie aa cs! - ined N. me 


CHICAGO OFFICE, 549 WEST WASHINGTON BLVD. 
@ Sales and Service Representatives in 14 Industrial Centres! @ 
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FIRST GOLF PICTURE IN AMERICA 


Taken at North Broadway, Yonkers, N. Y., in 1888 by S. Hedding Fitch, brother of Judge Theodore Fitch, whose home is in the picture. The 
players are Harry Holbrook, A. W. Kinnan, John B. Upham and John Reid. Caddies are Warren and Fred Holbrook. Mr. Reid is referred to 
as the Father of St. Andrews Golf Club, the oldest club of continuous existence in America, organized November 14, 1888. He was also one of 
the founders of the United States Golf Association. 


THREE YEARS BEFORE 


the first “19th hole’ became a welcome haven to the pioneers of 
what is now an international sport, the nucleus of an enterprise 
had been established which has since developed to international 
prominence. 

The growth, expansion and importance of George Lueders & Co., 
in the essential field is not a mere coincidence, but was perpetu- 
ated by a tenacity of purpose, loyalty of associates and a rigid 
code of ethics. 


The full services of our organization are at your disposal. 





427 WASHINGTON STREET, NEW YORK, N. Y. 


BRANCHES: CHICAGO - SAN FRANCISCO + MONTREAL 
REPRESENTATIVES: ST. LOUIS—PHILADELPHIA 


Essential Oils @ Aromatic Chemicals Established 1885 


Perfume Materials @ Colors 
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What the dictionary is to the writer...what the navigation chart is to a pilot... consumer 
surveys are to cosmetic manufacturers. Properly analyzed and applied, these surveys direct his 
efforts toward keeping his line keyed to fashion...to demand... and PROFITS! 

The APLI chart breaks down production of many millions of lipsticks in all shade groups 
popular over recent months into twelve major classifications. These production figures are 
an accurate summary of what Milady has preferred in lip color—and become the basic means 
by which to anticipate her future demands. 

A presentation of this factual data to cosmetic company executives 
will be gladly arranged when an appointment is requested. Important 
informative material is also available on the subjects of preferred tex- 
ture, yield and indelibility. Also obtainable, at no obligation, is the 
complete set of twelve composite lipstick shades prepared from each 
group of the twelve major lipstick classifications. 

BE RIGHT WITH ALLIED... Allied manufacturing routine emphasizes rigid 


analysis by trained specialists before a single shade is released for consumption. 





ALLIED PRODUCTS, Ine.30 ROCKEFELLER PLAZA,N.Y.C. 


MAKERS OF THE WORLD’S FINEST COSMETICS AND TOILETRIES e PRIVATE BRANDS EXCLUSIVELY 


PLANT AND LABORATORIES: SUFFERN, NEW YORK 
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A VALUABLE ALTERNATE FOR BHYDROXYCITRONELLAL 


@ “Alpine Violet Extra” has odor character- 
istics similar to those of Hydroxycitronellal, 
and it is used in the same way. 

“Alpine Violet Extra” is several times 
stronger than Hydroxycitronellal, yet it is 
stable, highly resistant to alkali, and non 
irritant. 

Use “Alpine Violet Extra” to lift and add 
mellowness to bouquets. It blends well with 
synthetics and essential oils . . . gives char- 
acter to all types of perfumes, creams, and 





; colognes. 
Samples and additional information will 
be sent upon request. 


PID U.S. Pat OFF 


Gonulics 


Du Pont makes many important synthetie aro- 


matics from domestic raw materials, ineluding: 


Astrotone* Coumarin 

Isobornyl Acetate Methyl Anthranilate 
Skatole Indole 

Dimethyl Anthranilate Musk Xylol 





*rea. U.S. PAT. OFF. 





E. 1, DU PONT DE NEMOURS & CO. (INC.), ORGANIC CHEMICALS DEPARTMENT, FINE CHEMICALS DIVISION, WILMINGTON, DELAWARE 
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Synfleur 


REG. U. S. PAT, OFF. 
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LAVENTHIA EXTRA 


(Synthetic Oil of Lavender) 





A truly remarkable addition to the SYNFLEUR line of 
synthetic essential oils. LAVENTHIA EXTRA has that 
characteristic natural Lavender note. Adapted for all 
perfumery purposes. 


; | Trial Pounds $7.50 
; 50 lb. lots $6.95 lb. 


MADE IN U.S. A. 


If you are having difficulty in obtaining certain perfume 
materials, why not get in touch with us? Inquiries solicited. 


SYNFLEUR SCIENTIFIC LABORATORIES, INC. 
MONTICELLO, NEW YORK, U.S.A. 


Mexico, D. F. Atlanta Detroit Chicago 
Santiago Buenos Aires Rio de Janeiro Havana 
Guayaquil Lima 
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KEEP YOUR SHADES IN TUNE 
WITH THE TIMES 


Are your shades of Lipsticks, Rouges and 
Cream Rouges in tune with the times? 








We are ready to harmonize them for you. 





We also make quality— 
COMPACTS, FACE POWDERS, CREAMS, 
TOILET WATERS, ETC. 







——_ 












ALL OXZYN products are checked by experi- 
enced chemists, to insure absolute compliance 
with the Pure Food, Drug and Cosmetic Act. 


A NEW PUFF 
for your Dusting Powder 
Cheaper — Better — More Attractive 


Samples of the New Mushroom 
Puff to match your Color. 
Scheme on request. 





OXZYN SALES COMPANY 


New Jersey Office: 1 Pleasant Ave., Clifton Canadian Office: 144 Front St., W., Toronto 
Phone Passaic 2-6900 


WHOLESALE 2 Lend P MANUFACTURED BY 
DISTRIBUTORS OF OXZYN COMPANY 
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ANTOINE CHIRIS — 


Antoine Chiris was established in France in 1768 and all through these 


















years pioneered in the development of its long-known worldwide or- 


ganizations. The American branch was established in New York in 1899. 


CHIRIS 


is prominent in 
PERFUME BASES 
AROMATIC MATERIALS 


for 


PERFUMES + COSMETICS + SOAPS 





ANTOINE CHIRIS COMPANY, INC. 


115-117 EAST 23rd STREET, NEW YORK, N. Y. 


SOLE DISTRIBUTORS IN NORTH AMERICA FOR 


PIERRE DHUMEZ ET CIE ETS ANTOINE CHIRIS PILAR FRERES _ 
GRASSE, FRANCE i 





ANTOINE CHIRIS, LTD., LONDON, ENGLAND 
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For over fifty years American chemists and 
drug and cosmetic manufacturers have learned 
by experience that they can depend on 
STURGE STANDARD PRECIPITATED 
CHALK for Unfailing Uniformity, Unfailing 
Quality and Unfailing Deliveries. 


JOHN « E. STURGE 
Limited 


Distributors: 


H. J. BAKER & BRO. 
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business as usual 


In the existing raw materials emergency Felton Synthetics are 
making it possible for many perfume and cosmetic manufacturers 
to continue “Business as Usual”. Having recognized well in ad- 
vance the inevitable shortage of natural perfume materials, Felton 
laboratories developed many substitutes which today are replac- 
ing these natural products with complete satisfaction. They are 


now widely used by perfumers throughout the country. 


OF GREATEST CURRENT INTEREST ARE... 


OAK MOSS SYNTHETIC F. 





BERGAMOT ARTIFICIAL #641 





GERANIUM ARTIFICIAL #641 





YLANG BOURBON SYNTHETIC 





ROSE DE MAI #100 


Will replace Rose Absolute in any formula. 





JASMINIS #36B 


Excellent substitute for Jasmin Absolute. 


FLOWN CHEMICAL CO., tnc. 


599 JOHNSON AVENUE, BROOKLYN, NEW YORK 
BRANCHES IN PRINCIPAL CITIES 





MANUFACTURERS OF AROMATIC.CHEMICALS, NATURAL DERIVATIVES, PERFUME AND FLAVOR OILS 








he true quality S our lipstick, rouge and other private 


label cosmetics is measured in terms of a double standard:— the 


protection afforded RD name and the assurance (through past 


performance) of repeat sales. Ask to see samples of our compelling 





new fashion shades “a> they're packed with persuasion and stimu- 


lating sales appedigren 


halal LABEL COSMETICS: 





Ss Ge oe - Be ge OR ee ° e * ROUGE ° . ’ FACE POW DER 
EYE SHADOW ‘ ° s MASCARA « e e BEAU TT? AIDS 
> 
| Re Products Liability Insurance Carried 


PARIS COSMETICS, ne 


116 WEST 14TH STREET, NEW YORK, 


CABLE: PARISTIC NEW YORK 
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To Chemical Ruyers of the Nation 


* Material shortages and delays arising from the National Defense Program and 
the war abroad are affecting more and more industries every day. 




















* Every effort is being made by Mallinckrodt to keep supplies moving as 
promptly and completely as possible to the trade but it is increasingly evident 
that all of us must proceed, for a while at least, with reduced quantities of 
certain materials. 


* One way that every user of chemicals can help his country and his company 
to avoid waste and perhaps irreplaceable loss is to make sure that every 
shipment received is carefully handled and stored, even though for a short 
time, under conditions that avoid breakage, spoilage, and contamination. 


* To help insure instant use when needed in your operations, the Mallinckrodt 
Chemical Works offers its experience of nearly 75 years in supplying 
information to help avoid deterioration, etc., caused by improper handling 
and storage conditions. 


* Any user is welcome to this information on any item in our list which covers 
over 1500 fine chemicals including Iodides, Ethers, Bismuth Salts, Salicylates, 
Bromides, Mercury Salts, Stearates, Silver Salts, Nutgall derivatives and 
many others. 


Write Chemical Storage Dept., 2nd & Mallinckrodt Streets, St. Louis, Mo. 





MALLINCKRODT CHEMICAL WORKS 


Mallinchrodt, Mallinckrodt Street 74 Gold Street i 
SINCE 1867 St. Louis, Mo. New York, N. Y. 


CHICAGO - PHILADELPHIA - TORONTO - MONTREAL } 
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LOOK AHEAD 


s a result of the alcohol shortage and the paper shortage, 
manufacturers in this industry must all realize now that 
they are in for some real headaches in the way of supplies as the 
result of the defense effort. Many manufacturers previously 
thought that there would be plenty of everything they needed. 
They thought that the shortages were largely created by manu- 
facturers who might be selling at higher prices for export or 
through second hands who created a speculative market. But 
the smallness of the speculative market in the raw materials for 
this industry should have told them different, and the restric- 
tions on exports of a long list of products should have con- 
vinced them that export was not the answer. They were willing 
to admit that there was a legitimate shortage of many imported 
products,—but domestic products, no. 


Now the situation is rapidly becoming clear. It is not only 

aluminum, magnesium, and other metals that the govern- 
ment wants, but a long list of everything that is used in civilian 
life. Our enormous over-capacity to produce alcohol is far from 
sufficient for defense needs alone and new plants are being 
rushed up to expand our capacity to at least twice what has 
been. Our enormous over-capacity to produce paper is far too 
small when statements are made that the defense effort will take 
from thirty-five to fifty per cent. of the paper that this country 
can produce. 


LL chemicals, all metals, all fabrics, in fact everything that is 
produced in this country will be needed in large degree by 
the. defense effort as this country goes into an all-out effort to 
supply its allies in all parts of the world and as it attempts to 
build up enormous reserves of armament and equipment in this 
country. Modern defense takes everything—there is nothing 
that is not important in the picture. For this reason manufac- 
turers must study their needs carefully in an attempt to deter- 
mine how they can curtail their requirements of each item when 
the blow strikes and they are forced to curtail. 
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COSMETIC TAX 


REGULATIONS 


1 regulations for enforcement of the recently en- 
acted cosmetic retail tax of ten per cent. has been 
released by the Treasury Department. We are pub- 
lishing these regulations in full, including the regula- 
tions covering the tax on jewelry, because of their in- 
terest to cosmetic manufacturers. Even though the 
manufacturers do not have to pay this tax, except upon 
sales which they make to those who are not going to 
resell the goods, and upon sales made direct to beauty 
parlors, barber shops, and similar institutions, a careful 
reading of the regulations will be time well spent. 

Of particular interest in the regulations is the list of 
cosmetics given in section 350.50. Also in this section 
are given the regulations covering fitted toilet cases, no 
tax being required to be paid on the case itself, but only 
on the cosmetics contained in the case. The tax on 
jewelry is important because of the fact that some cos- 
metic packages might be considered jewelry, however, 
the regulations are quite clear in this respect. Another 
interesting point is that premiums given for wrappers, 
box-tops, labels, and similar things are subject to the 
retail sales tax. 

The text of the regulations follow: 

§320.1 Meaning of terms. As used in the regulations 
in this part— 

(a) The terms defined in the applicable provisions of 
law shall have the meanings so assigned to them. 

(b) The phrase “every person who sells at retail’ 
means any person engaged in the business of selling 
articles to a purchaser at retail. 

(c) The term “‘exporter’’ means the person named as 
shipper or consignor in the export bill of lading. 

(d) The term “exportation” means the severance of 
an article from the mass of things belonging within the 
United States with the intention of uniting it with the 
mass of things belonging within some foreign country 
or within a possession of the United States. 

(e) The term “‘possession of the United States”’ in- 
cludes the Philippine Islands, the Panama Canal Zone, 
the Virgin Islands, Guam, Puerto Rico, American 


? 


- Samoa, Wake, Palmyra, and the Midway Islands. 
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(f) The term “‘sale’’ means an agreement whereby the 
seller transfers the property (that is, the title or the sub- 
stantial incidents of ownership) in goods to the buyer 
for a consideration called the price, which may consist 
of money, services, or other things. 

(g) The term “taxable article’? means any article 
taxable under Chapter 19, of the Internal Revenue 
Code. 

(h) The term “‘vendor”’ includes a lessor. 

(i) The term “purchaser”’ includes a lessee. 

§320.2 Effective period. The taxes imposed under 
Chapter 19 of the Internal Revenue Code are applicable 
to articles sold or leased on and after October 1, 1941. 

§320.3 Liability for tax. Every person who sells at 
retail any article covered by the regulations in this part, 
or leases such article, is liable for tax whether such sale 
or lease is made directly or through an agent. 

§320.4 When tax attaches. In general the tax at- 
taches when the title to the article sold passes from the 
retailer to a purchaser. 

When title passes is dependent upon the intention of 
the parties as gathered from the contract of sale and 
the attendant circumstances. In the absence of ex- 
pressed intention, the legal rules of presumption fol- 
lowed in the jurisdiction where the sale is made govern 
in determining when title passes. Generally, title passes 
upon delivery of the article to the purchaser or to a 
carrier for the purchaser. 

In the case of a sale on credit, it is immaterial 
whether or not the purchase price is actually collected. 

Where an article is consigned to any person for sale 
at retail and the consignor maintains control over the 
terms and prices for which the article may be sold by 
the consignee, the consignor is considered to be the 
“person who sells at retail’” when the consignee sells 
the taxable article. 

Where an article is consigned to any person for sale 
at retail and the consignor maintains no control over 
the terms and prices for which the article may be sold 
at retail by the consignee, such consignee is considered 
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We give here the complete regulations 
issued by the Department of Internal 
Revenue of the Treasury Department for 
collection of the new retail cosmetic tax 
of ten per cent. Because of the possibility 
of some cosmetic containers falling in 
the jewelry classification, and because of 
other considerations, we have included 
the regulations covering this classifica- 
tion. For the text of the tax law itself 


and other information see Page 415. 


the, ‘person who sells at retail’? when such article is 
sold by him. 

In the case of an installment sale, where title does 
not pass until a future date, a conditional sale, or a 
lease, a proportionate part of the tax attaches on each 
payment. 

§320.5 Basis of tax on sales generally. The tax is 
imposed on the sale by the retailer of any of the articles 
enumerated in the regulations in this part. The pro- 
visions of law quoted above embody the rules for de- 
termining the sale price, which is the basis of the tax. 
In general, this should be the retailer’s actual price at 
the point of distribution or sale. In determining the 
sale price, for tax purposes, there shall be included any 
charge incident to placing the article in condition packed 
ready for shipment. There shall be excluded (a) the 
amount of the tax, whether or not billed as a separate 
item, and (b) (subject to the provisions of §320.8) 
transportation, delivery, insurance, installation, or 
other charges (not required by the preceding sentence 
to be included). There may also be excluded the amount 
of any retail sales tax imposed by any State or Territory 
or political subdivision of the foregoing, or the District 
of Columbia, whether the liability for such tax is im- 
posed on the vendor or vendee, but such amount shall 
be excluded only if stated as a separate charge (and in 
the exact amount of tax) on the invoice, bill, or other 
memorandum of sale rendered to the purchaser. 

Where articles are sold on credit, the tax is to be re- 
turned and paid to the collector of internal revenue 
during the month succeeding that in which the sales 
are made, even though the price may not be paid to the 
retailer until a later date. 

The sale price of any article covered by the regula- 
tions in this part may be payable in whole or in part in 
property. Thus, where a dealer accepts an article in 
trade as partial or full payment for the purchase price 
of any taxable article, the amount allowed for the 
article accepted in trade but not less than the fair 
market value thereof, must be included in the determi- 
nation of the tax due on such sale. If the article ac- 
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cepted in such a “trade-in” transaction is one covered 
by the regulations in this part, the resale thereof will 
be subject to the tax. 

The giving of a premium in consideration of the 
return of wrappers, labels, coupons, trading stamps, or 
other script, delivered or sold in connection with the 
sale of a commodity, constitutes a taxable transaction, 
and the person so giving the premium is considered to 
be one who sells at retail. 

§320.6 Charges for coverings, containers, etc., gen- 
erally. Any charges for coverings, containers, etc., 
incident to placing an article in condition packed ready 
for shipment shall be included as a part of the sale 
price for the purpose of computing the tax. Therefore, 
the amount paid for the article and its covering or con- 
tainer is the basis for computing the tax even though a 
separate charge for such covering or container is billed 
on the invoice. 

§320.7 Exclusion of tax—(a) Federal tax. The tax 
imposed by Chapter 19 of the Internal Revenue Code 
on the retailer’s sale of an article is by statute not a 
part of the taxable price of the article. Where the 
Federal tax is billed as a separate item, the amount 
thereof should be excluded in determining the sale 
price upon which the tax is to be computed. Where the 
Federal tax is not billed as a separate item, it will be 
presumed that the amount of the tax is included in the 
price charged for the article, and such amount will be 
excluded by an appropriate computation in determining 
the taxable sale price. 

Thus, where an article is sold for $100 and an addi- 
tional sum of $10 is billed as tax, it is clear that $100 is 
the taxable sale price and $10 the amount of tax due 
thereon at the prescribed rate of 10 per cent. Where 
the article is sold for $100 with no separate billing or 
indication of the amount of the tax, it will be presumed 
that the tax is included in the $100, and the tax com- 

puted accordingly on the basis of a sales price exclusive 
of the tax. Since the rate of tax is 10 per cent, the billed 
price of $100 represents the taxable sales price (100 per 
cent) plus the tax due thereon (10 per cent), or 110 per 


The Drug and Cosmetic Industry 383 





cent. Since 10 per cent is 1/11 of 110 per cent, the tax 
may be computed on the basis of a sales price exclusive 
of the tax by taking 1/11 of the billed price. 

(b) State and local taxes. A retail sales tax imposed 
by a State, or Territory, or political subdivision of the 
foregoing, or by the District of Columbia, may be ex- 
cluded from the taxable price of an article only when 
billed as a separate item; if not so billed, the amount of 
such tax must be included in the taxable sales price. 

This exclusion relates to State or local taxes imposed 
with respect to the sale of the article, regardless of 
whether the vendor or vendee is liable for payment of 
the tax. However, it does not include other levies, as 
for example, a State income tax payable by a retailer 
upon the net profits derived from his operations. 

Where the amount of any State or local retail sales 
tax is excluded from the taxable sales price of an article, 
the taxpayer must retain a copy of the invoice, bill, 
or other memorandum of sale rendered the purchaser 
or other evidence satisfactory to the Commissioner to 
show that the amount of the retail sales tax so ex- 
cluded was stated as a separate charge. 


§320.8 Exclusion of charges for transportation, de- 
livery, etc., generally. Charges for transportation, de- 
livery, insurance, installation, and other charges ac- 


tually incurred in connection with the delivery of an 
article to a purchaser pursuant to a bona fide sale, are 
to be excluded in computing the tax. 

§320.9 Discounts and adjustments, generally. Read- 
justments in sale price (such as allowable discounts, 
rebates, bonuses, etc.) can not be anticipated. The 
tax must be based upon the original price unless the 
readjustments have actually been made prior to the 
close of the month in which the tax upon the sale is 
returned. However, if the price upon which the tax was 
computed is subsequently readjusted, a proper credit 
may be taken against the tax due on a subsequent 
return, or an appropriate claim for refund may be 
filed. (See §320.66) 

Commissions to agents, or allowances, payments, or 
adjustments made to persons other than the retailer’s 
vendee are not deductible from the sale price under 
any conditions for purposes of computing the tax. 

§320.21 Sales for export. To exempt from tax a sale 
for export it is necessary that two conditions be met, 
namely, (a) that the article be identified as having been 
sold by the retailer for export and (b) that it will be 
exported in due course. 

In order to establish exemption from tax in the case 
of the sale of a taxable article for export it is necessary 
that the retailer maintain adequate records and have 
in his possession documentary evidence showing that 
the article was so sold. 

§320.22 Shipments to possessions of the United 
States. The same provisions as relate to sales for ex- 
port and proof of exportation. will apply to sales for 
shipment to a possession of the United States if the 
articles are in due course so shipped. (See §§320.1 and 
320.21.) 


384 


The Drug and Cosmetic Industry 





This exemption does not apply with respect to sales 
of articles for shipment to the Territories of Alaska and 
Hawaii for the reason that these Territories are by a 
statutory definition included in the term “United 
States.” 


Subpart D — Tax on Jewelry, Etc. 

§320.30 Scope of tax. The tax attaches to the sale by 
the retailer of articles: 

(a) All articles commonly or commercially known as 
jewelry, whether real or imitation; 

(b) Pearls, precious and semi-precious stones and 
imitations thereof; 

(c) All other articles made of, ornamented, mounted 
or fitted with, precious metals or imitations thereof; 

(d) Articles specifically mentioned in the Code, such 
as watches, clocks, cases and movements therefor; gold, 
gold-plated, silver, silver-plated or sterling flatware or 
hollow ware; opera glasses; lorgnettes; marine glasses; 
field glasses; and binoculars. 

§320.31 Jewelry. Jewelry in general includes articles 
designed to be worn on the person or apparel for the 
purpose of adornment and which in accordance with 
custom or ordinary usage are worn so as to be displayed, 
such as rings, chains, brooches, bracelets, cuff buttons, 
necklaces, earrings, beads, etc. The tax is imposed on 
the sale of any of such articles at retail, regardless of 
the substance of which made and without reference to 
their utilitarian value or purpose, unless for a purpose 
specifically exempted by law. The term “jewelry” 
ordinarily does not include articles designed to be 
carried in the hand or hung over the arm, such as canes, 
bags and purses. Likewise, many things designed to be 
carried in the hand or worn concealed about the person, 
such as vanity cases, mesh bags, cigarette cases, eye- 
glass cases, and pencils, do not fall within the category 
of jewelry, as defined above, but such articles are 
taxable under this section of the Code when made of, or 
ornamented, mounted or fitted with, precious metals or 
imitations thereof (see §320.33). It is immaterial under 
the Code whether the jewelry is real or imitation. 

§320.33 Articles made of, or ornamented, mounted 
or fitted with, precious metals or imitations thereof. 
The tax is imposed on the sale at retail of any article, 
as distinguished from those articles commonly or com- 
mercially known as jewelry as described in §320.31, 
which are made of, or ornamented, mounted or fitted 
with, precious metals or imitations thereof. The term 
“precious metals” includes platinum, gold, silver, and 
other metals of similar or greater value. The term 
“imitations thereof’ includes platings and alloys of 
such metals. Any article, for example, photograph 
frames, book ends, ash trays, vanity cases, mesh bags, 
cigarette cases, etc., glassware, china, pottery, and like 
articles, which is ornamented with gold, silver, or other 
precious metals or imitations thereof, is subject to the 
tax. 

Purses, handbags, etc., with frames, snaps, catches, 
buckles, or clips, etc., made of, ornamented, mounted 

(Continued on page 401) 
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IMPORTANT DRUGS 


To give this industry an idea of just 


AN indication of 


Acacia Gum B.P. 
Acriflavine B.P. 
Acids— 
Acetic B.P. 
Acetic Glacial B.P. 
Acetylsalicylic B.P. 
Boric B.P. 
Citric B.P. 
Hydrochloric B.P. 
Mandelic and/or preparations 
Salicylic B.P. 
Sulphuric B.P. 
Tannic B.P. 
Adeps Lanae B.P. 
Adrenalin B.P. and/or Liquor. 
Aether, anaesthetic B.P. 
Alcohol 95 per cent. B.P. 
Ammon. Brom. 
Ammon. Carb. B.P. 
Ammon. Chloride B.P. 
Amylum B.P. 
Amy] Nitris B.P. 
Argent Nit. B.P. 
Argent Proteinate and Mit. 
Arsenicals—e.g.: Acetylarsan; Deve- 
gan; Kharophen; Orarsan; Spirocid; 
Neoarsphenamine; Neo- 
Neosalvarsan; N.A.B.; 


Stovarsol; 
Kharsivan; 
Tryparsamide; etc. 

Atropin and Salts B.P. 

Barbitone B.P. 

Belladonna Rad. and Fol and/or prepa- 
rations—e.g.: Tinct.; Lig. Extract; 
Pulv.; ete. 

Benzocaine B.P. and/or analogous prep- 
arations—e.g.: Anaesthin. 

Bismol and/or analogous preparations. 

Bismuth Carbonate B.P. 

Calamine 

Calcium Carbonate B.P. 
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AS the importance of certain 
medicinals during war time, we publish a list of 
those items which the drug stores of England are re- 


what drugs are really considered essen- 


tial under war conditions, we give the 


list of drugs so considered by Britain. 


Calcium Chloride B.P. 

Calcium Lactate B.P. 

Calcium Sulphate exsic. 

Carbon Tetrachloride B.P. 

Cardiazol and/or analogous prepara- 
tions—e.g.: Phrenazol. 

Cascara Cort. or Extracts B.P. 

Chloral Hydrate B.P. 

Cocaine and Salts B.P. 

Colchicum Seeds and Corm B.P., or 
preparations, Extracts Liquid, and 
Siccum B.P., etc. 

Colchicine 

Cupri Sulphas B.P. 

Creta Praep. B.P. 

Dextrose B.P. 

Digitalis Fol. B.P. and/or Pulv. and 
Tincture B.P. 

Emetine and Salts 

Ephedrine and Salts 

Ergota B.P., and/or preparations, Er- 
gota Praep. B.P., and Liquid Extract 
B.P. 

Ergometrine B.P. 

Ethyl] Chloride B.P. 

Euflavine 

Ferri Carb. Sacch. B.P. 

Ferri Sulphas B.P. 

Ferrum B.P. 

Filix Mas. B.P. and/or B.P. Extract 

Fluorescein Sol. B.P. 

Formaldehyde Sol. B.P. 

Glycerin B.P. 

Glyceryl Trinitrate Sol. and Tabs. B.P. 

Homatropine Hydrobrom. B.P. 

Hydrarg. Ammon. B.P. 

Hydrarg. Ox. Flav. B.P. 

Hydrarg. Oxycyanine B.P. 

Hydrarg. Perchlor B.P. 

Hydrarg. Subchlor. B.P. 
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quired to watch closely. The following items are termed 
“essential drugs,” and British drug stores are required 
to carry in stock at least a three months supply. 


Hyoscyamus Fol. B.P. and/or prepara- 
tions, Extracts Lig. Siccum B.P. and 
Tinct. 

Iodine B.P. 

Kaolin B.P. 

Liq. Cresol Sap. B.P. 

Liq. Hydrogen Peroxide B.P. 

Liver Extracts—Injectable, e.g.: Ana- 
haemin, Campolon; Examen; H.C.I.; 
Hepastab; Hepatex-T; Liver Ext. 
B.D.H.; Liver Extract Intramuscular, 
P.D. and Co.; Neohepatex; Pernae- 
mon; Recticulogen; etc. 

Mag. Carb. Ley. and Pond B.P. 

Mag. Oxide Lev. and Pond B.P. 

Mag. Sulphate B.P. 

Menthol, B.P. 

Mersalylum—e.g.: Mersalyl; Salyrgan, 
etc., and/or analogous preparations. 

Morphia and Salts. 

Myocrisin and/or analogous prepara- 
tions of gold for percutaneous use— 
e.g.: Solganol, Crisalbine, Krysolgan, 
etc. 

Nembutal and/or analogous prepara- 
tions—e.g.: Penthotal Sodium, Amy- 
tal Sodium, ete. 

Oils, Fixed— 

Ol. Maydis. 
Ol. Olive B.P. 
Ol. Ricini B.P. 

Volatile Oils— 

Ol. Anethi B.P. 

Ol. Caryophylli B.P. 
Ol. Eucalypti B.P. 
Ol. Menth. Pip. B.P. 

Opium B.P. and/or preparations Ext. 
Opii Sicc. B.P. Pulv. Opii, B.P., 
Tinct., ete. 

(Continued on page 400) 
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THE DAWN OF 
COSMETICS 


By HANS F. DRESEL* and 
ROSE HOCHBERGt 





- LOOKING over records of ancient formulas for cos- 
metics and remedies for various illnesses, one notes 
with amazement the diversity and quality of some of 
the ingredients contained in them. Even though many 
are useless and ridiculous, the fact must not be over- 
looked that in the maze of unusable materials are some 
which are used even to-day. 

'The ancient Egyptians had great faith in the use 
of drugs and great knowledge in their compounding. 
Proof of this is found in papyrii dating back to 1700 B.C. 
which are undoubtedly copies of much older records. 
It is in some of these formulas that striking similarity 
between some modern methods, claims, and materials 
are found. An example is found in the 7Edwin Smith 
Papyrus in which are directions for “Transforming an 
old man into a youth.” This example contains directions 
for use of the prescription plus two methods for making 
it. There is very little difference between its claims and 
many made before the passage of the Pure Food and 
Drug Act, e.g. “Anoint a man therewith. It is a re- 
mover of wrinkles from the head. When the flesh is 
smeared therewith, it becomes a beautifier of the skin, 
a remover of blemishes, of all disfigurements, of all 
*Felton Chemical Company 
tTeacher of Wceman’s Service Trades at Yorkville High School 
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signs of age, of all weaknesses which are in the flesh. 
Found effective myriads of times.”’ 

Let there be brought a large quantity of hewayet- 
fruit (unidentified) about 2 khar. It should be bruised 
and placed in the sun. Then when it is entirely dry 
let it be (husked) as grain is (husked) and it should be 
winnowed until (only) the fruit thereof remains. Every- 
thing that comes therefrom shall be measured (and) 
let it be sifted after the manner of the (threshing floor) 
with the sieve. Measure likewise everything that comes 
from these fruits and make them into two portions. 
One consisting of these fruits and the other even so. 
Treat one like the other. 


First Process 


Let it be set aside, mixed with water. Make into a 
soft mass and let it be placed in a new jar over the fire 
(and) cooked very thoroughly, making sure that they 
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boil, evaporating the juice thereof and drying them 
until it is like dry, without moisture therein. Let it be 
dug out (of the jar). Now when it is cool, let it be put 
into (another jar) jar in order to wash it in the river. 
Let it be washed thoroughly, making sure that they are 
washed by tasting the taste of this water that is in the 
jar (until) there is no bitterness at all therein. It should 
be placed in the sun, spread on the launderer’s linen. 
Now when it is dry, it should be ground upon a grinding 
mill-stone. 


Second Process 
Make like a soft mass 


and let it be placed in a jar over the fire and cooked 


Let it be set aside in water. 


thoroughly, making sure that it boils, that the fluids of 
the mass may go forth therefrom. A man shall dip out 
the mass that has come of it with a dipper. Put into a 
Rub and 


Dip out this mass and 


hin-jar after it is (of a consistency) of clay. 


make thick its (consistency). 


On the opposite page are shown an Egyptian toilet 
and jewel casket with mirror, razor, whetstones, and 
cosmetic jars of the period 1900 to 1840 B.C. Also 
shown on the opposite page is an Egyptian perfume 
bottle. At the bottom of this page are shown Egyptian 
cosmetic jars of the period 1900 to 1840 B. C. 
Photos courtesy of the Metropolitan Museum of Art, 
New York. 


put upon a linen cover on the top of this hin-jar. Now 
afterward it should be put into a vase of costly stone. 

Flowers were only one of the many products used by 
the ancient Egyptians and passed on to us. *“Among 
the products identified are oil, wine, beer, yeast, vine- 
gar, turpentine, figs, castor oil, myrrh, mastic, frankin- 
cense, wormwood, aloes, opium, cumin, peppermint, 
cassia, caraway, coriander, anise, fennel, saffron, lotus 
flowers, linseed, juniper berries, henbane, mandragara, 
poppy, gentian, colchicum, squill, cedar, elderberries, 
honey, grapes, onion, and date blossoms.” They did 
not stop with natural products, since among the many 
materials identified were metallic and mineral products 
consisting of ‘iron, lead, bitumen, magnesia, niter, 
vermilion, copper sulphate, white lead, crude sodium 
carbonate, and salt.” 

°These products were used alone or in combination and 
in many ways call to mind the prescriptions of to-day, 
e.g. a prescription in combination for the removal of 
wrinkles consisted of: 
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Meal-of-natron (sodium sesquicarbonate) 

Sea-salt 

Honey 

Mix into one in this honey. 
Most wrinkle removers used by the modern woman are 
in combination. A prescription in which a single product 
is used is as follows: °To make the face smooth use cake- 
meal in well water. Oatmeal or almond meal mixed 
with water are used by the modern beauty operator for 
the same purpose. 

Because of the hot dry climate, oil played an im- 
portant part in the life of the Egyptians and figured in 
many of their formulas. Modern cosmetic manufac- 
turers make use of the same information used by these 
ancient peoples, that oil will overcome dryness of the 
skin. Oils are used in skin foods for dry skin and 
wrinkles even as they were used in wrinkle removers 
then, e.g.: 

7gall of ox 

oil 

Powder of ostrich egg 

Purified natron salt 

Mix with viscous fluid. 

The Egyptians did not stop with the use of oil for 
wrinkles alone. They used it in remedies for sweaty 
feet, dandruff, alopecia, to preserve the hair, and to 
make it grow. The oil used was either animal or vegeta- 
ble and was used alone or in combination with other 
oils and materials. Among these oils castor played an 
important part. It was used internally for constipa- 
tion and externally as a cure for many ills among them 
ills of the scalp, e.g. “When a person rubs its stalk in 
water and applies it to a head which is diseased, he will 
immediately become as if he had never been ill.” The 
modern has castor oil used as a treatment for the re- 
moval of dandruff. It is rubbed on the scalp, permitted 
to remain on for a certain length of time, and then 
washed out. A modern scalp wash consists of: 

®*Odorless castor oil 

Alcohol 

Isopropy! alcohol 

Dandruff was undoubtedly a constant source of 
trouble. Remedies to overcome this annoyance have 
been found and interestingly enough they contain 
grease bases, e.g. 

Powder of ground and roasted barley 
Powder of roasted ammi (palm tree) 
Soft grease 
Apply to head. 
How effective the powdered ground and roasted barley 
was in removing the dandruff is problematic but 
there can be no question of the effectiveness of the soft 
grease. Dandruff is treated with ointments and all 
ointment bases contain grease of one kind or another, 
e.g. 
"Ointment base 
Beeswax 
* Lanolin 
Petrolatum 
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Olive oil 

Liquid petrolatum 
There is no question of the effectiveness of grease or oil 
in dissolving dry cuticle. 

Paintings of ancient Egyptians picture them all 
heavily painted around the eyes. This was probably a 
precaution taken by them against the glare of the 
strong Egyptian sun. In tombs opened, remains of this 
eye-coloring and applicators for them have been found. 
Materials used were '*“‘galena, carbonate of lead, black 
oxide of copper, brown ochre, magnetic oxide of iron, 
oxide of manganese, sulphide of antimony, malachite, 
chryscolla, and soot.” Of all these materials, soot is 
the only one in use to-day, e.g. 

13 Vascara cream 

Lampblack 

Paraffin 

Petrolatum 

As was mentioned before, oils and fats played a large 
part in Egyptian life. Among the fats used were 
Mooose fat, ox fat, and goat fat. The oils consisted of 
“castor, mentioned before, cedar, colocynth, linseed, 
olive, radish, safflower, seasame, almond, and lettuce.” 
Although all these oils were not used for beautifying 
the body, a great many of them were, e.g. 

'6For wrinkles 

Incense cake 

Wax 

Fresh olive oil 

Cyprerus 
crush grind, put in fresh milk and apply. 
cold cream substitutes almond oil for the olive oil 
and the result is as follows: 

“Cold cream 

White wax 

Almond oil 

Borax 

Stronger rose water 
The ancient Egyptian anointed his head with castor 
for brilliantine consists of 


A modern 


oil. A modern formula 
'Scastor oil and alcohol. 

Natron which was used by the ancient mixer of 
preparations is used by the modern cosmetic manufac- 
turer. A modern bath salt consists of: 
‘Sodium sesquicarbonate 

Sodium carbonate 

Sodium chloride 
An Egyptian remedy to beautify the skin consists 
of: 
°Meal-of-alabaster 

Meal-of-natron (sodium sesquicarbonate) 

Sea-salt (sodium chloride) 

Honey 
As will be noted, two of the ingredients for the modern 
bath salt were used by our ancient ancestors in a 
preparation to beautify the skin. 

Honey and milk were the favored liquids for mixing 
the solid materials into a mass for smearing on the 
body. How many of you have not heard of a milk bath? 


(Continued on page 393) 
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A NUMBER Of the metals which are required for the 
defense effort are considered essential to this in- 
dustry. Others are normally used by this industry, but 
the industry can survive without them. We give a 
short picture of conditions surrounding a number of 
these metals. 

Aluminum—Production is being increased from the 
ground up. The Aluminum Company of America, Rey- 
nolds Metals Corporation, and Defense Plant Corpora- 
tion will provide new facilities to increase production of 
bauxite (aluminum ore) in Arkansas, according to OPM 
officials. Meanwhile, the new alunite process will be 
further tested in pilot operations in Utah by Alunite, 
Inc., a subsidiary of the Olin Corporation. The alunite 
process would extract alumina from low-grade ores 
which are now of no commercial value. Reserves of 
high-grade bauxite in Arkansas are definitely limited, 
but there would be no ore shortage if low grade ores 
could be used. Those backing this new process say it 
would not increase costs appreciably. Foreign sources, 
chiefly Dutch Guiana, are currently supplying about 
sixty per cent. of the bauxite consumed and these im- 
ports might be increased somewhat if more ships were 
available. The Metals Reserve is in the market for 
foreign bauxite. Prices need not be raised, officials say. 

Copper—Defense and “essential” civilian needs are 
taking all the copper available from domestic mines and 
imports, which together total about 130,000 tons a 
month. Next year the supply will be boosted to 150,000 
tons a month, but demand will probably increase also. 
The increase in supply will come first from larger im- 
ports, the Maritine Commission probably delivering 
500,000 tons, but falling about 100,000 tons short of 
that this year; second, high cost output, estimated at 
about 85,000 tons per annum by OPM experts and still 
higher by copper company officials, may be encouraged 
by a two-cent subsidy to high-cost mines or by higher 
copper prices; and third, 75,000 tons a year is expected 
from the new Phelps-Dodge mines in Arizona at 12 
cents a pound. Civilian uses in non-defense housing are 
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ETALS POSITIONS 


On this page we give short concise state- 
ments regarding the market positions of 
many of the metals important to this 


industry. 


expected to be cut to the bone without eliminating 
copper wire. That may come later. 

Mercury—Yhis is one metal in which a shortage is 
unlikely according to OPM officials. The chief military 
and civilian uses are in drugs and precision instruments. 
Consumption is running around 4,500 flasks a month, 
and this is about equal to the supply. The domestic 
output has been increased by the higher prices. Price 
Administrator Henderson has stated that $175 a flask is 
high enough for mercury, but this has not stopped the 
price from advancing nearer to $200 a flask. Mexico can 
produce about 25,000 flasks a year which is about half 
of our requirements. 

Nickel—This country is using about fifteen million 
pounds per month, and the shortage is about four mil- 
lion pounds per month. Virtually all our nickel comes 
from Canada and New Caledonia. Imports from the 
French [sland Colony near Australia will be boosted 
about 300,000 pounds next year and a total of 900,000 
pounds will come from that source. International 
Nickel Company is expanding its Canadian output 
where deposits are vast and adequate. Important 
civilian use is in nichrome wire used in electric irons, 
toasters, waffle irons, and similar appliances. Nickel is 
used in armor plate and in other Army-Navy specifica- 
tions. 

Tin—The new smelter to be operated by Dutch 
interests in Texas for the Defense Plant Corporation 
will produce 20,000 tons a year, using Bolivian ore which 
the Metal Reserves is already stockpiling. This is less 
than one-fifth of our current demands, but until the 
first tin smelter proves itself, no other projects will be 
approved by R. F. C. officials. There are no feasible tin 
deposits in this country. Civilian uses for tin in foil, 
plate, and tubing have been curtailed as far as possible. 

Zinc—Increase in lead output means increase in zinc 
and vice versa. OPM officials have recommended that 
the price level for slab zinc be raised from 7.25 per 
pound to 9 cents. OPA officials favor a subsidy instead. 

(Continued on page 395) 
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BENTONITE 


By M. A. LESSER 


i i that bentonite has received official recognition 
and acceptance,’ it will, no doubt, find wider and 
newer uses in both pharmaceuticals and cosmetics. It 
is not as if bentonite lacked such uses, but the prestige 
given by official acceptance very often stimulates latent 
interest and draws attention to new potentialities. 
Pentonite, a claylike substance derived from volcanic 
ash, is found in many parts of the United States and in 
other countries. Two general forms are available; 
northern or true bentonite such as is obtained from 
Wyoming and South Dakota, and southern or meta- 
bentonite obtained from California and Texas. It is the 
northern bentonite which has characteristics that make 
it of particular interest in pharmaceuticals, cosmetics 
and kindred products. Bentonite obtained from these 
regions is known for its unique gelation and swelling 
properties. Various standard methods for differen- 
tiating and evaluating the several types of bentonite 


9 


are available.“ 

Mined, dried, pulverized to various desired degrees 
of fineness, sometimes purified by the removal of grit 
and the like, bentonite has become an important 
article of commerce. The finely ground material, un- 
less in direct contact with water, very seldom cakes or 
packs, and bentonite may be shipped in paper or cloth 
bags. 

The properties which distinguish bentonite from 
other colloidal clays are varied, but the more outstand- 
ing characteristic is its strong affinity for water. Ac- 
cording to the government text on the subject,” certain 
bentonites absorb five times their weight or as much as 
fifteen times their volume of water, with a consequent 
increase in volume and the formation of a slippery, 
plastic, gelatinous mass that resembles soft It is 
also pointed out that the best grades of Wyoming bento- 
nite usually swell twelve to fifteen times their dry 
volume. 

However, heating the bentonite, the presence of 
soluble electrolytes, the way in which the water is 
added, and other factors determine the final results.* It 
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is known that if bentonite is heated above 200° C. for 
one hour or more, it will disperse more rapidly, but its 
swelling and suspension qualities are decreased. As 
temperatures are raised the ease of mixing with water 
increases, while the swelling, adsorption and gel-form- 
ing properties are progressively reduced and at about 
700° C. these properties are lost permanently. This is 
an important fact to remember when sterilizing bento- 
nite, as has sometimes been advocated. 

As with other similar materials, the viscosity and 
suspending properties of bentonite sols and gels are 
strongly affected by very small quantities of electro- 
lytes. For example, if tap water be used to make a 
1:1000 concentration of bentonite in water, the bento- 
nite will be precipitated out by the salts present in the 
water, but if distilled water is used much more dilute 
preparations will remain suspended for a long time. In 
the presence of an excess of acid or alkali, some syneresis 
will result. The bentonite gel will recede slightly on 
standing and a clear layer of supernatent liquid will 
appear. Very frequently, however, a change in the 
order of mixing, when acids or alkalies are added, will 
obviate the electrolytic effects.* 

The way in which bentonite and water are mixed 
has a profound influence on the final products. Essen- 
tially the same procedure may be employed in both the 
laboratory and in the industrial plant. The simplest 
procedure, but one that is rather time-consuming, is to 
sprinkle the bentonite, in small portions, on the surface 
of the water. This is repeated, after the previous 
quantity of bentonite has been soaked up and has sunk 
to the bottom of the vessel, until the full quantity of the 
clay material has been used. Small clumps can readily 
be broken up, but according to one technical manual,” 
the water should not be stirred or otherwise agitated 
until all the bentonite has been added. A 7 to 8 per 
cent. bentonite concentration is about the limit which 
can be attained by this method. 

Speedier methods employ any one of several mechani- 
cal mixing or stirring devices. The final bentonite con- 
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centration that can be obtained will vary with the type 
of equipment used, but up to 17 per cent. dispersions 
have been obtained. Hubbard and Freeman,* in a 
recent article, stress that water should never be added 
to bentonite, nor should these materials be mixed by 
trituration in a mortar. However, the latter procedure 
has been suggested for making small batches of bento- 
nite suspension. 

It has been pointed out that bentonite can be more 
sasily dispersed by first mixing it with any water- 
soluble, non-ionizing liquid. For example, a thick paste 
can be made by mixing 100 Gm. of bentonite and 100 cc. 
of alcohol, or by mixing 100 Gm. of bentonite with 
110 ce. of glycerine and, by adding water, gels can be 
prepared more easily than by direct mixing of the 
bentonite and water. 

Of course, the amount of bentonite used will de- 
termine the consistency of the suspensions. For ex- 
ample, a gel containing 6 per cent. of bentonite is said 
to have the consistency of glycerine, while a 20 per 
cent. preparation has the consistency of anhydrous 
lanolin.° 

Since bentonite suspensions require a certain length 
of time for proper preparation and hydration, they do 
not readily lend themselves to extemporaneous pre- 
scription work. Therefore, to make such preparations 
readily available for suspending insoluble powdered 
medicinal agents or for making emulsions, several 
authorities have suggested that stock suspensions be 
made up for ready use. Hubbard and Freeman,‘ for 
example, use a 6 per cent. suspension of bentonite in 
water or limewater, made with the aid of an electric 
mixer. More recently, Cox,° advocated that a stock 
preparation containing 7 per cent. of bentonite be made 
official, under the name, Magma of Rentonite. 

All of these points are extremely pertinent in the 
preparation of bentonite-containing medicinal or cos- 
metic sols, gels, suspensions and emulsions. However, 
it must not be assumed that the ability of bentonite to 
swell in water is its only important characteristic. 
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Bentonite, a raw material of long stand- 
ing, is being admitted to U. S. P. XII. 
We present a comprehensive article on 


its properties and uses. 


Bentonite also acts as an absorbent, emulsifier and 
peptizer and is employed as a binder, filler and plasti- 
cizer. Therapeutically, bentonite is safe for both in- 
ternal and external use; acting independently or in con- 
junction with other materials. 

Although, in medicine, bentonite is used internally, 
its most important application is in the formulation of 
preparations for dermatological use. The beneficial 
action of bentonite itself is attributed chiefly to its 
colloidal properties, which permit it to act as a detergent 
and to absorb moisture, salts and poisonous sub- 
stances from the surfaces of the body.” This action is, 
of course, further enhanced by the addition of certain 
insoluble medicinal agents, for which bentonite prepa- 
rations offer excellent suspending media, and by the 
conjunct use of other therapeutic substances. Not only 
does bentonite offer more uniform dispersions, but it 
also presents no compatibility problems when properly 
used.’ Moreover, such preparations are cosmetically 
more elegant and satisfying than greasy ointments and 
the like. Although adherent and suitably protective, 
they can be washed off readily. 

For these reasons bentonite has found extensive use 
as a base for salves, ointments and pastes. It has been 
stated that a paste made of bentonite, water and a little 
glycerine is a suitable substitute for fat or petrolatum 
as a base for many ointments. It is significant that this 
observation has been made by Italian investigators,* 
but American and other workers, by their reports, 
show similar views. 

Quite recently, Hubbard and Freeman‘ presented a 
series of fifteen such bentonite-containing pharma- 
ceutical preparations. In their report they state that, 
“Stock suspensions of 6 per cent. Bentonite in both 
water and limewater were prepared and these were 
used for the insoluble powders and for olive oil and 
limewater type emulsions, with and without insoluble 
powders. Even though olive oil is used with limewater 
and insoluble powders and Boric Acid, no incompati- 
bility is found when the powders are added to 6 per 
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cent. Bentonite suspensions and the oil added last.” 
The insoluble powders used include such dermatologi- 
cally important materials as talc, starch, zinc oxide, and 
bismuth salts. 

— One skin preparation from this series is quite indica- 
tive and illustrative: 


dR ne eae 5.0 
EAA Se re basal ie yawande nid ene cy semana aes 5) 
A IIRIRS ot oe enor he eS ion nod Setatg ale g Sait Ricebacele 5.0 
8 EN See SE SR et tera ne ee a A 1.4 
EME et hen Stee he ia ask ew aehGde aac 15.0 
Bentonite (6%) in limewater....................... 100.0 


Place the bentonite suspension under a rotating electric 
mixer, add the talc, then the zinc oxide, the sodium borate, 
and finally the menthol dissolved in the alcohol. 

Similar work, illustrating the advantages of bento- 
nite in the preparation of mercury ointment, yellow 
oxide of mercury ointment, zinc oxide paste and zinc 
oxide jelly has been done by Griffon of Paris.? However, 
his material has already been reviewed in this publica- 
tion and therefore need not be repeated here.” 

The pioneering work of Fantus and Dyniewicz'® to 
improve the widely-used calamine lotion and related 
products is of considerable significance, for it was un- 
doubtedly due to their earlier investigations on cuti- 
color preparations and their influence that led to further 
studies and acceptance of bentonite. Indicative of this 
trend is the following new calamine lotion,’’ proposed 
for inclusion in the forthcoming National Formulary 
VII: 

Prepared calamine....................- 


Se eee eee 
Water, sufficient to make............... 


150 Gm. 
20 Gm. 
1000 ec. 


Mix the bentonite with 800 cc. of water, agitate well and fre- 
quently and allow to stand for 12 hours or more. Thoroughly 
incorporate the calamine with about one-tenth of the ben- 
tonite sol and gradually incorporate the remainder of the 
sol in small portions at a time until mixture is complete. 
Finally add enough water to make 1000 cc. and shake well. 

Shake lotion thoroughly before dispensing. This 
preparation is also to be used in the preparation of 
phenolated calamine lotion. 

Others have similarly prepared modified, improved 
calamine preparations based upon bentonite suspen- 
sions. Six of the fifteen preparations listed by Hubbard 
and Freeman‘ contain calamine. 

It is reported that one of the first uses for bentonite 
was as a medicinal dressing marketed under the name 
“antiphlogistine” or ““‘Denver mud.”’ Combinations of 
bentonite and water or bentonite and glycerine have 
also been used, and evidently with some success, for 
rheumatic and pulmonary afflictions, for disorders of 
the scrofulous and eczematous type, for abscesses, and 
for the cleaning and healing of sores and wounds.” 
More recently, at the U. S. Pharmacopoeial Precon- 
vention meetings at Washington, Cox’ suggested the 
use of a mixture of bentonite (10 per cent.) with 
glycerine and magnesium sulfate as a wet compress. It 
is said that bentonite has successfully been used for 
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reducing swelling from sprains and from insect and 
ivy poisoning. 

For internal use, there are indications that bentonite 
may have value as an intestinal evacuant.’ In a very 


recent discussion on colloid laxatives available for 
clinical use, Gray and Tainter,’* speaking of bentonite 
clays, report that, ‘““The colloidal clays of the bentonite 
group swell markedly in water to form an elastic gel. 
One variety has recently been investigated by Tainter 
et al and found to have definite power to modify the 
physical characteristics of the feces. As far as we know, 
no compound in the group is being actively marketed 
as a medicinal agent for laxative effects.” 

Bentonite has been used internally in other phases of 
modern medicine. Combined with barium sulfate and 
water, bentonite has been regularly used in the so- 
called barium meal required for X-ray study of the 
internal organs. The bentonite keeps the barium salt 
in suspension to facilitate swallowing and produces a 
consistency that insures thorough extension and pene- 
tration of the barium into the folds and interstices of 
the organs to yield more satisfactory roentgenological 
pictures.” 

Bentonite has also been employed as a diluent for 
powerful drugs and also as an adsorbent or carrier of 
such substances as vitamins.” 

The same qualities which are making bentonite of 
increased value in dermatological preparations, have 
also been applied in the manufacture of cosmetics. If 
anything, cosmetic workers realized the value of 
bentonite much sooner than did the pharmaceutical 
investigators. For example, bentonite has long been a 
standard ingredient of beauty facial packs or clays. 
Indeed, the government publication on bentonite” says 
that, “Most facial beauty clays consist of alkali ben- 
tonites made to a paste with glycerin. Their use is 
preceded by the application of hot towels to open the 
pores. The pasty clay is spread on to form a thick 
coating and left on for several minutes before being 
washed off. The more probable claims for these prepa- 
rations are the elimination of blackheads, pimples, and 
excess oil and the removal of wrinkles and enlarged 
pores. Bentonite doubtless gives such preparations 
some of the properties claimed for them, owing to its 
absorbent and cleansing powers.” 

However, bentonite is seldom used alone in making 
such beauty packs, since, as Glenn” has pointed out, 
the mucilaginous paste formed by it is not particularly 
pleasing. However, when combined with kaolin and 
Fuller’s earth it gives a product which can readily be 
made into a suitable cream on addition of water; a 
product which does not dry too rapidly on the skin and 
which is easily removed at the end of the requisite 
time. As a typical basic clay mixture, to be mixed with 
an equal weight of water, Glenn offers the following: 


LON Td eS ES Pardee te ere, ers Sm 30 
OPES ee a ee ee, eee ee en tee ee 50 
MMI x0 FF ok <civg mt Shes a A bi shen 20 


A more rounded, and perhaps more satisfactory 
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formula for a bentonite-containing beauty mask is 
given in Chilson’s Modern Cosmetics :'® 


[SS TTP Dy Tes eR Re aR cere i ra WM Note Gee 10.0 
Jo TT | A ne ean Ree e wtearrt ar Pore HERERO hy) 0)! 10.0 
PRINCE AOU 50855) <0 ais dios wa occ ds aa ee 35.0 
MRSC Te oi2 ong 6 eed Sy Hd Shove Vishal Lita ne ee aa 13.0 
Pramoeniit he WCH ARE 20 os bc ucts heck eee 20.0 
Wee ioc neste Om GSN Le cen ee eee 10.9 
RGTRINC cee rer uke © Ree SI 4 Ae es omnia goa 1.0 
Methyl p-hydroxy benzoate....................... 0.1 


Used in lower concentrations, the suspending prop- 
erties of bentonite have proven of value in the manufac- 
ture of liquid powders, to form homogeneous rather 
than “shake” preparations, When discussing liquid 
powders, Glenn’ observed that bentonite is by far the 
most stable of suspensive clays, and that even when 
present in water to the extent of only 0.1 per cent. will 
remain suspended for months. In an earlier article,’” 
he presented a formula for a liquid powder containing 
5 per cent. of bentonite: 


GUAGE CNIS 55 oe aired Goch eee Sates ec Pee 4 
MATIN OUI. 25 5s oss cy eae oe ee ee en es 5 
CUSLT UCT Spe PIR 7 SORES BR, MORIN 2 Retr BN tree 5 
WH RGT co 55 hs i een Fe ee 78 
GINGETING. Syl i x0 33 Bn So SN ee 5 
Pigment Gn colors: is evoke Lace cia sufficient 


Bentonite offers interesting potentialities in the 
preparation of face particularly cleansing 
creams, but apparently this phase of usefulness has not 
yet received much investigation. When used in such 
preparations, bentonite would have the advantages of 
removing dirt quickly and invigorating the skin. More- 
over, it can be made to serve as an emulsifying agent 
for the oils, greases and other water-immiscible sub- 
stances used in such facial preparations. 

One quite recent patent’ specifies the use of ben- 
tonite in a fingernail cleaner and nail polish remover, 
to give body to the emulsion and to lend other de- 
sirable properties. From 0.5 to 5 per cent. of bentonite 
is used and the bentonite is soaked in water for about 
twelve hours to assure complete hydration before use 
with the other ingredients. 

Bentonite has been employed in the preparation of 
where its suspending and water-imbibing 
action are especially valuable. Here however, it is 
particularly important that the bentonite used be 
grit-free, though this is also essential in most pharma- 
ceutical and cosmetic preparations. Processes for mak- 
ing dentifrices containing bentonite have been pat- 
1.19, 20 


creams, 


dentifrices 


entec 

It has been suggested that bentonite might be used 
as a dusting powder because of its ability to absorb 
perspiration and associated body excretions with their 
attendant odors. The clay has also been advocated as 
a base for depilatories, lipstick and rouge.” 

Bentonite has been finding ever-increasing utiliza- 
tion in soap making. A recent survey”’ of such usage 
indicates that bentonite increases the lathering power 
of soap. Used in this way, bentonite is not an inert 
ingredient but an active ingredient which considerably 
improves the quality of the soap. 
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This colloidal clay has also proven its value in horti- 
cultural sprays, animal dips, insecticides and fungi- 
cides.” * 7? 8 Bentonite has already found numerous 
uses in many phases of modern industry. 

In view of present world conditions, the fact that it 
is preeminently an American product and that it has so 
many potentialities in pharmaceuticals, cosmetics and 
related products, it would certainly appear that ben- 
tonite is a material worthy of much more study and 
utilization. 
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The Dawn of Cosmetics 
(Continued from page 388) 


formulas are found some 


the mild acid. e.g. 


Among modern cosmetic 
which contain lactic acid, 
21Skin Toning Lotion 

Alcohol 

Glycerin 

Lactic acid (85%) 

Water 

Perfume 
As for honey, were your eye to wander down the list of 
beauty masks in any one of the better beauty salons, 
you would find the honey mask in the most expensive 
section of the list. 

Henna leaves were well-known the ancient 
Egyptians and were used much as they are to-day. 
The leaves were powdered, mixed with water, and ap- 
plied to the nails, palms of the hands, and soles of the 
feet. The brown color which resulted was very popu- 
lar. This paste was also applied to the hair to give it 
the reddish cast which is so popular to-day and is 
artificially obtained in the same manner. 

The smugness of modernity is apt to overlook the 
debt owed to the ancient physician and compounder 
of drugs. No one by the furthest stretch of the imagina- 
tion could actually compare the ancient formulas with 
our advanced modern formulas, but neither must their 
contribution to modern knowledge be overlooked. 
Galen, a Roman physician of 130 A.D., contributed 

(Continued on page 395) 
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BABY PREPARATIONS 


By JOSEPH KALISH 


— babies seem to spend most of their early lives in 
a physical environment that few adults could en- 
dure, certain preparations have become standard in 
contributing to infant comfort. These include soap, 
powders, oils and creams. 

In formulating preparations for baby use, it is most 
important to remember that normal infant skin is fine, 
soft, and extremely sensitive. Care begins at birth, the 
new-born baby being covered with a cheese-like sub- 
stance. In the past, standard practice has been to 
soften this deposit with oil, antiseptic or not, and then 
wash it off with mild soap and water. Quite recently, a 
hospital tried the experiment of leaving this deposit un- 
touched until it dried up and fell off; the surprising re- 
sult of this test was the fact that the incidence of 
pimples and other skin infections in new-born infants 
became very much less than had previously been the 
case with oil treatments. If any general conclusion is to 
be drawn from this, it is that a minimum of medication 
is likely to give good results, at least on normally 
healthy baby skin. 

Washing is done with the assistance of a mild soap. 
Castile soap is not necessary, but care in manufacture 
must assure no excess of alkali. It is better, also, to re- 
duce to a minimum the content low molecular weight 
fatty acids which are likely in themselves to be more 
irritating than longer chain saturated acids. 

After the bath, powder is often applied to complete 
the drying done for the most part with a towel. The 
powder should be highly absorbent, very soft, free from 
grit, and completely non-toxic. It must also have a 
high degree of slip to permit its acting as a lubricant 
between adjacent skin folds. Zinc stearate has been 
held responsible for several infant deaths due to inhaling 
of powder. It seems unlikely, however, that these 
deaths were due to any chemical action of the stearate 
itself; probably any powder inhaled would have a bad 
effect and cans should contain a warning about keeping 
the powder out of the baby’s reach. Some zinc oxide is 
sometimes included in the formula for its mild astringent 
and antiseptic effect, and powdered borax is often used. 
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Some products contain small amounts of hydroxy 
quinoline base, benzoate, or sulfate as effective antisep- 
tics. It is not at all certain that antiseptic action is 
necessary or even desirable, while the quinoline deriva- 
tives are known to be responsible for some cases of skin 
irritation. Colloidal clay is a good absorbent, and is use- 
ful in baby powders. Corn starch has sometimes been 
recommended for inclusion in the formula. This recom- 
mendation does not seem to be well founded, since 
organic material is likely to undergo decomposition on 
the skin with the possibility of irritation. In addition, 
the starch may well act as a culture medium and nutri- 
ent for bacterial growth on the skin. In every prepara- 
tion intended for use on the baby skin, the perfume 
must be selected from the group of those known to be 
absolutely without irritation. 

Representative formulas for baby powders are given 
below: 


2 ON FNAME Spe ERE Se MPR eA OSS PP RAPIER AIA 50 
I oo Scien a ts RUN Re bance ure teneee 35 
BCID lie hk oe Gs SY eee lad ms narod st Maen te 15 
1S FCA Pe ee ae ee eed eee re 7 Ree Fee 85 
MAROC NEN, fon eh ra Oana shy ir ene eae 5 
CELINE EEG Ch Sn RE cree Pe 10 


Powder is intended for use primarily after the bath; 
baby oil is used far more frequently, after each diaper 
change and after the bath. Its major purpose is to 
serve as a lubricant of moist skin surfaces in contact to 
permit movement without chafing. Emollient mate- 
rials are also often present in the mixture. Their pri- 
mary utility is not so much skin softening, since it 
would be idle to try to make infant skin still softer and 
more flexible. Actually, since these emollient materials 
act by being absorbed by the skin, they are absorbed by 
the baby skin, in contrast to the mineral oil, and make 
the skin somewhat moisture repellent and prevent 
sogginess and consequent chafing. For this reason, 
mineral oil is not often used alone, but contains some 
vegetable oil, lanolin, cetyl alcohol, or other harmless 
oily skin penetrant. Cetyl alcohol seems an ideal in- 
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gredient in this connection since it penetrates the skin 
and leaves a soft, bland coating after the oil has been 
rubbed away. Oil soluble antiseptics are often included 
in the oil. Their effectiveness is necessarily low because 
of the oily medium and, unless carefully chosen may 
possibly cause irritation more severe than the diaper 
rash they are supposed to prevent and cure. Here 
again, the perfume selected must be particularly mild in 
its action on the skin. Color is not generally added to 


baby oils. 
AV RRRICEEEINONEE 236005 ore 4) se yaeaise sla aseeah Sea nie RC 80 


SINE 5 om ag gmc a a eels Gina hits SieEe ore 20 
IT TCC) | th a Pre Se ae ene te Sie See pee er 90 


Lanolin: ......... hese sles ty A ey seat eke eine antes ae a a 
Ethyl stearate. . . 


Mineral oil........ 
Getylalcohol...........6...%.. 


The mineral oil should be a highly puritied grade of 
65/75 viscosity. 

Baby creams are used in the same way as oils, have 
substantially the same composition, and are sometimes 
considered more convenient to use. They are not emul- 
sion creams and are very similar in composition to 
liquefying cleansing creams. Regular cold creams based 
on mineral oils can act as lubricants, but the presence of 
water is a disadvantage, causing a cooling sensation on 
the skin, and adding unnecessary moisture. Paraffin and 
petrolatum are used to solidify the oils. 


SPEC) || A a EP nee INN ty SRSA ees wee 
DEST 1) SE en ae Pe me Ce ed coe RENN NT, © 10 
JOULES ae oe Oe OPC? ly Peer en 30 
LLL ae ene eet i Ca ber vs ney MeN Eel? 10 
Mineral oil... . . Saad Ube ey aed bee. Bie drat RAR RE ~ 8 
[LOS TS Sno ree eee rs oe eRe: ates 5 
CES) 0) ae eee eee Re noe 3 
EGA ENENERBDE Sc 08-2 sd. a3, was vi koaktacectn ekg a at Ce en 25 
BrRBCSEEER e303. coe bes c hsks alia tects s co 0 a wd ek Ee 8 


Finally, it has been shown that much diaper irritation 
is caused by deposition of lime soaps, from hard water, 
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in the diaper fabric. This can be completely prevented 
by the use of mild water softeners, properly merchan- 
dised, to prevent the formation of lime soaps in hard 
water districts. Especially suitable for this particular 
purpose would be sodium hexametaphosphate and tetra- 
sodium pyrophosphate. 





Metals Positions 
(Continued from page 389) 


The present use is about 70,000 tons per month, but the 
real problem will come early next year when new brass 
mill capacity comes into operation. Army and lease- 
lend demands for ammunition will boost zinc and copper 
requirements. Imports from Mexico, Peru, and Argen- 
tina cannot be expected to increase very much, accord- 
ing to officials here. Like the lead mines, most of the 
zinc workings are being run on a five day week and the 
domestic output could be increased at a price. However, 
old deposits are being worked out, so new and more 
expensive sources may have to be located. Curtailment 
use of civilian brass and the substitution of lead for zine 
in paints will reduce the non-defense use of zinc. 


The Dawn of Cosmetics 


(Continued from page 393) 


Unguentum Aquae Rosae (cold cream) to cosmetics, 
and it should be borne in mind that this formula with 
little change is still in the Pharmacopoeia. 
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N. W.D. A. MEETING 


jim business sessions of the convention of the 
National Wholesale Druggists Association, recently 
held at White Sulphur Springs, were much more well 
attended than in other years. This is because of the un- 
certainty of conditions during the present period and 
because of the interesting subjects that were brought 
up for discussion. 

A Marketing and Priorities Forum, under the chair- 
manship of E. T. T. Williams, of Becton-Dickinson 
Company, brought out many interesting facts. 

On the subject of obtaining priorities, Fred J. Stock, 
of OPM, had the following to say: 

Getting Priorities 

“Getting back to the question, Can a wholesaler get 
a priority, if he should need a priority he would make 
application for it on a famous form—PD-1. PD-1 is 
an application for preference rating. The mechanics of 
that look complex. They are in actuality simple. You 
merely make a statement as to your supplier, give the 
name of your company—and I might add here that a 
PD-1 is not intended to be a purchase order; before 
you make an application on a PD-1, you should place 
an order with your supplier. We find a great deal at 
at this time of people really expecting a preference rating 
to be their purchasing agent. In other words, | am not 
a buyer and I[ haven't any axe to grind as a buyer but 
to you members and you wholesalers here, the purchas- 
ing men in your organization have taken on a greater 
significance today, and I would suggest that you give 
them a lot of time and a lot of counsel. They need it. 
The problem is real; the problem is acute. I think 
certain industries have been able to get along much 
better than others because of good purchasing agents 
and I think where a company is fortunate enough to 
have such a man, they are riding a lot better than the 
organization which is less well organized. 

“This PD-1 goes through and is analyzed and a 
rating put on it consistent with its need in defense. | 
said before that preference rating puts first things first, 
which means that direct army needs get the A-1 rating 
army and navy come first; we are in a defense effort. 
- “Then you have indirect defense; you have lend- 
Now, I know that this lend-lease thing is a 





lease. 
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question in everyone’s mind. Unfortunately, we don’t 
have too many figures. We don’t know exactly what the 
requirements are, but it is our national policy to supply 
certain countries that are resisting the axis. We, there- 
fore, have committed ourselves to deliver the goods, 
and we have to give those goods priority. 

“You then drop down into various other A ratings, 
down to A-10, and then go into the B group, which are 
straight civilian non-essential defense ratings. 

“T think that those ratings when applied are sent 
out to you on a PD-2 which is a preference rating cer- 
tificate. This certificate, I think I should add, at this 
time is not extendable. In other words, it is a specific 
priority on a source and that supplier cannot pass it 
back to his supplier. I bring that up because there is a 
marked difference between a PD-2 and a PD-3. The 
PD-3 is the preference rating assigned by a purchaser 
officer of the army and navy. In other words, in order 
to get what they want and to get it promptly, the OPM 
has given the purchasing officers the power to assign a 
specific rating to their needs. That is given on a form 
PD-3 which is extendable. In other words, you can give 
it to your supplier and he can, in turn, pass it back to 
his supplier by getting additional copies through the 
purchase officer. 

“Now, we hear a lot about this health supply rating 
plan. I have talked to your groups on it. I don’t think 
I need to go over that in detail. I will merely state that 
it has an A-10 for those limited classifications of items 
which at this time are deemed essential to health and 
they receive A 10 rating; in other words, A-10 rating is 
given to get the raw materials to go into those finished 
products. The A-10 rating is also extendable; in other 
words, it goes back. You give it to your supplier and he 
in turn can extend it to his subsupplier. 

“There are a few other things that I think worth 
mentioning at this time, and that is some of the plans. 
We have the health supply rating plan, which I have 
mentioned, and then we have a maintenance and repair 
plan. This maintenance and repair plan is probably, 
in my opinion at least, a very essential thing. I mean 
we can talk a lot about building new plants, but unless 
we maintain those we now have in operation, our whole 
defense effort is going to bog down. This maintenance 
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Unusually interesting business sessions 
occur at the annual meeting of the 
National Wholesale Druggists Associa- 
tion as a result of the defense emergency. 
Important views are expressed by leaders 
in the industry indicating the trend. 


and repair plan, which is P-22, the official number of it, 
has been at the present time limited to some twenty 
industries. 

“T am awfully sorry to say that the drug industry 
has not been covered under the maintenance and repair 
plan. We think that it is essential that it be covered and 
we have made our recommendations and we are hopeful 
that within the next two or three weeks, it will be possible 
for the drug industry to maintain its plants by getting 
an A-10 rating for the necessary repairs and parts and 
things needed to maintain efficient operation of the 
plant.”’ 

With regard to the paper shortage which is now 
threatening industry, Norbert McKenna, of OPM, ex- 
pressed the following views: 


Paper Shortage 


“By the reduction in weights, the standardization 
of sizes, the diminishing of variety and color and other 
characteristics, the paper mills can produce more 
reams of paper. We believe that it can accomplish a 
great deal. We have estimated the demands of next 
year for defense and civillian use of paper to be about 
25,500,000 tons. We that based on the 
present practices in paper production, our total supply 
will be 21,500,000 tons, or a shortage that we guess to 
be about 4,000,000 tons.. We don’t believe that that is 
“Wolf, wolf!’, we think it is a sound estimate, as 
sound an estimate as an army commander can make 
when he is faced with a rapidly changing military 


estimate 


situation. 

“Between 21,500,000 and 25,000,000 tons stands 
profligacy of use, more colossal in America than any 
other country in the world. We believe that we can 
close that gap. We believe that we can make 21,000,000 
tons do the job that only the profligate use of 25,000,000 
tons did before, with your help. We are going to get 
the paper mills to produce more reams and then we are 
going to ask you to be conservative in the use of those 
reams. We want you to do several things, but we want 
it done by industries so nobody will be hurt. 

“We naturally want all of you to go home and 
voluntarily cut where you can, but we are really look- 
ing to the committee that I have already appointed to 
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help us establish standards of practice so that whatever 
one of you do in a particular industry shall obtain 
throughout. We appointed Roy Peet, of Colgate-Palm- 
olive-Peet; Bill Bristol, of Bristol-Myers; Mr. Plankett, 
of Merck; Mr. Clark, of Allied Products, as a com- 
mittee of four to consider your paper problems all the 
way from your use of paper in every department. 


Paper Conservation 


“We want you to do some of the following things: To 
redesign your containers, for instance, so as to save 
weight, whether they be for shipping or for cartons; re- 
duce to save not only reams of paper but also tonnage. 
Reduce the caliber of the board you use; reduce the 
weight of your shipping container. Ship more units per 
container; eliminate spreaders or any other part that 
you can which is not absolutely essential to the ship- 
ment of goods; plan for the reuse of containers when- 
ever you can; get back from a wholesaler who breaks up 
a shipment, the container which carries your mer- 
chandise to him. Above all, save the waste and sell it. 
No matter how inconvenient it may be, pile it up in 
your warehouses and see to it that it is called for and 
sold. Cut the weights of all kinds and types of label 
papers that you use, if you can; reduce their sizes when- 
ever you can; cut the weights and sizes of your adver- 
tising fliers; cooperate with your paper and board sup- 
pliers and also your folding box and setup box manu- 
facturers and carton manufacturers to standardize 
sizes, so that the manufacturer can get out more useful 
reams of paper. Don’t buy ahead more than normally. 
Don’t try to mastermind the situation and get ahead 
of your neighbor. When you do that, it is not in the 
public interest; it is not square in time of war. Do that 
voluntarily and see to it that your neighbor does. Don’t 
make government do it for you. 

‘Use your ingenuity to eliminate paper tonnage with- 
out reducing the number of paper units, because when 
you do that, you are costing somebody his job, some 
proprietorship its equity. 

‘“‘We want you to make these economies having in 
mind that we have 900,000 workers to support. We 
don’t want elimination when conservation will do the 
job. The time may come when we run short of railroad 
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cars to ship paper or labor to make it, when we will 
have to ask you for the elimination of products from 
use that will cost men jobs, but we don’t want to do it 
too soon. We want to do it efficiently and with con- 
sideration for our fellowman.”’ 


Taxes and Capital 


Robert W. Johnson, of Johnson & Johnson, pre- 
sented the financial problem facing management today 
as a result of the new tax bill and the higher costs of op- 
eration. Said Mr. Johnson: 

“T want to point out very briefly some figures from 
an actual statement just in of an operating company. 
In the first six months of 1941, the total sales increased 
76 per cent. and the gross profits increased 80 per cent., 
and after estimating the taxes, as they now stand on 
the statute books, the final net profit decreases 7144 per 
cent. Let’s take a look at that situation for a moment. 
From the standpoint of the man on the street, any 
company in these times whose profits are reduced only 
71% per cent. can be said to be doing very well, thank 
you. It is a very small sacrifice. And that statement 
standing alone is true. But let’s see what happened to 
this business. 

“Its accounts receivable went up about 70 per cent. 
and its inventories to keep in business at the new high 
level of production went up about 100 per cent., and 
that money had to come from somewhere. Now we will 
assume, as was the case in this business, that it had no 
cash surplus, it was a young, rapidly-growing business, 
perhaps more typical of many businesses than one 
would think just now. So it started off with a cash 
shortage. There is nothing in this statement that 
would lead a business man to believe that he has any 
clear road to pay back capital that he may borrow 
within a reasonable term of years. It may be said that 
a good part of that capital is liquid, but certainly that 
is open to some debate. If further sums are necessary 
for frozen assets such as physical equipment and exten- 
sion, then without a certificate of priority at least, the 
road is far from clear. 

“So in attempting to run a business with a full sense 
of patriotism, we certainly can’t assist the government 
unless we stay in business. It does seem to me that we 
will have to review this question of the effect of taxation 
on growing and expanding industry, for quite aside 
from any theories on the subject, we as operators are 
confronted with the facts of life. A statement like this 
one puts them right in your lap.” 


Advertising 


Lee Bristol, of Bristol Myers Company, expressed 
the following views on advertising: 

“At this moment, there exist in Washington certain 
alien philosophies foreign to those under which we 
have operated, which must be viewed, with concern; 
for I am sure that it is they who would be interested in 
the emergency presented to us to take advantage of 
that situation and bring about certain reforms and re- 
strictions that would very definitely cramp the future 
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style so far as advertising is applied and so far as that 
advertising implication affects this American standard 
that we hope to maintain on that, I hope not too long 
removed day when the shooting stops. 

“The note that has been sounded already is one that 
the war is going to be over and we are going to have to 
face those realities and let’s have something left to 
which we go and can return. 

“It is absolutely impossible for any of us to perform 
miracles under circumstances where, in the case of a 
manufacturer, the imposition of new demands for de- 
fense have literally taken out of circulation and availa- 
bility certain raw materials which are necessary to the 
performance and the production of our products. That 
is very pat. So the impact of that is bound to have its 
effect on advertising. It is utterly foolhardy for us to 
assume that it wouldn’t. 


As England Does 


“*Let’s look for just a moment across the sea to what 
did happen. We have very clear evidences, most of you 
have seen them, what has happened to the papers, for 
instance, which are the primary medium for advertising 
in England, during the war. You see these four-sheet 
papers still, however—and this is a significant point— 
maintaining the business cards of those who would 
maintain their franchise with the public. 

“None of us is probably facing the necessity for 
training to create any particularly new demands, 
creating new customers, in view of the fact that the 
six-odd billion dollars that have suddenly found their 
way into new channels of circulation are undoubtedly 
asserting themselves, revealing themselves in your own 
sales records. Yet it is interesting to look back and 
see what happened during the last war period, and I 
have seen some figures recently compiled which indi- 
cated that in the period from 1914 to 1920 or 1921, not 
only did we muddle our way through and worry our 
way through we are going to do a more orderly job but 
we had in the case of several companies the develop- 
ment as on outgrowth of those storm and stress periods, 
actually, of new trade-marks. It would surprise every 
one in this room were they to hear the recital of the ten 
or twelve or fourteen well-known names today that 
found their birth, conception, some time back during 
that approximate period of time. 

“IT am not using that as an argument to advocate 
necessarily the launching of anything to complicate a 
situation, but I do believe that the keynote behind that 
is one of optimism in approaching what might be and 
will be otherwise a gloomy period in which we operate. 


In Australia 


“There was one other evidence that came forcefully 
home to me last week. I had a visit from a man from 
Australia. He flew over on the clipper and got into 
New York rather quickly for him and found himself in 
the hotel and registered. Sunday morning he sent 
down for the New York Times and it came up to him, 
184 pages of newsprint. He was perfectly astounded. 
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He, in contrast to that, submitted that in Sydney, 
Australia, the average newspaper length and size now 
was six pages. 

“So it shows by experience if we look to others who 
have been through some of this mill what may well be 
facing us. Our policy, therefore, I believe, should in an 
enlightened sense be a realistic one. If we haven't the 
goods to deliver to meet this demand, we will undoubt- 
edly not be fools enough to further complicate the op- 
eration of the wheels of the machinery that is working 
so ardently for defense; but at the same time, none of 
us should become so fainthearted as to ever jeopardize 
that one priceless ingredient that we have in the form 
of a franchise with the public nor should we ever yield 
the field on that. 

“So there are plenty of readjustments in the offing 
and I submit to you we must be realistic in facing them 
and in so doing face it not too discouragingly, but 
eminently realistically. If the rest of this discussion 
achieves its purpose, I think there will be sounded here 
a keynote—don’t let’s get panicky, but let’s be willing 
and ready to face the inevitable facts. 





Botanicals 


Talking on the botanical drug situation, S. B. 
Penick, Jr., of S. B. Penick & Company, told of the 
following steps taken in hemisphere independence in 
botanical drugs: 

“There has been a good deal of talk and experimenta- 
tion done all over the world to improve the botanical 
supply. Some of it has been very doubtful and unsuc- 
cessful, but there have been a great many agreeable 
surprises. We are getting hyoscyamus and belladonna 
and stramonium today from South American sources 
that we didn’t know before could produce it. We have 
found on the shores of a lake in Canada a drug that 
never came from anywhere but Poland before. And 
while the stocks aren’t anywhere near what they should 
be, we have hopes that gradually we will replace a large 
number of European drugs with hemisphere sources of 
supply. 

“One most important instance is digitalis. Where, 
ten years ago all our digitalis came from Europe, today 
we get it all in the United States and even have enough 
left over to export to England and to other countries. 

“While it is not to say an important drug, we were 
faced with a very serious condition here when we 
couldn’t get any more juniper berries from Italy. We 
have managed to produce enough in the United States 
so that the important matter of making gin and thereby 
keeping up morale will go ahead all right.” 


Tax and Fair Trade 


H. W. Adkins, of Yahr-Lange, Inc., spoke at some 
length on the cosmetic tax. With reference to prices 
under fair trade contracts and collection of the tax 
by retailers, he said: 

“If you don’t get the tax from somebody, it comes 
out of your profit and your profits are low enough at 
the present time. So we come into this idea of where 
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manufacturers have come through and set up a certain 
price. We can come through with Vitalis, for instance. 
On Vitalis, for instance, the minimum price was 39 
cents on a particular package. As long as you sold it at 
39 cents, I doubt if any court of competent jurisdiction 
could object to that. But at the same time if you sell 
that for 39 cents and have to pay 4 cents out of your 
pocket, what happens? You are short 4 cents on profit 
to pay the butcher and grocer and rent and so on down 
through. 

‘Now if that is the case, you want to add the 4 cents 
tax and pass it on to the consumer, because you feel you 
can’t afford it. Some competitor across the street says, 
‘I am going to absorb it.’ So what are we going to do? 
This particular manufacturer of Vitalis wants you to 
have a profit. So he sent out to every retail druggist, 
department store and variety and syndicate store in 
the United States a new amendment to his fair trade 
contract, which gave a price of 43 cents for that par- 
ticular item taxpaid. 

‘“‘When you are ringing up that sale of 43 cents, you 
take one-eleventh off all tax-paid prices. You see one- 
eleventh off 43 would give you 39 cents. So then you 
would list there a 39-cent sale for the Vitalis and op- 
posite it an amount of 4 cents. So when you come down 
through there, this particular manufacturer has given 
you as much profit as you had before, provided you 
with a protective angle from competitive sources so 
that they all have to get an amount which is equiva- 
lent to yours and which still will allow you the same 
amount of profit you had before and still give the gov- 
ernment its tax. 

“Other fair trade contracts have provisions in there, 
fair trade minimums exclusive of any state or excise 
tax which may hereinafter be imposed. It is my belief 
that those existing fair trade contracts automatically 
raise that particular price.” 


Keep Advertising 


In a symposium, “To Sell or Not to Sell,’’ conducted 
by John W. McPherrin, of Lord & Thomas, Charles 
Luckman, of the Pepsodent Company, told of their cur- 
tailment in other directions, but of their plans to con- 
tinue their advertising as a means of protecting their 
market. Mr. Luckman said in part: 

“We have tried always to plan for an optimistic 
future, but today as we read the signs, we believe that 
after this heyday may be the reaper. We hope he 
doesn’t, but he may come in the form of a depression 
which may make 1931, ’32 and ’33 look like boom years. 
This is a pretty strong statement and, again, it may 
never happen. But our preparations today are for that. 
I quickly want to point out to you that we are trying 
to prepare for it in a way which will not hurt our taking 
advantage of the present high money situation. 

“That is to say, starting about four or six months 
ago, our entire internal operation has been placed on a 
depression economy basis. We have not fired people 
right and left; we have not retrenched in our manufac- 
turing and accounting and sales and advertising inside 
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departments, but rather what we have done is to try to 
awaken to the fact that when business is good and the 
money rolling in, it is awfully easy to let your overhead 
increase without becoming too alarmed about it. Con- 
sequently, we have changed our procedures internally 
to simplify them. We have merged departments. We 
have done everything that we would do if the depres- 
sion were here today, except cut salaries. Obviously, 
salaries cannot be cut in a boom time when labor, the 
securing of labor, is a most difficult problem. 

“Now I hasten to say that the only place that this 
philosophy does not hold true is in our sales, merchan- 
dising, and advertising. There we think it would be 
business suicide for our company to retrench because of 
potential material shortages. 

“T think that the danger is that this country—and I 
hope it isn’t true—may go back to the philosophy of 
1921, when employers would pay small wages so that 
they could make enough money to provide charity for 





needy workmen. 

“Now it is sometimes difficult to rationalize economy. 
I know it is for me. Because I was never trained in the 
field of economics and the experts in those fields fre- 
quently get me mixed up, particularly when they ad- 
vance that thought that true rigid economy is the 
process by which we cut down expenses so that we can 
produce more cheaply and easier the things that we 
have too much of already. 

“The only field that that is not true in is the field of 
advertising. 

“Now the highlight of our philosophy is simply this: 
—We think it is a little bit, if I may be blunt, stupid for 
a person, a company in our position to advertise with 
tremendous expenditures products which we cannot 
supply, except that if that is stupid, it is completely 
eliminated by the fact that in our case and in the case 


of most products represented within this room, it is 





not the product itself which advertising is trying to 
sell; it is the usage of that product and there is a vast, 
vast difference. 

“As you know, within our oral hygiene field today, 
after all the years and years of advertising and after 
the millions upon millions of dollars that have been 
spent, only 38 to 40 per cent. of the population of this 


country use dentifrices. Therefore, our problem con- 
tinues to be one of educating more people to the usage 
of those products. 


Insuring Consumption 


“The great danger that we forsee in the cutting down 
of advertising and merchandising is that we will fail 
during these periods of difficulty in getting materials to 
continue to sell people on the usage of tooth paste, 
tooth brushes, antiseptics and what have you, and that 
after this difficult period is over, if we do fail to continue 
to keep them sold on the usage, we must then start all 
over again to sell people on the usage of this type of 
product, mark you, not our product but this type of 
product. 

“It is our conclusion that it will be much more ex- 
pensive to reeducate than it will be to continue to ad- 
vertise even during the period when we may not be 
able to supply the demand. The demand, we think, is 
actually the important thing, not the supplying of that 
demand. To bring it down to a field in which I know 
[ shouldn’t enter, but your own field, your problem as 
wholesalers is in having your salesmen get Mr. Jones, 
the dealer, to buy from your house. Afterwards, you 
worry about how much he buys from your house. If 
your men stop calling on Mr. Jones, stop reminding 
Mr. Jones that you are still in business, and, as Mahlon 
says, business as usual, then when the emergency is 
over and you rehire a large organization to go back 


out, you are starting from scratch. 





Important Drugs 
(Continued from page 385) 
Paraldehyde B.P. 
Paraffin Liq. B.P. 
Paraffin Mol. (Alb. and Flav.) B.P. 


Percaine and/or analogous preparations 


den, ete. 
Quinidine 


etc. 


Progynon, Stilboestral, Theelin, Un- 


Rad. Ipecac. B.P. and/or preparations; 
Liq. Ext. B.P.; and Pulv. B.P., Tinct., 


Rheum B.P. and preparations 


bum; P.A.B.S.; Septilam; Strepto- 

cide; Sulphan; Sulphonamide-P., 
etc. 

Sulphapyridine—e.g.: M. and B. 693 
(Dagenan Tablets) 

Sulphathiazol 

Other compounds Albucid; 





a? 
e.g:: 


Phenobarbitone B.P. and Sol. B.P. 

Physostigmine and Salts 

Pituitary Extracts, such as Antuitrin S., 
Antuitrin, Pitressin, Pituitrin, Infun- 
din, Hypophysin, Piton, ete. 

Pot. Brom. B.P. 

Pot. Iodide B.P. 

Pot. Permang. B.P. 

Procaine Hydrochlor. B.P. 

Proflavine 

Ovarian Hormones— 

Progesterone preparations—e.g.: Lipo 
Lupin, Luteostab, Lutren. Proges- 
tin, Progestone, Proluton, ete. 

- Oestrone preparations—e.g.: Men- 
formon, Oestroform, Oestroglandol, 
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Santonin B.P. 

Senna (leaves and pods) B.P. 

Sod. Bicarb. B.P. 

Sod. Brom. B.P. 

Sod. Citrate B.P. 

Sod. Chloride B.P. 

Sod. Iodide B.P. 

Sodi. Phosph. Acid B.P. 

Sod. Salicylate B.P. 

Sod. Thiosulph., Pure 

Stramonium Fol. B.P. and/or Tincture 
B.P. 

Sulphonal B.P. 

Sulphonamides— 
Sulphanilamide—e.g.: 





Prontosil Al- 
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Prontosil Rubrum; Prontosil Sol- 
uble; Proseptasine; Soluseptasine; 
Uleron, ete. 
Sulphur Praecip. B.P. and Sublim B.P. 
Thyroid B.P. 
Urea B.P. 
Vitamin Concentrates 
A. e.g.: Avoleum; G.L. preparation 
A.; Planavit A, ete. 
D. e.g.: Calciferol; Calcimil; Ostelin; 
Viscal; etc. 
Medicinal sources of vitamins such as 
Fish Liver Oils 
Zinc Oxide B.P. 
Zinc Sulphate B.P. 
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Cosmetic Tax Regulations 
(Continued from page 384) 


or fitted with, precious metals or imitations thereof 
are taxable even though such fittings serve a utilitarian 
purpose. 

Examples of other articles which become subject to 
the tax when ornamented, mounted or fitted with, 
precious metals or imitations thereof are umbrellas, 
walking sticks, cigarette lighters, shoe buckles, etc. If 
the only parts of a fountain pen which consists of 
precious metals are essential parts not used for orna- 
mental purposes such a fountain pen is not subject to 
the tax. However, if a fountain pen is otherwise orna- 
mented, mounted or fitted with, precious metals or 
imitations thereof it will be subject to tax when sold 
by the retailer. 

§320.37 Exemptions. Under the specific provisions 
of the Code the tax does not attach to the sale of surgi- 
cal instruments, or frames or mountings for spectacles 
or eyeglasses, or to articles used for religious purposes 
even though made of, or ornamented, mounted or 
fitted with, precious metals or imitations thereof. 

The phrase “articles used for religious purposes” 
means articles of a description ordinarily taxable but 
which are commonly used in religious devotion. How- 
ever, an article commonly used for non-religious pur- 
poses may be sold tax free if purchased from the re- 
tailer for use exclusively for religious purposes. 

In order for a retailer to establish his right to ex- 
emption from tax in the case of a sale of an article for 
religious purposes such retailer must have in his posses- 
sion an affidavit from the consumer certifying that the 
article was purchased solely for such purposes. 

In the case of fitted toilet cases, etc., taxable under 
section 3406 (a) (2), relating to luggage, as added by 
section 551 of the Revenue Act of 1941, the toilet case 
will not be subject to the tax when sold by the retailer. 
However, the retailer will be held liable for the tax on 
the sale of any items of jewelry within the scope of this 
section which are contained therein. The tax on such 
items is to be based on the usual price for which they 
are sold by retailers to‘consumers. The toilet cases will 
be subject to tax under section 3406 (a) (2) when sold 
by the manufacturer. 


Subpart F — Toilet Preparations, Etc. 


$320.50 Scope of tax. The tax attaches to the sale 
by the retailer of the articles enumerated in section 
2402 and similar articles commonly or commercially 
known as toilet articles, which are used or applied, or 
intended to be used or applied, for toilet purposes. Any 
article advertised or held out for toilet purposes, or for 
any purpose for which the articles enumerated in the 
law are customarily used, will be subject to the tax 
regardless of the name by which it may be known or 
distinguished. The tax attaches to the sale by the re- 
tailer of any preparation which is used or applied or 
intended to be used or applied for toilet purposes or 
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used in connection with the bath or care of the body, 
or applied to the clothing as a perfume or to the body 
as a toilet article. The fact that any particular product, 
preparation, or substance coming within the scope of 
this law may have, or be held out to have, a medicinal, 
stimulating, remedial, or curative value does not exempt 
it from the tax, if it is used, or held out for use, as an 
adjunct to the toilet or for toilet purposes. 

Shampoo oils and liquids of the so-called “‘soapless” 
variety are taxable as toilet preparations. Witch hazel; 
bay rum; bath crystals and salts; deodorants for per- 
sonal use; hair and scalp lotions for treatment of falling 
hair, dandruff, etc., foot powders; face creams and lo- 
tions; hand lotions; lipsticks; rouges; face powders; 
eyebrow and eyelash mascara; eye shadow creams; 
eau de cologne; brilliantine and hair oils; baby oils and 
baby powders; oils creams, etc., for the prevention of 
sunburn; rose water and glycerine; breath sweetening 
pellets other than chewing gum or candy; sachets; 
stain removers for use in removing ink, berry and other 
stains from the body; nail lacquers, cuticle removers 
and softeners, polish removers, etc.; depilatories; eye 
washes; after shaving lotions; theatrical make-up; 
hair bleaches and dyes; permanent waving solutions; 
toilet pumice; styptics; pore cleansers; and suntan 
oils, are examples of the type of article taxable under 
this section but the exclusion from this list of an 
article otherwise within the scope of the articles 
enumerated in section 2402 will not operate to exclude 
such articles from the taxable class. 

In the case of fitted toilet cases, etc., taxable under 
section 3406 (a) (2) relating to luggage, as added by 
section 551 of the Revenue Act of 1941, the toilet case 
will not be subject to the tax when sold by the retailer. 
However, the retailer will be held liable for the tax on 
the sale of any toilet preparations contained therein, 
such tax to be based on the usual price for which such 
articles are sold by the retailer. The toilet cases will be 
subject to the tax imposed by section 3406 (a) (2) when 
sold by the manufacturer, producer or importer. 

§320.51 Rate of Tax. The tax is payable by the re- 
tailer at the rate of 10 per cent of the price for which 
the articles are sold as determined under §§320.5 to 
320.10, inclusive and under 320.64. 

§320.52 Sales to beauty parlors, etc. Any person who 
sells toilet preparations taxable under section 2402 (a) 
to another person operating a barber shop, beauty 
parlor or similar establishment shall be deemed to have 
sold such articles at retail and must make a return and 
pay tax on all such sales as provided in §320.60. In any 
case where the operator of the barber shop, beauty 
parlor or similar establishment resells the articles at 
retail, such operator will be liable for the tax imposed 
by section 2402 (a) on the resale. However, in de- 
termining the tax to be paid by the operator a credit 
may be taken in the amount of the tax paid by the 
operator’s vendor under section 2402 (a). (See §320.65) 

§320.60 Returns. Each person required to report a 
tax on the sale of any of the articles covered by the 
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regulations in this part must make a return on Form 
728A in accordance with the instructions thereon. The 
return must be made in duplicate under oath for each 
calendar month and must be verified before an officer 
duly authorized to administer oaths. If the amount of 
the tax is $10 or less, the return may be signed or 
acknowledged before two witnesses instead of under 
oath. Such return, together with the tax, must be filed 
with the collector of the district in which is located the 
principal place of business of the taxpayer (or, if he 
has no principal place of business in the United States, 
with the collector at Baltimore, Md.), on or before the 
last day of the month following that for which it is 
made. 

When the last day of the month in which the return 
is due falls on Sunday or a legal holiday the return may 
be filed with the collector of internal revenue, or his 
authorized representative on the next secular or busi- 
ness day. A return must be forwarded to the collector 
for each month whether or not any liability has been 
incurred for that month. If a retailer ceases business 
the last return should be marked ‘‘Final return.” 

§320.61 Payment of taxes. All taxes are due and pay- 
able to the collector of internal revenue, without assess- 
ment by the Commissioner or notice from the col- 
lector, at the time fixed for filing the return. If the tax 
is not paid when due there shall be added as part of the 
tax interest at the rate of 6 per cent per annum from the 
time the tax became due to the actual date of payment 
or assessment, whichever is prior. For provisions with 
respect to interest generally, including interest on 
assessments, see §320.67. 

§320.62 Records. Every person required to file a 
return and pay tax on the sale of an article at retail, 
shall keep on file at his principal place of business, or 
some other convenient or safe location, accurate records 
and accounts of all transactions. Evidence with 
respect to sales at retail for export, or shipment to a 
possession of the United States, and sales at retail to 
States or political subdivisions thereof, upon which no 
tax is due, must be maintained. (See §§320.20, 320.21, 
and 320.22) 

The records shall contain sufficient information to 
enable the commissioner to determine whether the 
correct amount of tax has been paid. Such records 
shall at all times be open for inspection by internal- 
revenue Officers, and shall be maintained for a period 
of at least four years from the date the tax became due 
or, in the case of tax-free sales, for a period of at least 
four years from the last day of the month following the 
month in which the sale was made. 

§320.64 Returned goods; price adjustments. A re- 
tailer may be allowed a credit or refund of tax under 
section 2407 (a) with respect to any article where the 
price on which the tax was based is readjusted by reason 
of return or repossession of the article, or by a bona 
fide discount, rebate, or allowance. The allowable 
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credit or refund is limited in amount to that part of 
the tax which is proportionate to the part of the sale 
price refunded or credited by the retailer to the pur- 
chaser. 

A credit or refund of tax is not allowable with respect 
to an article returned as a “trade-in” in the purchase of 
another article. In such case, there is no adjustment 
within the meaning of section 2407 (a) of the price at 
which the first article was sold. Instead, the sale of the 
second article is a separate and distinct transaction in 
which the first article is merely applied in part pay- 
ment of the purchase price. Accordingly, the full 
amount of the tax due upon the sale of the second 
article is payable without any allowance or offset for 
the tax paid on the sale of the first article. (See $320.5) 

The application of the credit or refund allowable 
under section 2407 (a) is illustrated by the following 
examples: 

Example 1. If because of a defect, or a failure under 
a warranty, or some other like reason, an article is re- 
turned to the retailer from whom originally purchased 
and the entire purchase price, including tax, is credited 
or refunded to the purchaser, the retailer may claim a 
credit or refund of the full amount of the tax originally 
paid by him on the sale of such article. 

Example 2. If the article mentioned in the first ex- 
ample is not returned but instead the retailer makes an 
adjustment by crediting or refunding a percentage, 
such as 25 per cent of the purchase price, including tax, 
to the purchaser, the retailer may claim a credit or 
refund of such percentage, that is, 25 per cent of the tax 
originally paid by him on the sale of the article. 

For provisions relating to credits and refund gen- 
erally, see §320.66. 

$320.65 Beauty parlors, etc. Whenever any person 
operating a barber shop, beauty parlor, or similar estab- 
lishment becomes liable for tax under section 2402 (a) 
by reason of his resale of toilet preparations purchased 
by him tax paid under such section, a credit against 
the tax due on the resale may be allowed in the amount 
of the tax paid by the operator’s vendor under sec- 
tion 2402 (a). In no case shall the amount of the 
credit exceed the amount of tax due from the operator. 

$320.66 Credits and refunds generally. (a) If a person 
overpays the tax due he may either file a claim for 
refund on Form 843 or take credit for such over-pay- 
ment against the tax due the Government on a subse- 
quent monthly return. A complete statement of the 
facts involving the overpayment must be attached 
either to the claim or to the return on which the credit 
is claimed. 

(b) Every claim for refund must be supported by 
evidence showing (1) the name and address of the 
person who paid to the United States the tax of which 
refund is claimed, (2) the date of payment, and (3) the 
amount of such tax. A credit taken on a return must 
be supported by evidence of the same character. 
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Sales of toilet articles and drug sundries by department 
stores in the New York Federal Reserve District were 12 per 
cent. greater in August 1941 than in August 1940. This cor- 
responds to unadjusted index numbers of 93.4 for August 
1941, 94.8 for July 1941, and 83.4 for August 1940. 


CHICAGO FEDERAL RESERVE DISTRICT 


Department Store Sales of 
TOILET GOODS & DRUGS 
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Sales of toilet articles and drug sundries’ by department 
stores in the Chicago Federal Reserve District were 14 per 
cent. greater in August 1941 than in August 1940. This cor- 
responds to unadjusted index numbers of 132.5 for August 
1941, 121.0 for July 1941, and 116.2 for August 1940. 
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B Sales of toilet articles and drug sundries by department 
stores in Los Angeles were 19 per cent. greater, in San Fran- 
cisco were 9 per cent. greater, in stores of the Pacific North- 
west were 30 per cent greater, and for the whole San Fran- 
cisco Federal Reserve District were 17 per cent. greater in 
August 1941 than in August 1940. This corresponds to unad- 
justed index numbers for the whole district of 147.7 for 
August 1941, 121.2 for July 1941, and 126.2 for August 1940. 
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Sales of toilet articles and preparations by department 
stores in Washington were 27 per cent. greater, in Baltimore 
were 22 per cent. greater, and averaged 25 per cent. greater 
for the Richmond Federal Reserve in August 1941 than in the 
same month of 1940. Corresponding unadjusted index 
numbers for the whole district were 136.1 for August 1941, 
134.9 for July 1941, and 108.9 for August 1940. 
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NEW ENGLAND TUBES ARE THE RESULT OF 90 
YEARS OF RESEARCH AND DEVELOPMENT WORK 


Whether it's rounding up cattle, or making collapsible tubes, 
doing the job right takes experience. 


Our experience with metal collapsible tubes started long before 
Bell invented the telephone or Edison created the incandescent 


lamp. Naturally, these years of experience . . . of continuous re- 
search, improvement, and invention, have resulted in establishing 
exclusive methods and machinery throughout our manufacturing 
processes. Notably, our SHEFFIELD PROCESS of toughening 
tube metals has contributed so substantially to the quality and 
strength of New England Tubes that today we are the world’s 
largest independent manufacturers of collapsible tubes! 


Surely you, too, can buy ‘‘New England” to better advantage 
than ordinary tubes. You'll get better quality, uniformity, and 
speedy, dependable service at no higher cost. Write today! 


The Drug and Cosmetic Industry 








@ Rounding up cattle on 
a California ranch. Photo 
courtesy Californians, Inc. 





NEW ENGLAND COLLAPSIBLE TUBE CO. 


3132 SO. CANAL STREET, CHICAGO e NEW LONDON, CONN. e W. K. SHEFFIELD, 500 FIFTH AVENUE, NEW YORE 


N. CAY MATTHIEU, 1448 WABASH AVE., DETROIT, MICH. @ THE WILCO CO., 7016 McKINLEY AVE., LOS ANGELES, CAL. 
EXPORT DIVISION: 116 NASSAU STREET, NEW YORK, U.S.A. 
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MERCHAN a wa G NEWS 


PACKAGING NOTES 


ORE COSTS AND PROFITS: The Federal 
Trade Commission has issued a_ report 
“Drugs and Medicines Manufacturing Corporations” 
which indicates something as to the expenses and profits 
in this branch of our industry. They are especially 
interesting when compared with the figures on cosmetic 
manufacturers reported here last month. 

Combined selling and advertising expense in the drug 
field is 27.2 per cent, as compared with 30.66 per cent. 
for cosmetics. This latter figure is the highest among 
those industries so far investigated by the Commission. 
However, selling expense is higher in the drug field at 
12.1 per cent. of total sales, as against 10.01 per cent. for 
cosmetics. The drug companies advertising expense is 
15.1 per cent. of total sales compared with 20.65 per 


on 


cent. for cosmetics. 

Thanks to lower total expenses, 37 per cent. in drug 
manufacturing compared with 45.77 in cosmetics, the 
drug operation shows a higher net profit than cosmetics, 
16.9 per cent. as compared with 11.47 per cent. Total 
costs of goods sold is 45.9 per cent. in the drug field to 
42.53 per cent. in cosmetics. 

There is one further section in the report which we’d 
like to emphasize for the benefit of those statiticians 
who hound us because our figures on cosmetic sales are 
so much larger than census figures. The significant 
sentences are these: 

“The twenty-three manufacturing corporations whose 
financial reports are combined represent twenty-three of 
the more important concerns in this industry. The 
classification of ‘Drugs and Medicines,” as used, refers 
to corporations that are primarily engaged in manu- 
facturing drugs and medicines. . . and in the manufac- 
turing of surgical and orthopedic appliances. 

“The preliminary report of the Bureau of Census 
shows that the total combined “value of products” for 
“Drugs and Medicines” and ‘‘Surgical Supplies” on an 
establishment basis amounted to $364,985,404 and $79,- 
398,442, respectively for 1939 or a total of $444,383 ,846. 
The type of businesses engaged in by the corporations 
in this survey are very similar to the Bureau of Census 
classifications given above. However, the consolidated 
sales for the year 1939 by these twenty-three corpora- 
tions, aggregated $470,700,985.” 

Although the quotes belong to the Federal Trade 
Commission, the italics are ours. And we won’t labor 
the point but—there were 1,094 establishments in the 
“Drugs and Medicines” classification and 360 in the 
‘Surgical Supplies”’ classification of the 1939 Census. 
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ACKAGING SHOW: The 1942 Packaging Ex- 

position and Conference will be held at the Hotel 
Astor, New York City, on April 14-17, it has been an- 
nounced by the American Management Association, 
sponsor of the event. 


HE COSMETIC TREND: Increasing difficulties 

in obtaining metals for container and metal stamp- 
ings for cosmetic gift specialties are bringing glass and 
plastics to the fore. This will not show very much yet 
in Christmas merchandise as most makers have had fair 
stocks in hand; but buyers have been advised that many 
of these articles can not be duplicated. However, the 
new glass and plastic ware is original in design and buy- 
ers do not expect any difficulty upon the counters. In 
the meantime many stores are making a virtue out of 
the necessity of having to explain to customers why 
prices must rise on many cosmetic utilities as talcums, 
etc. or occasional changes in the packaging and general 
appearance of established sellers. Larger packages are 
pushed as money savers. Hints for the preservation and 
better keeping of cosmetics, bought in unaccustomed 
large quantities, are part of the sales talk. Small glass 
containers for the dressing table are shown to be refilled 
from the stock jar or bottle upon the reserve shelf. 

The outlook for the Southern resort season is approx- 
imately as it was at the same time last year. Hotels have 
fair advance bookings. The middle class customers will 
dominate the scene. Store promotions will be as usual, 
including cosmetics. However, the general feeling 
among buyers is that catering to the local demand will 
be the safe thing to do at a time like the present. 


ARTIME PACKAGING: 
advertising ‘“‘Powder with the lid off” with copy 
which goes on to state that, “Wartime restrictions have 
obliged Coty to simplify their packing material. You 
see the result in the illustration—the same “Air Spun” 
box with the familiar powder-puff design but with no 
detachable lid. 
‘“‘We don’t apologize for this change because it'is a 
necessary measure to help the war effort in economizing 


Coty in England is 


precious board. 

“The new box contains exactly the same amount of 
powder as before in the usual shades. The quality is 
unchanged. 

‘Use sparingly—stocks are limited.” 
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It was a tiny thread of carbonized 
bamboo fibre—used as a filament— 
that finally enabled Edison to perfect 


his invention of the Electric Light. 


And it was the Deep Hook Thread 





that Crown developed for screw caps 
that established a new high standard 


of sealing efficiency in the food, drug 


and cosmetic industry. 
















CLEARS THE GLASS 
THREAD WITHOUT 
SIDE- SCRAPING. © 
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This patented cap thread hooks under the glass thread 
of the container without side scraping or wedging. It 
seals caps tighter and makes them easier to apply and 
remove. Write for samples and prices today. 


CROWN CORK & SEAL CO., BALTIMORE, MD. 
World’s Largest Makers of Closures for Glass Containers 























HE SEASON OPENS: Our spotlight this season is 
turned on some new and interesting perfume pre- 
sentations, a resume of which will give a pretty good 
idea of the perfume trend in the United States. 

Cobra, newest creation of Parfums Weil Paris, Inc., a 
perfume which was to have been introduced to the 
world trade in Paris during the month of September, 
1939, made its appearance in New York stores in 
September of this year. This is probably the first time 
that a Paris premiere was held in New York! The form- 
ula of Cobra is unusual, its creators state, in that the 
scent possesses over-tones that give it “unusual con- 
trasts in values and background.” Cobra is beautifully 
packaged in several shades of blue and gold figures 
against a black background. One oz. $18.50; two oz. 
$35.00. 

“Chantilly” becomes the fashionable lady in clothes, 
accessories—and Houbigant’s new perfume scent. Deli- 
cate, frothy lace makes its appearance throughout the 
new collections and Houbigant’s Chantilly makes a 
timely fashion tie-up, which might include dress, mil- 
linery, lingerie, and accessory departments. The per- 
fume is presented in a beautiful coffret bearing the 
Chantilly lace design on a pastel-pink background. 
Nestled in the center of a froth of lace is the distinctive 
shaped flacon of perfume. Three sizes are available, 





$6.50, $10 and $16.50. Houbigant has created the 
Chantilly fragrance, too, in eau de toilette, at $3; two 
sizes of Chantilly dusting powder, $1.00 and $3.50; < 
new preparation called Skin-Sachet which retails for 
$2.75, and a gift set featuring the perfume and two 
other Houbigant fragrances, creating an ensemble of 
perfumes for afternoon, evening and sportswear, at 
$5.00. To help to introduce Chantilly, there is the 
“Beau Charmer,” a set that contains a dainty handker- 
chief trimmed with Chantilly lace and a generous size 
flacon of the perfume—$1.50. 

It has been time since Parfums Ciro has 
launched a new perfume so that its ““New Horizons” is 
real news. New Horizons is described as a fundamen- 
tally sweet fragrance, yet with a headiness seldom found 
in this type of perfume. The bottle which holds it is 
clean, simple, with a graceful curve that suggests the 
horizon itself, and the stopper is handsomely designed 


some 


of movement—modern expression of a 
soaring bird. The entire package is encased in a box 
with appropriate shades of a horizon sky. It comes in 
three sizes, $6.25, $10.50, $27.50. There is a bath pow- 
der, too, at $2.00. 

Dorothy Gray’s “Lady in the Dark” perfume is said 
to have an unusual feature—the formula has been 
especially created so the perfume will keep its individ- 


with a spirit 
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ual character when worn on furs. The bottle is like a 
coronet, with a gold plated stopper in the form of 
plumes. The box is covered in pale pink velvet and is 
topped with a pom-pom of fur. 

“Moon Mad” is said by LiLi to have a “haunting” 
quality. The package contributes cleverly to the illu- 
sion of an amber moon glimmering in a deep midnight 
blue sky. Two ounce flacon retails for $24. 

Delettrez Inc. is reviving eight Delettrez fragrances 
this season in new modern perfume packages. They 
include Ador’me, Awake, 508, Fulfillment, Moonlight 
and Lace, Storm, Together, and Wildflower. 

Esmé of Paris presents “A May Morning,” character- 
ized by the scent of hawthorn. It is packaged in crystal 
bottles with rose colored stoppers, in delicate pink and 
silver boxes that are smartly designed. Sizes: 14 oz. 
$7.50; 1 oz. $12.50; 234 oz. $27.50. There is also obtain- 
able a one dram purse vial, with a tiny hand for a 
stopper at $2.50. 

And now we come to perfume with an early American 
background! The chemists, Caswell-Massey, of New 
York, who claim to be the oldest chemists and perfum- 
ers in America, (established 1780), have been making 
colognes in nine fragrances for over a century and a 
half. About sixty years ago, when the pharmacy was 
in Newport, R. I., a perfume was created and named 


““Newport.’”’ Now Newport is being revived by these 
chemists. Newport perfume is sealed in a genuine, iron- 
mold tincture bottle with a kidskin capped crystal 
stopper. The traditional, exquisitely lettered gold and 
glass label, hand set in beeswax and rosin, has sym- 
bolized since ancient days, supreme achievement in the 
compounding of rare and precious fragrance. The per- 
fume sells for 1 ounce $25, 2 oz. $47.50. Eventually, the 
other eight cologne fragrances will be duplicated in per- 
fume, but for the time being Newport will be the only 
perfume available. The colognes have limited distribu- 
tion in department stores throughout the country, but 
to date, no particular effort has been put behind them 
by Caswell-Massey. Except for a few cooperative news- 
paper ads, no advertising has been done. With a back- 
ground as interesting as this is, the colognes and per- 
fume might well take a place among the big names in the 
perfume field. 

Roger and Gallet originally introduced its “Night of 
Delight” fragrance last summer in an eau de cologne. 
Now this intriguing odor is also available in perfume 
presented in a beautiful bottle encased in a red, blue 
and gold box. A bath series consisting of dusting pow- 
der, bath powder and soap rounds out the “Night of 
Delight” line, and several gift set combinations have 
been ensembled for holiday selling. 
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HAT would you do if just when you 

W were taking life easy at the ripe 
old age of 600 years, someone handed you 
a tough packaging problem to solve? It 
happened to Noah. 

He was assigned to build the Ark. No 
easy job. It had to hold two of every 
living thing. It had to be sturdy enough 
to stand 40 days and 4o nights of rain. 
It had to be just the right shape and size. 

And Noah came through. 


Many manufacturers have been faced 


CONTINENTAL 


New York 





Chicago 








Problem in Packaging 


with packaging problems very like Noah’s. 
They needed new packages that would 
completely protect their products. Pack- 
ages of a certain shape and size that would 
be economical to fill, pack, and ship. They 
needed old packages re-designed. 

And Continental came through. 

We’ve been helping businessmen solve 
We’ve 


my 


packaging problems for 36 ars. 


been asked: “‘How can I cut down 
shipping costs?” ‘How can I speed up my 


packaging operations?” “How can I keep 


San Francisco Montreal 





Toronto 


RE er 
Pe PROTECTOR 


, -? 
-) 


air out of my container?” “‘How can | 
make it more attractive?” 

Through our complete packaging serv- 
ice—our research laboratories, our design 


and development experts—we’ve been 


able to answer these and thousands of 
other questions ranging from construction 
to marketing. 

Do you want a packaging service that 
recognizes the combined importance of cost, 
display, protection and convenience? Then 


call for Continental. We’ll be glad to help. 


CAN COMPANY 


Havana 
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glass at work 





Designers worth their salt take into consideration, as an integral 
part of their total glass package design, the use of the container 
on conveyors, in cleaning, filling, labelling, cartoning and other 
types of machinery. They design not only for the eye of the buyer, 
but for all the stages of production through which the package 


must pass before it is viewed on a shelf or counter. 


In the hands of experts, glass packages are planned to withstand 
the most rigorous stresses and strains of high-speed automatic 
packaging lines. 

Carr-Lowrey designers are specialists in planning for production 


in glass. As a result, they know their 


CARR-LOWREY 
3-Point Service 


and how to take 





material intimately. 
full advantage of all its possibilities. 
Bottles designed and produced by “‘s- 


point service” fit into the production 





line of the manufacturer for whom 


creates 


4 PRACTICAL 
2 ATTRACTIVE 
3 ECONOMICAL 


glass packages for 
foods, drugs, cosmetics, 
household products. 


they are planned. 


é 


A simple, yet graceful bottle to attract the feminine 
eye, made for Elmo Sales Corp. from their design. 


Carr-Lowrey Glass Co. 


; Factory and Main Office: BALTIMORE, MD. 
New York Office: 500 Fifth Avenue Chicago Office: 1502 Merchandise Mart 


























“FEINOUSHAY”: The Bristol-Myers Co. has capitu- 

lated to the hand lotion field with a preparation 
called ‘““Toushay.”’ ““There’s a million-dollar idea be- 
hind Toushay—the new baby giant of the Bristol- 
Myers family,” reads the advertising. “It’s this: when 
applied before hands are placed in hot, soapy water, 
Toushay actually protects against the roughness and 
dryness that have been the despair of women. No lotion 
ever has promised this prevention before—no woman 
has ever even dared hope for it! And Toushay gives this 
plus, in addition to doing everything the finest hand 
lotions do in keeping hands beautiful!’ With the intro- 
duction of Toushay, Bristol-Myers has entered a field 
which has been dominated by Pacquin’s, with its cream 
and Jergens, Hinds, and Campana with lotions. 





DD VITAMINS: Lever Bros., of all people, has 

entered the vitamin field with “Vimms,” containing 
6 vitamins and 3 minerals: A, B,, Bz, PP, C and D plus 
calcium, phosphorus and iron. This is said to be the 
first time all these vitamins and minerals have been 
combined in one tablet. Sold only through drug stores 
they retail at 24 for 50 cents, 96 for $1.75, thus setting a 
level slightly below that of competing brands. 


_ rere PRODUCTS: The new Gourielli 
preparations for both men and women were pre- 
sented for the first time at the opening of the Gourielli 
Old World Apothecary Shop, 16 East 55th Street, New 
York, on September 24. According to Gourielli, these 
products are compounded of the oldest and the newest 
ingredients of the apothecary—of herbal and flower ex- 
tracts—and of vitamins, minerals, organic substances 
and other of the newest ingredients of modern research 
laboratories. The preparations are packaged in modern 
versions of old apothecary jars and bear the crest of 
Gourielli. 

Among the Gourielli specialties is a complete series of 
men’s toiletries including an after-shave lotion, a shav- 
ing soap, a masculine cologne and talc, as well as such 
skin specialties as the Gourielli Emulsion for men; a 
hand lotion for men; the Sulfo-Collodio compounds for 
the skin and bath, and the Gourielli hair preparations. 
The cologne and tale come in two refreshing, masculine 
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odors, Tang and Wild Lilac. The bath compounds in- 
clude Milk-of-Pine and Milk-of-Gardenia baths which 
are in the form of decorative bath balls which turn the 
water fragrant and milky when dropped into the bath. 
There are also colognes, soaps, etc. 

Gourielli also has a complete series of beauty prod- 
ucts for women including the Gourielli Emulsion, Night 
Formula, complexion film, preparations for the throat, 
eyes and hands, and face powders, lipsticks, eyeshadow 
sticks, mascara and perfumed bath accessories. 

Other Gourielli specialties are a mouth and tooth 
wash; perfumed incense; “‘Vitathins,”’ vitamin-mineral 
wafers and Pick-up herb tea. 


ERFUMED DICKEY: Last year they were per- 

fuming lingerie—this year it’s the perfumed dickey 
which sells for $1, together with a 14 dram of perfume. 
“Whiff stays in after the wash!”’ reads the copy, and 
you have the 14 dram of perfume just in case! 


OTY’S CARNIVAL PRESENTATIONS: Coty 
ventures into the higher priced perfume novelty 
field this year with several amusing presentations. 
Schiaparelli and Lucien Lelong both have had high 
priced novelty presentations in past years, but outside 
of its ‘Lazy Susan”’ of last year, which consisted of five 
perfumes mounted on a turntable, $5 retail, Coty has 
not competed in the perfume novelty field. 

Three novelties are presented by Coty in a carnival 
atmosphere. There is a “Ferris Wheel’ which retails 
for $10. It is the gayest of the Coty presentations offer- 
ing Chypre, L’Origan, L’Aimant, Paris, and Emeraude 
perfumes. The revolving wheel mounted on graceful 
supports of heavy gold stamped plastic, is set into a 
velvet-lined base. Then for $5.00 there is the ‘““Weather- 
vane.”’ A spin of the arrow chooses one of the four Coty 
perfumes mounted on a revolving base. The plastic 
capped tapered flacons contain L’Aimant, L’Origan, 
Paris and Emeraude perfumes. For $3.95 Coty offers 
the “Sleigh,” miniature of a continental “cutter” in 
colored plastic with gold stamping. Adorned with tiny 
sleighbells, it contains glass-stoppered flacons of 
L’Aimant and L’Origan. 
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different timely subjects. 








GOURIELLI 


The new Gourielli preparations 
for both men and women are pack- 
aged in modern versions of old 
apothecary jars. A complete series 
of men’s toiletries is offered includ- 
ing after shave lotion, shaving 
soap, cologne, and talc, as well as 
skin specialties. Gourielli beauty 
products for women include night 
formula, complexion film, prepara- 
tions for the throat, eyes and 
hands, face powders, lipsticks, eye- 
shadow sticks, mascara and per- 
fumed bath accessories. 


YARDLEY 


The Treasure Chest represents 
Yardley’s largest and most luxurious 
gift set for men. It contains stand- 
ard sizes of nine Yardley items. 


OLD SOUTH PERFUMERS 


Old South Perfumers present the 
‘Romance’ box which contains 4 
decanter jug of cologne, a sugar 
shaker of talcum, a sachet and a 
cake of guest soap. This lovely 
oval box carries a romantic old 
flavor with its quaint cover design. 
“Family Album’ is another Old 
South presentation—four silk sachet 
pillows—within a box reminiscent 
of the old fashioned daguerreotype 
frames. 


SUTTON 
Sutton’s “‘Liquisilk’” is described 
as a product which combines the 
benefits of cologne and lotion all 
in one. It is a perfumed skin lotion, 
for use not only on hands, but legs, 
arms and body as well. 


MENNEN 


Mennen gift boxes for men 
carry covers in full color by four 
well-known artists. There are four 
boxes with cover designs about 
Repro- 
duced in full brilliant color, the 
covers are called worthy of framing. 


ALLEN B. WRISLEY 


Styled and packaged in the Beau 
Rose manner with the bow be- 
decked top, this Wrisley set holds 
an interesting array of bath acces- 
sories. 


LUXOR 


Among Luxor’s gift sets for men 
is this attractive traveling kit of 
genuine leather. It holds the essen- 
tials a man requires for good groom- 
ing: shave bowl, after-shaving lo- 
tion, shave tale and hair dress. 
This makes an excellent gift for the 
men in the service. 


BOTANY 


A novel and interesting gift 
package is being distributed by 
Botany in the form of a music box 
which plays when the lid is lifted. 
The box holds Botany lanolin lo- 
tion, triple action cream, Formula 
70 and soap. The partitions in the 
box are so arranged as to fit 
standard cigarettes so that the box 
has a secondary use. 


ELIZABETH ARDEN 
Prancing white horses on a blue 
field decorate this Elizabeth Arden 
bath set, containing a generous box 
of dusting powder and a bottle of 
ower /Mist. 


LUCRETIA VANDERBILT 


“Rosemary for Remembrance,” is 
a new cologne in pottery ware 
containers presented by Lucretia 
Vanderbilt, Inc. The containers 
make attractive bud vases after use 
and are being merchandised with 
this angle. 


HINDS 

This Hinds gift set consisting of 
Hinds Honey & Almond cream, 
Silver Lace cologne, talcum and 
facial soap, is packaged in a shell 
pink box decorated with silver lace 
Christmas tree design with tur- 
quoise blue ribbon banner. 


LENTHERIC 


Small things come in pretty pack- 
ages, says Lentheric! Its new 
“Miniatures contains a trio of 
dram-size flacons of Confetti, A 
Bientot, and Tweed—little replicas 
of the original perfume presenta- 
tions, framed in a flower-set box. 


LA CROSS 
The La Cross ‘Lazy Sue’ bou- 
doir set comes in pink or blue 
flowered chintz and one plaid 
gingham. It is designed to rest on 
top of the dressing table. 


JOHN BRADSHAW 
The Ring Jar has been added to 
John Bradshaw’s ‘Old New Eng- 
land” toiletries line. The ring jar 


contains 1% ounce of perfume in 
Woodbine, Meadow Mist or Field 


Flowers fragrances. 


ELMO 

Elmo's gift line includes attrac- 
tive new Honeysuckle packages. 
The background coloring is pearl 
grey blended with shell pink. The 
Honeysuckle design is in natural 
colors and the bottle is shaped like 
a Honeysuckle blossom. 
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Southern women in every walk of life 
are buying cosmetics that shine out in 
Scovill containers. Surveys show that 72% 
of housewives in a Louisiana city... 
67% of women mill workers in a North 
Carolina town... 81% of the clerks in a 
leading Florida department store ...82% 
of girls working in 2 large office buildings 
in Tulsa. Oklahoma ... use cosmetics 
manufactured by firms who have come to 
Scovill for one or more of the containers 
in their line. This is proof positive that 
feminine eyes are caught and held by 
Scovill designs in metal. 

It’s also an indication that cosmetic 
manufacturers are pleased with Scovill 
designing help. production facilities, 
prices and delivery service. 

You, too, may solve a sales or produc- 
tion problem by coming to Scovill for 
metal or metal-plastic combinations. And 
if you want a new and especially saleable 
feature in containers and closures (for 
example: liquid-and-scratch-resistant “In- 
durite” finish for aluminum), Scovill is 
in the ideal position to supply you. 

Call in a Scovill representative from 
the nearest office listed below. He will be 
glad to tell you about our unusual me- 
chanical facilities, or how Scovill engi- 
neers will work out with you the practical 
details of an idea. blue-print or model. 
Scovill Manufacturing Company. Drug 
and Cosmetic Container Division, 69 Mill 
Street. Waterbury, Connecticut. 
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SCOVILL-MADE 











9 OY 


TO 


CONTAINERS 





NEW 
ORLEANS 
HOUSE- 
WIVES 


72% 





CANNON 
MILL 
WORKERS 


67% 





MIAMI 
RETAIL 
CLERKS 


81% 











TULSA 
OFFICE 
GIRLS 


82% 














Scorill, for many years a regular source of supply for the United 
States Government, ts cooperating in every way to forward defense 
plans. When deliveries are nol as prompt as our customers desire, 
we hope they will realize that delays are sometimes unavoidable 
and part of the price paid for national defense. 

















MANUFACTURING COMPANY 
WATERBURY, CONN. 

















a caagh 

Boston, Providence, New York, Philadelphia, Syracuse, Pittsburgh, Chicago, Cincinnati, San Francisco, Los Angeles 
: IN CANADA: 334 King Street, East, Toronto, Ontario 
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FRICTION CREAM- SOAP 


COSMATA, INC, LONG ISCAND oot 


Met wt.-when pockad 14 °* 


COSMATA, INC. 


CHEN YU 


LUCIEN LELONG 
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COSMATA, INC. 


Cosmata Friction-Cream soap is being 
introduced by Cosmata, Inc. It is de- 
scribed as a preparation which ‘cleanses, 
lubricates, stimulates, and softens, all in 
one operation.” It is suggested by Cos- 
mata, Inc. as a facial massage; to help 
smooth rough, chapped hands, elbows, 
knees and heels, and also as a body 
massage. 


LEVER BROS. CO. 


Lever Bros. Co. has announced a new 
vitamin product, “Vimms, containin 
six essential vitamins, A, Bi, Bz, PP, 
and D, plus three minerals—calcium, 
phosphorous and iron. 





CHEN YU 


Chen Yu offers this genuine cowhide 
leather manicure set for holiday selling. 
It is zipper fastened with a ring handle, 
and contains 1% oz. lacquer and remover; 
Ye oz. lacquer and lacquerol, hand lo- 
tion, beveled mirror, scissors, orange- 
wood stick, file, pencil, tweezers, pusher, 
and two emery boards. Available in 
navy, brown and black with celanese 
lining. 


DENVER CHEMICAL MFG. CO. 


The Denver Chemical Mfg. Co. has in- 
troduced Antiphlogistine in an eight 
ounce tube. The tube has been adopted 
to take the place of the 10% ounce can 
and sells for the same price, 65 cents. 
This is the first time that the product has 
been repackaged since it was introduced 


in cans in 1890. 


LUCIEN LELONG 


An interesting addition to the Lucien 
t.elong line is the guest powder package. 
It contains generous quantities of Lucien 
Lelong’s sheer texture face powder in 
shades of Robin Hood, Rose Rachel and 
Balalaika; also, an ample quantity of 
powder puffs. This ensemble would be a 
welcome asset to any guest room. Lucien 
Lelong also offers guest size ‘Carefree’ 
designed soap—delightful guest-size bars 
of soap in the Carefree hand-clasp style. 


REVLON 


Revlon’s “‘double feature’ package 
with nail enamel and Seal-fast, is making 
its debut introducing Revion’s new fall 
shade, Hothouse Rose. It will be avail- 
able later in October in all Revlon 
shades. The set contains a miniature 
bottle of Seal-fast and a bottle of Hot- 
house Rose nail enamel. The new shade 
is a velvety rose-red. 
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BE SURE OF QUALITY AND UNIFORMITY IN YOUR PHARMACEUTICALS 


Quality... uniformity. 
These two essentials are 
constantly uppermost in 
the minds of the men re- 
sponsible for the manufac- 
ture, testing and handling 
of Monsanto pharmaceu- 
ticals ... which is just an- 
other of the reasons why 
you can always be sure of 
what you're getting when 


_you specify Monsanto. 


Benzoic Acid is only one 
of the group of Monsanto 


“pharmaceuticals. For infor- 
‘mation on the complete 


list or for technical assist- 
ance on your special prob- 
lems, write MONSANTO 


- CHEMICAL COMPANY, St. 


Louis, U.S.A. District Offices: 
New York, Chicago, Boston, 
Detroit, Charlotte, Birming- 
ham, Los Angeles, San Fran- 


_ cisco, Montreal. 








Benyote eid 


MONSANTO SPECIFICATIONS 








White powder or plate- 








APPEARANCE: like crystals. 
99.5% minimum 
PURITY: (dry basis). 
ODOR: None. 





MELTING POINT: 


122.5° C. minimum. 





SOLUBILITY IN 
WATER 1:275: 





Clear at 25° C. 





SOLUBILITY IN 
ALCOHOL 1:2.3: 


Clear at 25° C. 








ORGANIC . 
CHLORINE: ae 
T 
se None. 


COMPOUNDS: 








MONSANTO CHEMICALS 


NOUSTRY WHICH SERVES MANKIND 


ERVING 
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ADMINISTRATIVE 
PROBLEMS 


"TXHE NEW COSMETIC TAX OF TEN PER 

CENT of the retail selling price became effective 
October 1, and on the same date the old cosmetic manu- 
facturers excise tax expired. From October 1 forward, 
the cosmetic manufacturers do not have to pay any 
excise tax on cosmetics which they sell, and therefore 
all responsibility for the payment of any tax on the sale 
of cosmetics is no longer theirs. The responsibility for 
the collection of the new tax belongs strictly to those 
who sell cosmetics to the ultimate consumer. This is 
generally the retailer, but in some cases might be whole- 
saler who sells products to beauty shops, barber shops, 
or similar institutions, to be used on the premises. Also 
those manufacturers of beauty shop or barber shop 
preparations who sell direct to these users will be re- 
sponsible for this tax. 

All goods sold to the wholesalers and retailers up to 
October 1 was taxed under the old cosmetic manu- 
facturers excise tax. All the goods thus taxed and still 
not sold to consumers prior to October 1 is also assessed 
for the ten per cent. retail sales tax and thus two taxes 
are paid on these items. An amendment to the tax law 
was made by the Senate to refund the cosmetic manu- 
facturers excise tax on items not sold to the consumers 
by October 1, but this amendment was rejected by the 
House conferees. 

Therefore manufacturers should complete their tax 
payments on goods sold prior to October 1, and should 
pay no further taxes unless they sell goods direct to 
consumers. On such sales to consumers, they must pay 
a tax of ten per cent. of the selling price. Regulations 
and blanks for making returns on the new tax will be 
available this month. 

The text of the law follows: 

“SEC. (126) 2401. TAX ON TOILET PREPARA- 
TIONS. 

(a) TAX.—There is hereby imposed upon the fol- 
lowing articles sold at retail a tax equivalent to 10 per 
centum of the price for which so sold: Perfumes, 
essences, extracts, toilet waters, cosmetics, petroleum 
jellies, hair oils, pomades, hair dressings, hair restora- 
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tives, hair dyes, aromatic cachous, toilet powders, and 
any similar substance, article, or preparation, by what- 
soever name known or distinguished; any of the above 
which are used or applied or intended to be used or 
applied for toilet purposes. 

“(b) BEAUTY PARLORS, Etc.—For the purposes 
of subsection (a) the sale of any article described in 
subsection (a) to any person operating a barber shop, 
beauty parlor, or similar establishment shall be con- 
sidered a sale at retail; resale by such person shall be 
subject to tax as a sale at retail, but there shall be 
credited against the tax payable by such person with 
respect to such resale the amount of tax paid on the sale 
to such person. 

“SEC. (128) 2402. RETURN AND PAYMENT OF 
RETAILERS’ EXCISE TAXES. 

(a) Every person who sells at retail any article tax- 
able under this chapter shall make monthly returns 
under oath in duplicate and pay the taxes imposed by 
this chapter to the collector for the district in which is 
located his principal place of business, or if he has no 
principal place of business in the United States, then to 
the collector at Baltimore, Maryland. Such returns 
shall contain such information and be made at such 
times and in such manner as the Commissioner, with 
the approval of the Secretary, may by regulations 
prescribe. 

“(b) The tax shall, without assessment by the Com- 
missioner or notice from the collector, be due and pay- 
able to the collector at the time so fixed for filing the re- 
turn. If the tax is not paid when due, there shall be 
added as part of the tax interest at the rate of 6 per 
centum per annum from the time when the tax became 
due until paid. 

(129) (c) In determining, for the purposes of this 
chapter, the price for which an article is sold, there shall 
be included any charge for coverings and containers of 
whatever nature, and any charge incident to placing the 
article in condition packed ready for shipment, but 
there shall be excluded the amount of tax imposed by 
this chapter, whether or not stated as a separate. 
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DIPHENYL 


As a basis for reproduction of the Gera- 
nium note where quality is all-important, 
Dow offers a synthetic aromatic of un- 
surpassed excellence —Dow Diphenyl 
Methane. 


This superior product opens new fields 
in the re-creation of this characteristic 
fragrance. 


METHANE 


Dow Diphenyl Methane is representative 
of Dow's group of synthetic aromatic 
chemicals, all products of Dow’s rich 
background of knowledge and experience 
in advanced chemical research. It will 
prove invaluable where quality receives 
the final emphasis in the reproduction of 


the Geranium odor. 





THE DOW CHEMICAL COMPANY, MIDLAND, MICHIGAN 


NEW YORK 
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charge. A transportation, delivery, insurance, in- 
stallation, or other charge (not required by the fore- 
going sentence to be included) shall be excluded from 
the price only if the amount thereof is established to the 
satisfaction of the Commissioner, in accordance with 
the regulations. There shall also be excluded, if stated 
as a separate charge, the amount of any retail sales tax 
imposed by any State or Territory or political subdivi- 
sion of the foregoing, or the District of Columbia, 
whether the liability for such tax is imposed on the 
vendor or the vendee.”’ 

The definition of taxable items under this section is 
identical with the definition contained in the previous 
Manufacturers’ Excise Tax. Accordingly, it is assumed 
the regulations relative to items which are taxable and 
those which are not taxable will follow similar rulings 
made under the former law. 


rPYHE ALCOHOL TAX HAS BEEN INCREASED 

from three dollars a gallon to four dollars a gallon 
and there will be no differential between alcohol used 
for food and medicinal purposes and that used for 
beverage purposes. Here again the Senate introduced 
an amendment to aid industry. The amendment sought 
to give a drawback of one dollar a gallon to those who 
used the alcohol for food and medicinal purposes. How- 
ever, the House conferees refused to accept this amend- 
ment. 


HE STEEP NEW COSMETIC TAX OF TEN 

PER CENT on retail sales is generally expected 
resulting in increased sales resistance and therefore de- 
creased sales just when the heavy Christmas season lies 
ahead. There is speculation as to whether or not this 
resistance will be overcome by the much higher income 
of the country and also by the fact that consumers will 
be unable to buy many other things upon which they 
normally spent their money. There is also the thought 
that cosmetics will be used to a greater extent by the 
ladies since, with the large number of boys in the serv- 
ice, there will be fewer males to attract and competition 
in this direction between the women will be keener. 
Then, in the hand lotion field, the thought is expressed 
that as we move further into the war, more women will 
be called upon to perform menial tasks and therefore 
greater quantities of hand lotion will be used. The in- 
creased nervous tension of the times are said to be re- 
sponsible for the sharp increase in the consumption of 
bubble bath and similar bath products which aid 
women in relaxing while taking a bath. Then there will 
doubtless be a demand for new types of cosmetics 
created to meet special conditions that will arise during 
the emergency. Cosmetic stockings are one of these. 


HERE IS DISCUSSION OVER THE QUES- 
TION WHETHER OR NOT RETAILERS should 
absorb at least part of the sales tax. However, manu- 
facturers point out that retailers will not be able to do 
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this without violating price maintenance contracts - 
where such exist. An example of this is a product which 
retails for a fixed price of one dollar and therefore 
carries a tax of ten cents. Any attempt on the part of 
the retailer to sell this product for less than $1.10 tax 
included, means that he is selling the item itself for less 
than one dollar. Manufacturers should be anxious to 
have this tax played up as much as possible. This is for 
the reason that the women will be inpressed by the 
amount of taxes which they are being forced to pay to 
the government to obtain their cosmetics and also the 
women will realize that the amount of money that they 
pay out is not going to the manufacturers as profit. 
Then again, if the government is to collect this: large 
percentage on the sales of cosmetics, they should be 
more lenient regarding the flow of necessary raw 
materials and supplies to this industry. After all, if the 
industry furnishes real revenue as the result of its sales 
it should be preferred over many other industries in the 
matter of priorities. 


ITAMINS A AND D ARE ADMITTED TO BE 

ADSORBED THROUGH THE SKIN by the 
Federal Trade Commission in their cease and desist 
orders issued against Pond’s Extract Company and 
Jergens-Woodbury Sales Corporation. These orders are 
published in full on a following page. But even though 
these vitamins are absorbed through the skin, opines 
the Commission, their action is systemic and not local. 
As the vitamins are absorbed into the blood stream, 
says the Commission, such absorption will not in any 
event affect appearance of the skin. With reference to 
vitamin claims in soap, the Commissiom has the further 
objection that the small quantity of vitamin present in 
the lather would be washed off before any absorption 
could take place. The same objection is listed by the 
Commission in the case of creams which are just patted 
on and which are in contact with the skin for only a 
short space of time. 

The Commission now admits absorption through the 
skin, which absorption places the vitamin in the blood 
stream and produces a systemic effect, but it does not 
admit absorption into the skin which might produce a 
local effect. Perhaps the proof of this latter effect is 


lacking. 


R. JAMES J. DURRETT, MEDICAL ADVISER 

TO THE FEDERAL TRADE COMMISSION, 
has now gotten himself an assistant in his work. Fred 
W. Irish has left the Food and Drug Administration to 
become assistant to Dr. Durrett. Mr. Irish formerly 
worked closely with Dr. Durrett when Dr. Durrett was 
associated with the FDA. Dr. Irish is said to be a com- 
petent chemist, well versed in government regulatory 
work. The indications are that Dr. Durrett might 
make further appointments to build up his department 
in the FTC. This will mean that the enforcement of the 
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this is 


PROTOWAX 


—an entirely new type of wax 


with important possibilities for you 


Briefly, Protowax is an amorphous (micro- 
crystalline) wax developed for pharmaceu- 
tical and cosmetic formulation. 

It is markedly different from waxes currently 
available. Unlike conventional amorphous 
waxes, it possesses a high degree of plasticity. 
Unlike Paraffin wax, it is free from objec- 
tionable crystalline particles. 





A trial in your own laboratory will demon- 
strate that Protowax is able to hold oil with- 
out sweating, aids in the manufacture of 
smooth non-gritty products, contributes to 
the desirable qualities of easy spread and 
smoothness. 

A working sample will be sent without charge 
on request on your firm’s letterhead—and 
our technical staff will gladly cooperate with 
your own in exploring its possibilities for 
your products. 








L. SONNEBORN SONS, INC. 


Refiners of White Mineral Oil and Petrolatum 


Refineries: Petrolia and Franklin, Pa 
HICA e BALTIMORE e PHILADELPHIA e 


Southwestern Distributors: Sonneborn Bros., Dallas, Tex 
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advertising restrictions of the Wheeler-Lea Act so far 
as this industry is concerned, will be more severely 
enforced than ever. 


HE SALES OF TOILET PREPARATIONS, 

PRESCRIPTIONS, AND OTHER DRUG 
PRODUCTS through the retail drugstores of thecountry 
have been analyzed by the Bureau of the Census. 
Stores doing over $20,000 per year with soda fountains 
number 19,832. Nine per cent. of the sales of these 
stores consist of toiletries and soaps, 9.4 per cent. is 
done in prescriptions, and 22.5 per cent. is done in over- 
the-counter drug products. The sales of these stores 
aggregate $976,107,000, of which $87,849,630 is for 
toiletries and soaps, $91,754,058 is for prescriptions, and 
$219,624,075 is for over-the-counter drugs. 

Stores doing over $20,000 per year but having no 
soda fountains number 4,426. In these stores, 13 per 
cent. of the sales are in toiletries and soaps, 11.6 per 
cent. in prescriptions, and 33.5 per cent. in over-the- 
counter drug products. The sales of these stores total 
$255,856,000, of which $33,261,280 is for toiletries and 
soaps, $29,679,296 is for prescriptions, and $85,611,760 
is for over-the-counter drugs. 

These two groups of stores together number 24,258, 
and toiletries and soaps account for 9.7 per cent. of the 
sales of the combined groups, 9.8 per cent. of the sales 
are prescriptions, and over-the-counter drugs account 
for 24.3 per cent. of the sales. The total sales of the two 
groups are $1,211,943,000, of which $117,558,471 was 
for toiletries and soaps, $118,770,414 for prescriptions, 
and $294,502,149 for over-the-counter drug products. 


CEILING OF PRICES HAS BEEN SET FOR 

ETHYL ALCOHOL by Leon Henderson, Ad- 
ministrator of Price Control, and after September 15, 
distillers are not allowed to charge higher prices than 
those announced in this government schedule. How- 
ever, the schedule of prices set does not apply to sales of 
alcohol under five hundred gallons. Therefore, the 
small buyer is at the mercy of his supplier, although 
those who have been buying directly from the reputable 
distillers have no cause to worry. But neither does the 
schedule contain any prices for the formulas mostly 
used in this industry. In addition, a friend of ours in 
the sugar business tells us that the prices set figure back 
to a cost of six cents a gallon for molasses, and he doubts 
that under present conditions the molasses market will 
remain at six cents or under. Further, he states, if grain 
is used, higher prices will have to be allowed for alcohol 
so produced. 


HE TOILET GOODS ASSOCIATION HAS 
UNDERTAKEN TO STUDY THE NEEDS of 
cosmetic manufacturers’ raw materials and supplies so 
as to be in a position to work with government officials 
handling priorities, or what may become rationing. A 
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B Rs you who use White Mineral Oil in your products of today, it is of real interest that 
L. Sonneborn Sons, Inc. were the original importers of Mineral Oil—and the first to 
successfully refine a domestic oil which fully duplicated the special advantages of the 
imported product when supplies from abroad were cut off in 1915. 


Even more important to know is that the Sonneborn oils of today are the products of 
America’s richest background of pioneering development and first-hand experience with the 
needs of the Pharmaceutical and Cosmetic Industries. This means that there is sure to bea 
Sonneborn oil exactly suited to your specific needs—and, whatis equally helpful— you'll find 
Sonneborn technical service a practical aid in solving your particular production problems. 


WHERE QUALITY COUNTS—COUNT ON SONNEBORN 
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KAYDOL 
U. S. P. Heavy 


TYPE |: Medium Co 
TYPE Il: Soft Consis 
TYPE Ill: Medium Co 
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DEO-BASE— Light hydrocarbon distillate refined to complete freedom from kerosene odor 
TRI-OL— Base for soapless oil shampoos. SONOFOAM—Base for soap shampoos 


WHITE MINERAL OILS 


ORZOL PURITAN ERVOL BLANDOL 
U. S. P. Heavy U.S. P. Heavy U. S. P. Light U. S. P. Light 
CARNATION KLEAROL 


PETROLATUMS U. S. P. 
nsistency— White Protopet—Yellow Protopet and other colors 
tency—White Fonoline—Yellow Fonoline 
nsistency With High Melting Point—White Perfecta 
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committee for the purpose has been appointed by 
President Herman L. Brooks. Members of the com- 
mittee are: H. Gregory Thomas, Bourjois, Inc.; William 
M. Bristol, Jr., Bristol-Myers Company; Northam 
Warren, Northam Warren Corporation; Arthur E. 
Johnson, Colgate-Palmolive-Peet Company; Herman 
L. Brooks, Coty, Inc.; Charles 8. Oestreich, The Lander 
Company; S. L. Mayham, Toilet Goods Association. 


RMY POST EXCHANGES AND NAVY CAN- 

TEENS WILL CARRY IN STOCK only the 
prominent brands of tooth paste and shaving creams. 
Obviously it is impossible for these supply depots to 
carry too varied a line, so the business of some two 
million soldiers and sailors will go to those manufactur- 
ers who have widely advertised products. Strangely 
enough, Thurman Arnold and others in Washington 
appear to be taking steps to stop these manufacturers 
from taking a heavy share of the markets by means of 
heavy advertising expenditures, while the Army and 
Navy officials are presenting to these very manufactur- 
ers one of the best markets that is obtainable anywhere. 
Here are two million young men from all walks of life, 
some of whom have never used tooth paste before. They 
all are to be sampled with these prominent brands. 
What a chance for the leaders in these highly competi- 
tive fields to recoup a large part of the losses they have 
suffered to off-brand merchandise during recent years. 


HE QUESTION OF CONTRACTS FOR RAW 

MATERIALS for next year is quite doubtful. 
There will be no rush on the part of chemical and other 
raw material suppliers during the coming fall season to 
get buyers to sign contracts for next year’s require- 
ments. This is for the reason that the suppliers do not 
know how much they are going to have for sale through 
ordinary channels, and also because chemical manu- 
facturers are afraid of aiding in building a speculative 
resale market by giving contracts. They claim that 
some people buying the chemicals or other raw ma- 
terials for their products might not be able to get the 
packages and packaging 
icals in their finished products. 


materials to use these chem- 
Therefore, say the 
chemical manufacturers, these buyers will then resell 
the materials to others at high prices. To stop this, 
some manufacturers are not going to issue any con- 
tracts. They are simply going to watch buyers closely 
and give them what they can properly use, if possible 


to give them that much. 


HANGES IN THE NAMES OF PRODUCTS 
ARE BOUND TO RESULT from the shortage of 
some raw materials which form syllables of the names or 
after which the names are fashioned. Hence, due to a 
shortage of agar-agar as the result of our present and 
future difficulties with Japan, the name of Petrolagar 
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has been changed to Petrogalar. This origina) product 
of its type is said to have been originated as a means of 


combining the lubricating properties of mineral oil 
established by Sir Arbuthnot Lane, and the bulking 
properties of agar-agar. However, it seems that later 
the agar-agar was used merely as an emulsifying agent 
since the company now states: 

“Because it has never been the intention of the com- 
pany to imply that agar-agar was used for any other 
purpose than as an emulsifying agent, the last syllable 
of the former name has been altered in favor of the new 


spelling.” 


HE FDA WILL ALLOW THE SALE OVER THE 
COUNTER OF SULFANILAMIDE TABLETS 
if labeled for veterinary use. Says the FDA: 

“While this Administration has expressed the opinion 
that sulfanilamide is too dangerous for use in self- 
treatment and that its indiscriminate sale for such pur- 
pose after receipt in interstate commerce involves viola- 
tion of the Federal Food, Drug, and Cosmetic Act, we 
would not be inclined to regard its sale under proper 
labeling, solely for veterinary use, as subject to the 
same restriction. In order to obviate the possibility of 
any misunderstanding, we are of the opinion that sul- 
fanilamide sold for veterinary should be con- 
spicuously designated as ‘Veterinary Sulfanilamide Tab- 
lets’ or ‘Sulfanilamide Tablets for Veterinary Use Only,’ 
all this wording being in type of the same size and 
style and prominently displayed. In addition, definite 
directions for administration to lower animals and 
adequate warnings with respect to untoward effects 
should be supplied. Of course, the labeling should not 
only contain no recommendation for use by humans, 
but should definitely state that the article is not for use 
by humans.” 


use 


N INDICTMENT FOR FRAUD IN THE FIL- 
ING OF AN APPLICATION FOR A NEW 
DRUG has been handed down against Theo Clements 
of New York. It seems that Johnson & Gordon re- 
tained Mr. Clements to obtain a permit for the market- 
ing of “Floraphen Lotion,” ‘“Floraphen Tincture,” and 
“Floraphen Ointment.” Mr. Clements attempted to 
prove that the products were harmless. According to 
the charge, Mr. Clement submitted an affidavit of Dr. 
Bertha Meine, a pathologist attached to the Phila- 
delphia Women’s Hospital. The affadavit had been 
altered by the substitution of pages stating that the 
preparations were harmless, for the original pages which 
showed that Dr. Meine had found that the preparations 
contained a combination of orthonitrophenol and para- 
nitrophenol which is destructive to the tissues of the 
liver. Also removed from the affadavit were pictures 
showing the effect of the preparations on the livers of 


rabbits, and other pictures were substituted. 
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F.T.C. ACTIVITIES 


Orders 


Pond's Vitamin Cream 

Pond’s Extract Company, New York, 
has been ordered to cease misrepresenta- 
tions of creams and lotions. 

Commission findings are that since 
1938 each ounce of the respondent’s cos- 
metics described as “Pond’s New Skin 
Vitamin Creams,” 
“Jiquefying” cream, a cold cream and a 
vanishing cream, and also its “Danya 
Lotion,” has contained 3,100 Vitamin A 
units and 165 Vitamin D units, the 
Vitamin A having been described in 
periodical and radio advertising as a 
“skin vitamin’ and as having the effect 
of nourishing the skin. It was also repre- 
sented, according to findings, that by 
use of the lotion the skin vitamin was 
put into and stored up in the hands of 
the user. 

According to findings, the respondent 
had also advertised that each of the 
creams was deep-reaching and when 
applied went right to the underskin of 
the user, the result having been that the 
underskin was stirred to vigorous action 
and kept active. Representations also 
were made that when one of the creams 
was patted into the skin of a user she 
felt the circulation freshened and stim- 
ulated, and dirt, makeup and other im- 
purities within the skin were softened, 
loosened and lifted from the pores, 
liberating the underskin to function 
actively again. It was also represented 
that the use of such creams seemed to 
wipe away lines and blemishes and give 
to the skin a fresh, smooth appearance. 


consisting of a 


The Commission finds that the small 
amount of Vitamin A in the respondent’s 
creams is in contact with the skin for 
such a short time that no effective ab- 
sorption by the skin can take place, and 
even if the entire Vitamin A content of 
the cream applied should be absorbed 
by the skin and then carried into the 
blood stream, the effect would be of no 
consequence for the reason that its ac- 
tion would be systemic and not local. 
The Commission further finds that the 
respondent is not warranted in claiming 
that Vitamin A is the “‘skin” vitamin, 
for the reason that its activity is not 
limited to the skin, and its effect upon 
the skin in comparison with two other 
vitamins is of minor consequence. 
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Cold cream massaged into the skin, 
the findings continue, can affect the so- 
called underskin or true skin only to an 
extremely small amount, and the cream 
alone would have no effect on the under- 
skin, as any action it would have could 
only be an emollient, smoothing and 
cleansing action on the surface of the 
skin. Lines and blemishes cannot be 
wiped away by the use of the creams. 
In fact, the findings are, the use of cold 
cream in cases of blemishes and come- 
dones may add to the clogging of the 
pores and may make such conditions 
worse. 

The respondent is ordered to cease 
and desist from representing that its 
creams or lotions have any added bene- 
ficial value by reason of their Vitamin A 
content; that the respondent’s cold 
cream causes lines, wrinkles or blem- 
ishes to disappear or prevents their 
formation; that the cold cream has any 
appreciable effect upon the underskin, 
or leaves it free to function; and that 
dirt, makeup or other impurities below 
the surface of the skin may be softened, 
loosened, or lifted from the underskin 
through the use of the respondent’s cold 
cream. 


Woodbury'’s Vitamin Cosmetics 

Jergens-Woodbury Sales Corporation, 
Cincinnati, engaged in the sale of cos- 
metics and a facial soap manufactured 
by John H. Woodbury, Inc., and the 
Andrew Jergens Co., has been ordered 
to cease misrepresentation. 

Among the products sold by the re- 
spondent are “Woodbury Facial Soap” 
a facial powder, and cosmetics desig- 
nated “‘Woodbury’s Cleansing Cream,” 
‘Woodbury’s Facial Cream,” ‘‘Wood- 
bury’s Tissue Cream” and “*Woodbury’s 
Cold Cream.” 

The Commission finds that the re- 
spondent has caused advertisements to 
be published in newspapers and other 
periodicals and advertising programs 
broadcast over radio stations in which 
representations were made that the 
facial powder and cold cream are sterile 
and germ free, both before use and con- 
tinuously during use; that they guard 
the skin against blemishes and prevent 
infections from germs and kill germs 
under conditions of normal use; that the 
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powder will spread farther than compet- 
itive powders, and that the presence of 
Vitamin D in the creams will help users 
to fulfill “fondest hopes for 
beauty.” It is also represented that a 
way has been found to incorporate 
Vitamin D in Woodbury’s Facial Soap 
and that this is done by a patented 
“filtered and that 
certain rays which produce sunshine 
Vitamin D keep the skin healthy and 
alive. 

The Commission finds that there is 
nothing in scientific or medical litera- 
ture indicating that local benefits may 
be derived through the use of cosmetic 
creams or soaps containing Vitamin D 
in the quantities present in the respond- 
ent’s products. Vitamin D, if contained 
in a suitable vehicle and massaged into 
the skin, may be absorbed by the skin, 
but the findings are that such absorp- 
tion will not in any event affect the 
appearance of the skin, for the reason 
that if absorption takes place the vita- 
min will be absorbed into the blood 
stream, so that its action must be sys- 
temic and not local. 


their 


sunshine”’ process, 


The Commission also finds with re- 
spect to use of the soap, that so far as 
absorption of Vitamin D is concerned, 
the small quantity of the vitamin which 
might be made available at each use 
would be contained in the lather and 
rinsed off before any absorption could 
take place. 

Tests performed at the request of the 
respondent, the findings continue, 
demonstrated that one competitive face 
powder spread farther than the respond- 
ent’s powder and that a number of com- 
petitive powders were equal to the re- 
spondent’s product in this respect. Tests 
to determine whether the respondent’s 
creams and face powder would remain 
germ free both before and during use, 
the findings continue, show that organ- 
isms added to the products remained 
active in the creams up to seven hours 
and were still active in the powder after 
twenty-four hours. 

The respondent is ordered to cease 
and desist from representing that its 
facial powder will guard against or pre- 
vent skin blemishes or infection from 
germs, or that the powder will remain 
germ free during use; that its facial 
powder will spread farther than any 
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The Peoples’ Choice 


Te. basic reason for the use of Lusteroid rigid cellulose 
vials and tubes for sale and sample packaging by so many 
manufacturers of drugs, cosmetics, petroleum products, 
pills, powders, tablets and small objects is the ever in- 
creasing demand for these colorful containers by the people 


of this country. 





ais choose Lusteroid because it’s colorful, 
smooth, unbreakable and compact. But manufacturers 
have other reasons for their choice, as well. Lusteroid is 
lightweight and practically unbreakable. This means 
economies in packing and shipping, eliminating heavy 
and expensive wadding and filling. And color, as well 


as multicolor labels, is integral with Lusteroid packages. 
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other face powders of comparable qual- 
ity; that its cold cream will remain 
sterile, or that the cream will kill germs 
or prevent germ growth, infections or 
blemishes under ordinary conditions of 
use, and from representing in any man- 
ner that the respondent’s creams or soap 
have any added beneficial value upon 
the skin by reason of their vitamin 
content. 


Sterline Preparations 

W. K. Sterline, Sidney, O., distributor 
of preparations for hay fever and 
asthma, and Mumm, Romer, Robbins 
& Pearson, Inc., Columbus, O., adver- 
tising agency handling Sterline adver- 
tisements, are ordered to cease any ad- 
vertisement that W. K. Sterline’s “Hay 
Fever Treatment” or ‘“W. K. Sterline’s 
Compound” is a cure or remedy for or 
possesses any therapeutic value in the 
treatment of hay fever or will check 
sneezing and discharging from the nose; 
and that W. K. Sterline’s ‘Asthma 
Treatment” or “W. K. Sterline’s Com- 
pound,” “W. K. Sterline’s Elixir” or 
“W. K. Sterline’s Korana Powder,” 
when used separately or in any combina- 
tion, are a remedy for or possess value 
in asthma in excess of affording mild 
temporary relief, or possess value in 
bronchitis, when bronchitis is 
ciated with asthma, in excess of that 
furnished by a mild expectorant. 

Respondents are further ordered to 
cease advertisements for “W. K. Ster- 


asso- 


line’s Compound” which fail to reveal 
that the preparation should not be used 
by persons suffering from active or 
latent tuberculosis and that use over a 
long time is likely to cause mental de- 
rangement. 


Copinol for Sinus 
Robert E. Overall, trading as Copinol 


Company, Los Angeles, has been 
ordered to cease representing that 


“Copinol” is a remedy for head colds, 
catarrh-choked nose or throat, nasal 
catarrh or sinus congestion, or has any 
value in excess of temporary relief to 
congested mucous membranes; that it 
will rid the nose and throat of, or protect 
the nose from germ-laden mucus; that 
it will instantly clear the head; or that 
it will afford relief to congested nasal 
passages more quickly and for a longer 
period of time than similar preparations. 

The respondent is also ordered to 
cease advertisements which fail to reveal 
that “Copinol” should not be used by 
persons suffering from heart trouble, 
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high blood pressure, diabetes, or thyroid 
trouble, or that the use of the prepara- 
tion over a long period of time is likely 
to produce prolonged nasal constriction 
resulting in tissue damage from anox- 
emia. 


Positive and Rex Products 

Earl Aronberg, trading as Positive 
Products Co. and as Rex Products Co., 
Chicago, has been ordered to cease false 
advertising of “Triple X Relief Com- 
pound” and “Perio Pills,” the latter 
being known also as “Reliable Perio 
Compound” and as “Perio Relief 
Compound.” 

The respondent is ordered to cease 
representing that the preparations con- 
stitute competent or effective remedies 
or treatments for delayed menstruation, 
and that the preparations are harmless 
or safe for use; or which advertisements 
fail to reveal that the use of the prepara- 
tions may cause gastro-intestinal dis- 
turbances and severe toxic and circula- 
tory conditions, and, in the case of 
pregnancy, may produce violent poison- 
ous effects upon the system. 


Renaud Perfumes 

Renaud Sales Company, Inc., Murray 
W. Morin, Irving Unterman and Irving 
Lipschitz, individually and as officers of 
Renaud Sales Company, Inc., New 
York, are ordered to cease using the 
terms ‘Paris,’ “‘Renaud Paris,” ‘‘Re- 
naud Paris 1817,” ‘Made in France,” or 
any other words, symbols, or pictorial 
representations indicative of French or 
other foreign origin, on products made 
in the United States; provided, however, 
that the country or countries of origin 
of the various ingredients of any such 
product may be stated when imme- 
diately accompanied with a statement 
that such product is made or com- 
pounded in the United States; and from 
using the terms “Renaud Paris” or 
“Renaud Paris 1817” on or in connec- 
tion with products not made or com- 
pounded by the Societe Anonyme 
Renaud Paris 1817; or using on or in 
connection with such products contain- 
ers or labels simulating the containers or 
labels used on or in connection with 
products of the Societe Anonyme 
Renaud Paris 1817; or otherwise repre- 
senting, importing, or implying in any 
manner that products not made or 
compounded by the Societe Anonyme 
Renaud Paris 1817 are made or com- 
pounded by or are the products of that 
company. 
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Sterilizing Solution 

Bard-Parker Co., Inc., and its sub- 
sidiary and selling agent, Parker, White 
and Heyl, Inc., both of Danbury, Conn., 
are ordered to cease representing that 
“Bard-Parker Formaldehyde Germi- 
cide” is a sterilization medium for the 
preoperative preparation of surgical or 
dental instruments, or is a substitute for 
boiling or autoclaving of surgical or 
dental instruments, unless it is clearly 
stated in immediate connection with 
each such representation, in words of 
equal conspicuousness, that any instru- 
ment to be sterilized must remain con- 
tinuously immersed in the chemical 
solution for not less than eighteen hours. 


Duncan's Ozon 

Ozon Chemical Company, Inc., trad- 
ing as Duncan Chemical Co., St. Louis, 
has been ordered to cease misrepresenta- 
tion of ““Duncan’s Ozon.”’ 

The respondent was ordered to cease 
representing that the preparation con- 
stitutes a cure or remedy for or pos- 
sesses any therapeutic value in the treat- 
ment of sore throat, poison ivy or 
athlete’s foot, or that it constitutes a 
cure or remedy for colds or coughs or 
that it possesses any therapeutic value 
in the treatment of coughs in excess of 
such comfort as it may afford by reason 
of its expectorant properties. 


Delayed Menstruation 

J. V. Cordes and Mrs. J. H. Cordes, 
doing business as Martha Beasley 
Associates, Detroit, are ordered to cease 
representing that “Martha Beasley’s 
Compound Formula No. 2,” and ‘‘Mar- 
tha’ Beasleys Compound Formula No. 
3” constitute effective treatments for de- 
layed menstruation; that they are 
recommended by physicians generally; 
that they are safe for use; and from ad- 
vertisements failing to reveal that use of 
the preparations may cause gastro- 
intestinal disturbances and excessive 
congestion and hemorrhage of the pelvic 
organs and, in the case of pregnancy, 
may cause uterine infection and blood 
poisoning. 


A BC Gauzband 

American Bandage Corporation, Chi- 
cago, is ordered to cease representing 
that “A B C Gauzband”’ possesses anti- 
septic or germicidal properties sufficient 
to inhibit the growth of or to destroy 
all types of bacteria, that the product 
is a self-sterilizing agent or that it re- 
mains sterile after it has been removed 
from the container. 
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Trox Tablets 

W. S. McClymonds and G. L. 
McClymonds, formerly doing business 
as Oxol Laboratories, Denver, Colo., 
have been ordered to cease representing 
that ““Trox Tablets”’ constitute a cure or 
remedy for diseases and ailments of the 
kidneys or prostate gland or that it 
possesses any therapeutic value in the 
treatment of such diseases and ailments. 


Stipulations 
Elizabeth Arden 


Elizabeth Arden Sales Corporation, 
New York, agrees to cease advertising 
that “Joie de Vivre” will give or help to 
give a firm texture to the skin or change 
the contour of the face, and_ that 
“Ardena Skin Lotion” has a tonic effect 
upon the skin. 

The respondent further stipulates to 
cease representing, by use of a brand 
name containing the words “Anti- 
Brown Spot” or “Circulation” or other- 
wise, that Ardena Sensation Cream, 
formerly known as ““Ardena Anti-Brown 
Spot Ointment” and as “‘Ardena Circu- 
lation Cream,” will remove brown spots, 
freckles or other discolorations, or will 
stimulate or be of value to a sluggish 
skin, or will give one a clear, young or 
fresh skin or a skin void of sallowness, or 
stimulate or have any other appreciable 
effect upon the circulation. 


Thelorysus 

Fred E. Thieleman, trading as Thiele- 
man Drug Co., Dearborn Mich., agrees 
to cease representing that ““Thelorysus”’ 
has any therapeutic value in eczema, 
pimples, itch or any skin ailments, or 
that it is an elixir which will stimulate 
general systematic resistance to psoria- 
sis and resolve and abate persistent 
lesions. 


Hair Products 

Cole and Company, advertising 
agency, Memphis, Tenn., which dis- 
seminated advertisements for cosmetics 
of Newbro Manufacturing Company, 
Atlanta, has agreed to cease advertising 
that “Tuxedo Club Pomade’”’ invigorates 
the scalp or helps the hair as nothing else 
will; that “Queen Hair Dressing’’ is a 
hair grower or supplies food for the hair, 
makes kinky hair go, or causes the hair 
to become soft or silky; that “Queen 
Instant Skin Whitener’’ improves the 
tone of the complexion or retards the 
formation of blackheads; that “Queen 
Skin Soap” helps to heal skin blemishes; 
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that “Queen Peroxide Vanishing Cream” 
imparts fine grained appearance to the 
skin; or that “Queen Cold Cleansing 
Cream”’ loosens impurities or smoothes 
lines or wrinkles. 


Studio Girl Shampoo 

Taylor-Rea Corporation, trading as 
House of Taylor-Rea, Los Angeles, 
agrees to discontinue representing that 
“Studio Girl Shampoo” has any effect 
upon the hair or scalp apart from the 
cleansing action upon the surface, or 
that it removes embedded dirt, reaches 
below the surface through the pores or 
reconditions and revitalizes hair; that 
use of “Studio Girl Shampoo” enables 
hair to withstand the glare of studio 
kelig lights or restores normal charac- 
teristics to hair, the condition of which 
has been impaired by exposure to such 
lights, or that the product is the official 
shampoo of any motion picture studio. 


Medicinal Agents 

Robert Salazar, trading as Los Ange- 
les Pharmacal Co. and as Hidalgo Phar- 
macy (Hidalgo Farmacia), Los Angeles, 
agrees to cease representing that ‘‘Sto- 
mavita,” is a remedy for stomach, 
acidity, dyspepsia, or gastric trouble 
generally, or that it will afford the satis- 
faction of eating everything desired 
without distress or ill effects; that 
“Femovita”’ will correct annoyances ex- 
clusive to the feminine sex, or is effective 
for nervousness, muscular pain or 
female ailments due to “irregularities in 
the functions of their sex’’; that “‘Pul- 
motol” will stimulate organic energy or 
conquer nervous debility, that it is a 
general tonic or that its use by growing 


children helps or aids in the growth of 


bones or teeth; that “Renatone Pills” 
are a scientific discovery or have action 
on the kidneys, or that disorders or 
maladies such as rheumatism, stomach 
trouble, backaches, lumbago or arthritis 
are caused by acid in the kidneys or are 
attributable solely to kidney ailments. 


Spalding Plasters 

Spalding Plaster Co., Inc., Provi- 
dence, agrees to discontinue represent- 
ing that “Spalding’s Wonder Plasters,” 
will remedy or cure rheumatism, arthri- 
tis, neuritis or other ailments, or 
are of any benefit beyond the tem- 
porary relief of painful symptoms; that 
the product will restore normal circula- 
tion throughout the system or will have 
any effect upon the circulation beyond 
tending to stimulate circulation at the 
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site of application, and that the product 
is entirely different from competing 
products, or that the principle involved 
in the ‘Spalding Method” is unique or 


new. 


Luvos Pack 

Paul R. Kemper, trading as Luvos 
Clay Company o* America, and as 
Luvos Minerals Co., Los Angeles, agrees 
to discontinue representing that “Luvos 
Pack” is a remedy or cure for nose, 
mouth or throat ailments, and rheuma- 
tic, neuralgic and various other ailments 
or has value in excess of that afforded by 
its poultice-like action in temporarily re- 
lieving pain; that “Luvos Minerals”’ will 
prevent or is a remedy for colitis, gas- 
tritis, hyperacidity and numerous other 
ailments or in this connection will do 
more than aid in reducing hyperacidity ; 
and that it has any therapeutic value in 
the treatment of throat irritations or in- 
fections. The respondent further agrees 
to discontinue representing that either 
of the products is free from drugs or 
medication, that either is prescribed by 
physicians, or that Luvos Minerals has 
an influence on the metabolism; that it 
will bind poisonous material, or that it 
reacts upon the whole body organism. 


Spring Water Not Cure 

Richard R. Thompson, trading as 
Eureka Springs Water Co. and as 
Ozarka Water Co., Eureka Springs, 
Ark., agrees to cease representing that 
“Eureka Springs Ozarka Water” is a 
cure or competent treatment for any 
disease; that it is a laxative or that 
faulty elimination is the cause of all 
stomach trouble, indigestion, rheuma- 
tism or diseases of the liver, kidneys or 
bladder; that the water has any thera- 
peutic value due to radio-activity; that 
it is the purest natural water on the 
American continent or known to scien- 
tists; that undistilled or naturally pure 
water is the only water to be recom- 
mended for use; or that distilled water 


is poisonous. 


Oriental Cream 

Ferd. T. Hopkins, trading as Ferd. T. 
Hopkins & Son, New York, agrees to 
discontinue representing that “Gou- 
raud’s Oriental Cream,” is used by 
famous stage and screen stars; that it 
prevents sun or wind burn and restores 
the skin of youth, or that it will retain 
the original attractiveness of the skin 
during swimming, sun bathing, or other 
outdoor sports. 
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Used in Manufacture of Both 
Clay Packs and Liquid Types 





Alcohol plays an important part in the sue 
cessful formulation of facial masks —— both 
the mud packs frequently employed in beauty 
parlors, and the liquid types which are ex- 
tremely popular for home use. 


A typical mask of the mud type, for ex- 
imple, is deseribed as being prepared by 
mixing bentonite with witch hazel or other 
iromatic waters. This preparation largely 


contains alcohol. 

In the ease of the liquid masks, acacia gum 
is suggested as a_ satisfactory ingredient. 
Acacia gum mucilages, however, have a tend- 
ency to coalesce, resulting in uneven appli 
cation. This difficulty can be overcome by the 
iddition of aleohol. In addition, the presence 
of the alcohol, besides conferring part of the 
istringent properties essential in face masks, 
has the advantage of promoting rapid drying 
of the product. By varying the concentration 
of the alcohol, the manufacturer is enabled to 


obtain the desired drying time. 





ALCOHOL IMPROVES FACIAL MASKS 





Alcohol is essential in the preparation of the aromatic waters used in many mud packs, and is 
employed also to improve the properties of the popular liquid type of mask. 





ALCOHOL USED TO ADVANTAGE 





IN MASCARA PREPARATIONS |! 





rhe properties of alcohol can be used to ad- 
vantage in the manufacture of mascara, pat 
ticularly of the cream types formulated with 
such materials as tragacanth. One suggested 
formula for a cream mascara has the follow 
ing proportions: 
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NEW ADHESIVE TAPE EASY TO 
STERILIZE FOR MEDICAL USE 


Adhesive tape that can be subjected to the 
steam treatment to sterilize it for 
surgical use can now be made with the aid 
of a new cellulose ether coating, which will 
become stiff during the 


necessary 


not decompose or 
sterilizing process. 

Conventional types of adhesive tapes, it is 
pointed out by an inventor who has received 
a patent on the new coating, have not been 
satisfactory when subjected to sterilizing con- 
ditions. The new coating, however, permits 
the preparation of an easily cleanable and 
sterilizable tape. 

{ typical coating can be made by mixing 
29.6 parts by weight of an ethyl cellulose solu- 
tion with 70.4 parts of a mill base, prepared 
as follows: 

Ethyl Cellulose Solution 
Parts by weight 
: 14.8 


eters wed ag ‘ 34.1 
ete. awat endows 42.6 
190 proof...... 8.5 
Mill Base 
Parts by weight 
WIE is wer adem 10.00 
sin s 20.85 
dds ely stactew aN 7.77 
9 9.72 


tape. and a pressure-sensitive rubber adhe- 
sive mass is applied to the other side. The 
coating can also be prepared with benzyl 


cellulose. 
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S.D. ALCOHOLS 27, 27A, AND 27B 


Among the authorized uses for S.D. Alcohols 
27 and 27B, one of the most important is the 
preparation of liniments that comply with the 
U.S.P. or N.F., and, as in the case of other 
S.D. formulas, the authorized composition 
takes into account the applications of the 
formula. 

S.D. Aleohol is extensively used in the prep- 
aration of camphor and soap liniment, U.S.P. 
XI. The authorized composition of S.D. 27 
calls for the addition of 1 gallon of oil of 
rosemary, U.S.P., and 30 pounds of camphor, 
U.S.P., to 100 gallons of ethyl alcohol. The 
camphor and soap liniment is prepared by 
using the following proportions: 

Soap, dried and 

lated, or powdered. .. .8 0z. av. 5 gr. 

Camphor, in small pieces. 2 0z. av. 280 gr. 

Oil of rosemary. . . 185 minims 

S.D. 3.79 


granu- 
2 


Alcohol 27. : 93.79 0Z. 

Water, a sufficient quantity 

to make.. 128.00 fl. oz. 

It should be carefully noted that the quan- 
tities of camphor and oil of rosemary in the 
formula for the camphor and soap liniment 
are exclusive of the quantities of these mate- 
rials used as denaturants in the S.D. Alcohol. 
The amounts in the liniment formula repre- 
sent the quantities that must be added so that 
the finished preparation will comply with the 
requirements of the U.S.P. 

Liniment of Soft Soap 

S.D. Alcohol 27B, authorized 
preparing liniment of soft soap, U.S.P., has 
the following authorized composition: 1 gal- 
lon of oil lavender flowers, U.S.P., and 100 
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| pounds of soft soap, U.S.P., are added to 100 
| gallons of ethyl alcohol. The liniment of soft 
soap is prepared as follows: 

81 oz. av. 240 gr. 


| Lr 
Oil Tavender. «6066.00 <6 2 fl. oz. 66 minims 
S.D. Alcohol 27B, a sufh- 


cient quantity to make. 128.00 fl. oz. 

In this case also the quantities of the in- 
eredients in the liniment formula are exclu- 
sive of those used in denaturing the alcohol. 

In addition to their use in liniments that 
conform with the U.S.P. and N.F., S.D. Alco- 
hols 27 and 27B are both authorized for use 
in manufacturing external pharmaceuticals 
not U.S.P. or N.F., and also in disinfectants 
and insecticides. S.D. 27B may be used in the 
manufacture of face and hand lotions and 
shampoos, where the presence of soft soap 
and oil of lavender flowers in the S.D. Alcohol 
may offer advantages to the manufacturer, 
since he may wish to include these ingredients 
in his formulations. 

S.D. Aleohol 27A 

S.D. Alcohol 27A has only one authorized 
use —the manufacture of external pharma- 
ceuticals not U.S.P. or N.F. This formula is 
prepared by adding 35 pounds of camphor, 
U.S.P., and 1 gallon of oil of cloves, U.S.P.. 
to 100 gallons of ethyl alcohol. 


Shipping containers for S.D. Alcohol 27 


al, 


27A, and 27B are: 8,000-gallon, 6,000-gallon, 
and compartment (3 x 2,000 gallon) tank 
cars; 55-gallon and 5-gallon steel drums; 50- 


gallon wood barrels; and 1-gallon boxed trade 
cans. 

U.S.L. will be glad to give additional in- 
formation on the properties of S.D. Alcohol 


27, 27A, 





and 27B. 
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Synthetic waxes with interesting possibilities 
in cosmetic formulation are described as su- 
perior to natural waxes in freedom from color, 


odor, and rancidity. Starting point in the 
synthesis is 12-hydroxystearic acid, isolated in 
pure form from hydrogenated castor oil. By 
esterifying the acid with various alcohols in 
a benzene medium with benzene sulfonic acid 
as catalyst, a series of esters ranging from 
the methyl to the steryl can be obtained. 

The individual esters are crystalline, but 


fused mixtures of certain pairs of the esters. 
which differ from each other by at least two 
carbon atoms, appear to resemble waxes in 
their properties. Blends of the synthetic es- 
ters with fatty alcohols and free 12-hydroxy- 
stearic acid have been used experimentally 
in the formulation of cold creams and water- 
washable creams that are reported to compare 
favorably with products made with natural 
waxes, 
Novel Uses for Pectin 

Pectin, which is extracted from fruits with 
the aid of alcohol and is widely used in mak- 
ing jellies, is demonstrating its usefulness in 
medical and pharmaceutical applications. Re- 
cent tests indicate the possibility that pectin 
may be used as a substitute for blood plasma 
in treating shock cases. Easily prepared pec- 
tin solutions appear to have the characteristics 
necessary for transfusion into veins. Because 
of its value in various pharmaceutical uses, 
it is expected that pectin will be admitted to 
the Seventh Edition of the National Formul- 
ary. It has proved valuable, for example, in 
the treatment of intestinal infections; in 
speeding up the clotting of blood; and, in 
paste form, for the treatment of indolent 
ulcers and “bed sores.” 

Trends in Cosmetics 

The effect of increased employment among 
women is being watched with interest by the 
cosmetic industry. One helpful result may be 
a trend toward simplification of lines. It has 
been suggested that all-day make-up may in- 
crease in. popularity, and that customers may 
differentiate less between day and evening 
make-up. With a number of raw materials in 
short supply, cosmetic manufacturers will 
probably welcome any opportunity to simplify 
their lines as an aid in production problems. 
There will probably be more emphasis on the 
existing tones of make-up, in order to avoid 
the necessity of experimenting with new 
shades. It looks as if trends this year may 
exert a stabilizing influence. 
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Malintzin Hair Dye 

Jose G. Gonzalez and Mrs. Henry 
(Felicitas G.) Myers, Laredo, Texas, 
stipulated to cease representations of 
“Malintzin,” a hair dye. 

The respondents agree to cease use of 
the statement “gives permanence of 
color,” or of similar statements tending 
to convey the impression that the prod- 
uct applied to gray hair would prevent 
the hair shaft which subsequently 
emerges from the hair follicle from ap- 
pearing in its natural grayness; and 
from use of the statement “imparts a 
naturalness in any shade of hair,” or of 
similar statements which may cause con- 
sumers to believe that use of the product 
will restore gray hair to its previous 
natural shade regardless of what may 
have been its original color. 

The respondents further stipulate to 
cease using the word “harmless” or 
‘safe’ as descriptive of their product. 
The stipulation recites that the respond- 
ents’ preparation contains an ingredient 
which may prove harmful under some 
conditions of its use or when or if used 
by certain persons. 


Hexin for Colds 


Consolidated Royal Chemical Cor- 
poration, trading as Consolidated Drug 
Trade Products, Chicago, agrees to 
cease representing that ‘“Hexin’’ is of 
any benefit in treatment of a cold in 
excess of temporary relief from the 
physical discomfort. The respondent 
further agrees to cease advertisements 
which fail to reveal that frequent or con- 
tinued use may be dangerous, causing 
serious blood disturbances and that the 
product should not Le taken in excess of 
the dosage recommended. 


Miracle Salve 

H. E. Studier, trading as Rey. H. E. 
Studier, Lincoln, Nebr., agrees to cease 
representing that ‘ Miracle Salve is a” 
remedy or cure for, or has any thera- 
peutic effect in the treatment of, pains, 
gout, arthritis, neuritis, and other ail- 
ments. 


Not from Hawaii 

The Ever-Dry Laboratories, Inc., also 
trading as Trans-Pacific Importers, Los 
Angeles, Calif., and Robert W. Miller, 
trading as Hula-Lei Products, Honolulu, 
Hawaii, distributors of perfumes, have 
agreed to cease representing that the 
following named perfumes: “Ginger,” 
“Sandalwood,” “‘Pikaki,’’‘‘Pomi Moi,”’or 
“Plumeria” are made in Hawaii from the 
tropical flowers of Hawaii, and to cease 
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any representation or statement which 
may convey the belief that the products 
are made in or are products of Hawaii; 
or from representing that the perfumes 
represent the exotic fragrance of tropical 
flowers from Hawaii. 


Bleach Cream 

Cole and Company, Memphis, Tenn., 
advertising agency which disseminated 
advertisements for “Nix Bleach Cream” 
on Pehalf of The Nix Cosmetics Com- 
pany \:-mphis, has agreed to cease 
advertisements which represent that 
Nix Pach Cream affects the skin in a 
new : ay, or a way different from that 
of ciher preparations. Cole and Com- 
pany further agrees to cease represent- 
ing that any girls are “wanted” or from 
otherwise representing, importing or im- 
plying that The Nix Cosmetics Com- 
pany has any employment to offer. 


Fulto Hair Pre~>rations 

Emma G. Fulton, doing business as 
Fulto School of Beauty Culture, Chi- 
cago, agrees to discontinue representing 
that “Fulto Hair Grower, Plain,” also 
designated ‘‘Fulto Plain Hair Food,” 
will feed the scalp and hair, and that 
this preparation and ‘“Fulto Hair 
Grower (Double Strength)’ and “Fulto 
Liquid Hair Grower,” either alone or in 
combination, will grow hair or are 
remedies or cures for dandruff or for 
diseased scalps. The respondent further 
agrees to cease representing, through the 
use of the terms “Hair Grower” and 
“Hair Food,” or any other terms cf 
similar import, that such preparations 
will grow hair or feed the hair and scalp. 


Right-O Products 
Robert M. Froehlich, trading as 
Right-O Products Co., New York, 
agrees to cease representing that use of 
“‘Rejuven”’ results in a return of bodily 
or mental freshness, causes symptoms of 
fatigue or the feeling of old age to dis- 
appear, and improves the texture of the 
skin and tissues; that ““Ureduce” sup- 
plies mineral salts needed for normal 
gland function or takes off excess weight 
or fat without exercise, dieting, use of 
equipment, or loss of time; that ““Testi- 
total’ has a maximal content of hor- 
mones, is of benefit in functional sexual 
incompetency in men, or enhances vital 
energies; that ‘“‘Sengovan’”’ is made in 
Germany, is prepared according to the 
latest scientific experiences, and gives 
marvelous or immediate results in all 
cases of sterility; that “Okasa’” is a 
specific against impotence and has been 
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tested or recommended by professors — 
and doctors; that “Oototal” is of value 
for preserving nervous vigor in women 
or increases vital activities; and that 
““Neuramag”’ is a prophylactic during 
influenza epidemics. 


Alcoholism Product 

Harry J. Knorr, trading as Labora- 
tory Products Company, Glendale, 
Calif., formerly distributing ““Van-Tox,” 
consisting of two kinds of tablets con- 
taining the same active ingredients but 
in different quantities, and described as 
“Special Formula Single Stg. No. 1” 
and “Special Formula Double Stg. 
No. 2,” the tablets comprising a treat- 
ment for alcoholism and the liquor 
habit, has agreed to cease representing 
that the preparation is a competent 
treatment for chronic alcoholism; that 
the preparation is in all cases safe or 
harmless. 
Tobacco Redeemer 

J. E. Eggers, trading as Newell Phar- 
macal Co., Clayton Station, St. Louis, 
selling an alleged treatment for the 
tobacco habit, “Tobacco Redeemer,” 
consisting of a combination of drug 
preparations together with dietary in- 
formation, agrees to discontinue repre- 
senting that his product is certain to 
cure one of the tobacco habit, and, by 
use of the word ‘“Pharmacal” that he 
prepares the preparation. 
Vitamin Products 

Biofoods Corporation, New York, 
engaged in selling certain health food 
products, has stipulated with the Fed- 
eral Trade Commission to cease and de- 
sist from representing that ‘Fortified 
Palm-Co” is “the modern calcium phos- 
phorus Vitamin ‘D’ aid,” or has a bene- 
ficial effect on symptoms of nervousness, 
low resistance, soft teeth, brittle nails 
and poor endurance, unless these condi- 
tions are due to a lack of calcium and 
phosphorus in the diet, associated with a 
deficiency of Vitamin D; that ““Vimm’s 
Wheat Germ Oil Vitamin E Capsules” 
are a concentrated source of Vitamin E; 
that ““Vimm’s Powdered Wheat Germ” 
or “Vimm’s Whole Wheat Germ” are 
excellent sources of Vitamins B;, B,, B; 
and Bg, or are excellent sources of iron, 
copper, phosphorus, potassium, manga- 
nese, magnesium and other valuable 
minerals; or that ‘“Vimm’s Powdered 
Wheat Germ”’ is “ideal” for infant feed- 


ing and those on a bland diet. 
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831 N. Wabash Ave. 


or Berrer Aqueous 


because they are so scientifically treated that 
a finished spray in permanent milky emul- 
sion form is obtained by merely mixing 3 
ounces of ‘‘Aquaspray” and 3 ounces of 
formaldehyde solution U.S.P., with sufti- 
cient water to make 1 gallon. The finished 
cost is less than 38 cents per gallon.* This 
is a real profit producer. 








Such sprays are unexcelled for deodoriz- 
ing foul air in homes, institutions, hospitals, 
theaters, etc. 

* Based on the gallon price of ‘““Aquaspray.”’ 


O 


PRODUCTS 


R 





Deovorizinc Sprays 


ODORS AVAILABLE 


Carnation Narcisse 
Gardenia New Mown Hay 
Honey Aroma Orange Blossom 
Jasmin Persian Bouquet 
Lavender Pineneedle 
Lilac Rose 

Locust Blossom Syringa 


Woodland Violet 


Special odors furnished on request. 
$2.00 per pint $14.00 per gallon 


A request on your letterhead will bring further details 
and sufficient sample for 1 quart of finished spray. 


BD | 


CORPORATION 


215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK, N. J. 


PHILADELPHIA 
610 Brown Bldg. 


CHICAGO 





Water Soluble Gums Waxes 

Filter Paper Stearic Acid 
Aromatics Essential Oils 

Rice Starch Zine Oxide French 
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BOSTON 
89 Broad Street 


MEMPHIS, TENN. 
1620 Carr Ave. 





Cosmetic Raw Material Fruit Flavors 
Oleo Resins Food Colors 
Perfume Bases Quince Seed 
Olive Oil Irish Moss 
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Companies 


Fauser Heads Stearns 

Erwin F. Fauser has been promoted 
to the position of president and general 
manager of Frederick Stearns & Co., 
Detroit, replacing E. V. Fraenkel who 
has resigned. 

Mr. Fauser was born in Detroit and 
his entire business career has been spent 
in the employ of the Stearns organiza- 
tion. He started in 1913 as a clerk in the 
Detroit office. He was next transferred 





ERWIN F. FAUSER 


to the Kansas City Branch, put in 
charge of the order and claim department 
at Detroit, made a salesman on the road 
and then appointed advertising man- 
ager. In 1924 he became manager of the 
New York office and in 1927 was trans- 
ferred to the company’s Sydney office to 
be assistant manager of the Australian 
branch. In 1931 he became general man- 
ager at Sydney and during the past ten 
years he more than doubled the business. 

During the period that it will take 
Mr. Fauser to move from Sydney to 
Detroit, Earl Warner, vice-president and 
secretary-treasurer of the company, will 
serve as acting general manager. 
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Searle Makes Changes 

G. D. Searle & Co., Chicago, has an- 
nounced the following changes and pro- 
motions in its executive sales. staff: 
Warren R. Beck of the St. Paul territory 
has been moved to the home office in 
Chicago to become assistant to Harry 
M. Smith, sales manager. Charles M. 
Haag, San Francisco branch manager 
has been made branch manager of the 
New York office. 
has been in the Brooklyn territory, and 
J. Richard Henschen, who has been in 
the Chicago area, have been made 
assistant divisional managers under Mr. 
Haag. 

James 8. Garrett now assumes charge 
of the San Francisco office, in addition 
to the Kansas City branch. He is being 
assisted by C. E. Endslow of Seattle. 
J. C. Steward of Oklahoma City and 
H. J. Warnecke of Chicago become 
assistant divisional managers to Dr. 
LaRue E. Davis in the central western 
district. 


Murray Getz, who 


Adams Returns to Colgate 

James S. Adams, chief of the Automo- 
tive Branch of the Office of Production 
Management, has resigned to return to 
his post as executive vice-president of 
the Colgate-Palmolive-Peet Co. The 
illness of E. H. Little, president of Col- 
gate, made Mr. Adams’ resignation 
necessary. He will, however, remain on 
the staff of OPM as a consultant subject 
to call. 


Aziza Reorganization 

Richard Sussman, founder of Aziza 
Corp. of America, formerly of Paris, 
France, announces that the head- 
quarters of the corporation will now be 
located at 17 West 45th St., New York. 
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LoBue Opens Michigan Chem. Office 


A new eastern branch office has been 
opened by the Michigan Chemical 
Corp., St. Louis, Mich., at 15 Exchange 
Place, Jersey City, N. J. Phil LoBue, 
who severed his connection with Joseph 
Turner & Co., Ridgefield, N. J., on 
September 15, is the new branch man- 
ager. Mr. LoBue attended Cooper 
Union and Columbia University and 
began his business career in 1917 when 
he joined the Powers-Weightman-Rosen- 


garten Co. The company was merged 





PHIL LOBUE 


with Merck & Co. in 1927 and Mr. 
LoBue continued with the organization 
until 1929 when he joined the J. T. 
Baker Chemical Co. Two years later he 
was made manager of the Baker New 
York office. In 1937 he resigned to join 
Joseph Turner & Co. 

Mr. LoBue is chairman of the enter- 
tainment committee of the Salesmen’s 
Association of the American Chemical 
Industry. 


Carroll Chemical Moves 


Carroll Chemical Corp., Baltimore, 
has moved to larger quarters at 121 
South Greene St., that city. 
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Manufacturers of cosmetics for private 
label brand only. We never compete 
with our clients. We also protect the 
interests of our trade with Products 
Liability Insurance. 


Representatives 
Mr. M. C. Boyd, Quinby Building, Newark, N. J. 


Mr. Douglas Haggerty.......... 122 E 42nd St., 
New York City 


Mr. Warren Curry, 3950 Club Drive, Atlanta, Ga. 
Mr. Norman Kole....... 980 Merchandise Mart, 
Chicago, III. 

Mr. R. F. G. Byington... .1260 N. Western Ave., 
Los Angeles, Cal. 








OUR EXTREMELY HIGH AIR PRESSURE 
process, developed in 1929, achieves that 
uniform particle size, fine satiny texture and 
perfect color distribution, for which Soft-As- 


Silk Powder has been universally recognized. 


BY MEANS OF OUR COLOR PHOTO.- 
METER we maintain perfectly uniform colors 


at all times and under every condition. 


SOFT-AS-SILK POWDER CONTAINS 
ONLY the very finest materials which give it 
imperviousness to water and perspiration, 


superior appearance, adherence, and purity. 


WRITE FOR SAMPLES OF KOLMAR 
SOFT - AS - SILK POWDER TODAY 


KULMAR 


LABORATORIES 
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At the top are shown two exterior 
views of the Johnson & Johnson liga- 
ture laboratory. At the right are shown 
views of hand-sterilizing ligatures, in- 
spection of ligatures for uniformity, and 
the winding of ligatures on reels. 


J. & J. Ligature Lab. 

Johnson & Johnson formally dedi- 
their new ligature 
September 25. More than one hundred 
editors and writers representing medical, 


cated laboratory 


hospital, surgical, dental and drug maga- 
zines attended the dedication as guests 
of the company. The laboratory, located 
at Millbrook, near New Brunswick in 
North Brunswick Township, is said to be 
capable of supplying the entire North 
American continent with its require- 
ments of surgical ligatures. 

The new laboratory is described as 


“A Factory of Tomorrow” and is one of 


the most unique factories in the world. 
It is modern in design, with an exterior 
of Vermont marble and contains many 
features unusual in the field of manufac- 
turing and advanced industrial planning. 
Located on a 250 acre plot, the labora- 
tory is one of a group of projected build- 
ings which will be developed around the 
unit plan of management. 
The interior is divided 
major areas. Two-thirds of the space is 
for the processing of ligatures, and one- 
third is for reception rooms, offices, and 
dressing rooms for laboratory techni- 
cians. A second building, ‘‘housed” 
within the area is devoted to ligatures. 


into two 
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Here the sterile ligatures are sealed in 
glass tubes. This interior building has 
walls of Vitrolite plate glass in large 
sheets with corners 
limiting the crack between them to one- 
sixty-fourth of an inch. These cracks 
are filled with plastic and finished flush, 
eliminating possible lodgement of germs. 

The technician, after the 
general locker room where she changes 
from her street and dons a 
white frock, enters an air-lock which 
leads into a room provided with showers 


true edges and 


leaving 


clothes 


where she again changes, this time into a 
coverall. She puts a turban on her 
head, and canvas booties over her shoes, 
and then goes into the tube sealing 
room where no air is admitted except 
that which is fully controlled, air con- 
ditioned, and electrically filtered. 

L'ghting in the tube sealing room is 
by means of recessed fluorescent flush 
fixtures with sealed glass lenses and 
non-removable covers. Lamps are re- 
placed from above the ceiling. 
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Rogers and Hill Heads Sterling 

At a meeting of the board of directors 
of Sterling Products, Inc., Wheeling, 
W. Va., Edward S. Rogers, patent at- 
torney, New York, was elected chair- 
man of the board. He succeeds Dr. Wil- 
liam E. Weiss, who, in addition to being 
general manager of the business is now 
chairman of the executive committee of 
the board. 

James Hill, Jr., former treasurer of the 
company, was elected president suc- 
ceeding A. H. Diebold who has been 
made chairman of the finance 
committee. 


Hanford—Pharmaco V. P. 

Pharmaco, Inc., distributor of **Fee- 
nament” and “Chooz,’’ Newark, N. J., 
has made Claude A. Hanford vice-presi- 
dent in charge of sales. Mr. Hanford 
joined White Laboratories, of which 
Pharmaco, Inc., is a subsidiary, twelve 
years ago as a field representative. 
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CRYSTALS > GRANULAR « POWDERED 


MADE IN WORLD’S LARGEST LEMON PRODUCTS PLANT 
BACKED BY THE SUNKIST GROUP OF 14,500 CITRUS GROWERS 


Located near thousands of acres of lemon groves, this mod- 
ern plant produces a complete line of fine lemon products. 





Copyright, 1940, California Fruit Growers Exchange, Products Dept. 


CALIFORNIA FRUIT GROWERS EXCHANGE, PRODUCTS DEPARTMENT 
189 W. MADISON ST., CHICAGO ONTARIO, CALIFORNIA 99 HUDSON ST., NEW YORK 


WAREHOUSE STOCK USUALLY CARRIED IN NEW YORK, CHICAGO, PHILADELPHIA, SAN FRANCISCO 
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Dr. Enloe Joins Warner 

Dr. Cortez Enloe, Jr., has become 
associated with William R. Warner, 
Inc. as director of the professional serv- 
ice department. He was formerly asso- 
ciated with Winthrop Chemical Co., 
Inc., and G. F. Harvey Co. Dr. Enloe 
was born in Missouri and is a graduate 
of the University of Missouri, where, 
after two years, pre-medical studies 
the study of chemical 
He received his M. D. 


superseded 
engineering. 





CORTEZ ENLOE, JR. 


cum laude after study in Heidelberg, 
Munich, and Berlin. He remained in 
Germany for a year where he divided 
his time between covering central 
Europe as newspaper correspondent and 
research in electrocardiography. 

Dr. Enloe acted for four years as 
special correspondent for the Kansas 
City Star, interviewing important Euro- 
pean leaders and writing feature “‘pro- 
file’ articles on them. He contributed 
to International News Service and non- 
fiction magazines. 


John Alden—Norwich Ad Msgr. 

John Alden, formerly assistant adver- 
tising manager of Norwich Pharmacal 
Co., Norwich, N. Y., has been appointed 
advertising manager, succeeding Dr. 
M. W. Stofer, who has resigned as ad- 
vertising manager and vice-president. 
Dr. Stofer remains a member of the 
board of directors. 


Upjohn Builds 

Upjohn Co., Kalamazoo, Mich., will 
construct a one-story chemical products 
plant and warehouse which will cost 
approximately $75,000. 


Mennen Leases Building 

Mennen Co., Newark, has leased for a 
long term a three-story and basement 
building at 1170 Broad St., that city. 
It contains about 25,000 square feet. 
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Merrell Buys Loeser 

The Wm. S. Merrell Co., Cincinnati, 
has acquired the business of Loeser 
Laboratory, Inc., 37 West 26 St., New 
York. Plans call for the continued 
operation of the business at the same 
address under the same name by a 
newly formed subsidiary of the Merrell 
company. 

For over twenty years, Loeser has 
specialized in the manufacture of a full 
line of ampules for use by the medical 
profession. Its products are sold chiefly 
to hospitals, professional pharmacies 
and various state and governmental 
agencies. 

Thurston Merrell, president of the 
Merrell company, has been elected presi- 
dent of Loeser and its other officers and 
directors are also officers and directors 
of the Merrell company. 


Florasynth Moves in Calif. 
Florasynth Laboratories, Inc., 
moved its offices and warehouse facili- 
ties in the Northern California area to 
the company’s own building at 948 
Howard St., San Francisco. The branch 
is under the management of Messrs. 
Paul G. Fourman, Sr. and Jr. The new 
space adds materially to Florasynth’s 


has 








Pacific coast facilities which include an 
office and warehouse in Seattle under the 
management of E. J. Garvey. Dr. 
Alexander Katz, treasurer of the com- 
pany, supervises operations on the west 
coast from his headquarters in Los 
Angeles. 


Woodward Joins Penick 

Edson F. Woodward, Jr. has joined 
the staff of the control department of 
S. B. Penick & Co., New York. He will 
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be located at the Jersey City laboratories 
where his activities will embrace phar- 
macognostical and bioassay work. Mr. 
Woodward completed a fellowship in the 
department of Materia Medica of the 
Massachusetts College of Pharmacy in 
June. 


Bree Cosmetics Moves 

The business of Bree Cosmetics, Inc. 
has been moved from Chicago to the 
company’s new factory at Marion, 
Indiana. 


Package Machinery Ads Up 

Package Machinery. Co., Springfield 
Mass., will increase its trade and gen- 
eral media advertising appropriation for 
1942 by 50 per cent., George A. Mohl- 
man, vice-president, has announced. He 
pointed out that business, despite being 
over-sold in many cases at present, must 
prepare now for the post-war period. 

The main purpose of the advertising 
increase is to explain what the company 
is doing to assist its peace-time custom: 
ers, what it is doing to aid in national 
defense, and what it is doing along re- 
search lines to take care of industry’s 
future needs. Mr. Mohlman added that, 
while many firms are eliminating sales- 
men because of excess orders, Package 
Machinery salesmen are not only being 
kept on but have been ordered to work 
harder than ever before selling, in place 
of product, the company itself. 


Dr. Pike Joins Gelatin Products 
Gelatin Products Co., Detroit, has 
announced the appointment of Dr. 
Edwin F. Pike as director of chemical 
research. He was previously associated 





EDWIN F. PIKE 


with Armour & Co. as technical director 
of the laboratories and prior to that, 
spent seven years in Europe as foreign 
field supervisor for the A. E. Staley 
Mfg. Co. 
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Luminous of Hollywood 

Martin P. Freese, president of Lumi- 
nous of Hollywood, Inc., has announced 
that shortly after Judge Ruben S. 
Schmidt handed down a decision in the 
Superior Court of the State of California 
in favor of Dawn of Hollywood, Inc., 
restraining Luminous of Hollywood 
from the use of its corporate name, 
Luminous of Hollywood, Inc., Luminous 
of Hollywood Cosmetics, etc., an agree- 
ment was entered into between Dawn of 
Hollywood and Luminous of Hollywood. 

Mr. Freese states that the agreement 
gives Luminous of Hollywood undis- 
puted possession of its corporate name, 
trade names, and trade-marks, and also 
gives the company the right to use the 
word, “luminous” for the 
business by itself or in conjunction with 
any other name. 


cosmetics 


Tenney Resigns from Stanco 

F. C. Tenney has resigned from the 
Stanco Distributing Co. For the past 
six years Mr. Tenney has represented 
Stanco in the mid-west on mineral oils 
and petrolatums. Mr. Tenney will con- 
sider future connections after he and 
Mrs. Tenney return to Chicago from a 
trip to the west coast. 


Polak & Schwarz Attack 

Frank Andriola, Polak & Schwarz 
twenty-three year old messenger boy, 
routed three robbers who attacked him 
on the first floor of the building as he 
was returning with the week’s payroll. 


Kelton Cosmetic Expands 

Kelton Cosmetic Co. has moved its 
laboratories and offices to larger quar- 
ters at 230 West 17 St., New York. A 
control laboratory is one of the im- 
provements which have been installed 
at the new address. 


Book on Labeling 

The National Adhesives Division of 
National Starch Products, Inc., New 
York, has just issued a booklet, “‘Suc- 
cessful Bottle Labeling,” which is said 
to be the first and only brochure of its 
kind published by any company. 

Among the subjects covered by the 
handbook are: Methods of Labeling; 
Package Selection; Label Specification; 
Grain Determination; Humidifying Stiff 
Labels; Adhesive Considerations; Hand- 
ling of Adhesives; Regulation and Care 
of Machines; and Labeling Difficulties. 
Copies are available upon request. 
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Doushkess Joins Penick 

S. B. Penick & Co., has announced 
the appointment of W. N. Doushkess as 
manager of a department for the produc- 
tion of a limited number of industrial 
chemical specialties. He will make his 
headquarters at the general offices of the 
company, 50 Church St., New York. 





W. N. DOUSHKESS 


Mr. Doushkess is a graduate of 
Lehigh University and during the World 
War served in the Chemical Warfare 
Service of the U. S. Army. For the past 
sixteen years he has been prominently 
associated with a leading chemical com- 
pany as director of technical develop- 
ment. 


Vaupel Joins Merck 

C. G. Vaupel, formerly chief chemist 
of the Universal Mills, Fort Worth, has 
joined the general sales division of 
Merck & Co., Rahway, N. J. He will be 
concerned with sales and technical serv- 
ice with special emphasis on the distribu- 
tion of vitamins and minerals to the 
flour, cereal and feed industries. For the 
time being he will maintain his head- 
quarters in Fort Worth. 


Firstoline in New York 

Allan A. Lubitz, president of Amer- 
ican Firstoline Corp., has announced 
that the sales and export offices of the 
company have been moved from Long 
Island City to the Graybar Building, 
120 Lexington Ave., New York. Lab- 
oratory and storage facilities will con- 
tinue to be maintained at the Long 
Island City address, where expansion of 
these facilities is under way. 


People 


Cox Joins Government 

Clifton H. Cox, industrial engineer for 
Johnson & Johnson, New Brunswick, 
N. J., resigned as of October 1, to accept 
an appointment as assistant director, 
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New Jersey District, Office of Produc- 
tion Management, Training Within In- 
dustry Division. Mr. Cox will be 
located at the OPM office, 605 Broad 
St., Newark. 
Adkins Recovering 

William H. Adkins, Schimmel & Co., 
Inc., New York, is at his home resting 
following an illness. 


De Hoyos Represents U. S. 

Luis de Hoyos, president of Synfleur 
Scientific Laboratories, Inc., Monti- 
cello, N. Y., was delegated to represent 
the United States Government at the 
Second Inter-American Congress of 
Municipalities, held in Chile September 
15 to 21. Mr. de Hoyos went by Clipper 
from Miami. 

Livingston 60 Years with Schieffelin 

Henry S. Livingston, vice-president, 
secretary and chairman of the executive 
committee of Schieffelin & Co., New 
York, celebrated his sixtieth year with 
the organization on September 5. He 
started as an office boy in 1881. 


Daughter to the Kalishes 

Mr. and Mrs. Joseph Kalish have 
announced the birth of a daughter, 
Carol Anne on September 14. Mr. 
Kalish is technical editor of THz Druc 
AND Cosmetic INpusTRY. 


Associations 


Committee of Supply 

Following a meeting of toilet goods 
industry leaders, held in New York, 
September 9, under the auspices of the 
Toilet Goods Association, and presided 
over by Herman L. Brooks, president of 
the association, a committee has been 
appointed to study the question of sup- 
plies of materials necessary for the in- 
dustry. This committee will study and 
collect statistics relative to the toilet 
preparations industry’s needs so that the 
association may be in a position to co- 
operate as closely as possible with gov- 
ernment bodies handling defense priori- 
ties and civilian supplies. Members of 
the special committee are: H. Gregory 
Thomas, Bourjois, Inc.; William M. 
Bristol, Jr., Bristol-Myers Co. ; Northam 
Warren, Northam Warren Corp.; Arthur 
E. Johnston, Colgate-Palmolive-Peet 
Co.; Herman L. Brooks, Coty, Inc.; 
Charles S. Oestreich, The Lander Co.; 
S. L. Mayham, Toilet Goods Associa- 
tion, Inc. 
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A partial list of Tonnage Fine 
Chemicals held under rigid 
control, at no price premium. 


Alkali Bromides 
Potassium lodide 
Magnesium Oxide 
Magnesium Carbonate 
Cream of Tartar 


Bismuth Subcarbonate— 
Subnitrate and other Salts 


Caustic Potash and Soda 
Sticks and Pellets 


Rochelle Salt 
Lead Acetate 
Salicylates 

a 
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DEEP-ROOTED QUALITY 


Like the sturdy roots of a giant oak, Baker Quality goes deep. 

The Baker Chemical Co. was founded — and achieved its first success — 
on quality. That was 36 years ago when Baker pioneered Analyzed 
C. P. Chemicals—boldly printing on the label the actual analysis (purity 
analyzed to the decimal). Baker was the first company and still is the 
only company in this country to take this quality step. 

Baker’s achievement of quality in Fine Chemicals, purity by the ton, has 
been equally interesting. Because of their unusually high standards of 
purity, their uniform quality, Baker’s Fine Chemicals are sought by hun- 
dreds of pharmaceutical manufacturers. 


You, too, may have a manufacturing problem where a quality Fine 
Chemical can enable you to offer more selling advantages. It may be a 
refinement of a U.S. P. Chemical. It may be a special chemical made 
especially for you to rigid specifications. Whatever it is—let Baker 
discuss your problem with you. Baker has had the privilege of helping 
many pharmaceutical manufacturers achieve their goal. 


Look at the list of tonnage Fine Chemicals on this page. These are 
only a few of the many Baker Fine Chemicals that have won us a host 
of friends from large pharmaceutical and drug houses. 


Wherever Fine Chemicals are used, the name, Baker, is known. 

, So be sure to get samples of Baker’s, and compare. It is on 

this basis alone that we ask you for your business. 
Your inquiries and interest are invited. 


a ee 
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J. T. BAKER CHEMICAL CO., Phillipsburg, New Jersey 
NEW YORK PHILADELPHIA CHICAGO 
420 Lexington Avenue 220 South 16th Street 435 North Michigon Avenve 


>SaKEeT'S fine chemicals 








“(We used to have headaches with caps that leaked or 
jammed. But no more! Not since we took out ‘packag- 
ing insurance’ by installing the Alseco Rolled-On method 
of sealing. 

“You see, Ed, with this method, we don’t have to 
depend on factory-made threads to hold our seals. We 
make the threads ourselves! And we do it after the seal 
is firmly seated on the bottle. We roll ’em on so they 
exactly fit the contour of the glass threads. 

“Every single seal is tailor-made for its own particu- 
lar bottle. Therefore, no leakers, no breathers, and no 
cocked caps that have to be wrestled off. 

“Our product stays right, and our customers stay 
happy. Take a look at these diagrams... 
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feat A Plain-skirted Alseco 
Y—_| Seal is uniformly seat- 
y re ed. Under stationary 
top pressure, container 
lip is imbedded in 


liner evenly all around. 





Then, to hold that 
seal securely, threads 
are Rolled-On, using 
the containers own 
threads as the pat- 
tern. Possibility of 
leakage or evapora- 
tion is reduced to 
minimum. Alseco Seal stays tight, but opens 
and recloses easily because it is tailor-made. 


Trade Mark Reg. at Veco U. S. Pat. Of. 














DEFENSE COMES FIRST 


The urgent and rapidly expanded requirements 
of National Defense have stopped the sale of 
Aluminum for seals. Temporarily, some types 
of Alseco Seals are being supplied in metals 
other than Aluminum. 

However, Aluminum production capacity is 
being greatly increased. When the emergency is 
past, there will be more Aluminum available for 
seals than ever before. And you can be sure that 
the Aluminum Seal Company’s research con- 
tinuing now as always, will keep Alseco Seals 
and sealing machines “out in front.” 
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Nicaea 


In the preparation of quality perfumes ... where enduring fidelity of odor and color is 
essential ... the very finest alcohol is required . . . Rossville Hexagon Cologne Spirits. 
For purity, clarity, and freedom from foreign odor it is unsurpassed. 

Rossville Hexagon Cologne Spirits is made exclusively from grain. Exacting scientific 
control of the distillation process assures highest quality and absolute uniformity. 


For the very best in alcohol, specify Rossville Hexagon Cologne Spirits. 
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KEEP YOUR PRODUCT 
OUT OF THE DOGHOUSE 


CR UST STS TTT RTT Man ann TT — 


SPU ST oT 


Maintenance of high quality in Soaps, Perfumes or Cosmetics was 


never more difficult—nor more important than it is today. 


Protect your source of supply and standardize now with our com- 


plete line of Soap and Perfume Raw Materials made in the U. S. A. 
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—TTOMA [ Lc3— LWLSLCOH 
GENERAL DRUG COMPANY 


644 Pacific St., Brooklyn, N. Y. 
9 S. CLINTON STREET, CHICAGO TRANSPORTATION BLDG., LOS ANGELES 
1019 ELLIOTT ST., W., WINDSOR, ONT. 


NUNNUALEDAADAE YUNVEUEAVAUEE QUAUOUOUEVEUEE UOEODEUEUEGEE QUUEUOOUOUENEE QOOEUEOUOUOEC SOUUUEOEOOOEOC SOGUEOUOUEVEUCIOOEE SEOEOEUEOEOEE QUQEOUOUODOOE SOQUUOOEOOOUOC SOUEEOEGOOEOE SOQUUOEOOOEOC SUNUUOUOVOUEOE DUNDEDOONOUOUE S0UDODEIEIUNIE #3 
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Some of the golfers attending the BIMS of New York 
tournament. 





Robert C. Kelly, chairman of the Boston BIMS, being aided in distribution of 
golf prizes by Jim Britt, Boston NBC sports announcer. 
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Hudson Quits Solvay 

Samuel L. Hudson, assistant adver- 
tising manager of the calcium chloride 
division of Solvay Sales Co., New York, 
resigned October 1. He hadfbeen con- 
nected with the company for five years 
and is planning to move to Seattle, 
Wash. 


Vitamin Products Co. 

Vitamin Products Co. has been estab- 
lished at 5156 Hollywood Boulevard, 
Los Angeles, by Gemma D’ Nicolan- 
tonio. 


BIMS of Boston Golf 

Some fifty members and guests were 
on hand for the final golf tournament 
and dinner of the BIMS of Boston at the 
Nashua Country Club, Nashau, N. H., 
September 25. Prizes were won by: 
Emory Wright, United Drug Co.; 
“Stu” Young, W. S. Young & Co.; 
“Bunny” Williams, Hazel Atlas Glass 
Co.; Herschell Hawk, Valvoline Oil Co.; 
Eddie Aldrich, United Drug Co.; 
Ernest Ingham, Ingham & Co.; Mosher 
Cooke, Commercial Solvents Corp.; and 
Robert C. Kelly, manufacturers’ repre- 


sentative. 
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-_ SODIUM BISMUTH IODIDE 
SODIUM CYANATE 
The ERWAL ieee 


FOR PHARMACEUTICAL 
INTERMEDIATES 


ACETYL ACETONE 
D dable p-ACETYL AMINOPHENOL 
enen ALLOXAN 
ALLOXANTIN 
ALLYL ALCOHOL 


: ALLYL AMINE 
uU Y ALLYL BROMIDE 
ALLYL CHLORIDE 
ALLYL THIOUREA (THIOSINAMINE) 
AMINOACETAL 
p-AMINOPHENOL SULFATE 
AMMONIUM THIOCYANATE 
. BUTYL BROMIDE 
search and in regular man- 
In research and g CETYL BROMIDE 
CETYL CHLORIDE 
ufacturing operations, more and DECAMETHYLENE BROMIDE 
DECAMETHYLENE GLYCOL 
rey ae tied _ DIACETYL AMINOAZOTOLUENE 
more of the leading houses rely (DIMAZON) 
DIALLYL SULFIDE 
on Edwal for chemicals difficult DIMETHYL AMIN METHYL YELLOW) 
ETHYL IODIDE 


to obtain. Many of the mate- METHYL IODIDE 
NITRANILIC ACID 
rials which we are equipped to ee ae OTTO. 
aerpp PARABANIC ACID 
> PHENYL MERCURIC ACETATE 
s r rly are listed here. 
wey erpenety- are PHENYL MERCURIC HYDROXIDE 
PHENYL MERCURIC NAPHTHENATE 
For complete information write— PHENYL MERCURIC NITRATE 
PHENYL iso THIOCYANATE 
PHENYL SEMICARBAZIDE 
tage 
MANUFACTURING DIVISION — propioNyL ACETONE 
QUININE BISMUTH IODIDE 
SEMICARBA ZIDE rns 


LABORATO RIE S, Yue. 


732 FEDERAL STREET 
CHICAGO, ILLINOIS 
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Dinner followed the inter-city golf tournament September 19 at the Forest Lake Golf and Country Club, Detroit. 


Drug Trade Section to Skytop 

The Drug, Chemical and Allied 
Trades Section of the New York Board 
of Trade will hold its fall outing at Sky- 
top Club, Skytop, Pa., October 24 and 
25. There will be an informal social 
gathering the evening of October 23. 
The golf tournament has been scheduled 
to run both days and the business meet- 
ing will be held in the afternoon on 
October 24. 


BIMS of New York Golf 

BIMS of New York, 120 strong, 
closed the 1941 golf season September 18 
at the Lakeville Golf Club, Great Neck, 
L. I. Dinner was served in the club- 
house following the golf tournament and 
Martin Schultes, major domo of the 
New York BIMS awarded the prizes. 
Prize winners were: J. E. Valentine, 
Oxzyn Sales Co.; John S. Baker, Na- 
tional Can Co.; Russell Boland, Topics 
Publishing Co.; William H. Green, 
Addison Lithographing Co.; A. M. 
Dinkler; Louis Huntington, 
Sisters Sales Corp.; William W. Huisk- 
ing, Chas. L. Huisking & Co.: Peter L. 
Forsman, C. H. Forsman & Co.; Wil- 
liam H. Gunther, George Schmitt & Co.; 
Edward A. Bush, Bush Pan America, 


Ogilvie 


Inc.; Frank Huisking, Conti Products 
Corp.; C. R. Keeley, “Beauty Fashion” ; 
William F. Zimmerman, Helfrich Labs. 
of New York, Inc.; Harry G. Griffiths, 


Pennsylvania Drug Co.; Harold G. 
Robinson, Whittaker, Clark & Daniels, 


Inc.; John H. Curry, Ogilvie Sisters 
Sales Corp.; Felix Levy-Hawes, Maur- 


ice Levy; W. J. Reik; Arthur J. Sloss, 
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American Sponge & Chamois Co.; Fred 
C. Kaiser, Keller-Dorian Paper Co.; 
William Edsall Terry, American Coat- 
ing Mills Co.; Harry J. Walters, Kimble 
Glass Co.; Joseph B. Scott, Swindell 
Bros., Inc.; George H. Fuller, Harriet 
Hubbard Ayer, Inc.; Carl C. Roth, 
Arrow Engraving Co.; Robert Spencer, 
Lowe Paper Co.; Sewell H. Corkran, 
E. N. Rowell-A. H. Wirz, Inc.; Paul 
Miller, International Cellucotton Prod- 
ucts; Frank G. Fanning, N. I. Malm- 
strom & Co.; Edward J. Kessling, E. 
Kessling Thermometer Co.; and Harry 
B. Grubb, Oxzyn Co. 


Packaging Institute Meeting 

The annual convention of the Pack- 
aging Institute, Inc., will be held 
October 16 and 17 at the Westchester 
Country Club, Rye, N. Y. 


Phila. Drug Ex. Meeting 

The Philadelphia Drug Exchange 
held its annual fall meeting, outing and 
golf tournament October 8 at the Cedar- 
brook Country Club. The play was for 
the Philadelphia Drug Exchange Cup. 
Dinner and entertainment followed the 
golf tournament. J. Mervin Rosenber- 
ger, Smith, Kline & French, Inc., secre- 
tary of the Drug Exchange, was in 
charge of the arrangements. 





Chicago Assn. Golf 

The last tournament of the Golf Aux- 
iliary of the Chicago Drug & Chemical 
and the Chicago Perfumery, Soap and 
Extract associations was held at the 
Elmhurst Country Club September 9. 
The winners were: Class A—J. Leavitt, 


T. K. Sayers, Bruce Puffer, D. K. Olin 
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and T. C. Sheffield; Class B—W. R. 
Nay, H. J. Emon, A. J. Westerman, 
Ray Morris, M. B. Vance; Class C— 
A.C. Stepan Jr., R. Gillham, D. F. Lum, 
H. D. Van Hoven, A. C. Stepan, Sr.; 
Class D—G. F. Pauley, A. Farrar, K. S. 
Spraker, Dale Sappenfield, A. O. Nelson. 
Those who did not receive prizes re- 
ceived golf balls as consolation prizes. 





Chicago Assn. Fall Meeting 

The Chicago Perfumery, Soap & Ex- 
tract Association held its first fall 
luncheon meeting September 16 at the 
Sherman Hotel, Chicago. Carl M. 
Black, president of the association, pre- 
sided and the subjects discussed were 
alcohol shortages and priorities as they 
affect the cosmetic industry. 


Financial 
Dow Dividends 


At a meeting of the board of directors 
of The Dow Chemical Co. held Septem- 
ber 22, 1941, dividends as follows were 
declared payable November 15 to stock- 
holders of record at the close of business 
November 1: On preferred stock 114 
per cent.; on common stock without par 
value, 75 cents a share. 

Dow Stock Issue 

The Dow Chemical Co., Midland, 
Mich. filed a registration statement with 
the Securities and Exchange Commis- 
sion September 17 covering the issuance 
and sale of 113,519 shares of common 
stock, no-par value. 

The stock was offered through trans- 
ferable subscription warrants at $100 a 
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BRIDGEPORT 


VANITY CASES e ROUGE CASES e 





PASTE ROUGE 


CONTAINERS e LIPSTICK HOLDERS (ALL TYPES) 


POWDER BOX COVERS e EYEBROW PENCIL HOLDERS 


BOTTLE CAPS e JAR CAPS e METAL NOVELTIES TO ORDER 


THE BRIDGEPORT METAL GOODS MFG. CO. 


BRIDGEPORT 





Established 1909 


CONNECTICUT 





EXCLUSIVE WITH HOPKINS 








HOPKINS’ FACTOLAC 


For permanent emulsions of both 
fixed and volatile oils. Insures com- 
plete, homogeneous mixture without 
trituration or special apparatus. An 
ideal, trouble-saving, money-saving 
emulsifier. 





HOPKINS’ PINEALCO 


To make a dependable Syrup of White 
Pine Compound, N. F., standardize 
on Hopkins’ Pinealco. Therapeuti- 
cally reliable, uniform in color, odor 
and flavor. So highly concentrated, 
a single pound of Pinealco will yield 
about 20 pints of Syrup. 








BASIC INGREDIENTS 


FOR TOILETRIES * COSMETICS * PROPRIETARIES 








HOPKINS’ NEUTRAL 
POWDERED WHITE SOAP 


Assures snow-whiteness, neutral 
taste, absence of free alkali, low 
moisture content and very low resi- 
due of alcohol, water and sodium 
carbonate. Completely dependable 
uniformity and performance. 





HOPKINS’ EGYPTIAN 
HENNA 


Consists solely of choice Egyptian 
Henna leaves. Laboratory tested. A 
100% vegetable product. Milled on 
slow stone grinders assuring maxi- 
mum coloring content. For repackag- 
ing or sale in bulk, this is the Henna 
that will build a profitable, repeat, 
quality business. 











“Quality is remembered 
long after price is forgotten” 





FREE UPON REQUEST 


Samples and quotations for any 
of these Hopkins’ Specialties, 
upon request. We invite corre- 
spondence on any problems to 
which our technical staff can 
bring its expert cooperation. 


J,L.HOPKINS & COMPANY 220 Broadway New YoRK 
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share to holders of the company’s com- 
mon stock of record September 26, on 
the basis of one share for each ten 
shares held. The warrants expired 
October 6 and the unsubscribed shares 
were purchased by an _ underwriting 
group headed by Smith, Barney & Co., 
New York. 

The proceeds from the sale will be 
added to the company’s cash funds and 
applied to the payment of at least 
$5,000,000 of bank loans. 





Dow Earnings Steady 

A net profit of $2,104,282 is reported 
by the Dow Chemical Company for 
the quarter ended Aug. 31, after charges 
for interest, depreciation, $424,336 for 
accelerated amortization and estimated 
Federal income taxes. 

The profit is equal, after preferred 
dividend requirements, to $1.79 a share 
on 1,135,187 common shares. It is 
estimated that there is no excess profits 
tax liability. 

For the quarter ended Aug. 31, 1940, 
the net was $2,104,916, or $1.98 on 
1,031,988 shares of common stock then 
outstanding. 

McKesson Earnings 

McKesson & Robbins, Inc. reports for 
the six months ending June 30 a net 
profit of $1,988,792. The deduction for 
Federal income taxes and excess profits 
taxes was $850,000. This was based on 
the present law plus estimated addi- 
tional taxes based on proposed new 
legislation and after certain non-recur- 
ring tax savings arising from the re- 
organization. 

After deducting interest requirements 
on the company’s new debentures and 
providing for $1,430,000 in Federal 
taxes for the year against taxes of $560,- 
000 in 1940, the company reports that 
earnings would have been equivalent to 
89 cents per share on the new common 
stock as compared with 96 cents for each 
such share in the first half of 1940, 
assuming the present capitalization had 
been in effect for both periods. 

Consolidated net sales of $84,531,335 
for the first half of 1941 compared with 
sales of $75,019,374 in the first half of 
1940. 


Obituaries 


Henry J. Heister 

Henry J. Heister, a former member of 
the firm of George Lueders & Co., New 
York, died at his home in Orlando, Fla., 
September 25. He was eighty-four years 
old. 
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Mr. Heister withdrew from George 
Lueders & Co. soon after the turn of the 
century to engage in the soap business 


in Chicago as a partner in the firm of 


Graham Brothers & Co. He retired from 
active business several years ago and 
since that time has spent his summers in 
Chicago and his winters in Florida. 


Dr. A. Richard Bliss, Jr. 

Dr. A. Richard Bliss, Jr., dean of the 
college of pharmacy and professor of 
pharmacology at Howard College, Birm- 
ingham, Alabama, and director of the 
Birmingham Research Laboratories, 
died August 12. 





A. RICHARD BLISS, JR. 


Dr. Bliss was graduated in pharmacy 
from the New York College of Phar- 
macy and received his doctor of phar- 
macy degree at Columbia. He held 
M. A. and L.L.D. degrees from Howard 
College, and was a graduate in medicine 
of the University of Alabama. 

He taught at Columbia, Alabama, 
Emory University and was from 1926 
to 1933 dean of the College of Pharmacy 
of the University of Tennessee. He re- 
signed this post in 1933 to become 
director of the research laboratories of 
the William A. Webster Co., Memphis. 
He was made vice-president of the 
Webster company in February 1934 and 
in October of that year was appointed 
dean of the new school of pharmacy of 
Howard College. At that time he was 
also made director of the Birmingham 
Research Laboratories. 

From 1917 to 1928 he served as asso- 
ciated referee on alkaloids of the Asso- 
ciation of Official Chemists and he also 
directed the physiological and pharma- 
cological studies of the Commonwealth 
Fund of Pennsylvania. In 1930 he was 
a member of the U.S.P. Revision Com- 
mittee. He was a past chairman of the 
Tennessee Academy of Science; a former 
president of the Alabama Section of the 
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American Chemical Society; a director 
of the Reelfoot Lake Biological Station; 
a fellow of the American Association for 
the Advancement of Science and the 
American Museum of Natural History 
and a member of many leading scientific 
societies and the Narcotic Education 
Association. 

Dr. Bliss was the author of many 
scientific articles, several standard text 
and reference books and was a frequent 
contributor to THE DruG AND Cosmetic 
INDUSTRY. 


Madelyn Weiss Kinnucan 

Mrs. Henry Lane Kinnucan, daughter 
of Dr. William E. Weiss, general man- 
ager and chairman of the executive 
committee of Sterling Products, Inc., 
died at her home in Grosse Pointe, 
Mich., September 13. She was thirty- 
five years old. 


Walter D. Lamar 

Walter D. Lamar, president of the 
S.S.S. Co. of Atlanta, a firm founded by 
his father more than 100 years ago, and 
vice-president of the Atlanta wholesale 
firm of Lamar-Rankin, which also was 
founded by his father, has died. He was 
seventy-eight years old. 

Mr. Lamar succeeded his father as 
president of both the S.S.S. Co. and the 
Bradfield Co. and continued as president 
of both companies throughout his life. 
He was a life member of the American 
Pharmaceutical Association. 


Paul Muller 

Paul Muller, eastern sales manager 
for Owens-Illinois Glass Co., Toledo, 
died September 24 at his home in West- 
field, N. J., after a long illness. His age 
was fifty-four. 

Mr. Muller had charge of the sales 
offices of the company in New York, 
Syracuse, Boston, Philadelphia, Buffalo, 
and Baltimore. Previously he had been 
general sales manager for the Kimble 
Glass Co., and vice-president and gen- 
eral sales manager for the National Seal 
Co. He was mayor of Roselle Park, 
N. J., from 1923 to 1924. 


Murray D. Watson 

Murray D. Watson, credit manager 
for Parke, Davis & Co., Detroit, died 
September 10 at the age of sixty-four. 
He planned to retire from Parke, Davis 
& Co., mext January, when he would 
have completed forty-four years of 
service with the company. 
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INDUSTRY'S BOOKS 


The Analytical Chemistry of Industrial 
Poisons, Hazards and Solvents, by 
Morris B. Jacobs, Ph.D., Illus., 661 
pp., Interscience Publishers, Inc., 
New York, Cloth, $7.00. 

Although the literature of industrial 
hygiene is large, there are few books 
dealing with the chemical aspects of the 
subject. Broadly speaking, the term, 
occupational diseases, includes a great 
variety of conditions arising from the 
use of harmful substances in connection 
with various trades and industries, and 
from exposure to unusual physical condi- 
tions, such as excessive heat, prolonged 
dampness, compressed air, radioactive 
air, repeated motion, pressure shock, 
and the like. This work is not con- 
cerned specifically with exposure to ex- 
cessive heat, etc., but rather with the 
problems of industry in protecting 
workers against hazards of a chemical 
nature. Much study has gone into this 
subject and this book should prove very 
valuable to every manufacturing estab- 
lishment making or using chemicals in 
their processes. Contents: Industrial 
Hygiene and Industrial Poisons; Sam- 
pling; Measurement of Gas Volume and 
Quantity; Absorbers and Absorbents; 
The Chemical and Microscopic Estima- 
tion of Dust; The Chemical and Micro- 
scopic Estimation of Silica; The Danger- 
ous Metals: Lead, Mercury and Arsenic; 
Other Harmful Metals; The Common 
Poisonous Compounds of Sulfur, Phos- 
phorus, and Nitrogen—Oxygen and 
Ozone; The Common Poisonous Com- 
pounds of the Halogens; Carbon Mono- 
oxide, Carbon Dioxide, Hydrocyanic 
Acid and Cyanogen; General Methods 
for the Determination of Combustible 
and Solvent Vapors; Paraffin and Un- 
saturated Aliphatic Hydrocarbons; Ben- 
zene and the Aromatic Hydrocarbons; 
Halogenated Hydrocarbons; Alcohols, 
Glycols and Alcohol-Ethers, and Ethers; 
Acids, Esters, Aldehydes and Phenolic 
Compounds, Aniline and Derivatives; 
Chemical Warfare Agents; Appendix. 
The Road To Salesmanship, by Robert 

H. W. Welch, Jr., 95 pp., The Ronald 

Press Co., New York, Cloth, $2. 

This book is not concerned so much 
with how to make a sale as it is with 
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how to become a salesman. What cana 
salesman learn, from the experience of 
others, which will improve his back- 
ground and preparation; which will give 
him a better insight into the require- 
ments of his job? The author, Mr. 
Robert H. W. Welch, Jr. is Sales Man- 
ager for James O. Welch Co. Out of his 
nineteen years in sales work he has 


gathered a number of observations and 
comments which are set forth here in a 


friendly and casual manner, with the 
sole intention of helping others to be- 


come better salesmen. Contents: Why 
Are Salesmen?; Who Are Salesmen?; 
Fundamentals; More Fundamentals; 
Final Fundamentals; Adaptation; Tricks 
of The Trade; More Tricks of the 
Trade; Don’ts; More Dont’s; Some 
Final Dont’s; Where Are You Going?. 

Industrial Plastics, by Herbert R. 

Simonds, 385 pp., Illus., Pitman 

Publishing Corp., New York, Cloth, 

$4.50. 

This is a new edition of a standard 
book on the many valuable types of 
plastics available today and their in- 
numerable, vital uses in industry. War- 
time developments in plastics, newly 
treated by the author, include their use 
for planes and their parts, bomb fins, 
bullet-proof composite plates, subma- 
rine battery holders, machine gun car- 
riers, cartridge shells, infantry gun 
stocks, etc. Mr. Simonds discusses all 
types of plastics, including fibers and 
bristles, developed since the first edition 
was published, and provides new data on 
Japanese and other foreign research. 
Material on the chemistry of plastics 
has been completely revised in the light 
of late research and all tables, statistics 
and charts have been brought up to 
date. Mr. Simonds’ study is concerned 
more than any other available volume 
with the use of plastics as engineering 
materials. The many suggestions for 
new applications and markets are help- 
ful to those associated with the produc- 
tion and fashioning of plastics as well as 


to manufacturers. 
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A Manual of Allergy, by Milton B. 
Cohen, M.D., 156 pp., Paul B. 
Hoeber, Inc., New York, Cloth, 
$2.00. 

Every family physician today must 
be ready to recognize and treat allergic 
conditions. Yet, this is not easy to ac- 
complish, and the larger textbooks on 
the subject are usually too complex to 
offer prompt, practical guidance. Now, 
for the first time, an outstanding 
specialist has written a practical, simple, 
easy-to-follow guide to the intricacies of 
allergy for the use of the general prac- 
titioner. All types of allergic manifesta- 
tions are covered regardless of where 
they occur in the body. Physical and 
laboratory examinations, eye tests and 
X-ray examinations are carefully de- 
scribed. The technique and interpreta- 
tions of skin tests is clearly presented. 
Like syphilis, allergy is a great imitator 
and therefore differential diagnosis is 
stressed—with practical tables for quick 
reference. A wide variety of drugs is 
evaluated and methods for the thera- 
peutic injection of allergens are given. 
The uses of milk, sulphur in oil, vac- 
cines, etc., are described. Care of the 
patient is taken up in terms of what can 
actually be accomplished and definite 
methods are suggested for eliminating 
allergens from the patient’s environ- 
ment. Special chapters are devoted to 
such common problems as_ asthma, 
eczema, urticaria, migraine, and serum 
reactions. 





An Introduction to Organic Chemistry, 
by Roger J. Williams, Ph.D., D.Sc., 
Fourth Ed., 628 pp., D. Van Nostrand 
Co., Inc., New York, Cloth, $4.00. 
In revising this text the author has 

held fast to the characteristics which 

have made previous. editions successful. 

This work attempts to make organic 

chemistry predominantly a reasonable 

rather than purely a memorizable sub- 
ject to study. The unknown is intro- 
duced in terms of the known and con- 
cepts (and compounds) are not dis- 
cussed until a basis for them has been 
developed. Students are not often 
placed in the position (which should be 
scientifically embarassing) of having to 
accept statements uncritically. Organic 
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chemistry is correlated with inorganic 
chemistry and the integration of the 
two branches is stressed. In line with 
the above objectives a comprehensive 
conception of ethers, esters, acyl halides, 
acid anhydrides, etc., as belonging to a 
group of acidic anhydrides with funda- 
mental properties in common, has been 
developed and used effectively. Further 
in line with the stated objectives, 
matter dealing with physical constants, 
etc., of compounds has been presented 
in the form of extensive tables. 

The Pharmacology of Anesthetic Drugs, 
by John Adriani, M.D., Second Ed., 
Charles C. Thomas, Springfield, Illus., 
86 pp., Cloth, $3.50. 

This is a practical outline of selected 
information on pharmacological facts 
relating to anesthetic drugs in current 
use. The subject matter has been ac- 
cumulated from numerous observers. 
Subjects covered include: Absorption, 
administration, biological effects, chem- 
istry, composition, detoxification, diffu- 
sion, effects on blood, tissue, and urine; 
efficiency, elimination, history, impuri- 
ties, inflammability, margin of safety, 
physiological effects, potency, prepara- 
tion, properties, prophylaxis, retention, 
effects, solubility, 


sensory stability, 


synergistic action, systemic effects, 
tests, toxicity, toxicology, uses. Its 
arrangement in diagrammatic fashion 
focusses the attention on physiological 
and pathological changes that occur in 
various organs and systems. 


General Chemistry, by Harry N. Holmes, 
Fourth Ed., 720 pp., The MacMillan 
Co., New York, Cloth, $3.75. 

The fourth edition of this text keeps 
pace with the rapid change in theory, 
and application to industry, taking 
place since the appearance of the pre- 
vious edition. The conception of 
electrovalence, covalence, and coordi- 
nate covalence is freely used, as is the 
theory of practically complete ioniza- 
tion of salts and the strongest acids and 
bases. The discussion of structure of the 
atom is introduced very early and re- 
peated frequently. Relative sizes of ions 
in crystals are given attention. Nuclear 
chemistry has become too important 
to neglect, even in a general text, as is 
also true of the Bronsted Theory of 
acids and bases. Consequently, each of 
these topics is given a brief but effective 
introduction. Radiation chemistry has 
been placed last, yet it may be used 
much earlier if desired, or omitted. 


Liberal use of paragraphs in smaller 


type aids the teacher in such omissions 
as he considers necessary. Discussions 
of the industrial applications have been 
kept up-to-date, notably in the sec- 
tions on petroleum refining, synthetic 
rubber, the synthetic textiles (including 
“Nylon” and the latest glass fiber), 
beryllium, and the alloy steels. Colloid 
chemistry is given rather full treatment 
as an extension of the chapter on solu- 
tions, while the important page or two 
on the vitamins has been thoroughly 
revised. Attention is given to uranium 
fission with its great release of energy, 
to the new achievements of the giant 
cyclotrons, and to chemotherapy. <A 
short chapter on strategic raw materials 
pulls together facts previously learned 
and helps prepare the student for in- 
telligent citizenship. 


As a service to our subscribers who 





may not find a bookstore convenient 
we offer for sale any book published 
in the United States at regular pub- 
lisher’s price. 
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Western Distributor: A. C. Drury & Co., 219 E. North Water St., Chicago, III. 


@PURE WHITE 
@ EXTRA QUALITY 
@ ABSOLUTELY PURE 


@ ABOVE U.S.P. 
STANDARDS 
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on request—at no obligation. 


Serving The Trade For 89 Years 
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CORK TOPS 


ONSOLIDATED 


FRUIT 





SHEET METAL GOODS 
SPRINKLER TOPS 


DOSE CAPS 


JAR COMPANY 





Chloroform 








Solvay Sales 


E. I. Du Pont de 
Nemours, Inc. 
Camphor, USP, XI 
Carus Chemical Co. 
Benzoic Acid 
Soda Benzoate 
Brown Company 


BASIC MATERIALS 


for Drugs and Cosmetics 


One of the many essential services 
to the drug and cosmetic industries 
rendered by the House of McKesson 
for more thana century is the import- 
| ing and distributing of basic dru 

materials from all parts of the world. 
Improved, perfected and extended, 
this important service to the indus- 


try is now used by scores of manufacturers to help 


produce drug and cosmetic preparations which sat- 
isfy the exacting needs of millions of consumers. 
Inquiries welcomed. 


Agents and Distributors for: 


Hawaiian Pineapple Co. 


Cope Citric Acid 
Alkali-Chlorine : 
Paradichlorobenzene Zinsser & Co. 


Gallic Acid 
Tannic Acid 


Stauffer Chemical Co. 
Cream Tartar 
Tartaric Acid 
British Cod Liver Oil 
Producers 
Cod Liver Oil 


Heavy Chemical Division 


MCKESSON & ROBBINS, Inc. 
155 E. 44th Street, New York, N. Y. 











NEW BRUNSWICK, N. J. 
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Just a mint with a hole in it? You’re wrong. 

The beginning of an engineering development that 
today benefits almost every Industry and individual. 
Forerunner of oilless bearings, bushings, gaskets, 
gears, magnets made by modern powder metallurgy. 
Forerunner of dry compressing of intricate pierced 
ceramic, glass, carbon and plastic parts— precision- 
made at high speed—to improve products and 
reduce costs. For this hole demonstrated that it was 


practical to make cored pieces on a Tablet Machine. 


$9.63 mere nace 


Only a mint with a hole in it? Rather, a page from 
the history of American manufacturing ingenuity 
that has given us the highest standard of living of 
any nation in the world. 

Stokes pioneered tablet compressing methods and 
machines and has been allied with every important 
development in Tabletting technique for the past 45 
years. Our semi-plant laboratory and modern manu- 
facturing facilities are at your disposal. 


F. J. STOKES MACHINE CO., PHILADELPHIA, PA. 


FAS) 


Est. 1895 








PRODUCTION 


| FORUM 


By FRANCIS CHILSON 


Production Engineer 


THE TYPICAL EFFICIENCY EXPERT 

The following clipping was sent me by Dr. James C. 
Munch. Apparently the learned scientist thought he 
was ribbing me but I am not and never have been an 
efficiency expert and I'll fight any son-of-a-so-and-so 
who says so. The quotation is very humerous, however, 
and it reminds me of the speech that was made by Lee 
Ferguson at a packaging show during the depths of de- 
pression. Lee said that having been bitten by the effi- 
ciency bug he decided to make an analysis of the cost of 
sending his men out to call on customers. He discovered 
that it cost an average of ten dollars a visit, whereupon 
he set up a new system which reduced the cost of the 
calls ten cents each. Lee said that he merely instructed 
his salesmen to ask the prospect one question, namely; 
“You don’t want any machinery, do you?” Lee said 
that the prospect would immediately say ‘no’ and the 
salesman could then go on to his next call, thereby sav- 
ing a lot of time and making it possible for each man to 
make a great many calls each day! The quotation re- 
ferred to follows: 

“The Efficiency Expert had spent some months on a 
survey of the manufacturing facilities of the plant and 
evolved a noteworthy list of devices for lowering the 
cost of production. He had shown, for instance, that 
42,936 man-hours per year were lost by shop workers 
looking out the windows, and had put a stop to this 
leakage by installing frosted glass. There was the mat- 
ter of time-waste in turning the knobs of latched doors, 
and doors yielding to a push were substituted on his 
recommendation. 

Now the Efficiency Expert had been looking over 
clerical operations, and in a fortnight had found appall- 
ing lost motion. He was making a preliminary verbal 


report to the General Manager. 
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“You receive,” he said, ‘‘an average of 4,209 letters 
daily, of which 3,793 are regarded as requiring replies. 
The average cost of these replies, including postage, 
stationery, wear and tear on typewriters, and time spent 
in dictating and typing them and gathering the neces- 
sary information, is 12 cents. That runs into about 
$136,548 per annum. 

“Now, a large part of that sum can be saved; over 
one-half of it. 

“The proper procedure is to prepare a form post-card 
something like this: ‘Your communication has been 
received and will receive prompt attention.’ This will 
cost, for printing and addressing, including of course the 
postage, one and a third cents. 

“Of the 3,793 letters received every day which de- 
mand acknowledgment 3,217 are complaints. Whether 
these complaints are justified or not is immaterial; the 
thing to do is to cut down the expense of handling them. 

“The proper procedure is to send out the form card in 
every case and ignore the complaint, so far as other 
action is concerned, until it is renewed. 

“Statistics demonstrate that of all complaints ad- 
dressed to a concern like yours 21 per cent. are caprici- 
ous. The writers have grouches which they must get 
out of their systems. and they do it by writing letters. 
This done, they forget their grievances. 

“Another 37 per cent. have real grievances, and, while 
not satisfied by the receipt of the form post-card, will 
be too lazy or inert to pursue the matter further. 

“Add these two classes together and you definitely 
dispose of 58 per cent. of your complaint cor- 
respondence, now costing you 12 cents per complaint, 
for a cent and a third per complaint. 

“The remaining 42 per cent. will write a second time, 
after an interval, and then you will have to answer 
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NEW Bundling Machine 


for extra large sizes 
QUICKLY ADJUSTABLE 








The F-10 handles 
all 4 sizes of the 
National Biscuit Co. 
bundles shown here. 





We've just introduced a new Model F-10 bundling bundle, arrangement of packages and speed at which 
machine, designed especially to handle large size operator can feed. 
bundles. And there’s real economy in bundling the — P 
. Striking Savings 
big ones. : , 
Quickly adjustable for various sizes, this machine 1. Kraft or other strong paper used by bundling machines 
ais costs less than made-to-order containers or boxes. 
produces neat, securely wrapped bundles within the 2. Bundling paper weighs one-third as much as boxes — re- 
following dimensions: 20” to 7,” in length; 1314” ducing transportation costs. 


3. A bundling machine requires but one operator to do the 
work of many packers. 


to 6” in width; 9” to 4” in height. Packages may be 


bundled in dozen lots or in any desired quantity com- 4. Bundling machines require only one-half the floor space 
ing within the size range of the machine. needed for hand packing. 
The F-10 uses Kraft or other strong paper which is * 


fed from a roll and automatically cut to size by the 
machine. Applies separate end-labels on both ends of 
the bundle and holds folds and end-labels in position 


Write for full information on the F-10 
PACKAGE MACHINERY COMPANY, Springfield, Mass. 


NEW YORK CHICAGO CLEVELAND LOS ANGELES TORONTO 
until the glue has thoroughly dried. Speeds from 8 Buenos Aires, Argentina: David H. Orton, Maipu 231 
ih d e % = Peterborough, England: Baker Perkins, Ltd. 
to 24 bundles per minute, depending on size of Melbourne, Australia: Baker Perkins, Pty., Ltd. 


PACKAGE MACHINERY COMPANY 


Over a Quarter Billion Packages per day are wrapped on our Machines 
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them in accordance with the present practice. But 
meanwhile you will be saving 10 2-3 cents on about 
2,200 complaints daily, which means a cost reduction 
of over $70,000 a year.” 

“But couldn’t we cut out the form post-cards and 
save more?”’ asked the General Manager. 

“Ah, no,” replied the Efficiency Expert; ““you must 
keep your patrons in a good humor.” 


CASE SHORTAGE 

There has been much discussion on the paper shortage 
because of the defense effort. Numerous suggestions 
have been made having the purpose of reducing the con- 
sumption of paper through eliminating cartons where 
possible, reducing the size of circulars and labels, etc. 
Recently the American Management Association had a 
meeting in New York to discuss the paper shortage as it 
affects shipping containers. There was much discussion 
of the subject pro and con but the visitors represented 
so many different industries having such diverse ship- 
ping problems that the experience of one had little 
bearing on the problem of another. 

In our own trade I think that several things can be 
done. First, we can adopt larger shipping units in a 
great many instances. This not only saves paper, but it 
saves handling charges all the way along the line. 
Recently I was able to persuade a client to adopt a two 
dozen shipping unit and a four dozen shipping unit in 
place of a single dozen shipping unit because his sales 
showed that, although the price of his goods was based 
on a dozen unit, he very rarely shipped a single dozen. 
Inspection of some of the leading brands of specialties 
clearly reveals that this is the case with a great many 
other firms in the trade. 

A second thing which can be done is to concentrate on 
the sale of larger size consumer units. Where sales were 
based in the past, for example, on a six or an eight ounce 
bottle, sales effort should be directed toward selling the 
twelve or sixteen ounce bottle. 

Thirdly, if: worst--comes. to worst, provision.can. be 
made through retail drug associations and the junk 
dealers return used shipping cases. It is, of course, not 
practical for the individual drug store to return used 
shipping cases to individual companies. But in the 
larger cities arrangements can be made with the local 
junkman to pick up the cases of all manufacturers or all 
drugstores and then to sort them out and return them to 
the manufacturers’ local branches or to their head- 
quarters. In order to make a return plan practical we 
would, of course, have to use considerably less glue than 
is customary so that the retailer would not be forced to 
destroy the case before he can get it open. In the 
majority of instances we use far too much glue anyway. 
Most corrugated and fiber board cases will stand two or 
three freight shipments before they are useless. It 
would be ideal, of course, if all manufacturers could be 
persuaded to cease imprinting their cases for the dura- 
tion of the war because the junk dealers would then 


merely have to classify cases by size. 
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Incidentally, the problem of picking up used con- 
tainers has long been standard practice in the beverage 
industry. In the carbonated beverage field junk dealers 
have regular channels for picking up various brands of 
beverage bottles which are discarded in numerous ways 
and would be lost to the manufacturer if return chan- 
nels did not exist. 

The cost of picking up and returning used cases 
would undoubtedly be a substantial part of the cost of 
an original case, but in a time of stringency, the prob- 
lem is to get usable material regardless of its cost. 


ADJUSTABLE BUNDLING MACHINE 

The Package Machinery Co., Springfield, Mass. 
announces a new addition to its widely used line of 
bundling machines. The new Model F-10 is designed 
especially for large-size bundles. Quickly adjustable for 
various sizes, this machine will produce bundles within 
the following dimensions: 20” to 7144” in length; 
1314” to 6” in width; 9” to 4” in height. Packages may 
be bundled in dozen lots or in any desired quantity com- 
ing within the size range of the machine. 

Kraft or other strong paper which comprises the over- 
all wrapper, is fed from a roll and automatically cut to 
size by the machine. Separate end-labels, in sheet form, 





are sealed on both ends of the bundle by glue. The 
finished bundle is then discharged between moving 
belts which hold the folds and end-labels in position 
until the glue has dried. 

Speed range is 8 to 24 bundles per minute, depending 
upon size of bundle; the arrangement of the packages 
being bundled; and the speed at which the operator can 
feed the machine. 

Equipped with automatic trips, the machine will not 
feed paper or end-labels unless packages are in position 
to be wrapped. Convenient hand-wheels take care of 
adjustments necessary for a new size bundle, as well as 
for changes in speed. 


IMMERSION UNIT 

It frequently happens that hot water is needed at a 
point remotely located from the regular supply. For 
such applications an immersion heater of the type made 
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HERE TODAY -- AND READY FOR YOU! 


THE 
SEALS perfectly 
Never before, a machine like 
Kiefer’s Great Endweld... the 
performance truly extraordinary but 


must be seen in operation to be 
fully appreciated. 





First...cleans all tubes with 
filtered compressed air. 


Then .. fills material accurately, 
whether a liquid or paste. 
Neither stringing nor 
smearing! 


Then ..shaves bottom of tubes 
to make uniform and in 
preparation for welding 
into tight, neat closure 
which saves up to 34 inch 

length of metal on every ‘ 

¢ 


KIEFER BUILDS 





one. 

completely automatic . . . semi-automatic i 

Self-liquidating cost . . . increased er ree eee P 
production ... dividend paying close and convey bottles, jars, tins and " 
investment .. . call for a decision witless tale. t 
in favor of the GREAT ENDWELD. . 
It pays for itself through the savings FILTERS ...7PUMPS... : 
it achieves. PERCOLATORS 5 
b 

S 
ft 
THE KARL KIEFER MACHINE co. : 
NEW YORK SAN FRANCISCO as 


— CINCINNATI, U.S.A. 0 2: fi 
CHICAGO 9 ° e e LOS ANGELES 


LONDON, ENGLAND 
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by H. O. Swoboda Inc., New Brighton, Penn. is useful. 
This heater consists of a series of spirally wound bare 
elements insulated within a skeleton frame and designed 
for insertion in a tank or an enlarged pipe section. 
Automatic temperature controls can be provided where 
desirable. This device has been used for melting paraf- 
fin, waxes, and resins. 


FIRE EXTINGUISHERS 

Something new in fire extinguishing apparatus has 
been developed by Rockwood Sprinkler Co., Worcester, 
Mass. The material used is, strange as it may seem, 
plain water, but the water is atomized so finely that the 
fire is blanketed with a fog. This is so dense that it ex- 
cludes most of the oxygen from the surrounding air, and 
since the fog is so finely atomized it evaporates rapidly, 
drawing the heat from the burning material and gen- 
erating an expansion force having great smothering 
action. It is claimed that ““Waterfog” has been used to 
extinguish oil and gasoline fires. In one test made by 
igniting 20 gals. of high test gasoline and 150 gallons of 
No. 4 fuel oil, the resulting blaze was extinguished in 
exactly four seconds. ‘“‘Waterfog” is created by the 
impingement of two streams of water at certain angles. 
As the streams collide, the water breaks up into fine 
particles, creating the water fog. Installations can be 
made over equipment used for mixing or processing in- 
flammable materials or it can be installed like any 
sprinkler system throughout the plant or, what is more 
important, you can get Waterfog nozzles for attach- 
ment to any type or size of hose for portable service. 

Incidentally the construction of the Rockwood head 
offers an opportunity to make an efficient homogenizer 
at small expense. By impinging a stream of water and 
a stream of oil at high pressure, it should be possible to 
effect an excellent dispersion at a low cost. 


WATER HEATERS 

An instant water heater recently has been designed 
by the Johnson Corp. Three Rivers, Mich. This device 
is intended for use in making hot water at various 
temperatures by means of steam. The device is neatly 
designed and consists of a steel housing with a steel 
internal heating tube. Within the inner tube there is a 
small cold water pipe containing a spiral, the function 
of which is to cause turbulence as the water passes from 
the intake to the discharge end. Steam entering the 
unit passes through the inner tube, thus surrounding 
the cold water pipe. In order to utilize every b.t.u. in 
the steam, the heated water discharges into the annular 
space surrounding the inner tube and is forced to travel 
backward through this annular space to the outlet. 
Surrounding the inner tube there is a steel spiral, the 
function of which is to agitate the hot water and force it 
to travel through a helical path around the inner tube 
as it progresses toward the outlet. Although intended 
for use as a heating device, it is obvious that its design 
will permit it to be used for ordinary cooling purposes 


with equal efficiency. 
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PASTE MILL 

The new “paste type”’ colloid mill recently introduced 
by The C. O. Bartlett & Snow Company, Cleveland, 
Ohio, adapts to the producing of heavy colloidal dis- 
persions the thoroughly proved triple processing action 
which has already been found so satisfactory for ma- 
terials in the lighter range. This new machine is said to 
minimize aeration and foaming, and to produce excel- 
lent disintegrations and dispersions of materials such as 
ointments, creams, soaps, paint, printing ink, rubber 
compounds, grease, paste and a variety of other semi- 
solids. 

Referring to the accompanying diagram, material 
enters through the large and direct inlet ‘“‘A’’ and en- 
counters immediately the vanes on the top of the rotor 
“B” which premix the material and carry it to the 
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periphery of the rotor at high pressures, forcing it down- 
ward and then upward between the machined surfaces 
of the rotor and stator, ““C”’ and “D” on the diagram, 
the first and second processing actions,—then crowding 
it into constantly smaller area as it approaches the 
center, and forcing it across the flat area “E’’ between 
the rotor and stator, the third processing action,—to be 
discharged through the steep sloped outlet designed to 
assure the ready discharge of the material from the 
machine to a container. 

The gap between the rotor and stator is adjustable to 
and calibrated in 1/1000 of an inch. Adjustment can be 
made either before or while the machine is in operation 
and the stator locked in position with the desired gap. 
The rotor and stator can be furnished in whatever 
material is best suited to the material being processed. 
The mill meets every requirement for sanitation and 
cleanliness. There are no hidden recesses or inaccessible 
places in the mill and no packing is used. The inlet 
housing, rotor and stator, can be disassembled in less 
than three minutes for cleaning, sterilization and in- 
spection. The machine is available in three sizes. The 
Bartlett-Snow colloid mill laboratory is available for 
tests and trial runs. 
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to fit a full-rigged vessel into a bottle requires a knowledge 
of how it’s done—and how it’s engineered! And to fill your con- 
tainer efficiently, rapidly and economically to insure a low-cost- 
per-unit requires efficient—even inspired—machinery design. 
The complete line of our machinery of engineered-design offers 
moderate first cost to the price-conscious executive and lasting, 


foolproof performance to the production-minded plant manager. 


U. §. BOTTLERS MACHINERY CO. 
4009 N. Rockwell St., Chicago, Ill. 


The Bottling Engineer Handbook covers the complete line of equipment we manufacture. 
Write for your copy today. 


MACHINERY OF ENGINEERED-DESIGN 
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TAPE SEALER 

The Minn. Mining and Mfg. Co., St. Paul, Minn., 
have developed an interesting machine for applying 
scotch tape to packages, particularly telescope boxes 
and the like. The device cuts off and automatically 
applies a uniform length of scotch tape as the operator 
passes the boxes across a pair of rollers. Scotch tape is 
an excellent sealing medium and this device makes it 
possible to use tape more broadly in packaging opera- 
tions. It also will make it possible to seal heavy cartons 
without requiring the use of a locked flap. The company 
referred to also manufactures the scotch tape. 


PROTECTIVE COATINGS 

Those of you who have had experience with rein- 
forced concrete buildings know that in the course of 
time—and not very much time at that—they begin to 
develop a multiplicity of fissures and cracks. As time 
goes on the cracks become more and more pronounced 
until eventually the building must be resurfaced. This is 
particularly true when the building is located near a 
through highway or a railroad where it is subjected to 
continuous vibration. There are several products for 
restoring cracked surfaces. One product is called Dum 
Dum Masonoc. This product is extraordinary in that 
it bridges and fills cracks, yet it remains plastic and, if 
for any reason its outer surface becomes broken, it heals 
itself because the pliable, under-surface hardens when 
exposed to air. It can be applied to any concrete surface 
or to any type of masonry. This product is not a paint 
although it can be applied with a brush or a spray gun. 
It is made by Arco Co., Cleveland. 

Another type of protective coating is called Morene 
made by Wall Products Co. in Newark, N. J. This is a 
tung oil concrete paint which when brushed over a 
masonry surface provides a_ flexible, highly durable 


water-proof coating. 


FLEXIBLE TUBING 

If you have an application requiring a flexible tube 
capable of withstanding a high working pressure, get 
into touch with the Flex-O-Tube Co., Lafayette and 
Fourteenth St., Detroit. This concern makes a large 
variety of flexible tubes of various diameters for air, 
hydraulic, vacuum, and similar applications. | These 
tubes are made of braided metal and rubber. 


STORAGE SILOS 

The problem of storing raw materials such as crude 
drugs, chemicals, and the like has become very acute 
owing to the fact that most manufacturers have bought 
or are buying all the material they can get. For years 
chemical plants have used silos and some drug manu- 
facturers also are beginning to use them. Since silos 
have been used for storing sawdust and other materials 
having a high arching factor, it seems likely that no 
problems would be encountered in using them for the 
storage of ground crude drug. 
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AIR PUMP 

Chemists will be interested in the new Model D air- 
powered pump recently developed by Eastern Eng. 
Co., New Haven, Conn. By virtue of the fact that this 
pump is powered by means of compressed air, it is ex- 
plosion-proof. Its capacity can be varied by varying 


Ori wih 





the air pressure. It is particularly recommended for 
application in pilot plants. This pump has a capacity of 
71% gallons a minute of water at 13 lbs. pressure per 
square inch. when operated on a 20 Ib. air line. When 
operated on a 100 |b. air line, the capacity is exactly 
double and the pressure developed is almost three times 


as great. 


LIQUID LEVEL CONTROL 

One of the best liquid level control devices with 
which we are familiar is the Faratron unit made by the 
Lumenite Electric Co., 407 S. Dearborn St., Chicago. 
This unit can be installed in any kind of tank, kettle, or 
boiler and it will operate with equal efficiency regardless 
of the temperature of the tank contents or its viscosity. 
This device is non-mechanical; it has no moving parts 
or floats. The contact device consists merely of an 
antenna or metal rod electrode which is mounted on 


insulated supports on top of the tank and inserted into 
the tank to the desired level. This metal electrode can 
be made of any desired metal. The device operates 
through variations in the volume of emission of elec- 
trons in a standard high current amplifying tube. When 
the contents of the vessel make contact with the elec- 
trode or leaves contact, the volume of electrons passing 
through the tube is changed and this variation is used 


to activate a magnetic relay to close or open an electric 
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FROM 
LECTRODRYER 


““ACTIVATED ALUMINA SYSTEM” 


HIGH HUMIDITY 






LECTRODRYER provides winter dryness on humid 
summer days making possible the year around 
processing, packing or storing of moisture affected 
products. The air conditioning type LECTRODRYER 
maintains relative humidity as low as 20% and even 
lower — dependably, thoroughly, and economically. 
The air conditioning type LECTRODRYER is avail- 
able in several standard sizes with flow rate ranging 
upward from 350 cubic feet per minute. Operation 
is from steam, gas or electricity — whichever the 
purchaser specifies. A detailed description of the 
air conditioning type LECTRODRYER is available 
in the LECTRODRYER catalog. Write for a copy. 


PITTSBURGH LECTRODRYER 
CORPORATION 


FOOT OF 32ND $&T. PITTSBURGH, PA>+ 
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circuit. The amount of current passing through the 
electrode is so infinitesimal that all danger of chemical 
reaction is obviated. With such a device you can at the 
appropriate time start or stop a pump to replenish the 
supply in the tank; you can cause bells to ring or lights 
to show; you can measure the contents of the tank; or 
indeed do almost any kind of control job in a very 
simple fashion. 


LIQUID FILTER 

The Sparkler Mfg. Co., Mundelein, III., will soon be 
in production on‘a new water filter. This filter, it is 
claimed, will remove not only all solid matter, but off 
tastes, colors, and odors as well. It is so designed that 
it can be connected into existing pipelines and the filter 
cartridges can be changed at a moment’s notice without 
breaking the pipe connections. It is further claimed 
that the unit is sanitary. Various sizes are obtainable 
in capacities from one hundred twenty gallons per hour 
to one thousand. The life of the cartridges in gallons 
ranges from five hundred to twenty thousand, depend- 
ing upon water conditions. 


UNIT AIR FILTER 

For applications requiring a localized dust collection 
unit, the Aget-Detroit Mfg. Co., have developed two 
small dust collecting devices consisting of motors, 
drives, fans, flexible inlet ducts, filter housings, and 
dust collectors. The capacity of the fans is up to 600 
cubic feet per minute and the largest of the two costs 
less than a hundred dollars. This device is recom- 
mended for mounting on a powder filling machine or as 
a tablet cleaner. 


SOUND DEADENER 

In operating hopper fed mills, much of the noise is 
created by the vibration of the hopper or because of its 
drumming effect. A similar condition is encountered in 
air ducts. It will interest you to know that Thompson 
and Co., Oakmount, Penn., make a special sound dead- 
ening paint which can be applied to any metal surface. 
High efficiency is claimed for this product. 


PLYWOOD 

Some time ago we told you about an experiment using 
a plywood as a tank material. By arrangement with 
U. S. Plywood Co. we had a tank built and it is now 
under test. Since the tests are not completed, a detailed 
report cannot be made. We know this, however, that 
because of the variety of materials likely to be used in 
such tanks, it will be necessary to treat the interiors 
with some sort of acid and alkalai resisting materials. 
One thing useful has already developed from this ex- 
perience regardless of whether or not the tank is com- 
pletely successful. It will be possible to make pressed 
plywood tank covers having a sufficiently high crown 
to carry a man’s weight. Also a number of manufac- 
turers who have hitherto used stainless steel for drying 


trays are investigating plywood as a substitute. 
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ALSOP OFFERS 

Alsop Eng. Co., Milldale, Conn., would like to call 
your attention to their disc type filter which is used for 
water filtration. This water filter is designed for quick 
installation in a water line and the discs can easily be 
replaced without breaking connections. 

Alsop also would like to let you know that they have 
redesigned their line of high speed mixers which are 
available in motor sizes from 14 to5h. p. These mix- 
ers are provided with swivel clamps so that the propel- 
lors can be positioned in any part of the tank. 


DRUM COCK 

An interesting cock for standard fifty gallon drums is 
being offered by U-C Level Indicator Sales Co., Mil- 
waukee, Wis. This consists simply of a cock with a 
built-in level indicator and designed to fit standard 
drum openings. The indicator tells whether the drum is 
full or partly filled. The indicator reads the contents 
of the drum at three level points. 


SMALL MIXERS 

Pilot plant operators, chemists, and small manu- 
facturers will be interested to know that the Reynolds 
Electric Co., 2650 W. Congress St., Chicago, makes a 
great variety of small mixers suitable for the usual 
range of cosmetic and pharmaceutical products. Most 
of these small jobs are designed so that various types of 
agitators can be interchanged to suit the work. 


AIR SEPARATOR 

A compact device for removing condensate, oil, and 
dirt from compressed air lines is made by Railway and 
Industrial Eng. Co., Greensburg, Penn. It is called 
the Stuard automatic air separator and is very simply 
designed. 


FILLING MACHINE 

Fred Goat Co., 308 Dean St., Brooklyn, are offering 
a filling machine for powdered granular or fibrous 
materials. It has a range from a fraction of an ounce to 
four ounces and, since the machine is hand fed, it may 
be used for any type of container. It has, however, the 
novel feature of having a bag filling attachment. Since 
filling is controlled by means of an electric scale, extreme 
accuracy is claimed for this device. 


RESURFACING 

Permaflex Products Co., Philadelphia, is willing to 
send you a five gallon free sample of their floor resur- 
facing material. This is sufficient for a test area of 
ninety square feet. Permaflex can be applied to con- 
crete or wood floors. It furnishes a floor surface which, 


it is claimed, will not crack or rut under three thousand 
pounds per square inch. It is further claimed that the 
material is waterproof, dustproof, and slipproof. It can 
be used either to resurface an entire area or small ruts or 
patches. The cost applied on the basis of one thousand 
square feet runs about 12)4c per square foot. 
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Bj and Be .. Quicker! 


Thiamine and Riboflavin determinations... by 
fluorescence, are more quickly and easily done with 


the 
COLEMAN ELECTRONIC 
PHOTOFLUOROMETER 


Besides the moderate cost of this new instrument, 

the Electronic features the following: 

1. Four times more sensitive because of the elec- 
tronic amplifier. 

2. Ordinary test tubes are used and the scale is 
linear. 

3. The shutter device eliminates possibility of de- 
struction of test material. 

4. Readings are taken almost instantaneously. 


Write for Bulletin 1041 DC 
LABORATORY SUPPLIES AND CHEMICALS 


ILKENS-ANDERSON i 


CHICAGO ILL. 











FASTER PRODUCTION — NO INSTALLATION 
OR MAINTENANCE COST — YET YOU PAY 
ONLY $9.75 FOR THIS AMAZINGLY EFFICIENT 


HAND 
‘a BOTTLE 
rtel CAPPER 


You can use this 























e Each stroke of the 
arm caps a bottle! Bottle Capper with 
any screw cap up to 


40m/m. Various 


e No wrist motion, 
no operator fa- 


tigue! size chucks are in- 


e Fast and positive! terchangeable. Send 
sample caps with 
e Screws each cap 


ciniilhes~pil cain order or write at 


is easily remove- once for complete 








ble by consumer! details. 
ENGINEERING 
ERTEL CORPORATION 


Manufacturers and 
Designers of Liquid 
Handling Equipment 


SALES OFFICE 
& SHOWROOM 


KINGSTON, N. Y. 


40 WEST 48th ST. 
NEW YORK, N. Y. 























With a Mikro-Pulverizer you get better dispersion 
and blending, finer pulverization without dust and 
more ‘precise particle size control on coarser 
grinds. Generally turns out a finished product 
without oversize or tailings. 

Power savings alone as high as 75%. No 
skilled attendance. Easily accessible and quickly 
cleaned. 

Send sample of your material for free test 
grind and learn how much a Mikro would save 
you. Write for catalog. 


PULVERIZING MACHINERY COMPANY 


Valley; Road © Roselle Park, N. J. 


pULVERIZER 
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automatically FILLS - SEALS - DISCHARGES up to 3600 packets per hour 


Brown-made Packets of various stocks, printed to specitications, up to 3.."' x 


The BROWN BAG FILLING MACHINE COMPANY, Fitchburg, Massachusetts 


West Coast Representatives: Peter D. Bowley & Associates, 369 Fifth St., San Francisco, Cal 
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Foot Power Crimper 





Hand Tube Closer 





No. 3 Hand Paste Filler 


Colton Hand Operated Machines 


No. 3 Collapsible tube filler (hand operated) for tubes up to 1” x 514” long. 

Hand operated tube closer made in two sizes and styles to seal tubes with the Colton Clipless Closure or to 
seal tubes for applying clips. 

Foot operated crimper for applying final corrugation to the closed end of the Colton Clipless Closure which 
gives it a decorative appearance as well as greater rigidity to the closed end of tube. 

We also furnish this same machine without the crimping jaws for applying clips. 

Our catalog No. 11 illustrates a variety of fillers and closers to suit production required. Please make 
us acquainted with your requirements and capacity, and we will be pleased to recommend machines best 


suited for your purpose. 


ARTHUR COLTON COMPANY 


2620 East Jefferson Avenue Established 1884 Detroit, Michigan, U. S. A. 
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_ maintaining liquids in good 
physical and chemical condition. Whether your production 


requirements are large or small, Horm graduate engineers can 


Ideal for creams, ointments 
and other semi-pastes re- 
meet your specifications. quiring rapid assimilation. 
Complete mixing in a mini- 


mum of time insured by two 


Write for catalog and FREE 
sample of Horm Asbestos 
Filter Disks. 


sets of stirrers, each revolv- 
ing on its own axis and both 


CHAS. ROSS & SON C revolving around the can. 
A KLYN, N 


Equipped with direct motor 
or tight and loose pulley 





drive. 


Send for Catalog No. 10 A 








F. R. HORMANN & CQ., INC. 
127 Boerum Place Equipment Engineers Brooklyn, N. Y. 
FILTERS TANKS MIXERS FILLERS 


CHARLES ROSS & SON COMPANY 
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ASK OUR JOBBERS FOR SAMPLES 





FRITZSCHE BROTHERS, INC. @© DODGE & OLCOTT COMPANY 
76 Ninth Avenue, New York, N. Y. 180 Varick Street, New York, N. Y. 


Distributors for: CALIFORNIA FRUIT GROWERS EXCHANGE « Products Department, Ontario, California 
Producing Plant: The Exchange Orange Products Company, Ontario, California 


Copyright, 1940, California Fruit Growers Exchange, Products Dep: 








LONG BEFORE LAWS WERE PASSED! 


Long before laws were passed requiring the certification of colors, 
cosmetic manufacturers enjoyed the purity of ATLAS CERTIFIED 
COSMETIC COLORS. 

fir Avs prod. uCcers of For it is a fact that, to our chemists, legal standards mean a starting point, 


not a climax, in their quest for ultimate color purity and strength. 


CERTIFIED In addition to the assurance of purified cosmetic colors . . . uniform in 

COLORS shade and strength . . . we offer our clients a knowledge of modern 
markets, trends and consumer-habits, based on 91 years of experience 
manufacturing colors. 
Without obligation on your part, our Laboratories are prepared to co- 
operate with you in the development of cosmetic products which hold 
the promise not only of Government approval, but eager consumer 
acceptance, as well. Consult us on your color problems. 

* 


Ti02—Typical of the goals we set ourselves is Ti02, the purified neutral pigment now 
used by leading cosmeticians for covering, reducing and securing a desired cosmetic 
opacity. 

Ti02 contains not more than 20 parts per Mil. of Lead, nor more than 2 parts per Mil. 
of Arsenic. Guaranteed to conform to Drug and Cosmetic specifications for Certified 
Coal Tar Colors. 


H. hOHNSTAMM & CO., tne. 








85-95 PARK PLACE 11-15 E. ILLINOIS ST. 
NEW YORK, N. Y. CHICAGO, ILL. 
ATLANTA BALTIMORE BOSTON CINCINNATI CLEVELAND DALLAS DETROIT 
LOS ANGELES MINNEAPOLIS NEW ORLEANS PHILADELPHIA ST. LOUIS 
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* COMPOUNDEP?S 


UNIVERSAL INDICATOR 


Five mg. of thymol blue, 25 mg. of 
methyl red, 60 mg. of bromothymol blue 
and 60 mg. of phenolphthalein are dis- 
solved in 75% alcohol to make 100 ce. of 
solution; this is then neutralized with 
hundredth-normal sodium hydroxide to 
produce a green color, but for high and 
low pH values it can be used directly. 
This combination shows at whole pH 
values between 4 and 10 the following 
distinct color changes: red, orange, yel- 
low-green, blue, indigo and violet. Inter- 
mediate color changes are recognizable 
with an accuracy of 0.5 pH. It is suit- 
able for lecture purposes in demonstrat- 
ing buffer action, etc. J. H. N. van der 
Burg, Chem. Weekblad, vol. 36, p. 101, 
1939. 


WALNUT OIL 

In the course of research on the manu- 
facture and refining of walnut oil, cos- 
metics have been made by standard 
cosmetic formulae. Results indicate 
definitely that this oil is quite satis- 
factory for all such products in which 
almond or high grade kernel oil is used. 

Keeping qualities of cosmetics made 
with walnut oil have been found equal 
to those of cosmetics now on the market, 
at least for the 4 to 6 months period in 
which it was tested. 

Walnut oil has a clear color and satis- 
factory appearance, giving uniformity 
throughout products in which it is used. 
If even lighter color is required slight 
changes in processing will result in a 
practically water-white oil. 

It possesses a clean, sweet odor and 
flavor, thereby minimizing the amount 
of perfume required to give the finished 
cosmetic its scent. 
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Walnut oil blends very well with other 
ingredients used in the manufacture of 
cosmetics and its emulsifying properties 
are excellent and the resulting emulsions 
are stable. 

The volume of walnut production in 
California is such as to assure manu- 
facturers that adequate supplies of wal- 
nut oil will be constantly available. 

Following is an analysis of the essen- 
tial, chemical and physical characteris- 
tics of the oil. 

Processed 
Walnut Oil 


Specific Gravity at 25°/25° C. 0.9225 
Refractive Index at 25° C. 1.4750 
Iodine Number (Wijs) 150.6 
Saponification Number 193.2 
Unsaponifiable Matter 0.32% 


Free Fatty Acids (As Oleic) 0.02% 
Saturated Acids (Glycerides) 5.9% 
Unsaturated Acids (Glycerides) 93.1% 


Glycerides of: 

Oleic Acid 17.6% 
Linolic Acid 72.8% 
Linolenic Acid 3.2% 
Mytistic Acid trace 
Palmitic Acid 4.6% 
Stearic Acid 0.9% 
Arachidic Acid trace 


Caloric value: 
4,000 calories per pound 


RAW MATERIAL 
SUBSTITUTION 

Many and various are the uses of 
glycerin; and many and various the de- 
mand for glycerin substitutes. Few of 
these so-called substitutes are satis- 
factory, while those that are satisfactory 
are usually not to be had. 

Where available, gums and gum sub- 
stitutes (including sodium alginate and 
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CORNER 


related materials such as inert alumina 
gel) may be incorporated in creams, in 
order to facilitate the retention of water. 
Probably the most important function 
of glycerin, however, is the prevention 
of the drying-out tendency—and to 
some extent this function may be per- 
formed by a suitable grade of mineral 
oil. 

The answer to the glycerin problem 
is, therefore: (1) Use, where possible, a 
formula that calls for no glycerin; (6) 
alternatively, make up small batches for 
prompt use; and (c) use gums and 
emollients to obtain at least part of the 
multiple effect brought about normally 
by glycerin alone. Even butyl stearate 
has been suggested to take the place of 
glycerin in a vanishing cream formula, 
but undoubtedly the most important 
material in this respect (though not 
strictly a substitute, of course) is min- 
eral oil. 

The old-style vanishing cream was 
synonymous w.th stearic acid cream. 
Without stearic acid, it is impossible to 
produce a preparation exactly of that 
type. It seems very doubtful whether 
sufficient stocks of glycol stearate or 
glyceryl monostearate are available to 
meet increased demands. Both of these 
stearates give rather more _ trans- 
lucent creams than the familiar stearic 
acid creams of the so-called vanishing 
type. Nevertheless, they can be recom- 
mended where available. 

Nor should the emulsifying properties 
of curd soap be overlooked. Sodium 
stearate and many other varieties of 
soap are apt to be first-class cosmetic 


materials, if properly utilized. 
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FORMIC ETHER AMYL BUTYRATE 
AMYL FORMATE BUTYRIC ETHER 


RUM ETHER BUTYRIC ACID 


These Northwestern Products are especially made for 


flavoring purposes. 


THE NORTHWESTERN CHEMICAL COMPANY 


THE LARGEST MAKERS OF BUTYRIC ETHER IN THE WORLD 
WAUWATOSA, WIS. 





2) Y 
x Concentrated Fragrance 5 
ra x) 
Oe give a real floweriness to a8 
a8 your Perfume compositions. a8 
ui Ls 
is TONALA 50 : 
es i 
rs i 
nix md ra 
ia Compagnie Parento, Inc. Pe 
st Executive Offices and Laboratories ee 
o & 
<i NEW YORK m ” PHILADELPHIA 

a s«(DeTmorr CROTON-ON-HUDSON, N. Y. pins a aa 
as LOS ANGELES SAN FRANCISCO nM 
mM COMPAGNIE PARENTO. LTD. aire 
xx TORONTO, ONT. CANADA as 
a8 ee 
Se See Se Se ee a re re re es ss Os Oe Os ONS ONS OS OS OS DS SES 
454 The Drug and Cosmetic Industry Oct. ’41: 49, 4 














The advantages of well-made lanolin 
absorption bases over ordinary lanolin 
have been referred to at some length. 
In all instances where the sticky, stain- 
ing and odorous properties of lanolin 
must be eliminated, absorption bases 
are capable of giving consistently good 
results. While small proportions of these 
bases may sometimes be safely incorpo- 
rated in o/w emulsions, they give in 
general very stable emulsions of the 
water-in-oil type. Absorption base 
creams may contain added waxes, 
stearic acid, cetyl and steary] alcohols, 
paraffins, etc.—although excess of bees- 
wax and other similar materials has been 
found on occasion to affect the emulsion 
adversely. The range of creams, etc., 
that can be prepared with absorption 
bases is a notably wide one. Good ab- 
sorption bases will take up and hold 
considerable quantities of water (up to 
about 75 per cent. of the total formula). 
In addition, such emulsions are normal- 
ly stable to any small amounts of mild 
acids and electrolytes that may be 
deemed suitable for incorporation. Ab- 
sorption base creams should not contain 
over 5 per cent. glycerin, and frequently 
it is preferable to include no glycerin 
at all. 

A related product of growing im- 
portance is the amber-brown alcohol 
fraction known commercially as wool 
wax. With its high cholesterol content, 
wool wax is an emulsifying agent of the 
water-in-oil type. Non-rancidifying, it 
is also a valuable skin nutrient, increases 
the viscosity of light oils, and acts as a 
dispersing and emollient agent in lip- 
sticks. It is an extremely versatile and 
useful product—and, what is more, sup- 
plies are still assured. One can recom- 
mend its incorporation in lipsticks, hair 
creams, hair reconditioners, skin foods 
and nourishing creams, hand creams and 
lotions, face packs and suntan prepa- 
rations. 

It is impossible to incorporate into 
the wool wax alone, on account of its 
solid consistency. Melted with other 
oils and fats, these absorb large quan- 
tities of water, even when stirred in cold, 
in which case, however, at ordinary 
temperatures, the fatty mixture must 
have a lard-like softness. The fatty 
mixtures, according to the particular 
percentage of wool wax, take up from 
several times to many times their weight 
in water (partly also glycerin, glycol, 
alcohol). 

While petroleum jelly alone absorbs 
only 10-15 per cent. of water without 
exudation, it is possible to produce the 
following creams with high water con- 
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tent: 2 per cent. wax and 35 per cent. 
petroleum jelly are melted with one 
another, at about 30° C. and allowed to 
cool, and 63 per cent. water at 35° C. 
is mixed by stirring in small portions. 

A lanolin cream containing much 
water forms from 2 per cent. wool wax, 
3 per cent. petroleum jelly, 3 per cent. 
spermaceti, 14 per cent. lanolin, and 78 
per cent. water; melt fats; mix in water 
by stirring as above. 

Other emulsifying and 
agents deserving of attention are the 
less fatty, more gelatinous or gum-like 
products—methy] cellulose, sodium algi- 
nate and inert gelatinous alumina. In 
certain applications, these are also use- 
ful as gum substitutes. Methyl cellulose 
has given excellent results when used as 
a binder for tooth pastes and as a dis- 
persing, emulsifying agent for hair 
creams, etc. Two of its chief advantages 
are standardized viscosity and excep- 
tional resistance to chemical and bac- 
teriological action. J. M. Vallance, 
SP. G: 


SKIN pH 

According to Pillsbury the px of the 
surface of the skin shows wide varia- 
tions in different areas and in different 
subjects. The average pu for each 
region is as follows: the flexor surface of 
the forearm, 5.1; the extensor surface of 
the forearm, 5.3; the flexor of the index 
finger, 5.4; the groin, 5.7; the axilla, 5.8, 
and the fourth interdigital space of the 
foot, 6.5. 

According to Blank, who measured 
the pu of the normal cutaneous surface 
of adults ranging in age from 19 to 27 
years with the glass electrode, on ex- 
posed areas it was from 4 to 7, but most 
of the readings were between 4.2 and 
5.6. The pu varies more from person to 
person in women than in men. The 
average pH of women is about 0.5 
higher than that of men. The extensor 
surfaces of the arms are slightly more 


dispersing 


alkaline than the corresponding flexor 
surfaces. The antecubital region is the 


most acid area on the arm. 

Blank furthermore stated that there 
were wide variations in the daily 
measurements of the pu of the cutaneous 
surfaces of 5 adult women with no ap- 
parent lesions whom he examined. Two 
of these showed variations daily which 
repeated themselves at intervals of the 
menstrual cycle. This, however, was 
not true of 3 of the women examined. 
No correlation between the pu of the 
and the environ- 


cutaneous surface 
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mental temperature could be definitely 
established, although there was some 
indication that the pH dropped as the 
temperature increased. 

According to Pillsbury the intact skin 
is able to withstand solutions of a pH 
ranging from 2 (three times that of 
normal hydrochloric acid) to 12.6. 
Abraded skin reacts violently to solu- 
tions having a pH of 1.2, a slightly 
purulent ulcer being produced, healing 
slowly and leaving a scar. The response 
of abraded skin to alkaline solutions of 
a pH up to and including 12.6 is no worse 
than that of intact skin. Acid solu- 
tions applied to normal skin show al- 
most no tendency to a rise in pH. Alka- 
line solutions show a definite and regular 
fall in pH on contact with the skin. 

Pillsbury used acid and alkaline buffer 
ointments on various types of lesions but 
could not find any appreciable effect of 
the pu per se of the material as com- 
pared with the unbuffered medicaments. 
Some authors have claimed increased 
benefits, on the other hand, from the 
use of applications buffered at definite 
pu values. The evidence for such claims, 
however, seems to be meager and has 
not gained general acceptance. J. Am. 
Med. Asso. vol. 117, p. 976. 


BURBOT LIVER OIL 

Wilson used an ointment containing 
80 per cent. of burbot liver oil for the 
treatment of 33 patients with varicose 
ulcers, 7 with ecthyma vulgaris, 3 with 
indolent ulcers following surgical pro- 
cedures and 4 with psoriasis. The pa- 
tients with varicose ulcers ranged in age 
from 50 to 71 years and had suffered 
from recurrent stasis ulcers for from ten 
to forty-seven years. In view of their 
great individual differences accurate 
evaluation is difficult, but all the pa- 
tients improved rapidly with the use of 
the ointment. Other measures were 
used to improve the circulation, but im- 
provement occurred while the ointment 
was being used. Four patients suffered 
an exacerbation of a dermatitis at the 
border of the ulcer where the ointment 
came in contact with the skin. This 
healed quickly when the application was 
limited to the ulcerated area. The 
ulcers of the 7 patients with severe 
ecthyma vulgaris of the lower ex- 
tremities healed rapidly. Two of the 
patients with psoriasis improved but 
later relapsed. The 3 ulcers following 
surgical procedures had been slow in 
healing, but following the ointment 
therapy improvement and healing were 
rapid. Minn. Med. vol. 24, p. 456. 
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SYNTHETIC ESSENTIAL OILS 

S. C. Sen Gupta, a Geneva-trained 
Indian perfumer, offers the following 
formulas as bases for experiment in the 
production of synthetic essential oils 
(Indian Soap Journal, March 1941). 
Here is his suggestion for synthetic 
Lavender: 

per cent. 

Ethyl amyl ketone 
Benzylidene acetone 
Citronellal 
Gerany] acetate 
Coumarin 
Linalyl acetate 
Linalol 
Linaly] isobutyrate 
Merny acetate... 2.0... es 
Rosemary oil 
Spike oil 
Trichlorphenylmethyl carbinyl 

acetate 


According to the same writer, a good 
substitute for Geranium oil may be 
blended as follows: 

per cent. 
15 


me bo 
~] 


Ore aanuaaan 


Phenylethyl alcohol............. 
Drsvenyliomde................. 
Gerany] isobutyrate............ 
Rhodinol 
Benzophenone 
Geranyl propionate 
Geranyiformate............... 
Aldehyde C, (10%) 
Palmarosa oil 

Mr. Sen Gupta’s suggestion for syn- 
thetic Bergamot oil is: 

per cent. 

Linalyl acetate 
Terpiny! acetate 
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Linalol 

Terpinyl isobutyrate 

Geranyl methyl ether 

Methyl anthranilate 

Citronellyl acetate 

Limonene 

Aldehyde C, (G0%)...:.6. fou. 
Aldehyde C,, (1%) 

Chlorophyll, to color............ 


PERFUMING SHAVING 
CREAMS 

The manufacture of perfumes for such 
products is particularly difficult, for the 


perfume must be fully adapted for this 


purpose. It must be considered that 
shaving creams may considerably change 
the odor of many aromatics. For in- 
stance, the odor of many an aromatic 
combination will only be fully de- 
veloped in alcoholic solution, but in- 
corporating the very same aromatic in 
soap may produce the opposite result. 

Perfume compounds for use in shaving 
soaps must, above all, be well fixed. 
Among fixing agents, resinoids and other 
resinous products are of paramount im- 
portance for this purpose. Another con- 
sideration always to be borne in mind is 
the fact that the skin of the face is par- 
ticularly sensitive, and that irritating 
effects have been observed in connection 
with aromatic chemicals such as hy- 
droxycitronellal, eugenol, heliotropin, 
etc. Finally, shaving soap is usually 
white, and thus the use of chemicals 
which are apt to cause discoloration, 
such as indol, vanillin, isoeugenol, 
methyl anthranilate, and musk ambrette 
should be avoided. 

For the successful marketing of 
shaving creams and soaps, the im- 
portance of the perfume used can hardly 
be overestimated. It is undoubtedly the 
only cosmetic sold to men exclusively 
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in which it is highly probable that the 
type and composition of the odor used 
are determining factors for repeat sales, 
always assuming, of course, that the 
soap base used is of the usual standard 
quality. 


IMPROVING ESSENTIAL OILS 


A process for improving crude ter- 
penes, camphor and peppermint oil or 
mixtures containing such crude ethereal 
oils, involves the steps of emulsifying 
the substances to be improved with a 
fermenting culture medium for yeast 
and bacterial acid formers, subjecting 
the substances to a biological fermenta- 
tion by yeast or bacterial acid formers, 
and separating the substances thus im- 
proved from the culture medium after 
the fermentation. A catalyst such as tin 
or zinc and an oxidizing agent such as 
ozonized air may be used to facilitate 
the process, as may also ultraviolet rays. 
A pu of 4 to 7 is suitable-—Willy 
Ekhard.  U. 2,184,637, Dec. 
26, 1939. 


JUNIPER OIL HYDROCARBON 
Previous work by other investigators 
had indicated the presence of a new hy- 
drocarbon in oil of juniper and the 
presence of a diuretic hydrocarbon. 
These two hydrocarbons are shown to 
be identical and the name junene is 
suggested. Junene has the molecular 
formula, C,,H,,, is a volatile colorless 
liquid, which is rapidly resinified on 
exposure to air, becoming acid in reac- 
tion. It has a strong characteristic odor 
resembling that of oil of Bergamot. It 
can be distilled undecomposed in a 
stream of carbon dioxide. A solution of 
junene in acetic anhydride, when treated 
with sulfuric acid, gives ared color. The 
physical constants of junene indicated 


S. pat. 
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IN DUTY BOUND 


1/| a he 
l lL HILE no supplier likes to turn down orders from 


new accounts, many, we know, feel much as we do, that the 
normal needs of a regular customer must come first. Aside 
from the moral issue involved, this policy insures more last- 
ing benefit for the supplier who enforces it than does any 
“new” business taken at the expense of old, established cus- 
tomers. Our point is best illustrated by this recent report 
from one of our representatives: 


expressed great appreciation for the 
way we have taken care of him up to now and said that 
it only showed the wisdom of sticking to one house 
through thick and thin, provided that one house was 
the type that returned the loyalty, which Fritzsche 
Brothers very obviously was... . He assures me that his 


business in our line is ours from now on.” 


Today, more than ever, cooperation between customer and 
supplier is essential — the one ordering no more than he 
needs, the other supplying these needs as fully and promptly 
as possible. 

FRITZSCHE BROTHERS, Inc. 
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This selection indicates ~some of the applications and 
varieties of FRITZSCHE PINE BLENDS now available: 


POWDERS 


PINE No. 39 .....Pine-Santal 


PINE No. 22 
Pine Forest Bouquet 


PINE No. 23 ...Pine-Oriental 
PINE No. 40 ....Pine Bouquet 


BATH SALTS and BATH OILS 
PINE No. 29 Pine-Geranium 
PINE No. 27 Pine-Rose 


PINE No. 22 
Pine Forest Bouquet 


PINE No. 26 ..Mountain Pine 


LOTIONS and COLOGNES 


PINE No. 
PINE No. 
PINE No. 
PINE No. 


PINE No. 


PINE No. 


PINE No. 
PINE No. 


41 ...Pine-Fougere 

42 ....Pine Bouquet 

43 . .Pine-Floral 

18 Pine Cologne 
e 


SOAPS 


30 
Pine Needle Bouquet 
ae 

Pine Sweet Bouquet 
33 ....Pine-Balsam 
45. .Spruce Bouquet 





WO things determine odor styles today, aie yy. of materials and the 
skill and imagination with which they are employed. 7 ‘hus ... the rise of PINE 
For until the lack of other materials forced full attention upon this fertile source 
of pleasant fragrance, few perfumers sought in pine an inspiration for their 
better toiletries. Now, however, the artistry and originality of its fashioning 
have lifted pine well above the commonplace and made it a real contender 
for odor laurels in the coming year. 


Already a number of smart, appealing pine blends have been perfected. These 
combine the woodsy freshness of exhilarating pine with fragrant rose, ger- 
anium, santal . . . and other selected florals. They may be used either as basic 
odors or blended with aromatics of your own choosing . . . to achieve new and 
original effects . . . and to woo m’lady’s favor for your toiletries in 1942. 


Hence, this timely tip: For your new line... consider PINE! 





FRITZSCHE BROTHERS, Inc. 


PORT AUTHORITY COMMERCE BLDG., 76 NINTH AVENUE, NEW ss As 























OILET goods manufacturers are faced with the obvious need of resorting 
more and more to synthetic substitutes for once plentiful natural oils. This 
suggests the urgency of determining NOW where their future replacements 
are coming from. Many have found ai least a partial solution to this problem 
through the use of our skilfully composed “extending” materials. Substituted 
in part for the genuine oils, they serve to delay complete exhaustion of the 


latter stocks without seriously affecting the original formula. 


Given a listing of your most pressing requirements, our Perfume Division will 
gladly submit to you a practical plan for conserving your present stocks of 


natural oils through the use of suitable “extending” materials. 
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a similarity to the hydrocarbon chamene 
isolated from the oil of the leaves of 
Chamaecyparis obtusa. Chamene gave 
the same red color with acetic anhydride 
and sulfuric acid. However, further 
comparison of derivatives indicated 
that these two hydrocarbons are not 
identical. Junene decolorizes solutions 
of bromine. From the molecular re- 
fraction, two double bonds are indicated. 
Hydrogenation yielded dihydrojunene, 
CioH;s, which has a faint odor entirely 
different from that of junene. The 
presence of the second double bond 
could not be shown by saturation re- 
actions. The experimental details of 
the isolation of junene, its properties, 
hydrogenation and its chemical be- 
havior are given. Physiological tests 
showed it to be diuretic—P. Casparis 
and W. Freund. Pharm. Acta Helv. vol. 
14D: 


ANTI-GRAY HAIR VITAMIN 

“A marked darkening’ of previously 
gray hair and growth of “new natural 
colored hairs” in 30 human beings has 
been achieved by small daily doses of 
one of the newest of the vitamin B 
group, para-aminobenzoic acid, Dr. 
Gustav J. Martin, of the Warner In- 
stitute for Therapeutic Research, and 
S. Ansbacher, of the research laboratory 
of the International Vitamin Corpora- 
tion, New York City, announced at the 
meeting of the American Chemical 
Society at Atlantic City. 

This is the first report before a 
scientific society of the “‘cure’’ of gray 
hair in humans by this vitamin, al- 
though there have been a number of 
reports of the darkening of gray hair in 
rats and mice with doses of both para- 
aminobenzoic acid and other B vita- 
mins. 

Gray and white headed men and 
women up to the age of 69 years are 
growing new, natural colored hair as a 
result of daily doses of the vitamin, 
given under the direction of Dr. Benja- 
min F, Sieve, of Boston City Hospital. 

The vitamin has now been given to 
300 or more patients with definite suc- 
cessful results, which Dr. Sieve will re- 
port later. 

No toxic effects of the vitamin have 
been found. 

Like the other B vitamins, the para- 
aminobenzoic acid is found in yeast and 
liver. For the treatment of gray-haired 
humans the synthetic vitamin, which 
costs about ten cents a pound, was used. 
The daily dose is 100 milligrams (about 
two-hundredths of an ounce), but Dr. 
Martin warned that it should be taken 
only under a physician’s direction be- 
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cause this chemical has other effects, 
some of which are only just being dis- 
covered. It counteracts the curative 
effect of the sulfa drugs, for example, 
and under certain conditions might raise 
the blood pressure. Science News 
Letter, September 20, 1941. 


GUANIDINE AND GASTRIC 
MOTILITY 

Okushima reports observations on the 
effect of guanidine and its cyclic com- 
pounds on gastric motility in rabbits. 
The preparations employed in this in- 
vestigation were (1) guanidine hydro- 
chloride, (2) benzylguanidine, (3) phenyl- 
ethylguanidine sulfate and (4) penta- 
methyleneguanidine. Though somewhat 
variable in potency, constant concentra- 
tions of all these drugs exert a stimu- 
lating effect on the isolated rabbit 
stomach prepared according to the 
method of Megnus. The minimum 
effective dose for each of these drugs 
was found to be: guanidine 0.05 per 
cent., phenylethylguanidine 0.005 per 
cent., pentamethyleneguanidine 0.001 
per cent., benzylguanidine 0.0005 per 
cent. This stimulating effect is prob- 
ably the result of direct stimulation of 
gastric musculature and in no way due 
to parasympathetic involvement, since 
the effect is not influenced by atropine. 
With a greatly increased dose (guani- 
dine 1 to 5 per cent., benzylguanidine 
0.5 to 1 per cent.) the motility is at 
first accelerated and later becomes 
sluggish until it is completely abolished. 
Application of barium at this time has 
no effect; hence the loss of motility 
under these circumstances is due to 
muscle paralysis. When the drugs are 
administered intravenously, the gastric 
motility is definitely inhibited. The 
minimal effective doses were found to 
be 5 mg. per kilogram of body weight 
for guanidine, phenylethylguanidine and 
pentamethyleneguanidine and 0.5 mg. 
per kilogram of body weight for benzyl- 
guanidine. This inhibitory effect is 
present after bilateral vagotomy and 
appears in rabbits previously treated 


with phenobarbital; a_ slightly less 
pronounced inhibitory effect occurs 


after the bilateral section of visceral 
splanchnic nerves below the diaphragm 
either with or without vagotomy. After 
ligation of the abdominal aorta, appli- 
cation of the drugs still causes the in- 
hibitory effect. On the contrary, bi- 
lateral adrenalectomy completely abol- 
ishes the inhibitory effect of these drugs 
on the rabbit stomach. These observa- 
tions lead the author to conclude that 
the action of guanidine and its deriva- 
tives on gastric musculature is _peri- 
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pheral in nature and probably related 
to the accelerated secretion of epine- 
phrine. Okayama Igakki Zasshi, vol. 
53, p. 650. 


SERUM DISINFECTANTS 

MacKay experimented with merthio- 
late, metaphen, phenyl mercuric nitrate, 
phenyl mercuric acetate, proflavine, 
sulfanilamide, thymol and _ p-chlor-m- 
cresol to determine their efficacy as dis- 
infectants for human serum and citrated 
plasma. Proflavine proved to be the 
most effective. In a concentration of 
1:100,000 it prevented the growth of 
Staphylococcus aureus and Bacillus 
subtilis for six days and of enterococci 
for three days. A dilution of 1:10,000 
had no effect on Pseudomonas aeru- 
ginosa or mold. Much higher concentra- 
tions were equally ineffective against 
Pseudomonas. The danger of toxic re- 
actions prohibits the use of higher con- 
centrations. Metaphen in a dilution of 
1:10,000 inhibited the growth of Staph. 
aureus and B. subtilis in serum for six 
days, but enterococci and Ps. aeruginosa 
grew in this concentration. Merthiolate 
had an activity of the same order as 
metaphen, except that no growth of 
enterococci could be demonstrated in 
six days in a 1:10,000 concentration. 
this dilution did not prevent the growth 
of Ps. aeruginosa. Merthiolate is rela- 
tively non-toxic and does not affect 
serum proteins. Phenyl mercuric nitrate 
was effective against Staph. aureus and 
B. subtilis in a dilution of 1:50,000, but 
not against enterococci after six days, 
and a 1:10,000 dilution had no effect on 
Ps. aeruginosa. The growth of mold was 
inhibited by a 1:80,000 dilution. Drying 
the serum in the presence of a 1:10,000 
dilution of phenyl mercuric nitrate had 
no effect on the osmotic pressure after 
reconstitution. The chief objection to 
its use is its insolubility in water, a 
saturated solution contain‘ng only 0.79 
Gm. per liter. Phenyl mercuric acetate 
appeared effective in a concentration of 
1:100,000, but serum proteins were pre- 
cipitated. Sulfanilamide proved in- 
effective in inhibiting bacterial growth 
in serum and plasma. In serum it can- 
not be relied on for longer than twenty- 
four hours. Sulfanilamide will prevent 
the growth of B. subtilis, Micrococcus 
tetragenus and Pseudomonas in whole 
blood for thirty days at 39.2 F. but 


not at 71.6 F. Thymol and p-chlor-m- 
cresol were unsuitable as serum pre- 
servatives: both allowed the growth of 
organisms in a dilution of 1:2,000 and 
precipitated serum protein. Brit. Med. 
J. 1941, p. 747. 
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TITANIUM DIOXIDE 





Particularly desirable in high grade Cosmetics, 
Deodorants and allied products. Whittaker Ti- 
tanium Dioxide is guaranteed to contain less than 


puritY 20 P.P.M. Lead and less than 2 P.P.M. Arsenic. 
CONTR Samples and prices will be sent on request 


WHITTAKER, CLARK & DANIELS, INC. 


260 WEST BROADWAY e NEW YORK CITY 


TORONTO: Richardson Agenc! 
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ADVANCING THERAPY 


FUNGISTATIC VALUE OF 
OINTMENTS 


Numerous bacteriological investiga- 
tions have been made for the purpose of 
determining the fungicidal value of 
various substances in solution form. As 
a result of some of these investigations 
the conclusion has been reached that 
there is a close relationship between the 
bactericidal and the fungicidal action of 
most substances but that there are ex- 
ceptions to this rule. Copper salts, for 
example, are good bactericides but poor 
fungicides. Thymol, oil of cinnamon and 
oil of clove are much more efficient as 
fungicides than as bactericides. 

Other investigations have shown that 
a substance having a high bactericidal 
value in solution form may have little 
or no value when used in the form of an 
ointment or that its value may depend 
upon the base into which it has been 
incorporated. Phenol, for example, al- 
though highly bactericidal in solution 
form, loses this value completely when 
incorporated into a base of petrolatum, 
but retains it when incorporated into a 
vanishing cream base. 

The official ointments of iodine, am- 
moniated mercury, yellow mercuric 
oxide, phenol, sulfur and compound 
benzoic acid, and nonofficial ointments 
made from thymol, oil of cinnamon and 
chlorthymol were tested for fungistatic 
value. 

The ointments containing either 5 per 
cent. of thymol or 2 per cent. of oil of 
cinnamon were found to have a higher 
fungistatic value than any of the other 
ointments tested. Of the official oint- 
ments, benzoic acid compound was 
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found to be the most effective. Oint- 
ments of yellow mercuric oxide and 
ammoniated mercury had no fungistatic 
value against Monilia albicans and had 
but slight value against Trichophyton 
interdigitale. Iodine was fairly effective 
against the latter organism but had 
little effectiveness against the former. 

Phenol, although highly fungicidal in 
solution form, was found to have no in- 
hibitory power in the form of the official 
ointment against either organism. 

In order to determine whether the 
base used had any effect on their fungi- 
static value, ointments of oil of cinna- 
mon, thymol, chlorthymol and phenol 
were made with cold cream, vanishing 
cream, and petrolatum, wax and lanolin 
bases, and each ointment was tested 
against Monilia albicans. Thus each 
ointment was tested in three different 
bases. 

Discussion of the Results.—In all of the 


.ointments tested, the vanishing cream 


base permitted the greatest diffusion of 
the antiseptic as measured by the width 
of the clear zone around the ointment. 
Cold cream bases were only slightly in- 
ferior in this respect except in the case of 
chlorthymol ointment. The least diffu- 
sion was permitted by the base com- 
posed of petrolatum, wool fat and wax. 
Ointments of oil of cinnamon or 
thymol were distinctly superior in 
fungistatic value to either ointments of 
chlorthymol or phenol. Phenol was 
without value in the petrolatum base, 
but was slightly effective in a base of 
either cold cream or vanishing cream. 
The ointments containing 24 per 
cent. of thymol were just about as effec- 
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tive as those containing 5 per cent. ex- 
cept in the petrolatum base. One per 
cent. of oil of cinnamon was only slightly 
less effective than 2 per cent. in any of 
the bases used. 

It was observed that the growth of the 
organism outside of the clear zone was 
always less dense when ointments con- 
taining thymol were used than when any 
of the other ointments were used. This 
suggests the possibility that thymol 
may diffuse over a larger area than 
recorded by the clear zone in sufficient 
concentration to be slightly inhibitory. 

None of the bases used had any in- 
hibitory power in themselves, although 
cold cream did delay the growth of the 
organism for a period of about two days 
in a zone of 5-mm. width. It must 
therefore be concluded that vanishing 
cream and cold cream bases permitted a 
greater diffusion of the antiseptic into 
the media than did the petrolatum base. 
F. J. OBrien and W. J. Bonisteel 
J. Am. Pharm. Assoc., vol. 30, p. 191, 
1941. 


NEW SYNTHETIC HYPNOTICS 


Eighty-seven substituted acetylureas 
and substituted acetamides were studied 
as possible hypnotics by intraperitoneal 
injection in rats for estimation of the 
therapeutic ratio Minimum Lethal Dose 
/Minimum Hypnotic dose. Six of the 
most promising compounds of the group 
were studied further by oral administra- 
tion in rabbits. Only one compound, 
ethyl-n-butyl acetamide, was found to 
be more active than carbromal by both 
tests. J. W. Nelson, S. C. Lyster, and 
G. F. Cartland, J. Am. Pharm. Assoc., 
vol. 30, p. 180, 1941. 


459 





















CALCO 


DESIGNED EQUIPMENT 
FOR PHARMACEUTICALS OF 


CALCO 


QUALITY 
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Safeguarding the dependably high quality of 
Calco Pharmaceuticals begins literally at the 
beginning—with equipment designed and in- 
stalled by our own technical and construction 
staff. Our steady expansion of facilities is 
dramatic proof of how well Calco products, 
produced on Calco equipment merit the confi- 
dence of their users. 

SULFAPYRIDINEN.N.R. SULFATHIAZOLEN.N.R. 
(and Sodium Monohydrate) (and Sodium Monohydrate) 
Nicotinic Acid U. S. P. Aminoacetic Acid N. N. R. 
Nicotinic Acid Amide Mandelic Acid U.S. P. 
Diethylamide of Nicotinic Acid Methylene Blue U.S.P. 


(Nikethamide) (Powder—Crystals) 
Sulfanilamide U. S. P. Calcium Mandelate 
Cinchophen N. F. Saligenin 


Neocinchophen U. S. P. Glutamic Acid HCL 
2-Methyl-1,4 Naphthoquinone 


PHENOTHIAZINE 


(For Veterinarian Use) 


Certified Colors for Pharmaceutical Use 


Dad slob dcclolel-t ibe leled WO) -Solob a ecsl seta 
op VA opomeen OPO Gey. Uh?) a's e-piepy 
AMERICAN CYANAMID COMPANY 


BOUND BROOK > Calco NEW JERSEY 
e — 
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If now and then you've missed the Fast Action 
you’ve found in the past in the filling of your 
orders for ISCO PRODUCTS, put it down to 
the fact that we’re serving Uncle Sam also, in 
the National Defense Program e On certain 
products, too, priorities must be reckoned with, 
and, as you know, there is a decided dearth of 
some basic raw materials e There is plenty 
of Action here, and it includes doing our level 
best to keep all our customers supplied . . . with 
all the speed possible under current conditions. 


isco Silver bake 


. mined at Silver Lake, California, coming from veins 
which we believe to be of America’s finest properties . . . 
is available in grades to meet every manufacturing need. 
Whatever your ideas as to Bulk, Fineness, Color or Slip, 
we have the grades to suit your purpose. 

















VELAND . CINCINNATI 


PHILADELPHIA GLOVERSSVILLE, -N. ¥ 
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THEOPHYLLINE— 
DIETHANOLAMINE 

Deriphylline (combination of 53.15% 
theophylline and 46.85% diethanola- 
mine) is a light respiratory analeptic. It 
is possessive of hypotensive properties 
less acute than that of euphylline. The 
theophylline-diethanolamine associa - 
tion does not sensibly improve the 
rhythum and respiratory amplitude di- 
minished by morphine, somnifene and 
sodium evipan. The analeptic action of 
deriphylline seems dependent upon the 
simultaneous action of a stimulation of 
the sino-carotid zones and a direct excit- 
ing action upon the respiratory center. 
Though possessed of more marked hypo- 
tensive properties, theophylline-ethyl 
enediamine possessed more marked 
respiratory analeptic effects than theo- 
phylline-diethanolamine. A. Jagnov. 
Arch. intern. pharmacodynamie, 64 
(1940), 203. 


SULFANILAMIDE AND 
FISSURED NIPPLES 

Magliano and Ivon Manara em- 
ployed sulfanilamide in 15 cases of 
unilateral or bilateral fissured nipples. 
Sulfamidyl (4-sulfamido -2 - 4 - diamino- 
azo-benzeno-hydrochloride) was _ ad- 
ministered in fractional doses of 0.32 
Gm. twice daily for from three to eight 
days and in rare cases for twelve days. 
Pain disappeared within the first twenty- 
four or seventy-two hours of the treat- 
ment. Lactation was uninterrupted in 
most cases and resumed in the rest. The 
fissures healed in from six to twelve 
days, and after the crust had fallen off 
there were no permanent scars. Neither 
the mothers nor the infants exhibited 
toxic symptoms. There were no recur- 
rences. More than half the number of 
the mothers were observed two months 
after discontinuance of the treatment. 
They reported on their ability to con- 
tinue nursing without inconvenience. 
The drug has no effect on the quantity 
of milk secretion, which remained as 
abundant or as scanty as it was before 
administration of the drug. An. Soc. 
Puer. B. A. vol. 6, p. 203. 


QUININE AND RAT SARCOMA 


Sofue endeavored to ascertain the 
effect of quinine derivatives on the 
growth rate of rat sarcoma cells (Fu- 
jinawa strain) in tissue cultures. A total 
of twenty-three derivatives of quinine, 
added to the special culture medium 
containing no muscle or other tissues, 
were tested in varying concentration 
(1,200, 2,400, 3,600, 4,800 and 6,000 
molar). The potency of each drug was 
estimated from the minimal concentra- 
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tion necessary to inhibit completely the 
growth of the sarcoma cells; the finer 
differences in potency were calculated 
from the relative growth index in the 
preparation just below the level of the 
minimal inhibitory concentration. All 
twenty-three of the derivatives of 
quinine used in the experiments dis- 
played a growth-inhibiting influence on 
sarcoma cells in tissue culture. This 
effect appeared to increase in parallel 
with the number of carbon atoms in the 
side chain at the 6 position of the 
quinoline ring; the inhibition was ap- 
proximately similar with cinchonine, 
cupreine and quinine, much more 
marked with ethyl apoquinine and most 
pronounced of all with eucupine and 
vuzin. The quinine derivatives were 
found in the change of the vinyl radical 
at the 5 position in the quinuclidine 
nucleus of the molecule, the inhibitory 
power increasing in the following order: 
ethyl, vinyl, halogen ethy] and dihalogen 
ethyl, where iodine was the most effec- 
tive and chlorine the least inhibitory. 
The effect was less pronounced in the 
cupreine derivatives and almost absent 
in the cinchonine derivatives; and in the 
ethyl apoquinine derivatives the effect 


was reversed. Folia Pharmacal. vol. 
3f, p. 4. 
NIKETHAMIDE 


Nikethamide is the approved non- 
proprietary name for pyridine-beta-car- 
boxydiethylamide. It is a_ viscous, 
faintly colored liquid readily soluble in 
water, and belongs to that group of sub- 
stances related to nicotinic acid which 
are effective in the cure of canine black- 
tongue. 

Nikethamide acts principally by stim- 
ulating the respiratory center and prob- 
ably the vaso-motor centers in the brain 
stem. The strengthening of circulation 
which usually follows improvement in 
respiration has led to the use of this 
drug in treatment of circulatory failure. 
In cardiac decompensation where the 
heart rhythm is normal and labored 
breathing and cyanosis are present, the 
employment of this drug may improve 
the respiration which in turn improves 
the circulation. The Upjohn Company, 
Kalamazoo, Mich. 


STOPPING ITCHING 


To stop the itching of mosquito bites 
and chiggers, rub the bites briskly with 
cotton soaked in chloroform, being 
careful to keep it away from eyes, nose 
and mouth. This should also be good 
for flea bites and swimmers’ itch, says 
W. A. Hoffman, professor of para- 
sitology at the School of Tropical Medi- 


The Drug and Cosmetic Industry 


cine in San Juan, Puerto Rico. (Science, 
July 18.) 

It stops the itching quickly. The 
sooner it is used after the bites, the 
better, he found in tests on himself and 
several other persons, including some 
physicians, who had been bitten by the 
local red bug or chigger, mosquitoes, 
black flies and gnats. 

Skin doctors may object to chloro- 
form as being too irritating, but Prof. 
Hoffman reports that it causes only a 
temporary burning sensation. He urges 
that it be given further, more critical 
trials. Science News Leller, August 2, 
1941. 


VITAMIN K IN SURGERY 
Tourinho found hypothrombogen- 


emia in two patients exhibiting a 
hemorrhagic tendency. The patients 
were jaundiced from disease of the liver 
or the gall-bladder. Vitamin K, ad- 
ministered in doses of 4 mg. at intervals 
of three days up to a total of 32 mg., 
normalized the thrombogen content of 
the blood. The coagulation time of the 
blood was found to be retarded in 10 
patients about to undergo an operation. 
They were given a daily injection of 
4 mg. of vitamin K up to 16 to 24 mg. 
The coagulation time of the blood 
became normal. All of the operations 
were performed with minimal loss of 
blood. Vitamin K is indicated in the 
preoperative period of any operation in 
which bleeding is anticipated. To 
patients with normal thrombogenemia 
vitamin K is administered two to five 
days before the operation. Large doses 
of vitamin K and transfusion are indi- 
cated in cases in which the amount of 
thrombogen is diminished and actual 
hemorrhage is present. In no case should 
an operation be performed unless a 
normal amount of thrombogen in blood 
is attained by the administration of 
vitamin K. Vitamin K is indicated as 
an emergency treatment of surgical 
hemorrhage. The coagulation time of 
the blood improves within the first 
fifteen minutes after the injection and 
more so for the two hours after the in- 
jection. The early results of a single 
dose are transient. Administration of 
vitamin K in the preoperative period 
corrected irregular menstruation in a 
girl who suffered from a gynecologic 
disorder, controlled hematuria in a 
patient with urologic disease, and con- 
trolled rectal bleeding in-a patient with 
hemorrhagic rectitis. The author be- 
lieves that vitamin K_ stimulates liver 
function for formation of thrombogen 
and regulation of thrombogen metabo- 
lism. Hospital, vol. 19, p. 755. 
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of the perfumer today. 














ably secure for future deliveries. 








faced with any problem in perfumery. 





The TOMBAREL laboratory in New York has many 
valuable resources to aid it in meeting the trying problems 


The perfume requirements of American manufacturers T Q) M B A R ft L 


face so many limitations that great technical skill and ex- 


perience are needed to develop a suitable perfume reason- Pp R 0 D | | Cc T & 


Such skill and experience receives immeasurable aid 
from close collaboration with a house such as TOMBAREL ' 
FRERES of Grasse, France, who for more than 100 years Corporation 
have been noted for great achievements in this industry. L. J. Zollinger, President 

Remember TOMBAREL, NEW YORK whenever you are 9 East 19th St., New York, N. ¥. 
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MYSORE GOVERNMENT 
| San | da lwood 
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Distilled from 
Santalum Album 


INSIST ON ORIGINAL 
CANS AND CASES 


Sole Agents for the United States 


In Canada: Sole Agents 
W. J. BUSH & CO. (Canada) Ltd. Montreal 


W. J. BUSH & CO. 


(Incorporated) 


Essential Oils | | | 











New York 


Chicago National City, Calif. Montreal 

















e@©e38 @ FINEST @©eee 
ENGLISH LANOLIN 


RECENT SHIPMENTS have provided us with sub- 
stantial stocks of finest grade English Lanolin, U.S. P. 
and B.P. Write for quotation on your requirements. 


BEESWAX KARAYA GUM 

TRAGACANTH GUM — STEARIC ACID 

QUINCE SEED SPERMACETI 

CERESIN WAX CAMPHOR 
MENTHOL 


and all other cosmetic raw materials. Samples on request. 


Write for latest stock list 


WALTER H. JELLY & CO. 


INCORPORATED 
412 N. Western Avenue Chicago, Illinois 
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PLYMOUTH ANHYDROUS 
LANOLIN U.S. P. 


Refined by a special process... 











OR complete line of 
Cosmetic Raw Materials 








which prevents darkening or dis- 
coloration in your product... this 
full U.S. P. grade Lanolin actually 








turns lighter with age. 


Made especially for the drug and 


cosmetic industry. Particularly light 





in color...of firm body...pleasant 


“Whew be rs 


E ; al a [7 M.W. P ARSONS 


_ SEND FOR imports & PLYMOUTH ORGANIC LABORATORIES, lnc. 
GENERAL OFFICES: 59 BEEKMAN STREET, NEW YORK, DLV. 
DISTRIBUTION POINTS AND AGENTS IN ALL PRINCIPAL CENTERS 
FACTORY: BUSH TERMINAL BUILDINGS, BROOKLYN, W. Y. 
Distributors: Thompson-Hayward Chemical Co., 
Kansas City, Mo., and Branches 


odor .. . and very uniform quality. 







| SAMPLES 
_ AND DATA 

















w> ISOPROPYL ALCOHOL 
=> ISOPROPYL ETHER 


This advertisement appears as a matter of record only. 


STANDARD ALCOHOL COMPANY 


THE ORIGINAL SYNTHETIC SOLVENT MANUFACTURERS 


26 BROADWAY, NEW YORK, N. Y. 
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Dependable ° Economic 


Atre 
Ultrols guarantee 





HITE OILS 


al ¢ Uniform 


ols meet all 


U.S.P. requirements | 


d colorless, bloomless 


THE ATLANTIC 
FINING COMPANY 


Philadelphia, Penna. 
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K STATE SECRETS 
a \ 


We cannot publish a list of our clients any 

more than we can divulge the secrets of their individual 
formulas. These are State secrets which we hold 
inviolable. 
But if you would like to know the names of the leading 
houses in America who use Kelton as a source of supply, 
make up a list of your most successful competitors. 
You won’t be more than ten percent out of the way. 
Because we feel we can please you one hundred percent, 
your name added to that list would please us. 


Your letterhead will bring a bevy of convincing samples. 


KELTON 


Cosmetic Company 


230 West 17th Street 819 Santee Street 
New York, New York Los Angeles, Calif. 
Lipstick @ Eyeshadow @ Rouge @ Mascara @ Powder 


























COSMETIC 
POWDERS 


Our Powders are incorporated into toilet 
preparations of excellent reputation, sold on 
Five & Ten Cent counters—as well as by elite 
shops everywhere. There’s a place for these 


powders in your formula. 


Your product may be improved by their 
use. It will be a pleasure to discuss how—and 


what economies they may make possible. 


TALC e KAOLIN e PREC. CHALK 
ZINC STEARATE e FULLER’S EARTH 


CHARLES B. CHRYSTAL CO., INC. 


16 HUDSON ST. « NEW YORK 
Warehouse: JERSEY CITY, N. J. 
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“EYE. APPEAL’ 


The strongest impulse toward preference 
among products on display, rests upon the 
“personality” of the package. Put your 
package in PARADE DRESS; give it the 
lustrous, streamlined, sheer (but sturdy) 
“‘take-me-home”’ appeal of 


LI PLA STI C shatterproof 
CEL containers 
You've more choice in Celluplastics! Trans- 
parent product-visibility, if you like, or solid 
opaque colors (or white): Your label, 
processed in manufacture, imparts trade- 
mark and message as long as the container 
lasts. Celluplastic containers last longer be- 
cause their resilient walls survive accidents 
which would shatter ordinary containers. 
They are shatterproof! 


SEAMLESS e SHATTERPROOF e FEATHERLITE 
COLORFUL e PROCESS - LABELED in manufacture 


Celluplastics are ideal for use in the home or on 
travels; safer by far for “pocket-or-purse’’ use, 
and attractive, from closure to colorful lustrous 
protection. Ask our sample department to submit 
suggestions, mention the product to be packaged! 


Write for Samples and Information! 


CELLUPLASTIC 


CORPORATION 


50 Ave. L Newark, N. J. 


CELLUPLASTICS 





New York Display Offices 


HYCOLOID-CLEARSITE $26 Fifth Avenue 
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AND OTHER VITAMIN OILS 


PEDER DEVOLD’S PURE IMPORTED 
COD LIVER OILS U.S.P. 


Fine medicinal oils available in several guaranteed mini- 
mum potencies as, for instance, 1000A/100D, 1250A/ 
150D, 1500A/200D, 2500A/250D (in U.S.P. Vitamin 
Units per gram). 

Considering the present world outlook, the prices are 
inviting. 

PEDER DEVOLD’S OLEOVITAMIN A and D U.S.P. 


Particularly fine Cod Liver Oil substitute simulating the 
best characteristics of the natural product. 


(The U.S.P. product must contain 850 to 1100 units of 
Vitamin A and 85 to 110 units of Vitamin D per gram.) 


PEDER DEVOLD OIL CO., INC. 


155 Varick Street New York, N. Y. 


Cable Address: “VITAMINE” New York 
All Standard Codes 








EST. 1910 


155 VARICK ST., NEW YORK, N.Y. 





CHICAGO BRANCH: 561 E. Illinois St 


d | 
7 an wares. 


Cable Address: ““HUISKING” 


CAMPHOR DOMESTIC U.S.P., Dupont, Powdered, 1/, oz. 
and 1 oz. tablets 


Conti White Castile Soap 
U. S. P. Bars, Powdered 
Granulated 


Santonine 
Naphthalene 


Alkaloids 
Camphor 
Cocoa Butter U. S. P. 


IMPORTERS and EXPORTERS 
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HAND LOTION: We have had a 
little trouble in our attempts to formu- 
1 late a good hand lotion that dries fairly 
rapidly, has an emollient action on the 
skin, and is not sticky. We would ap- 
preciate any formulas you could sug- 

gest. Detroit. 

Quince seed mucilage is best suited 
for making lotions free from stickiness. A good product can 
be made by following the formula given below, and modifica- 
tions can be made as found necessary. 





Bieancacid.............. LO as: ie Oe Te Nn 2.0 
Cetyl alcohol.......... 16 Wee tee :2 OES 
CO ha re 554 See OSS 
Potassium hydroxide. . . . enc aaa eee 0.1 
TS) ee eee Pia ee are ee I ; - « aR 
OS ee ee 6.0 
I oe ae Sha iy anna ter ola. och igi 1.0 
TOSS OLSEN ESS a SRE ES NAST ENS, Seno eg ee late 0.2 
PRE RRO «Ne AU kr a! cathy 5.0 
MINED Rae san ree Each iy spas ana ah + Bai eeded Sele es 0.5 
ES Dae 2 ro eh nsec a eee = 0.1 
Tite RR ee Sa OE Sree Naa gRaMe EMTS 84.0 


Allow the quince seed and half the water (with the pre- 
servative) to soak overnight. Strain and add the karaya dis- 
persed in the alcohol. Melt the stearic acid, cetyl alcohol, and 
sesame oil together, and dissolve the alkalies and glycerin in 
the remaining water. Heat to the same temperature, mix and 
emulsify the two thoroughly, and add the gum solution. Add 
the perfume when the lotion has cooled almost to room 
temperature. 


NO-SNARL HAIR RINSE: We should greatly appreciate 
your sending us a formula for a no-snarl hair rinse which is 
used after a shampoo in order to keep the hair lustrous. Chicago. 

We have never had occasion to examine a preparation in- 
tended for the use you describe. However, it seems to us that 
the problem involves the use of an oil to restore luster to hair 
too thoroughly deprived of natural oils by effective shampoo- 
ing. Usual oils or oily materials would be difficult to apply 
uniformly to the hair so that an aqueous solution is to be 
preferred. Thus a five per cent. solution of a sulfonated oil, 
applied after the shampoo and rinse and allowed to dry on 
the hair, should supply a small amount of oil to produce 
luster. The effect may be increased by dissolving a small pro- 
portion of mineral or vegetable oil in the sulfonated oil before 
dissolving in water. 
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LIQUID MAKE-UP BASE: I am in- 
terested in compounding a liquid powder and 
foundation that will cover minor blemishes. Can 
you give me indicative information about both 
the water and the oil based preparations? 
San Francisco. 

In a preparation of the type you have in 
mind based on water as the suspending 
medium, the powder consists of zinc oxide and 
colloidal clay suspended in a mixture of water and alcohol 
containing a little glycerine. The glycerine is useful as a type 
of plasticizer, retaining a little moisture in the powder de- 
posited on the skin surface and preventing flaking. Too much 





must be avoided, however, or evaporation of the liquid will 
be retarded too far. The water must be boiled, preferably 
along with the powder, in order to drive air out of the mixture 
and prevent “skin” formation on the liquid. 


VRRUII dine eet he elo Ry ae an te eed eR ae eee ae 63 
PROB OMS ropa vite cscs cae EL Geena fol 15 
AG Le esa Nos 6h os vtec san Se atic Rept oe a 2 
ARRON GRATIN s 8 21 es ee ene a RN athe ay ace 10 
po LET? CC a eS Pre Ree ok eee OUR 10 


A mixture of zinc oxide and zinc stearate in mineral oil 
(containing a little cetyl alcohol as a skin softener) should 
make an effective oil base foundation. 


i EDS °C) | US ne a OR een Te ee ge 84 
Chet ICR (C2) 1c] TA ade sere Sa PR oer PR AEG 1 
LOOT CT ne ee RS PRP NR nee 10 
SEU S PO) 7 a eo Cer Eee, eT a RSE STE SU 5 


Grind the pigments with part of the mineral oil, dissolve 
(heat) the cetyl alcohol in the rest of the oil and mix the two. 
In the oil base product, bright lake colors may be used for 
tinting, but in the aqueous mixture, only non-bleeding pig- 
ments should be utilized. 


Bo EGG-WHITE ASTRINGENT: We 
2) hear a great deal of the benefits of using 
egg-white as a mask, and would like to 
gel your opinion as to any physiological 


QQ 
effects this material may have. New York. 


iN / AN As far as we know egg-white has no 

\ physiological effects in a mask, it acts 

> solely as an astringent, drying of the 
solution resulting in contraction which 
tends to contract the skin. 
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UL N TIONS 


OBESITY PREPARATIONS: We notice 
a statement on the use of Levo-Lactate of Bile 
in fat reducing preparations and would like 
to have your opinion as to the usefulness of 
this substance. Los Angeles. 

We see no way in which this compound 
can be at all useful in reducing preparations. 
In fact we go further in our belief that re- 
ducing preparations, other than laxatives, 
can have little or no effect in causing weight 
reduction. This of course is quite apart from compounds like 
dinitrophenol, which greatly increase the metabolic rate and 
are known to be so toxic that they must not be used under any 
circumstances for internal purposes. 





WAVE-SET: Weare interested in putting 
on the market a fast drying wave-set made up 
of gums, alcohol and perfume along with a 
good preservative and which will not cake 
when in concentrated form. The difficulty we 
have found with most formulas is that the 
gums settle to the bottom of the bottle and be- 
come caked so that it is too difficult to shake the gum into suspen- 
sion again. Can you assist us in formulating a mizture that can 
be sold in small bottles, each to make one gallon of finished 
wave-sel? San Francisco. 

A standard formula would consist of one ounce of powdered 
gum karaya mixed with four ounces of alcohol, containing 
about one-eighth ounce of methyl parahydroxy benzoate. 
This is probably in no way different from the formula you now 
use, but the difference between a good product and a bad one 
lies in the quality of the alcohol and the gum you use. Both 
of these must be absolutely dry, since it is the presence of 
water in either or both that causes caking. You will find that 
there is a considerable difference between a 91%, 95% and 
99% alcohol. 





CLOUDY LOTIONS: Why do toilet waters and skin tonics 
consisting primarily of alcohol, water, and perfume become 
cloudy on standing in the cold? We have had constant trouble 
with this problem and would like to find an answer. Philadelphia. 

This trouble is caused by the precipitation of some of the 
less soluble components of the perfume. The perfume itself 
is a more or less complex mixture, more soluble in concen- 
trated than in dilute alcohol, and more soluble at high than 
low temperatures. If the alcohol concentration has been so 
adjusted that the perfume is just held in solution, then at 
lower temperatures some of the aromatics will drop out. Two 
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immediate cures for this trouble are possible. Cool the mix- 
ture after it has been made, allow to stand at the low tempera- 
ture until precipitation is more or less complete, and then 
filter through tale. This method introduces the possibility of 
losing some of the perfume components, with the possibility 
of changing the odor balance. A better method of avoiding 
clouding involves the use of higher proportions of alcohol to 
improve the solubility of the perfume ingredients. Some of 
the glycol ethers have high solvent power for perfumes and 
will assist in keeping them in solution. 

Ingredients most likely to cause trouble are crystalline 
substances such as the nitro-musks, or terpenes. Terpene- 
less oils may sometimes be used in place of the usual oils be- 
cause of their much greater solubility. It is best to dissolve 
the perfume in the alcohol, with or without the glycol ether 
addition, and then carefully dilute with water. If this is done 
at a low temperature the first time, it will be easy to deter- 
mine the dilution at which precipitation begins. 


CONCENTRATED MOUTH 
WASH: I have been making a con- 
centrated mouth wash consisting of a 
high. proportion of essential oils dis- 
solved in alcohol. This is to be used 
by pouring a few drops into a large 
volume of water. However, instead of 
the milky solution that is supposed to 
result, a layer of oil soon forms on the 
water. This results in non-uniform 
dilution with probable uneven anti- 
septic action, so that I would appreciate any suggestions you 
might be able to offer to assist me in making a fairly stable 
emulsion. Boston. 

The highly insoluble oils used will naturally separate out 
when the alcohol keeping them in solution is substantially 
diluted. These oils will then form a separate layer unless some 
means is provided to keep the oil in its original droplet form. 
This can best be done by including a small amount of effective 
emulsifying agent in your alcoholic solution. Sulfonated 
castor oil can be used, and triethanolamine oleate is probably 
even better. In fact, the general ideas used in bath oil formu- 
lation should be followed here. We cannot tell you the exact 
proportion of emulsifier to use since that will depend upon the 
type and amount of essential oils used. Mix the active in- 
gredients with a solution of the emulsifying agent in alcohol. 
A little experimenting with different proportions of emul- 
sifier will soon lead to the best proportions. 
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... With Beehive Brand Beeswax 


Sell the most beautiful women and you I[ sell all 
women. For all women copy the most beautiful of 
their sex They all want radiant, lovely skin — the 
kind of os deve loped by superior facial creams with 
the finest base. And there's no finer base than Bee- 


hive Brand Beeswax. 


Nature-Bleached by Sun and Air 


This Beeswax is 100% pure, 
perfectly white. You can tell by its “feel” how smooth 


and fine it is. Our buyers select it from the best grade 


uniform in texture and 


of crude beeswax. Our laboratories test it for purity, 
quality and uniformity. It is then nature-bleached by 


sun and air. 


It will pay you to standardize on Beehive Brand. The 
quality and uniformity never change. It is free from 
adulterants and imperfections of any kind. Let us give 

you the full detailed story about 
> this superior, nature-bleached 
beeswax. 


WRITE DEPT. D-10 TODAY FOR COM- 
\ PLETE INFORMATION 


‘BRAND 


a) a OS 
WILL & BAUMER CANDLE CO., INC. 


Established 1855 
Buckley Road, Syracuse, New York 
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DEODORANTS 
SELL FAST 
OFFER BIG PROFITS 


MEN and women everywhere are now conscious 
of the necessity of a deodorant. Whether it be 
social or business they know they can't afford to 
offend. Therefore the deodorant market is general 
and complete—with sales unlimited! 


E manufacture for your private label an 

anti-perspirant, a deodorant or a combi- 
nation of the two in one. They are tried and 
tested and their results are satisfactory. They have 
an appealing odor—easy to apply—not messy or 
greasy —will not harm clothes—will not injure the 
skin. Write for free samples—test them yourself 
and be convinced! 


Also we have for your private label lipsticks that 
are so well known, so well used that their quality is 
without question. Write for information and samples 
of these too, if you want profit-makers! 


Please use company letterhead in answering 


SOLO LABORATORIES 


3450 West Lake Street Dept. 1001 Chicago, Ill. 
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BILE SALTS 
CHOLESTERIN 
IRON PEPTONATE 
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| THE Li LSON LABORATORIES 





WE 


eTelecare eae ae claaelaealelearore! 


4221 So. Western Ave., Chicago, IIl. 


also 
: 816 First Ave., New York 
~ Drexel Bldg., Philadelphia 
| 869 Folsom St., San Francisco 
, 1608 E. 15th St., Los Angeles 
e 619 Clark Ave., St. Louis 
2 
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‘**Look for the Symbol of 
Standardization”’ 


GUMS 


For over 75 years the recognized 
source of supply 


Arabic 
Tragacanth 





Karaya 


All powdered gums standardized by 
Laboratory Control 


THURSTON & BRAIDICH 


286 Spring Street New York 
Represented in Chicago by A. C. Drury & Co., Inc. 




















ABBOTT OD ki DRUGS 


AND CHEMICALS.... 






ANESTHETICS 
Procaine Hydrochloride . . . Procaine Base . . . 
Benzocaine . . . Procaine Borate 


ANALGESICS 

Cinchophen . . . Neocinchophen 
ANTISEPTICS 

Acriflavine Hydrochloride . . . Acriflavine Neutral 
HYPNOTICS 

Phenobarbital . . . Phenobarbital Sodium 
ALKALOIDS AND DRUG EXTRACTIVES 
Berberine . . . Colchicine . . . Ephedrine 

. . . Hydrastine ... Lobeline Sulfate .. . Podophyllin 
For Quotations Address: 

CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 
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SHE FEELS CLEANER 
— FRESHER! 


AND KNOWS WHY. . . because 


SNOWFLAKE is the base of Her Bath Crystals 


Women do know the difference between a bath crystal 
base that hardens the bath water and one that softens the 
water. The bath crystal that hardens the water leaves a 
sticky feeling after the bath . . . the one that softens 
the water leaves her feeling fresh and clean! 


OBVIOUSLY, that fresh, clean feeling is the one that 


brings repeat business .. . 


OBVIOUSLY, the few cents more you pay for Snowflake 
crystals—used in all the better bath crystal bases—is 
more than offset by the fact that your bath crystals, 
made with Snowflake, bring a better price! ... 


OBVIOUSLY, because Snowflake is a much more deli- 
cate crystal and because it tints so nicely, it has much 
more “sales-counter” attraction than the ordinary bath 
crystal and therefore sells better! 


Snowflake is a mild cleanser and a good water softener 
in its own right and, incidentally, can be used with other 
compounds for bubble bath! Write for complete informa- 
tion on treating these crystals with perfumes and colors. 
Write for information today. 


SOLVAY SALES CORPORATION 


Alkalies and Chemical Products Manufactured by The Solvay Process Company 
40 RECTOR STREET NEW YORK, N. Y. 
—__——— BRANCH SALES OFFICES: 





Boston ¢ Charlotte ¢ Chicago ¢ Cincinnati ¢ Cleveland ¢ Detroit 
New Orleans * New York © Philadelphia ¢ Pittsburgh ¢ St. Louis * Syracuse 
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PURCHASING DEPARTMENT} 


SEPTEMBER MOVEMENTS 





Up 





Agar agar 15c 

Aloin 10c 

Beeswax white 9c 

Benzoin gum, Sumatra 2c 

Bois de Rose, Braz. 15c 

Buchu leaves 10c 

Cananga oil, Native $1 
Rectified $1.25 

Candelilla wax 6c 

Caraway oil $1.50 

Cassia oil, Redist. $1.50 

Cedar wood oil 4c 

Clove oil 15c 

Coriander oil $1 

Cream tartar 5c 

Dill oil 25c 


Ginger oil $4 
Glycerin CP 7c 
Hemlock oil 5c 
Hydroxycitronellal $1.35 
Lactic acid USP 5c 
Lavender oil 75c 
Lavender spike oil 35c 
Lemon grass oil 20c 
Lime oil dist. 50c 
Expressed $3 
Linaloe oil, Mex. $1.75 
Lycopodium $1 
Oleoresin ginger $1 
Orris root, Flor. 35c 
Verona 15c 








Penny-.oyal oil 10c 
Petit Grain oil, SA 10c 
Pine needle oil 10c 
Plantago seed lc 
Rochelle salt 5c 
Sarsaparilla root Honduras 4c 
Sassafras bark 2c 

Savin oil $2.75 

Seidlitz mixture 3c 
Spruce oil 15c 

Styrax genuine USP 25c 
Tartar emetic 3c 
Tartaric acid 7c 
Terpinyl acetate 5c 
Thymol 10c 

Valerian root 10c 





Down 








Citronella oil Java 7c 
Ipecac root 15c 


Patchouli oil 10c 


Peppermint oil, Nat. 15c 
Redist. 5c 








25 Cosmetic Raw Materials—Unweighted Price Index. 1926—100. 
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The cosmetic raw materials index ad- 
vanced to 103.0 from the previous 
101.1. White beeswax was up to 56 
cents a pound; candelilla wax advanced 
to 32 cents; and chemically pure 
glycerin was higher at 2114 cents. 
Menthol was very firm during late 
trading. The supply position in the 
spot market is bad and the future for 
natural goods depended entirely on de- 
velopment of more friendly relations 
between Japan and the United States. 


The botanicals index advanced to 
276.7 from the previous 268.1. Agar agar 
was higher at $2.20 a pound, aloes went 
up to 70 cents, buchu advanced 10 
cents a pound to 70 cents and orris 
root shot up to $2. The only decline in 
this group was that in ipecac which 
went down 15 cents a pound to $1.70. 
Imports of agar from Japan were up 
slightly during the first 6 months of 
1941 but future supplies are doubtful. 
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The price index of fifty commodities for September, 1941 increased 
from 140.2 to 143.7. Chemical shortages, an increase in the tax on non- 
beverage alcohol of $1.90 per wine gallon of 190 proof alcohol and the 
extension of price ceilings to more items were developments of the period 
under review. The additional alcohol tax amounts to an increase in cost of 
any product containing such alcohol, amounting to at least 2c per gallon 
for each per centage of alcohol by volume contained therein. 
15 Essential Oils—Weighted Price Index. 1926100. 
iil | if 
140 F jf 
The essential oil index was up to "4 
157.0 from the previous 151.0. Bois de 120 f 
Rose advanced to $3.65 from the pre- J 
- = | 
vious $3.50 price; cananga was sharply om a 
higher at $10.50 a pound; cassia also / 
rose sharply to a new high at $6.00; 
clove was 15 cents a pound more at - 
$1.30; lavender rose to $7.75; lime was q UT 
up to a new high at $12.50. The only PSS 0 F 
decline in the group was peppermint oil TS A ae 
which went 15 cents lower to $3.60. to | 
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15 Medicinal Chemicals—Weighted Price Index. 1926100. 





Medicinal chemicals index advanced 
to 114.9 from the previous 113.9. Cream 
of tartar advanced to 58 cents from the 
previous 53 cent level. Mercury was 
down to $192 a flask. Leon Henderson, 
OPACS Administrator expressed the 
opinion that mercury at present levels 
was too high and that the price level 
should be adjusted more in line with the 
new supply situation. 
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We have saved money 
for others --- we can 
do the same for you. 


We have saved manufacturers from the purchase of expen- 
sive equipment; we have cut down packing expense; we 
have reduced shipping costs. May we talk over your 
present production problems? Strictest confidence is 
absolutely guaranteed. Whatever type of product you 
make, we have facilities to reduce your costs. Shall we 
talk over your problems? 


Also Headquarters for Drugs, 
Chemicals, Essential Oils and 
Allied Products 





R. GESELL, INCORPORATED 


formerly Ehrmann-Strauss, Co., Inc. 
203 W. Houston Street, New York 











Fine (hemicals 


Be 


PHARMACEUTICAL 
CHEMICALS 
AMINOACETIC ACID POTASSIUM OXYQUIN- 
AMINOPHYLLINE OLIN SULPHATE 
BENZOCAINE PHENOBARBITAL 
CHLORBUTANOL PHENOBARBITAL 
CINCHOPHEN CALCIUM 
8-HYDROXYQUINOLIN PHENOBARBITAL 
NEO CINCHOPHEN SODIUM 
OXYQUINOLIN SULPHANILAMIDE 
BENZOATE TETRA-IODO-PHENOL- 
OXYQUINOLIN PHTHALEIN SODIUM 
SULPHATE THEOPHYLLINE 
AROMATIC and FLAVORING 
CHEMICALS 
BROMSTYROL METHYL PHENYL 
DIACETYL ACETATE 


METHYL CINNAMATE PHENYL ACETIC ACID 


BENZOL PRODUCTS CO. 


237 SOUTH STREET NEWARK, N. J. 




















Here’s what you'll like about 
the new 





... HAGERTY 
HANDY FILLER” 








e Durable ® Simple to operate 

e Moderately : 
neioed e Convenient sizes 

e Eliminates e Light construction 
spilling 


The most practical hand filler 
for creams, lotions and liquids. 


Write for illustrated folder and prices 


HAGERTY BROS. & CO. 


10 Platt Street New York, N. Y. 
Est. 1849 




















LILAC ISOFLOR B 


An outstanding achievement in the 
reproduction of the odor of the lilac flower. 
This oil imparts a fresh, vigorous lilac per- 
fume which is remarkable for its true 
character. In spite of the present high 
cost of raw materials its price is very 


reasonable. 


Sample and prices on request 


BENJ. FRENCH, INC. 


160 FIFTH AVENUE NEW YORK 








472 The Drug and Cosmetic Industry 

















Oct. ’41: 49, 4 














@ Prices quoted in this section 
were current on the first of this 
month. 





MENTHOL 


There was some price fluctuation in 
the spot market for natural menthol 
during the current trading period. This 
was occasioned by widely dispersed spot 
holdings. Small factors in the market 
were influenced in their judgment of the 
market by day-to-day newspaper head- 
lines. When reports indicated a possible 
reapproachment with Japan the New 
York market sold below the prevailing 
$7 a pound level. This movement was 
short lived, however, and toward the 
end of September the market again 
turned definitely strong and reverted to 
the basis of from $7.00 to $7.10 a pound 
with some holders asking as much as 
$7.50. 

The future of the market for natural 
menthol depends to a great extent on 
whether Japan continues to adhere to 
the Axis or eventually reaches the con- 
clusion that her best interests will be 
served by a reapproachment with the 
United States. If the former should 
prove the case, itis reliably reported here 
that natural menthol will be selling at 
$20 a pound by the end of this year. 
Spot stocks now are such that it would 
be impossible to purchase 50 cases of 
natural menthol in the entire New York 
market. 

Negotiations aimed at liberating $15,- 
000,000 to $25,000,000 worth of general 
merchandise tied up in Japanese ports 
since the break in commercial relations 
between this country and Japan are now 
under way between officials of the two 
governments, according to reports reach- 
ing foreign traders here from Washing- 
ton. According to importers here, the 
merchandise in question is all the prop- 
erty of American companies and much 
of it is not of Japanese origin at all, 
but consists of products picked up in 
other parts of the Far East by Japanese 
steamers for delivery to the United 
States and unloaded at the Japanese 
ports when the vessels were recalled 
after the break occurred last July. 

Because of unsettled world conditions 
practically all the merchandise tied up 
was paid for by American importers be- 
fore it was loaded on vessels at the port 


of origin. Irrevocable letters of credit 
covering costs of the goods were issued 


months ago by the traders’ banks and 
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cashed by suppliers as soon as they had 
delivered the goods to steamers at the 
foreign ports. 

Although importers have become in- 
creasingly nervous about the fate of the 
goods, negotiations are continuing for 
their release. Success in their endeavor 
would, for a time at least, relieve the 
acute shortage in the spot menthol 
market. 

Ways of maintaining adequate sup- 
plies of synthetic menthol have been 
discussed at a meeting of importers of 
citronella oil and manufacturers of syn- 
thetic menthol, according to the Office 
of Price Administration and Civilian 
Supply. 

Because synthetic mentho’ is made 
from citronella oil in this country, the 
desirability of allocating citronella sup- 
plies to ensure a substantial increase in 
the domestic menthol production was 
explored at the meeting. The possibility 
of a price ceiling for citronella oil was in- 
troduced by menthol producers. Offi- 
cials of OPACS asserted further studies 
would be required before any definite 
conclusions on the price question could 


be announced. 


MERCURY 


Prospects that presently quoted prices 
for mercury, about $192 a flask, will be 
forced down in the near future by sub- 
stantially augmented supplies now avail- 
able to civilian users have been pointed 
out by Leon Henderson, OPACS Ad- 
ministrator. 

Prices quoted currently are com- 
pletely out of line, Mr. Henderson said. 
In his opinion they should be readjusted 
to substantially lower levels, reflecting 
the new supply situation. The entire 
Mexican output of over 2000 flasks a 
month is now accruing to the Govern- 
ment’s stock pile, and domestic mines 
have been relieved for the present from 
obligations to add to the Government’s 
supplies. This several 
hundred flasks a month for civilian con- 
sumption, and available supplies have 
been increased further by additional 


has’ released 


domestic production. 

This change in what had been a tight 
situation has operated to increase sup- 
plies to a point above the current rate of 
consumption, Mr. Henderson stated, 
and is bound to bring effective down- 
ward pressure on prices. He suggested 
that anyone compelled to pay the high 
current prices for his legitimate require- 
ments of mercury should communicate 
with OPACS giving full information as 


The Drug and Cosmetic Industry 


to the nature and amount of require- 
ments, use to which his product ulti- 
mately will be put, stocks on hand, 
prices quoted to him for mercury, and 
prices quoted by him for his finished 
product. 


ALCOHOL 


The production of alcohol has been 
increased from 22,500,000 proof gallons 
monthly to over 33,000,000 proof gal- 
lons. It is estimated, however, that the 
current Calendary year needs for the 
war effort, which includes Great Britain 
and other countries, as well as our civi- 
lian needs, will amount to approximately 
213,000,000, and that the production for 
the current calendar year will only be 
about 200,000,000 gallons, so that there 
will be a shortage of alcohol. 

This shortage will no doubt affect, 
first, products such as antifreeze mix- 
tures, etc., and if restrictions on these 
products, in conjunction with increased 
production, do not care for the situation, 
proprietaries and toilet articles may be 
affected. 

It is understood that the controversy 
concerning the release of grain for the 
manufacture of alcohol by the distillers 
has not been settled. If and when this is 
settled it will no doubt greatly ease the 
tension. It is expected daily that the 
grain will be released for this purpose. 

Moving swiftly to head off a feared 
general price raise in the industrial sol- 
vents field, Leon Henderson, chief of the 
Office of Price Administration, placed a 
formal ceiling schedule on twelve lead- 
ing types of ethyl alcohol, a vital defense 
commodity. 

Maximum prices approximating the 
levels that have generally prevailed dur- 
ing the third quarter of the current year 
were imposed on ethyl alcohol. A top 
price of 2414c a gallon “at works’’ is set 
for “Specially Denatured 2B”’, the basic 
formula among the 12 classifications 
covered, in tank car lots in Eastern Ter- 
ritory. Differentials are established for 
the 11 other formulae. 

In the past 12 months the tank car 
price of ethyl alcohol “SD2B” has risen 
from 2014%c to 24%c a gallon and is 
threatening to increase still further. On 
August 30th, Mr. Henderson requested 
the trade not to increase the prices of 
industrial solvents, including ethyl alco- 
hol, above the level of July 29, 1941, 
without prior consultation with his 


office. The preponderant majority of 
producers and dealers adhered to this 


request, but, unfortunately, a number of 
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CAMPHOR 


MENTHOL 
SPERMACETI WAX 


ZINC OXIDE U.S. P. 
COD LIVER OIL 
LANOLIN 


FINE CHEMICALS 
GUMS OILS 
WAXES 


FINEST MEDICINAL COD LIVER OIL 
GUARANTEED U.S.P. 


H. H. ROSENTHAL CO., Inc. 


25 EAST 26th ST. NEW YORK, N. Y. 
Tel. AShland 4-7500 


ae 


TRAGACANTH 
LOCUST BEAN 
KARAYA (‘h) 
ARABIC 
FRANK-VLIET CO.,Inc. 


IMPORT.ERS--- MILLERS 


160 WATER STREET NEW YORK, N. Y. 
Telephone BOwling Green 9-4363-4364 


1001 Chestnut St BRANCH OFFICES 206 State St 
Philadelphia, Pa Boston, Mass 
912 East Third St 389 St. Paul St., W 383 Brannan St 
Los Angeles, Cal Montieal, Canada San Francisco, Cal 








GELLOID 


(Pure Calcium Carragheen Sulfate) 


Binder: 
In tablet making. 


Moisture Retention: 
Unexcelled for paste dentifrices. 


Quick Dry Preparations: 
Very compatible with alcohol. 


JACQUES WOLF & CO. 


Manufacturing Chemists and Importers, PASSAIC, N. J. 

WAREHOUSES: Providence, R. I., Philadelphia, 

Pa., Utica, N. Y., Chicago, Ill., Greenville, S. C., 

Chattanooga, Tenn. Midwestern Distributor: 
Bradley F. Marthens, Chicago, IIl. 
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CERTIFIED 
COSMETIC COLORS 


LIPSTICKS FACE POWDERS 
ROUGES COMPACTS LIP POMADES 
NAIL POLISHES 
also 
COSMETIC INORGANIC PIGMENTS 
COSMETIC TITANIUM DIOXIDE 
“‘Colors Designed to Meet Every Requirement’’ 


Samples and full particulars cheerfully submitted. 
Our laboratory is ready to assist in your problems. 


-Anshacher Stele 


C CO Bae] @ AT 1 OLN 


Wanufactucees of ine Cs eT ‘Pigment Coloes 








General Offices, Works, and Laboratories 


ROSEBANK, SPATEN ISLAND, NEW YORK, N. Y¥ 
Bos Be ay I vel an Francis 


os Angeles, Cleveland. Detroit, §$ 


Richmond Wey aelel cere OF fe) 
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small transactions took place at con- 
siderably higher prices. One of the larg- 
est producers quoted a price of 69c a 
gallon for the ““SD2B” formula in con- 
nection with a proposed defense order, 
while another manufacturer added 5c a 
gallon to his price for the same type. 

Supplies of ethyl alcohol are not 
sufficient to satisfy demands of the de- 
fense program and civilian industry. 
Further price increases under these cir- 
cumstances can only be inflationary in 
character. 

A conference was held with members 
of the industry on September 12, 1941, 
at which OPA was assured that the 
2414c per gallon price on the “SD2B” 
formula was the list price quoted by the 
great majority of producers during the 
third quarter and one which they 
planned to continue through the final 
quarter of 1941. 

The ceiling prices apply only to tran- 
sactions in quantities of 500 gallons or 
more and manufacturers are required to 
file monthly with OPA sworn state- 
ments that all such sales during the pre- 
ceding calendar month were made in 
compliance with the schedule. Maxi- 
mum prices are computed on the basis 
of tank car lots in Eastern territory and 
premiums are stipulated for smaller 
quantities. The addition of 4c a gallon 
is permitted in computing prices in 
Pacific territory. 

While the price schedule does not ex- 
tend to quantities of less than 500 gal- 
lons and does not formally apply to 
jobbers, dealers and other middlemen, 
Mr. Henderson stated, OPA will keep a 
careful watch over all such transactions. 
Producers and sellers are requested not 
to alter or amend to the disadvantage of 
their customers any of the prices, dis- 
counts, terms of trade, etc., which pre- 
vailed during the third quarter of 1941. 

Buyers are urged to report to OPA 
any substantially unfavorable revisions 
that producers or sellers attempt to im- 
pose as compared with the prices, terms, 
and conditions laid down in price lists in 
effect during the third quarter of the 
current year. 


COD LIVER OIL 


Natives of Iceland were the first to 
equip their trawlers with steam cookers 
to cook cod livers immediately after the 
fish are caught, thus retaining a higher 
vitamin content in the oil. Crude oil is 
prepared aboard ship. 

There is no central market for cod 
liver oil, or exchange giving daily quota- 
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tions; in fact, producers are reported to 
sell the same grade of cod liver oil on the 
same day at varying prices. There is an 
export committee—self-organized and 
not under State control—whose mem- 
bers are from large cod liver oil produc- 
ing concerns. On January 1, 1941, this 
committee set a minimum price of $550 
per ton on refined cod liver oils, but 
prices have actually ranged as high as 
$750 per ton. The pre-war price was 
between $195 and $250 per ton, and on 
January 1, 1940, the price was $200 a 
ton. 

There are no cod liver oil stocks in 
Iceland, and producers are said to sell 
oil in advance of the cod catch. As cod 
liver oil is merely a by-product, produc- 
ers being primarily interested in the cod 
itself, production depends on the cod 
demand, which is low. As a result, 
little oil is being prepared at this time, 
and the demand for what does come into 
the market is accordingly strong. 

There is a large amount of cod liver 
oil stearine on hand at Iceland refineries. 
Norway was normally the only pur- 
chaser, bids of American buyers having 
been rejected as too low. 

The 1940 yield of cod liver oil from 
Iceland cod fisheries amounted to 5,624 
tons, compared with 6,577 in 1939 and 
5,895 in 1938. The peak year for cod 
oil was 1925, with 7,606 tons. The 
amount of oil produced varies not only 
with size of catch but also with prevail- 
ing feeding conditions. 

Iceland’s export trade in cod liver oil 
represents only a fraction of the coun- 
try’s total shipments. The United 
States normally takes 95 per cent. of 
total production; however, British in- 
terest in Icelandic cod liver oil has had 
the effect of reducing American pur- 
chases by about $1,000,000 in 1941, 
compared with 1940. Exports to the 
United States during the first 5 months 
of 1941 are recorded as 1,722,988 kilo- 
grams, compared with 3,101,550 kilo- 
grams in the same period of 1940. 

It is estimated that during the re- 
maining months of 1941, Iceland will 
ship approximately 474,000 kilograms of 
cod liver oil to the United States, mak- 
ing a total of only 2,196,988 kilograms 
for the year. During 1940, exports to 
the United States reached 5,623,650 
kilograms, against 6,081,537 in 1939. 

A report from Mexico indicates that 
although the shark liver industry was 
started only recently in Lower Cali- 
fornia, it has grown so rapidly that it is 
now of great importance and a source of 
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considerable income. ‘La Experanza,” 
a cooperative, was established January 
25, 1941, in La Paz, with 356 fishermen, 
and is the largest cooperative in the Re- 
public devoted exclusively to fishing for 
shark livers. It has branches throughout 
the entire territory, and the formation 
of any other cooperative in the territory 
is prohibited by decree. This is the only 
organization in Mexico able to furnish 
fish livers and fish liver oil. 

Shark livers are shipped in 5 gallon 
cans to a concern in Sonora; from 800 to 
1,000 cans of 5 gallons each are sold each 
month at $1.20 pesos per kilogram, with 
a total value of $21,500 monthly. 


VANILLA BEANS 


Efforts of the Vanilla Bean Associa- 
tion of America to effect release of 
vanilla from Madagascar are nearing 
success, it is reported, although rumors 
that Bourbon beans have already been 
shipped from the islands are not true. 
The banks in Madagascar are said to 
have assumed an arbitrary attitude on 
credits even to the extent that they 
insist on payment before boats arrive 
there. Our State Department is trying 
to arrive at some just basis of settlement 
so that merchandise can be moved to 
this country. 

The British are likewise taking a more 
liberal attitude regarding the Bourbon 
Islands although this cannot be con- 
strued as opening the blockade indefi- 
nitely. It is now expected that one ship- 
ment of vanilla beans will be released 
although future shipments are still in 
doubt. 

There also seems to be some misappre- 
hension regarding the amount of vanilla 
beans available in Madagascar. Re- 
ports indicate that during the past three 
or four months sizable amounts of 
Bourbon vanilla beans were shipped to 
France so that the amount available for 
shipment to the United States is not too 
large. It is also reported that the next 
crop of Bourbon vanilla will be small. 

In the meantime, spot vanilla prices 
remain high and, due to the lack of 
offers, are strictly nominal. 


LACTIC ACID 


Manufacturers of lactic acid an- 
nounced a price advance of 8c a pound 
in this item during the current trading 
period making the spot market 53c a 
pound in 120 lb. carboys and 59c a 
pound in 25 lb. demijohns. 
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PRIVATE 
BRANDS A 
SPECIALTY 
Toilet and Complexion Soaps + Fancy Shape Soap. LO 
Medicated Soaps +4 Shaving Soaps and Creams 


Shampoos (4 Forms) y¢ Tooth Paste - Bases O 
xv Special Formulas y¢ 3° 





GEO <A: SCUMMDT CO. “Zoo | 











ANTIOXIDANTS 
CHLOROPHYLL 


(Wide range of shades: 
oil, water or alcohol soluble) 


PURE VEGETABLE LECITHIN 


R:-W:- GRE 


10 ROCKEFELLER PLAZA 
NEW YORK CITY 

















fatba 


Reg. U.S. and Foreign Countries 


The Heart of LANOLIN 









THE. ORIGINAL ABSORPTION BASE 
Write for booklet 


Péaltz & Bauer, Inc. 


EMPIRE STATE BUILDING, NEW YORK 








1 dr. Watch Button 


1, 2, 4 dr. C-G Style 
FOR DRAM SIZED BOTTLES 


FOLLOW THE PARADE OF SMART BUYERS TO 


w. BRAUN compPANy reer Tron 





Y, 1 dr. Purse Vial 








300 N. CANAL ST. e CHICAGO SAMPLES, PRICES 











LIQUIDATING 
Pharmaceutical & Chemical Plant, Buffalo, N. Y. 


(mame withheld by request) 


1—F. J. Stokes 90-C auto. Tube Filler, Closer, Clipper. 
5—Dry Powder Mixers, 300 Ib. to 1000 Ib. 

Approximately 65 Copper Tinned Mixing, Tilting Tanks, up 
to 180 gal. 

Approximately 45 Copper, Alum. and Glass Lined Tanks and 
Jacketed Kettles. 

1—Pneumatic Scale Packaging Unit with parchment liner. 
1—Johnson Packaging Unit with Bond Filler. 
1—World Rotary Labeler. 

MISCELLANEOUS—Percolators, Pulverizers, Drug Mills, 
Granulators, Dough Mixers, Stills, Filling Machines, 
Scales, Testing Equipment, Pumps, Water Still, Lab. W. & 
P. Mixer, Tanks, Kettles, etc. 


Send for Complete Illustrated Circular. 


CONSOLIDATED PRODUCTS COMPANY, Inc. 
14-15 Park Row New York, N. Y. 


Warehouse and Shops: 335 Doremus Avenue, Newark, N. J. 











MOULDS” 7 


e LIPSTICK e 
e STYPTIC PENCILS e 
SUPPOSITORIES e MASCARA 


PROGRESSIVE MACHINE WORKS, INC. 


137 West 22nd St., New York, N. Y. 








ROUGE e COMPACT POWDER 


3 DIES 





PUNCHES FOR TABLETS 




















SODIUM BENZYL SUCCINATE 
TERPIN HYDRATE 


Literature on request 


SEYDEL CHEMICAL CO. 


JERSEY CITY, N. J. 














CERTIFIED 
COSMETIC COLORS 


Also 


COSMETIC 
Inorganic Pigments 


SUBMIT YOUR INQUIRIES 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New York City 
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LET US SOLVE YOUR 


COLO aay 


NEW D & C—EXTERNAL D & C COLORS FOR 


Perfumes, Soaps, Shampoos, Creams, Lotions, Bath Salts, Toilet 
Preparation Compounds, Cosmetics, Permanent Wave Lotions 


Saponine-Imported (a perfect foam producer) 
Carmine #40 powdered also 

CERTIFIED PURE FOOD COLORS (FD &C COLORS) | | 

Eastern Representative of Wm. J. Stange Co., Chicago, Ill. | 


LEEBEN CHEMICAL Co., ine. | 


Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 























GENUINE FRENCH PROCESS 


ZINC OXIDE 


UNEXCELLED IN QUAL 
COLOR, FINENESS, FLUFFINESS IND PURITY 


For All Pharmaceutical, Cosmetic and 
Industrial Purposes 
COPPER SULPHATE 


All grades in small and large crystals, 





ALL OUR PRODUCTS granular or snow. Monohydrated. 
ARE MANUFACTURED ZINC CARBONATE ZINC SULPHATE 
IN U. &. A. ZINC DUST METAL POWDERS 


AMERICAN FIRSTOLINE CORPORATION 
GENERAL SALES AND EXPORT DIVISION 
10-35 45th AVENUE, LONG ISLAND CITY, N. Y., U.S. A. 


Cable Address: Firstoline 


























BERGAMOT SYNTHETIC A 


duplicates the odor of natural Bergamot with exceptional 
fidelity. From 10 to 15 per cent stronger than the natural 
product and has a more lasting odor. 


JASMIN 60 


is an excellent synthetic Jasmin that can be used at a sub- 
stantial economy with natural Jasmin without depreciating 
its characteristic note. 

Samples upon request 


VAN DYK & COMPANY 


INCORPORATED 1904 
Perfumery _ Cosmetic Raw Material 
ffices and Factory 


57 WILKINSON AVENUE, JERSEY CITY, N. J. 
LOS ANGELES OFFICE: 1282 SUNSET BOULEVARD 

















F LUPSTICKS 
h MASCARO 
‘ SUPPOSITORIES 
; STYPTIC PENCILS 
we aS COMPALT POWOER 
: : weer ‘4 Wet jor 

A. CAVALLA, inc. 163 W. IB rm ST. NEW YORK 




















ALL GRADES OF 


REFINED GLYCERINE 


REFINERIES LOCATED AT 


U.S.P. 8B. P. 
* Brooklyn, N.Y. 


YELLOW DISTILLED * Jeffersonville, Ind. 


HIGH GRAVITY * Jersey City, N. J. 
DYNAMITE * Berkeley, Calif. 
* Kansas City, Kans. 


COLGATE -PALMOLIVE-PEET CO. 


GLYCERINE DEPT. @ 105 HUDSON STREET 
JERSEY CITY, NEW JERSEY 

















FILTERING 
MATERIALS 


. for every filtering 
pias cal and every filter- 
able substance in the drug 
and cosmetics industries 

filter paper, asbestos 
pads, cloths, filter aids, 
etc. Large stocks, top 
quality, attractive prices. 
Samples and technical 
suggestions gratis. The 
Filter Paper Company, 
53 East 24th Street, 
Chicago. 


FILCO 

















Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 

ROUGES LOTIONS 

FACE POWDERS SHAMPOOS 

MASCARA CREAMS 

SOAPS Etc. 
° 


Your inquiries are invited 














GIL BERGAMOT Artificial 


A particularly outstanding fine oil. Definitely 


much nearer to the Natural Oil Bergamot 
than the average run of Artificial Bergamot 
Oils being currently offered. 

Sample on request. 


COMPAGNIE DUVAL~ 


121-123 East 24th St. New 
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Professional 


Service 








meee. ont we Ph.D. Bernard L. Oser, Ph.D. 


resident irector 


FOOD RESEARCH 
LABORATORIES, Inc. 
RESEARCH — ANALYSES 
CONSULTATION 
Specialists in Vitamins 


WRITE FoR “ScIENCE aT YOUR SERVICE” 


48-14 Thirty-third St. 
Long Island City 
New York 


Members Assn. 
Consulting Chem. 
and Chem. Eng. 


THE 
COLUMBUS LABORATORIES 
Analytical and Consulting Chemists 
Bacteriologists 


We have been solving problems pertaining to 
foods, drugs and cosmetics since 1893. 


33 N. STATE ST. CHICAGO, ILL. 








Rates—All classifications $1.00 
an issue for 20 words or less; 
additional words 5e each. 
Payment must accompany 
order. Add 10 cents if replies 
are to come to a box number 
and be forwarded. 

















Classified 





Machinery Wanted 

















LAWALL & HARRISSON 
Charles H. LaWall, 1871-1937 Jos. W. E. Harrisson 
Analytical and Consulting Chemists 
Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug and Water Analyses 
Legal Testimony 
214 South 12th Street Philadelphia, Pa. 


Phone: ORchard 4-3531 Reasonable Rates 


AMERICAN CHEMICAL 
LABORATORIES 


ANALYSIS e RESEARCH 
CONSULTATION 








Excellent Service by an Experienced Staff 
48 East 7th St. New York, N. Y. 

















H. A. Sem, Ph.D. _ E. B. Purr, Ph.C., B. Sc. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 


Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
Foods Spices Dru 


gs 
Proprietary Medicines Special Formulas 
Pyrethrum, Rotenone and other 
Organic Insecticides 


Lab’s: 16 East 34th St. New York, N. Y. 
Telephone MUrray Hill 3-6368 











WANTED TO BUY—Late Model Automatic 
Tube Filling, Closing (clipless closure) Machine. 
Also 8 to 12 Tube Vacuum Filler for handling small 
bottles. Also, Cocking._ Machine for small bottles. 
World’s Products Co., Spencer, Indiana. 








Situations Wanted 





CHEMIST, COSMETICS and DRUGS: Fifteen 
years experience in cosmetic and drug production 
and formula origination. Experienced with com- 
plete range of lines from French cosmetics, medium 
priced down through syndicate store products! 
American, age 41, unmarried, location immaterial. 
Box 298, DRUG AND COSMETIC INDUSTRY. 





Classified 
Machinery for Sale 








Complete line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 476 of Consolidated 
Products Co., 20-21 Park Row, New York City. 


PERFUME CHEMIST: American, graduate of 
foreign universities, experienced in compounding 
and duplicating soap and cosmetic odors, develop- 
ing and manufacturing nationally known cosmetic 
lines. Thoroughly experienced plant management, 
production, research, control, purchasing raw ma- 
terials, cosmetics, and pharmaceuticals, seeks posi- 
tion as executive or chemist. Box 315, DRUG 
AND COSMETIC INDUSTRY. 





CONVEYORS, DRYERS, FILLERS: Liquid, 
powder, tube; Filters, Kettles, Labelers, Mills, Mix- 
ers, Coating Pans, Percolators, Sifters, Tablet 
Machines, Tanks, etc. Send us your inquiries and a 
list of your idle ag pment. Loeb Equipment Sup- 
ply Co., 912 North Marshfield Ave., Chicago, III. 


MANUFACTURING MAN, 15 years experience 
manufacturing pharmaceuticals, cosmetics and 
tablets. E ae ointment and liquid preparations. 
Draft exemp St. Louis preferred. Box 320 
DRUG AND. ‘COSMETIC INDUSTRY. 





GUARANTEED REBUILT MACHINERY: Col- 
loid Mills; Powder Mixers & Sifters 100 to 3500 lbs.; 
Rotex Sifters; Powder Fillers; Tube & Jar Fillers & 
Closers; Glass Lined & Steel Vac. Stills, Kettles, & 
Tanks from 25 to 2000 gals.; Rotary, Centrifugal & 
Vacuum Pumps; Single Punch & Rotary Tablet 
Machines; Copper Coating Pans, Bottle Fillers; 
Portable Agitators; Disc Filters & Filter Presses; 
Pebble & Jar Mills, Pony & Change Can Mixers; 
Ointment Mills, Crushers, Pulverizers, Rotary 
Cutters, Laboratory Equipment, etc. Send for 
complete listing. We buy your surplus equipment 
for cash. Stein ewe Corp., 426 Broome St., 
New York City. 











PATENT YOUR IDEA 


send a Sketch or Model 
invention for 












ADVICE 
FREE coreeisur? SATENT Aree 
Pat. Off. records searched 
for "ANY Invention or Trade Mark 














WASHINGTON SERVICE 


H. C. HALLAM 


20 Years Experience in Government Procedure 
Personal Attention Given to 
Food & Drugs Alcohol Cosmetics 
Trade-Marks Prints Labels Copyrights 
Internal Revenue Federal Trade Commission 
Correspondence Invited 
Second National Bank Bldg. Washington, D. C. 
: Metropolitan 2253 





RECONSTRUCTED MIXERS: For first class 
reconstructed mixers wire or write Abraham & 
Vinik, 2052 Ogden Ave., Chicago, Ill. Real bar- 
gains. 





SPECIALS: 1—Colton No. 14-A Automatic Tube 
Filler, Closer and Crimper; 1—Stokes No. 79-D 
Automatic Tube Filler, Closer and Crim er; 1— 
Colton No. 18 Automatic Tube Closer and ‘rimper; 
1—Colton No. 5 Tube Filler; 1—Ertel 40 dise Fil- 
ter; 1—450 gal. Monel, Horizontal Tank; 3—Ertel 
100 gal. Stainless Steel Tanks; 9—60 gal. Nickel 
Tanks; 2—Stokes and Smith Powder Fillers; 10— 
Day, Robinson Powder Mixers and Sifter, from 100 
to 2, 000 Ibs.; 2—Rotex No. 11 Sifters; Glass Lined, 
Copper and Aluminum Kettles; Pebble and Jar 
aa Rev “rope Pans; Pulverizers; Bottle and Jar 

Fill Send for complete bulletins. BRILL 
EQU ‘IPMENT CORPORATION, 183 VARICK 
STREET, New York City. 





FOR SALE: 1—J. H. Day 100 lb. Sifter and Mixer; 
2—Granulating Mixers; Stokes 100 100 GPH Water 
Still; 45—Galvanized Powder Hopper Tanks; 1— 
Pneumatic Scale Automatic Straight Line Filler; 
1—World Straight Line Automatic Labeler. Many 
other fine reconditioned and guaranteed pieces. We 
will also purchase your surplus equipment. PERRY 
EQUIPMENT & SUPPLY CO.; 1515 W. Thomp- 
son St., Phila., Pa. 





Machinery Wanted 


SALESMAN, 20 years experience in Sales and 
Sales Executive work in cosmetics, desires connec- 
tion with reliable firm. Commission basis if line has 
merits. Box 321, DRUG AND COSMETIC IN- 
DUSTRY. 





ASSISTANT to sales manager or general manager, 
42, married, Ph.G., managed own retail and manu- 
facturing business, knowledge of plant engineering, 
labeling laws and marketing, hospital contacts for 

clinical evaluation, at present successfully detailing 
ethical products to physicians. For further particu- 
lars, write Miss Patricia Edgerly, Director, New 
York Medical Exchange, 489 Fifth Avenue, New 
York City. 





Help Wanted 





WANTED: Chemist fully capable to take charge 
flavor department in progressive Essential Oil 
concern. State age, experience and all other infor- 
mation. Box 322, DRUG AND COSMETIC 
INDUSTRY. 





Business Opportunities 





BEAUTY SHOPS, MATAR COS- 
METIC DEALERS, TTENTION ATO- 
BARRO POWDER, ME a that. distinctive 
FACIAL PACK. ‘Sought by all interested in 
BEAUTY AIDS. Easy to prepare, apply and re- 
move. SAFE—INVIGORATING. Contains many 
beneficial natural elements, unobtainable in other 
clays. NATO-BARRO POWDER comes from the 
only known deposit of its kind. For eleven years a 

roven FACIAL by many well-known Cosmetie 
Beslen, with six years as our own prepared Medici- 
nal Pack. Introductory offer, five pounds postpaid, 
$1.50. Prices quoted on any amount. Sole Dis- 
tributors, SUTTON-HUNGER INC., 9821 Burgen 
Ave., Los Angeles, Calif. 
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WANTED AT ONCE: Pneumatic Scale Packag- 
ing Machine, Dry Powder Mixers, Tablet Machine, 
Pony Mixer and Filter, Pebble or Ball Mill, Screen, 
Kettle and Vacuum Pan. We want good equip- 
ment. No dealers need answer. Box 214, DRUG 
AND COSMETIC INDUSTRY. 


The Drug and Cosmetic Industry 


OLD ESTABLISHED AGENT-IMPORTER in 
Argentine and Uruguay interested in connections 
with American manufacturers, exporters of drugs, 
chemicals and cosmetics. Write Mr. Constantino 
Dinidis, P. O. Box 1586, Buenos Aires. First class 
Bank and Commercial references. 
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ste ATES 


ZINC STEARATE 
CALCIUM STEARATE 
ALUMINUM STEARATE 
MAGNESIUM STEARATE 














































STEARATE OF 6 STEARATE OF 
MAGNESIUM Prompt Shipments in any quantity ZINC 
Light, Great Adhesiveness. Pure Write for samples and prices Odorless, Impalpable. Pure 
ite, rable Fi White. Water Resisting. Great 
Heavy if desired. Dusts out C=) Adhesiveness. Light or Heavy as 


=. ee Se ae STOCKS CARRIED: Chicago, St. Louis, San Francisco, 


exacting requirements. Los Angeles, Kansas City, Mo., Des Moines, New Orleans 


FRANKS CHEMICAL PRODUCTS CO... 


oe aa” STREET BROOKLYN,N.Y. 


BUSH TERMINAL BLDG. NO.9 


— Ulndex to Advertisers} 


desired. Highest standard of Pur- 
ity and Uniformity. 














Abbott Laboratories... .. .469 General Drug Co.. ee ee Insert facing 433 Package Machinery Co... . <2. 55... o sce eees 442 
WEE PNOHOGCES, WHC. oie 5. cdc ns wae heres of 376 Gesell, Inc., R.. . ; ccaene Seana 472 Parento Inc., Compagnie. . ae aS eta ergata a ae 454 
Runnin Co. Of AMEetig®, . « «...6¢.00.s\n0.04 000s 368 Givaudan- Delawanna, Inc.... Paris Cosmetics, Inc. . Insert between 380, 381 
Aluminum Seal Co........ Insert between 432, 433 Insert between 368, 369 Parsons Imports, M. W.. AS et Ca ee 63 
American Cyanamid & Chem. Corp........... 5 Goldschmidt Corp., Th............... 360 Penick OF Cor or Pao ae cse cs “Insert facing 369 
Insert facing 356 Greeff Co., Inc., R. W..... ane ae eae ...476 Pennsylvania Glass Products Co.............- 361 
American: Firstoline Corp. « «0.05... <scceesss 47 Pinlts: & Benes Con Irie: 2. ..oe voce vn Sete. 
Anchor-Hocking Glass Corp...........+.++++- 365 Hagerty Bros. & Co............. wonc4ae Pfizer & Co., Inc., Chas..... 
Ansbacher-Siegle Corp............-++++++eee- 474 Helfrich Labs., Inc....... ....Insert facing 377 Pittsburgh Lectrodryer Corp 
Atlantic Refining Co... .......-20esccssseas 404 Heyden C hemical C lorp.. ... Insert facing 361 PRAWN OO. NG cca c ch aa 8h ut aa cw outane 
Baker Chemical Co., J. T...... “Tpaeit facing 432 Hopkins rer : 4, L. ee ee re tien & i sam. oes = 
Rewsol\ Products Co............ 472 lormann oO. Ine. F. Ri... ; 45 -rogressive Machine Works, Inc............-- 
r Horn, John. Bees ; err Pulverizing Machinery Co................... 450 
Bran OOM ods Mig. COLI Hluloking & Co, ine’ Chas L MRSS 5S) pe 
Brown Bag F as Machine Cos. 506.60 cca 450 eet. : 5 ; sheeple eel bec Sa 8 aa el BR rg LG, 
Industrial Chemical Sales ‘ Cover 2 Rosenthal Co... Ine: Ho Bien «:6 +o cis: laws cin caves 474 
Bush & Co., W. J.. aoe Pee eee rc pe lai. Speiden & Co acts ; 460 OO Oy Seen 0 Cs os ave cdc enccaewnnwen 451 
Bie Cones Co, Ine. E xchange ee 430, 42 ne Sener Oe, Fete <_ 476 Perma ape & 4 mg Ji Cig ae vecueens veel rs 
Carr-Lowrey Glass Co........... Insert facing — Jelly & Co., Walter H....... eee ST Seoeih Raunt Cee ere 412 
MRTRENS, SAN ack OS «Poo ee a ee eee 4 5 ~ V ! IIMS WO... ee eee eee ee 
Seyce Cen Gio ov bs tcckwwadawa deca 476 
eee Coe... iii EemcGht. sone 480 Kelton Cosmetic Co teeeees eteeeeees 464 Sherwood! Watmiings Cov. oi. o5 oa o's cs won owe comme 458 
Chic Gy, Inc. Antoine POF. ee esses, 379 Kath Isieter Viachine Co... ii02 os veces cocaine 444 Soler Eakin iti a5. 5 cb voce we wea reeee en 468 
Peveral Cs “he SARE ite Se Kimble GlassiCo............. _Insert facing 360 SOLUMS CONEe ORE Se ice nes cer cdaae teed 469 
meatal Cw, ChOS. iss, .; .<c bh.co ss dnd tec e a 464 q 
Colgate- Pelanigeebear oo ke ee 477 H peteemng ype Wl rn ENS a ye pet Sonneborn i acai ou acy hhc cite 418, pe 
amt. RENEE... <2 5 cin coed tvardcomas 451 RAE GEE SLOTIES... 5's. sana or Bb Standard Alcohol Company..............-.+- 
Commercial Solv ents Corp Insert between 432, 433 a Standard Oil Co., (Indiana) eee e rete ee eee eeee = 
Comecucated brut Jar Co... 5... s cccece sce 439 b peo Me mer C ig oe Biveoar teenie yo ner ary as ae BS ete ee eee eee eeee 440 
Consolidated Products Co., Inc.............-- 476 eonhar ax Co., : er re A Se) Aare 
Canam Cac........ imetinm@n- testeeco............ "**S5e 0s See EE ict ke 380 
cow Cock @ Seal: Co... os iciesidccctcc deus 406 Lueders & Co., George... . ; ead SF Swintioll Geum lini. cs 58s. en 356 
ee. eee ee ie Lusteroid Container Co.. : vekaGle Synfleur Sclentifie Faber «00208 Ate eee 377 
Dodge & Olcott Co........ Insert between 360, 361 x _ yen 
Drury & Corsine, AC..1... insert idcing 357 Magnus, Mabee & Reynard, Inc.......-....-. 1” Teens. ae 
du Pont de Nemours & Go.. Inc. E. I. Mallinckrodt Chemical Works Fe Rn ace ot Eee ee 
isn "Insert facing 376 Insert between 380, 381 Ungerer & Co., Inc Cover 3 
e MelKesson: 6: Robbins, Inc... -......scccecce 439 BA Cp ste Abate <A tie ea 
Durlin Corp Insert facing 368 U. S. Bottlers Machinery Co 440 
Duval Compagnie. 200000000 ceemary Merck & Go. ee sera 371 & iecheeestad Chases Ines.) 
Bilal Tat PRONE SOREUCAL SO: » « : oh Insert between 424, 425 
POLITE PEE tree err er Te 
Ertel Engineering Corp....... National Can Co. 358, 359 vais Aves timeies.) 
eee e eens . tee J igert-Fisehles, Wits coo ie eens 
Ma CHNORAORICS, PEG. 6 0. 6c.0 oc ciebeecagewsecn ney eer + por sone beirkeexgaseh ene ao ve ’ Insert between 356, a7 
F - ew Englan ollapsible Tube Co.... vee Wits Ch OP in cs eck cdnestev aan cee 
eee een Co hae 477. New Jersey Machine Co.... pel oetaas 30S |. Velie inc, MMMRIs cess. cccteocscoemeans 362 
USS EAS oS SES neo are: N. Quinine & Chemical Works... .........369 
Firmenich & Co TREE Seo Norda Essential Oil & Chemical Co -» 367 Whittaker, Clark & Daniels, Inc.............. 458 
e & ie... 
Franks Chemical Prod. Co., 479 Northwestern Chem. Co...... . +++ 454 Witkens-Andierson CO, «0.0.0. osc sdsaaccasges 450 
EY Suns acacia reves ty cet eeede Will & Baumer Candie Co.cc taindoscadaes 468 
French, Inc. ne: Sey ee REELS, Noah Pees 4, Qlenie Percchaets Come, 5 oe ices cet vcs Geass 426 Wilson ae S| er ET o> 468 
Fritzsche Bros.. ......Insert between 456, 457 CREW TOM civ ncscedevs ne atten 378 Wolt Gi Gtk, JOON 66. 6 sib ik acvccdenaceureces 474 


Oct. ’41: 49, 4 The Drug and Cosmetic Industry 479 


















480 





DOME 


REG UE PAT. OFF 


NEUTRAL SOAPS 


Our large production and close selling margin 
make it possible for you to buy standardized, air 
floated POWCO BRAND Neutral Soaps of 
better quality—at a saving. From the wide range 
of laboratory controlled Powco Pulverized Neu- 
tral Soaps, an important dentifrice manufacturer 
recently selected a grade that fit his formula per- 
fectly . . . at a saving of $35,000 a year. 


Our laboratory will gladly work with you in 
determining the Powco Soap with the chemical 
and physical characteristics required for your 
formula. 





JOHN POWELL & Co. 
112 East 32nd Street, 
New York City. 









The Drug and Cosmetic Industry 








VELL 


WITH 


PROCUREMENT ano PRODUCTION 
PROBLEMS 






Never before has 
the Exposition of 
Chemical Industries 
been able to do as 
much as it can this 
year to help busy men 
who are worried by 
procurement and pro- 
duction problems. By 
spending a few days at this year’s Chemical 
Exposition, you can accomplish more than 
at any other time or place in the world—in- 
cluding your own office. 


Three great floors of Grand Central Palace 
full of exhibits by the very top strata of sup- 
pliers—each of them devoting a week to the 
service of the chemical industries when such 
service is so important—each making it easy 
for you to see the actual products displayed 
and demonstrated—each providing chemical 
and engineering specialists eager to welcome 
consultation 
and discus- 


AT THIS YEAR'S sion. 


CHEMICAL INDUSTRIES 
EXPOSITION 


1-6, 1941 


Come to the 
Chemical Ex- 
position— 
bring your 
associates. See 
that all your 
key men at- 
tend. It’s one 
of the most 
important 
things you 
most & can do at this ] 


nN uv . 
hat that © eans to yo i 
wha i 

in Pye) NADAL: | procureme t me | 


ction problems! 


R 
ECEMBE 

° xhibits 19 
chemical 


gest number me 


The lar 
more ! 





han a decade 


and ch 
and supplies 


industry 

Think 
asa help 
and produ 





Is% EXPOSITION OF 
CHEMICAL INDUSTRIES 


GRAND CENTRAL PALACE, NEW YORK, DEC. 1-6, 1941 | 


Managed by International Exposition Co. ‘ 











DEDICATED TO SPEEDING UP AMERICA’S INDUSTRY FOR THE DEFENSE PROGRAM 
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Not so long ago.. 


REMEMBER when it was possible for you to set 
forth on a voyage without fear, with no thought 
of war time dangers? That wasn’t so very long 


ago. 


Remember when it was possible for you to think 
only of distribution . . . when raw materials and 


production were not your primary problem? 


That wasn’t so very long ago 





© Cunard-White Star Line 


Referring to raw materials for perfumery, we can 


help you. That is our business. For three 
generations we have been helping to solve the 


perfumery problems of our customers. 


We offer you the specialized facilities of Ungerer 
& Co. on your perfumery problems, all to bring 


back a state of mind comparable to that which 


you enjoyed Not So Long Ago. 


UNGERER & CO. 


13-15 West 20th Street 


New York 














Since 1895 the name of Chuit, 
Naef has been synonymous with 
the production of the highest 
quality group of synthetic and 
aromatic chemicals obtainable. 
Today, as then, this reputation continues un- 
matched. 
Throughout these years the Chuit, Naef organ- 
ization has expanded its products to the point 


where they now rank as the most complete line 


of perfume raw materials available to the soap, 


perfume extract and toilet goods fields. 


The laboratories at Geneva, Switzerland, are con- 


stantly showing the way in the development of 


new aromatic materials, basic specialties and fin- 
ished compositions that aid you in solving your 
perfume problems. 

As sole United States agents, let us convince you 
of the remarkable adaptability of our products 
to your line—and our ability to deliver! 





